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Executive Summary

The internship report is an analysis of marketing impacts on new features of the savings account of Premier Bank Limited. Marketing is a broad term and not means promoting a product only. Spending time and effort in implementing a lead management process that generates the most qualified leadership can have a direct impact on marketing revenue. This means that the marketer must collect the data (digital behavior) on the potential customer and interact with it. This offers marketing professionals the opportunity to pass to the leaders of a company team that has shown some interest in the products or services they offer. Furthermore, the marketing department must also help potential customers who are not yet ready to purchase. Instead of ignoring questions or concerns directly from a website so that sales teams do not neglect or waste time, marketers can keep these potential customers interested and prioritize the company name so that when you are ready for business Purchase, think about your business first.
Therefore, to analyze the marketing impacts on a new feature of savings account, a consumer survey has been conducted to identify the consumer perception towards the Premier Bank’s savings account. The respondents are mostly general account holders of the bank and have potential to be the savings account consumers. The survey found that consumers, primarily students who want to open the bank account as the bank’s initial payment for savings account is found quite well to them. On the other hand, the interest rate on balance payment of savings account was found less attractive to the consumer. At the end of the study, there are few suggestions given to improve the savings account feature and make the features appealing to the consumer. 
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Chapter one: Introduction






[image: Image result for premier bank limited]

[bookmark: _Toc19237481]1.1 Background of the report
The internship program of BBA in United International University offers a complete process of managing all aspects of a business to improve the growth and stability of a market. The BBA internship strengthens the theoretical, analytical and applied knowledge of a business administration student. Besides, it is one of the most sought programs that students must follow during or after graduation, depending on their evolution.
The title based on what I have prepared my internship report is “Marketing impacts on new features of savings account of Premier Bank Limited (PBL)”.  As we all know that marketing has a big impact on any type of business, whether it's a health care institution, educational institution or a financial institution, marketing is a great strategy to increase sales. The new features that are recently added to the savings account of Premier Bank are also marketed to the consumer to attract them. The report is made to analyze the impacts of this marketing and responses from the consumer.
[bookmark: _Toc19237482]1.2 Objectives of the report
The report objectives are usually separated into two parts in the internship report. These are discussing below:
a. Primary objective: the primary reason of preparing this report is because the submission of this report is a pre-requirement of attaining the BBA certificate from United International University.
b. Specific objective: The specific objective means these goals are report related. They are:
i. To analyze the Premier Bank Limited
ii. To analyze the savings products of Premier Bank Limited.
iii. To prepare a customer survey to find out the marketing impacts.
iv. To recommend few ideas so that the products marketing can be improved by PBL.
[bookmark: _Toc19237483]1.3 Methodology of the report
The Methodology section describes the actions undertaken to study research questions and the theoretical bases for the application of specific procedures or techniques to identify the choices for understanding the problems, to process and analyze the information, thus allowing the reader to critically evaluate the effectiveness throughout the study. The methodology of this report is given below:
[bookmark: _Toc19237484]1.3.1 Data collection process: 
Information that are utilized in this report are aggregated from few sources. Some sources are primary, where some are secondary. 
a. Primary sources of Data: 
i. From informal and formal communication with the consumer and bank personnel of Premier Bank Limited.
ii. From the financial statement of Premier Bank.
iii. From my own internship and theoretical knowledge.

b. Secondary sources of Data: 
i. From the leaf-lets and brochures of the bank.
ii. From several books written on marketing impacts to conceptualize the information.
[bookmark: _Toc19237485]1.3.2 Data Analysis
The report is an exploratory one, but utilized both quantitative and qualitative data. 50 potential customer of Premier Banks were randomly chosen who were aware about the promotion of the savings accounts. And then according to their responses, the overall marketing impacts are being analyzed. 
[bookmark: _Toc19237486]1.4 Scope of the report
Marketing is necessary to promote the economic situation of a company. All financial institutions use marketing strategies to promote business. There are two types of marketing: offline and online. Marketing creates notoriety and recognition of your business.
As for the sales of banking products, a personalized advertisement can help to present the bank's products and services to the consumer. Marketing ensures sales through communication with customers. Today, social networks also increase brand awareness. On this way, measuring the customer perceptions on the promoted product is also very important for a bank to know is the communication is done correctly or not. The impacts of the marketing strategy make the clear bank information about selling a product. 
Therefore, the report is going to be a valuable one for all banks manager and particularly for Premier Bank's Marketing department. It will also help any reader to know about the bank and its savings products. Higher grade students and faculties can also be aware of my practical experiences.
[bookmark: _Toc19237487]1.5 Limitation of the report

