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[bookmark: _Toc76561709]Executive Summary
Knowledge of customer perception is an important ingredient to maintain a good customer base by the service providers. Based on the customer perception marketers can identify whether their customers are happy with them or not and accordingly they can fabricate the strategy to develop positive perception among the customer group with suitable value proposition. Since everyone perceives the environment and addresses life challenges individually, perception is critical to understanding human nature. What we are seeing or feel isn't quite the same as what is genuine. We buy it just because we believe it to be the greatest, not because it is the greatest. Shohoz is a fantastic software that aims to simplify and resolve day-to-day issues while making life easier and more efficient. Shohoz aims to take care of your everyday needs so that you may spend some time enjoying yourself. Shohoz ltd used ride sharing app to make their organization known by others. After getting popularity, they started adding new services. So, at the moment shohoz ride’s customer perception are not positive. Before it was easy to get bike riders but now its very time consuming to get riders. This study aims at evaluating the customer perception of Shohoz Ride Services in Bangladesh. Based on the survey data this study examined to what extent Shohoz Ride Services doing good interms of Easiness of account opening, Sufficiency of riders, Accurate in ride fare, Riders’ expertise, Safety measures, Discount facility, Convenience, Customer orientation, and Increasing capacity. Data were collected from students, business people and office employees. Results shows that Shohoz Ride Services are perceived positively in the areas of ride fare, riders expertise, safety measure, app usage , and riders behavior. On the other hands, sufficiency of riders, discount facility, convenience score poor. In case of promotional activities, Shohoz ltd should focus on advertising in order to make this service well-known among the target customers. 

Based on the findings, several avenues are forwarded that may requires due attentions from the management so that Shohoz Ride Services can create a distinct position in the Bangladeshi riders market.

Key terms: Transportation service, Customer perception, value proposition, Shohoz Ride Ltd., Bangladesh
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Shohoz ltd is just a company consulting organization, However, so it is devoted to providing a variety of services and marketing plans. The Shohoz ltd service diverse variety of services with assured standard, quality services, and a simplest management efficiency has completed all corporation a leader in the sector within the separate areas its module.

This is the time that data With the rise of the digital age transformed   by a hair's width, the globe, as well as conversation have now as being the foundation to commerce in addition progress. Very quick advancement of knowledge and collaboration technologies has transformed transforming the world into a global community. Aside from industrialization and its inescapable effects in nations as well as businesses, lives has become very aggressive, complicated, & innovative.

Because the world is now at the tip of one's finger and the economy are the ultimate center of a nation and national life, proximity has lost its importance. Sub commerce reliance, buy shares opportunities, & the unbound movement of knowledge & industrial goods commodities possessed created a globe that thrives on the sting of competition.

In modern technologically advanced society, trade, when superiority regulations as well as basic administrations are losing physical boundaries, ‘staying competitive' is the key to survival. Next, consider the current deep crisis as well as its consequences. consequences have revealed Despite exciting development and economic development, the company's purposes and objectives remain the same: to serve people, which is yet another obstacle and the harsh side of globalization. to the greatest extent possible and to continue striving for the common good for a citizens as well as of the nation. As a result, Shohoz Limited is working tirelessly to assist businesses in thriving in their various fields.

[bookmark: _Toc76561713]1.2 Origin of the Report

The UIU Internship Program may be a requirement for BBA students as part of their undergraduate studies. The most important goal of an internship is to meet the needs of marketing (Internship) as part of my BBA curriculum, and the student is exposed to the work world. As an intern, the most difficult task was translating all of the theoretical principles gained in my BBA curriculum into real-world experience.

The internship program as well as the research have the following goals:
Have worked for a corporation in the past.
To compare and contrast the situation with the UIU teachings I learned.
To provide students extensive field exposure while also allowing them to work with computers.
Expose you to prospective future work settings
To meet the requirements of the BBA Program.

This paper summarizes the findings of a three-month internship program at Shohoz Limited and is available as a prerequisite for completion of UIU's BBA degree. As a consequence, I'd like to submit my report in favor of Shohoz Limited's "customer perception on Shohoj Ride service." This report also contains information on the firm's other services, as well as a description of the firm. After completing my internship program at Shohoz Limited, where my supervisor was Chowdhury Aneeeza Parveen Beg, Sr. Manager, Corporate Sales, my course teacher encouraged me to have a thorough grasp of   strong knowledge of Shohoz Ride service.

[bookmark: _Toc76561714]1.3 Objective of the Report

The objective of the report is often viewed in two forms:

General Objective:
This internship report was written largely to fulfill the requirements for the Bachelor of Business Administration (B.B.A) degree at United International University's college.