The limitations are the difficulties that I had passed while I was preparing the report. The limitations are mentioned below:
i. Short time period.
ii. It was hard to manage time to collect data besides performing my internship responsibilities.
iii. Several compulsory information could not be added because of their confidentiality.
iv. Clients were so busy that most of them were not happily provided the survey answers, few of them left few questions black in a hurry.
v. 


Chapter two: Organizational Overview
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[bookmark: _Toc19237488]2.1 Background of Premier Bank
In order to clarify the spirit of the 21st century, Premier Bank Limited began its successful journey in 1999 with the motto of “Service First” and became a well-known financial service provider. This policy reflects the Bank's focus on customer satisfaction, flexibility, responsiveness, and productivity. Premier Bank Limited's services are not only for the client, but for the community, not only for profit, but also for the government, not just for supply, but also for ensuring liquidity, discipline, and responsibility.
According to the company law of Bangladesh Bank, Premier Bank Limited was established as a banking company in Bangladesh on June 10, 1999. According to Banking Law, the Central Bank of Bangladesh issued a banking license on June 17, 1999. Premier Bank Ltd. officially began its formal business on October 26, 1999, with an authorized capital of 1.8 million US dollars and a paid-up capital of 222.2 million US dollars. Premier Bank Limited is headquartered in Banani.
Premier Bank Limited's Board of Directors consists of five directors. Dr. H.B.M Iqbal is the chairman of the board of directors. The board of directors of the bank is highly respected. They come from a successful organization and a group of industries in Bangladesh. One of the members is from Taiwan. Each board member out of 14 plays an important role in the socio-economic field of the country.
[bookmark: _Toc19237489]2.2 Mission, Vision, Values
[bookmark: _Toc19237490]2.2.1 The Vision of Premier Bank Limited
The bank has a clear vision of the final destination: to become one of the main financial institutions.
[bookmark: _Toc19237491]2.2.2 The Missions of Premier Bank Limited
The mission statement of Premier bank are several. They are listed below:
i. Actively adopt operating technology at all levels to improve efficiency and reduce costs per transaction.
ii. Guaranteeing constant growth by increasing the value of shareholder investments.
iii. Become the most considerate and friendly financial services provider, creating opportunities for more people in more places.
iv. Create an appropriate environment for the bank to attract a qualified staff member.
v. Guarantee a high level of transparency and ethical standards for all banking transactions.
vi. Based on the company, the bank committed to promoting equality in life by making an effective contribution to national development.
[bookmark: _Toc19237492]2.2.3 Principles of Premier Bank Limited

[bookmark: _Toc19237493]2.3 Product and Services of Premier Bank
To serve the various types of needs and demands of customer, Premier Bank facilitates them with several kinds of product and service packages. A consumer can choose between them according to their requirements. The Products and services of PBL are shared in the chart below:

Chart: Product and service packages of Premier Bank (Source: Bank’s Website)
As, the Retail Banking of Premier bank has a lot of service products. They are listed here below:
	1. Current Account
· Savings Account
· Premier Esteem Savers Account
· Premier Excel Savers Account
· Premier Remittance Savers
· Foreign Currency (FC) Account
· Non-Resident Foreign Currency Deposit Account (NFCD)
· Resident Foreign Currency Deposit Account (RFCD)
· Premier Payroll Account
	2. Term Deposit
· Fixed Deposit
· Monthly Savings Scheme
· Monthly Income Scheme
· Double Benefit Scheme
· Interest Rate
· Shwapno (One Year Monthly Deposit Scheme)
3. Registered Retirement Deposit Plan