Specific Objective:
This research focuses on the following areas in particular:
· To analyze the services of  Shohoz Limited
· To analyze the customer perception of Shohoz Limited's in terms of its ride services.
· To promote Shohoz Limited's diverse services, working environment, and amenities. 
· To focus on the significance, benefits, and reasons for promoting Shohoz limited's strategies.

[bookmark: _Toc76561715]1.4 Scope of Report

The findings of the research focus to confined to the shohoz rides of Shohoz Limited. The report includes information about Shohoz Limited's various services, overview, and several departments and divisions. The examination of client perceptions of shohoz rides receives the greatest attention.

[bookmark: _Toc76561716]1.5 Methodology

From the subject selection through the final report writing, the internship was carried out in a very organized manner. The technique and approach used in the study are described in further detail.

Selection of the topic:

The report's focus is on consumer perceptions of Shohoj Ride, a Shohoz restricted service. The matter was carefully explored with both my university supervisors and my Shohoz limited supervisors, resulting in a well-organized internship report.

Sources of Data:
Primary Sources:

Primary data was gathered from the practical deskwork I completed throughout my three-month internship program.

Secondary Sources:
Internal sources: various documents supplied by my boss and other senior workers, as well as my supervisor's knowledge.    Websites, content books, articles, a few other reports, and other sources are examples of outside sources.

[bookmark: _Toc76561717]1.6   Limitation

The report was created using the Market Operation Division's input and data, as well as the lessons learned throughout the course of the three-month internship program. In terms of information, the Market Operation Division might be a relatively private department. 
The material is unmistakably personal and sensitive. Only a few other divisions and personnel within Shohoz Limited have access to information concerning this division. It is impossible to communicate data with outside. Despite the fact that the study will be useful to Shohoz ltd lots, the material was too sensitive to be shared with the outside world. Another issue was the lack of time. Despite the fact that it was a three-month program, workouts in this division are so many that a three-month program would not be sufficient to induce comprehensive consideration about all of the division's activities. This amount of time is insufficient for a thorough and thorough investigation. Despite the severe constraints, I’m every effort to equip the report to the best of my ability. 
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Shohoz is a fantastic software that aims to simplify and resolve day-to-day issues while making life easier and more efficient. Shohoz aims to take care of your everyday needs so that you may spend some time enjoying yourself. Shohoz began its journey in late 2014 with the goal of making life easier for the Bangladeshi people. It began by digitizing the net ticket buying procedure, which was one of the most difficult challenges Bangladeshis faced in their daily lives. Shohoz is the market leader since it was the first organized entrant in this category. Shohoz launched ride sharing in Dhaka, Bangladesh's capital, in February 2018 and expanded its service to Chittagong, the country's port city, a year later. Shohoz Ride garnered over 1,000,000 users within a year of its introduction and continues to expand fast. Shohoz started the on-demand logistics market in December 2018 by introducing food delivery services in the center of Dhaka, and has since grown enormously as a crowd favorite. Shohoz is more than simply a ticketing, ride-sharing, and food-delivery service. Shohoz is a creative innovation stage that goes above and beyond to engage people by knowing and simplifying their day-to-day demands. Shohoz is on its way to becoming the go-to one-stop shop for users, allowing them to focus on living their lives to the fullest.
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[bookmark: _Toc76561721]2.1 Vision, Mission & Theme of Shohoz

Shohoz, which means "easy" in Bangla, is Bangladesh's largest online marketplace for on-demand services. Shohoz may be the overwhelming market leader in e-ticketing services since it is a prominent player in ride-sharing and food delivery. Shohoz's objective is to make life easier and more straightforward by providing a variety of internet services.

Shohoz, as its name suggests, is making life easier in Bangladesh today by removing logistical barriers. In any case, the long-term objective is to become a "Super App," or a one-stop shop for all basic consumer and business-centric online administrations.

Shohoz is backed by international investors that have backed some of the world's most successful Internet companies. 
Being in today's corporate environment, being competitive is essential for survival.when superiority reigns supreme & commonplace items as well as solutions are available.


[bookmark: _Toc76561722]2. 2 Market Research & Analysis

Consumer segmentation is useful in a variety of situations provides a company an image the kind of reasonably the introduction of innovative products might result in increased revenue a decent profit amount. Research can inform firms whether or not its services and products is satisfying the requirements and expectations of their customers. Limited owners can discover if or not they need to adjust their box shape or sustainable design, as well as whether or not they can consider offering other services, by investigating the responses to particular queries. An authentic market analysis strategy identifies just who your target market is. It'll also let you know if they're likely to buy your products or use your services. Shohoz Limited considers itself to be a business research and analysis specialist. . Because they deal with a variety of firms, their job is to recognize the link between customer connections and business outcomes, allowing businesses to devise their business model.

  

[bookmark: _Toc76561723]2.3 Shohoz Rides:


In this section, I'll go through a tiny portion of the Shohoz rides. The shohoj transportation service is further explored and analyzed in following parts.