	4. Loan
· Home Loan
· Auto loan
· Personal Loan
5. Home Loan for Freedom Fighter
	6. Agent Banking
7. Remittance Service
8. Locker Service
9. Interest Rate Matrix
10. Student File Service
11. Elite Banking
12. School Banking
· Premier Genius Account
· Education Savings 



[bookmark: _Toc19237494]2.4 Organogram of Premier Bank
[image: organogram] 
Chart: Corporate Organogram of Premier Bank (Source: Bank’s Website)



Chapter three: Impact of new features on Savings account of Premier Bank Limited
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[bookmark: _Toc19237495]3.1 Savings account of Premier Bank
The Premier Bank Savings Account gives its customers the opportunities to conduct their banking transactions in a straightforward way. The savings accounts offer a competitive interest rate on the outstanding balance. Moreover, each of the account holders receives a MasterCard/ VISA, ATM, and debit card for twenty-four-hour banking facilities. The initial balance required to open the savings account is Taka 1000. The interest of the savings account is payable semi-annually.
The features of Savings account that Premier Bank is offering toward its customer are:

a. Fast and Easy Processing: Premier Bank offers fast and easy processing to open its savings account. Anyone who is citizen of Bangladesh and above 18 years of age and open filling up an application form and depositing the initial amount of 1000 Taka.
b. Unlimited transactions allowed: The customers of the savings account can deposit and withdraw from their accounts multiple time whenever they need.
c. Online Banking Service: A new feature for the Premier Bank is its increasing online banking facilities to its customers. Recently the bank has offered to use the online banking facilities to its savings accounts holder. Through online Banking system, any customer of Savings account can deposit and withdraw their necessary amount of money from ATM Booths without visiting the bank’s branch.
d. Electronic Statement of account on regular basis: After using the online banking services, customer will receive an electronic statement on behalf of their transaction and each month consumer will get an electronic monthly balance after calculating all the transaction made by the consumer on that particular month.
[bookmark: _Toc19237496]3.2 Types of Savings account
The Premier Bank Limited is offering its consumer four types of savings account and the name and description of the savings accounts are described below:
a. [bookmark: _Toc19237497]Premier Esteem Savers account: 
Premier Esteem Savers "is a savings account offering the most attractive advantages, flexibility and other values ​​to clients with the highest level of income of any other savings account offered by Premier Bank.
· Required documents to open the account are:
i. Photocopy of Valid NID/Passport/Driving License
ii. Photograph of A/c holder – 2 copies
iii. Copy of Utility Bill
iv. Photograph of Nominee – 1 copy

· Main Characteristics of this account are:
i. BDT 5.00 Lacs & above : 5.00% p.a
ii. Interest will be credited semi-annually.
iii. BDT Less than 05 Lacs: NIL
iv. Account opening balance is BDT 5 Lac.
v. Higher interest Rate*
vi. 25% off on Locker Service.
vii. No Cash foreign currency endorsement Fee on the passport.
viii. Free Master Card/VISA Debit Card.
b. [bookmark: _Toc19237498]Premier Excel Savers Account: 
The 'Premier Excel Savers account' is actually a savings account that offers the flexibility, benefit, and other more delightful values ​​to middle class to high-class clients compared to any other savings account, with the exception of Premier Esteem Savers "offered by Premier Bank. The eligible consumer should be Bangladeshi citizen and above 18 years of age.
· Required Documents to open the account are:
i. Photograph of A/c holder – 2 copies
ii. Copy of Utility Bill
iii. Photocopy of Valid NID/Passport/Driving License
iv. Photograph of Nominee – 1 copy

· Main Characteristics of this account are: 
i. BDT 1 Lake and more: 5.00% p.a.
ii. Higher interest rate *
iii. 10% discount on the locker service.
iv. Interest will be credited every six months.
v. No annual fee and ATM limit extended on debit card at 50,000 BDT / day.
vi. BDT less than 1 lake: NIL
vii. No foreign currency approval fees in cash on the passport.
viii. Free Master Card / VISA, debit card.
ix. The opening account balance is 2 BDT Lac.
c. [bookmark: _Toc19237499]Premier Remittance Savers Account: 
"Premier Remittance Savers" is a savings account that provides flexibility, appealing advantages, and other values ​​to remittance customers. The account can be opened by both the Islamic bank and the conventional bank of Premier Bank. The eligible consumer of the account should be a Bangladeshi Citizen and above 18 years older.
· Required documents for opening the account:
i. Photocopy of Valid NID/Passport/Driving License
ii. Photograph of A/c holder – 2 copies
iii. Photograph of Nominee – 1 copy

· The characteristics of this account are:
i. Account opening balance is: BDT 1000
ii. Interest will be credited Semi-annually.
iii. Free Master Card/VISA Debit Card.
iv. Special waiver on Account Maintenance Fees 
v. 50% discount on a foreign currency endorsement Fee on the passport.
vi. Free Duplicate Statement

d. [bookmark: _Toc19237500]Premier Bank Monthly Savings Account: 
This monthly savings account helps its customers to save their small amount of money and to grow a significant figure of the amount over time.
· The documents needed to open this account are:
i. Photograph of the holder A / C - 2 copies
ii. Photocopy of valid ID /passport/driving license
iii. Report required for CASA connection for all MSS.
iv. Candidate Photo - 1 copy

· The characteristics of this account are:
i. A client can open multiple schemas
ii. The monthly payment deposit starts from Tk. 500 and beyond.
iii. No initial deposit required.
iv. Automatic rate transfer function.
v. Flexible content of 3, 5, 10 and 12 years.
[bookmark: _Toc19237501]3.3 Consumer responses on savings account
To analyze the marketing impact on new features of Savings account of the Premier Bank Limited, a survey has been conducted where 50 bank accounts holder were chosen randomly who shared their perception. There were 52% or 26 male and 48% or 24 female out of 50 respondents are there who responds in the survey. Most of the accounts holders in these 50 respondents were found student and most of their monthly income was below 10000 taka as Premier Bank is offering to open their savings account’s initial payment is 1000 taka. It is become very easy for students to open the savings account and save their retain earnings there.
[image: Forms response chart. Question title: What is your current status right now?. Number of responses: 50 responses.]
Interpretation: 
As mentioned earlier, most of the respondents out of the 50, were students. There are 17 students, 15 employee, 6 employer, 7 job seeker, and 5 done nothing who participated in the survey as respondents. It can be said that the savings accounts initial payment 1000 taka to open the savings account can be proved very attractive to the student and all other as well.
[image: Forms response chart. Question title: What is your monthly salary range in Bangladeshi Taka?. Number of responses: 50 responses.]
Interpretation:
There were 23 (46%) respondents were there who earns below 1000 taka each month and 14 (28%) is in the range of 11000-50000 BDT, 16% or 8 respondents were there whose monthly income is in the range of 51000-1 lakh BDT and 3 (6%) earn above 2 lakh BDT. Therefore, offering Premier Esteem savers and Excel Savers for this top earning people can be profitable and as most of the respondents are earning below 50000 taka, the initial amount can be proved very attractive for the rest of them.
[image: Forms response chart. Question title: Where did you first hear about Premier Bank's savings accounts?. Number of responses: 50 responses.]
Interpretation:
This question was asked to know about which media is working fast to spread the marketing or promotion activities of Premier Bank Savings accounts. Most of the respondents are heard about the scheme from their own friends, relatives and colleagues. Few of them open bank account in Premier Bank by seeing the advertisement from the newspapers and other media as well.
[image: ]
Interpretation:
To know the consumer awareness of Premier Bank savings account services, the question was asked and 29 (58%) responded that they are aware of the sub-products of the savings accounts. There are also 21 respondents there who never heard of it.
[image: Forms response chart. Question title: I have found the savings accounts, that the Premier Bank is offering, are very attractive.. Number of responses: 50 responses.]
Interpretation:
To identify the attractive of products of savings account, the question was asked and among 50 respondents, the majority didn’t response the question which can be prove alarming situation for the bank and though there are 16 (32%) and 8 (16%) respondents said the savings accounts are attractive to them.
[image: Forms response chart. Question title: The Initial deposit amount is an important factor in opening savings accounts.. Number of responses: 50 responses.]
Interpretation:
Among 50 respondents, 56% or majority of the respondents think that the lower initial amount is an important issue to open the savings account there. 20% or 9 respondents replied that they were strongly agreed to the statement. It can be said the initial amount of 1000 taka was a good choice made by the bank.
[image: Forms response chart. Question title: The interest rate on the balance of the Premier Bank's savings account is quite satisfactory.. Number of responses: 50 responses.]
Interpretation:
Among 50 respondents who replied the statement, majority of the respondents were denied that they are happy with the interest rate that are offering by the bank. Though there are only 14 and 7 in total 21 respondents were there who either agreed with the statement or strongly agreed.
[image: Forms response chart. Question title: The Premier Bank's savings account provides a fast and effective service.. Number of responses: 50 responses.]
Interpretation:
Most of the respondents out of 50 respondents were either agreed (46%) or strongly agreed (12%) to the statement that Premier Bank savings account to provide fast and effective service to their clients. Though a lot of respondents were neutral at this statement can be shown as dissatisfied at the banking service.
[image: Forms response chart. Question title: The savings accounts of Premier Bank is secured enough.. Number of responses: 50 responses.]
Interpretation:
Most of the respondents feel that the savings account of Premier bank are secured enough and are less risky for future savings or investments. 38% respondents were replied neutral at this statement that neither they are agreed to the statement nor disagreed.
[image: Forms response chart. Question title: The types of savings accounts that the Premier Bank is offering, is a good fit for my needs.. Number of responses: 50 responses.]
Interpretation:
Most of the respondents think that the types of savings account the Premier Bank is offering to them are good fit according to their needs. There were also 38% and 8% respondents who were neutral and disagreed with the statement consecutively. 
[image: Forms response chart. Question title: I would like to recommend the Premier Bank's Savings account to my friends and family.. Number of responses: 50 responses.]
Interpretation:
The bar chart above shows the familiarity and friendly relationship between the consumer and the bank. It was asked to know how much the 50 respondents are interested in sharing their experience with Premier bank to their family members, friends, and relatives as we had found the promotion of the products are mostly done through oral communication among these family members, friends, and relatives. Most of the respondents who replied in the statement are willing to recommend the banking service to their relatives and friends as their response is in the range of 5-10. There were very few respondents who were below five range.



Chapter four: Findings, Recommendations, and Conclusion
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[bookmark: _Toc19237502]4.1 Findings 
After performing the analysis of marketing impacts on new features of the savings account of Premier Bank Limited, we can see that there are a lot of students who are opening the savings account of Premier Bank as the initial payment is low. All of the findings are listed below:
1. Each of the savings accounts holders receives a MasterCard/ VISA, ATM, and debit card for twenty-four-hour banking facilities. The initial balance required to open the savings account is Taka 1000. The interest of the savings account is payable semi-annually.
2. The new features of savings account are fast and easy processing, unlimited transactions allowed, Online banking service and Electronic statement regularly.
3. There were 8 respondents who earn 51000-1 lakh and 3 respondents who earn above 2 lakh. Therefore, it can be said that offering Premier Esteem Savers and Excel Saver are quite right for the bank as the bank already have these enormous salary earning members. On the other hand, there were 23 respondents who earn less than 10000 taka and 14 respondents who earn 51000-1 lakh taka, both of these two types of respondents are qualified to maintain the monthly savings account.
4. Most of the consumers heard about the Premier Bank services from their friends, relatives or colleagues. There are very few respondents who were aware of the services from the newspapers/social media advertisement/ or other promotional activities that are performed by the Premier Bank. So, it is quite clear that the bank’s promotional activities are not providing satisfactory results.
5. In terms of the consumer awareness of Premier Banks Products and services, the analysis showed that around 58% of consumers are aware of the services and 48% were unaware of these savings services.
6. The interest rate of the savings account does not satisfy most of the consumers yet.
7. Most of the consumer believe that the premier bank savings service is providing fast and effective service and the savings service is also secured enough.


[bookmark: _Toc19237503]4.2 Recommendations
According to findings, it is seen that there are few major improvements are required to improve the savings account services of Premier Bank Limited. In this part, few suggestions are given below so that the bank can improve the features of their savings account.
1. The initial payment is entirely satisfactory, but the interest rate on balance the bank is offering to its savings account cannot satisfy its consumers. The Bank should re-check and re-adjust the interest rate so that every one of the account holders can enjoy the benefits.
2. The Premier Bank’s promotional activities should be raised as it cannot bring satisfying results.  The Bank needs to hire online marketing professionals and SEO analysts who can promote banking products to its target market and potential customers. Additionally, SEO refers to Search Engine Optimization involves increasing the quality and quantity of website traffic by increasing the visibility of a website or web page for users of a web search engine.
3. The grass is not always green on the other side, but sometimes it's useful to see what's happening in your neighbor's lawn. Premier Bank should analyze its competitors on how its competitors offer their savings accounts so that the bank can know its own strengths or weaknesses.
4. The bank is required to develop the research section so that it can improve it promotion activities and existing products.
5. [bookmark: _GoBack]A lot of Premier Bank customers want to know more about the banks, and the bank is the expert in terms of teaching them about their services. Very few banks inform their clients in Bangladesh about the proper use of banking services. Therefore, Premier Bank can start as a holder and educate its consumers, online and offline, about personal finance, emergency savings, how to finance and manage a small business and much more.



[bookmark: _Toc19237504]4.3 Conclusion
Every institution has few strengths and weakness of their products or it can be said there are very few products that are accurately fit with the consumer need. The reason behind this unfitness with the need might be the changes of needs of consumers over time. We know from the earlier discussion that Premier Bank Limited began its successful journey in 1999 with the motto of “Service First” and became a well-known financial service provider in Bangladesh. This policy reflects the Bank's focus on customer satisfaction, flexibility, responsiveness, and productivity.  But the features that Premier Bank is offering for its savings account are good enough and still few problems were found when we analyzed the marketing impacts of the consumer through this study. The initial payment was found an attractive feature and the interest rate on balance and promotional activities are found less attractive to its potential clients. The interest rate is payable semi-annually which can be also found less attractive as majority of the consumer demand quarterly interest from the savings account.
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Survey Questionnaire on
Customer responses on the savings account of Premier Bank Limited
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Values or principles of PBL


Service First


Assured Security


Corporate Citizenship


Friendly Relationship


Better Corporate Governance


Easier Banking

















Product and Services of Premier Bank


Retail Banking


Islamic Banking


Premier Securities


Corporate Banking 


Cards


Dual Currency Card


SME Banking


Current Account


Savings Account


Term Deposit


Loan Products


Others


Short Term Finance


Long Term Finance


Foreign TradeFinance


Medium & Long Term Loan


Capabilities


Trade Finance


Working Capital Finance


Woman Entrepreneurship Loan


Agreeculture Finance


Platinum Card


Gold Card


International Credit Card


Classic Card


Al-Wadiah Current Account


Mudaraba Savings Account


Mudaraba Genius Account


Mudaraba Premier 50+ Account


Mudaraba Excel Savers Account


Mudaraba Esteem Savers Account


Specialties


Margin & Loan Facilities


Branches












































































































Features of Savings account of Premier Bank


Fast and easy Processing


Unlimited transactions
allowed


Online banking service


Electronic statement of account on a regular basis
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What is your current status right now?

50 responses

@ Student
@ Employee

@ Employer
@ Job Seeker
@ None of the above
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What is your monthly salary range in Bangladeshi Taka?

50 responses

@ Below 10000

@ 11000-50000

@ 51,000-1,00,000
@ 101,000-200,000
@ Above 2 Lakhs
@ 31000-50000
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Where did you first hear about Premier Bank's savings accounts?

50 responses

@ Relatives

@ Friends and colleagues
@ Websites of bank

@ Social Media
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The Premier Bank is offering special four types of savings account. a.
Premier Excel Savers, b. Premier Esteem Savers, c. Premier General
Savings, d. Premier Remittance Savers. Do you aware of it?

50 responses
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@ No
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| have found the savings accounts, that the Premier Bank is offering, are

very attractive.
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@ Strongly Disagree
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@ Strongly Agree
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The Initial deposit amount is an important factor in opening savings

accounts.
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The interest rate on the balance of the Premier Bank's savings account is

quite satisfactory.
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The Premier Bank's savings account provides a fast and effective service.
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The savings accounts of Premier Bank is secured enough.

50 responses

@ Strongly disagree
@ disagree
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The types of savings accounts that the Premier Bank is offering, is a good
fit for my needs.
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| would like to recommend the Premier Bank's Savings account to my
friends and family.
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A SURVEY ON THE MARKETING IMPACTS ON NEW
FEATURES OF SAVINGS ACCOUNT OF PREMIER
BANK LIMITED

* Required

1. What is your gender? *
Mark only one oval.

Female

Male

2. What is your current status right now? *
Mark only one oval.

)} Student

Employee
Employer
Job Seeker

") None of the above

3. What is your monthly salary range in Bangladeshi Taka? *
Mark only one oval.

} 10000-30000

) 31000-50000

) 51,000-1,00,000
)} 101,000-200,000
) Above 2 Lakhs

4. Where did you first hear about Premier Bank's savings accounts? *
Mark only one oval.

Relatives

Friends and colleagues
} Websites of bank

Social Media

Bank's Brochures & leaflet

News Paper

Specific section on the savings account of Premier Bank Limited
In this section, you are requested to answer each statement according to the state of your mind

https:/idocs.google.com/forms/d/17NHVhoXSIYV_Brpkrg27Wj4OTK5wq4sFwie18Dd20r4/edit
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9/1/2019 A SURVEY ON THE MARKETING IMPACTS ON NEW FEATURES OF SAVINGS ACCOUNT OF PREMIER BANK LIMITED

5. The Premier Bank is offering five types of savings account. a. Premier Excel Savers, b.
Premier Esteem Savers, c. Premier General Savings, d. Premier Payroll, e. Premier Remittance
Savers. Do you aware of it? *

Mark only one oval.

Yes
) No

6. 1 have found the savings accounts, that the Premier Bank is offering, are very attractive. *
Mark only one oval.

Strongly Disagree

() Disagree

() Neutral

N
) Agree

Strongly Agree

7. The Initial deposit amount is an important factor in opening savings accounts. *
Mark only one oval.

Strongly Disagree

") Disagree

) Neutral

") Agree

) Strongly Agree

8. The interest rate on the balance of the Premier Bank's savings account is quite satisfactory. *
Mark only one oval.

Strongly Disagree

N i
) Disagree
) Neutral

N
) Agree

) Strongly Agree

9. The Premier Bank's savings account provides a fast and effective service. *
Mark only one oval.

) Strongly disagree

Disagree
") Neutral
) Agree

: Strongly agree

https:/idocs.google.com/forms/d/17NHVhoXSIYV_Brpkrg27Wj4OTK5wq4sFwie18Dd20r4/edit 213
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9/1/2019 A SURVEY ON THE MARKETING IMPACTS ON NEW FEATURES OF SAVINGS ACCOUNT OF PREMIER BANK LIMITED

10. The savings accounts of Premier Bank is secured enough. *
Mark only one oval.

O Strongly disagree
D disagree

(:) Neutral

O Agree

( ) Strongly Agree

11. The types of savings accounts that the Premier Bank is offering, is a good fit for my needs. *
Mark only one oval.

O Strongly disagree
O Disagree

Q Neutral

O Agree

C) Strongly agree

12. 1 would like to recommend the Premier Bank's Savings account to my friends and family. *
Mark only one oval.

1 2 3 4 5 6 7 8 9 10

IntereLsTestsi D O C:) Q Q O D D Q O mirr]gsted

Powered by

B Google Forms

https:/idocs.google.com/forms/d/17NHVhoXSIYV_Brpkrg27Wj4OTK5wq4sFwie18Dd20r4/edit

313




image1.png




image19.png
.Egs

K

unmes