[image: Shohoz]
Shohoz Ride with great pride we'd wish to share with you that SHOHOZ has introduced its ride Service in Bangladesh in 2014. After our successful foray and dominating position in Online Ride Sharing businesses & Food Delivery Business, we are now extending our motto into ride Service to cut back the trouble of hiring transport

Shohoz Ride is only a corporate ride service. Shohoz ltd will provide all forms of IT assistance, and Shohoz ltd Company will handle the project's marketing. They are in charge of branding, marketing, and promotions for a variety of businesses. In exchange, the partner business will offer discounts on services to clients who use the transportation service. On the first voyage, service members will receive a 50% discount. The registration will be done using the Shohoz app.
[image: ]Shohoz Limited's affiliate partners are:







	The associate partners of the Shohoz limit
[bookmark: _Toc76561724]2.4 SWOT Analysis of Shohoz Ride:

Strength:

• A large range of Key Added Services: Shohoz ltd has introduced a fantastic deal that entitles customers to receive a 50% discount from Fast Ride. Introducing Shohoz Ride, the first few journeys under which a client can receive discounts on a variety of services from a variety of locations.

• Positive connection with Riders: Shohoz ltd receives all of the necessary demand for Shohoz riders from various clients.

• Various industries of Partner Companies: Shohoz Ltd does free branding, marketing, and promotions for a variety of various   companies via the Shohoz ride. In exchange, the partner firms offer discounts on services to ride service users. Holders of the shohoz ride service will receive a discount on the first few rides.

• Good IT support: every kind of IT support are given by Shohoz ltd.

Weakness:

• Inadequate promotional activities: Shohoz ltd should focus on advertising Shohoz Ride in order to make this service well-known among corporations. They will organize a campaign.

• More active riders are required for this initiative in order to increase the number of Shohoz riders.

•  Discounts in the ride industry are scarce: Some rider docent allow quite low discounts As a result, customers are frequently dissatisfied.

Opportunities:

•   Increasing rider demand by providing greater bonuses in the future: The usage of online ride sharing for transactions has been increasingly common in recent years. This is used by professionals for a variety of purposes. They won't have to go to the trouble of hiring their own transport if they chose shohoz.

•  A variety of benefits come with shohoz Trip: Customers may expect discounts from fast rides, and riders are well-trained, ensuring a safe ride. 

Threats:

• Threats of new entrants: Because pathao uber is ready to provide rides according on client demand, there is a considerable risk of new enterprises entering this industry. Shohoz, on the other hand, was unable to meet the expectations of the customers.

•  Threats of substitution, such as other Shohoz rides discount benefits: the threat of substitution is considerable in this industry. Customers may now obtain a variety of discounts from several ride-sharing apps. Many clients are uninterested in serving shohoz trips since they already have alternative ride-sharing apps like as pathao uber, which also provide better discounts than shahoz.

[bookmark: _Toc76561725]2.5 Internship Experience:

I started as an intern at Shohoz Limited's Banani office. Shohoz Limited works primarily at the Banani office on customer service and provides marketing services, a food team, and a truck crew to other firms. Shohoz limited stared truck service since last year, in following section I'll be able to talk more about this company's truck team approach. Normally, I would assist during this Sector. My primary responsibility was to interact with clients over the phone and explain our services. The service that has a wide range of applications. We will assure product security route updates and everyone with the help of this service.

Moreover, I also had to update panel of their daily truck requirements. For this I had to stay connected to the sales team for his or her daily requirements. a day truck sales team collects truck request and supply the request to truck operation team. The operation team tries to lock the trips the maximum amount as possible. Here I’ve got to stay updated why they can’t get the trips, what are the issues. So, after hearing all this I’ve got to update panel and right down all the rates or required trucks rates. After getting all response of the truck team than I make a proper entry and put them to the panel. Often, I had to go to in few companies for business meeting for business proposal. Aside from office duties, I had to attempt to help the Shohoz food staff with customer service.
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Shohoz limited offers various services. Now i'm visiting describe a number of the services provide are as follows:

Shohoz Ride
Shohoz Food
Shohoz Truck
Shohoz Bus
Shohoz Launch
Service Charges:

Shohoz Ride: Charges 25% of the destination rate. For example: Uiu to Mohammadpur ride cost is 200 taka. Here Shohoz will take 50 taka.

Shohoz Food: Here they fight to convince restaurant to become their partner and share profit with them. For example: The food price is 100 taka . Restaurant owner will share their profit percentage. Also Shohoz food team tries to extend their profit percentage.

Shohoz Truck: Here Shohoz add the center man. They collect vendor rate then add vat plus profit then they add the value to the clients.

Shohoz Bus: Here they charge to the bus owners for using their software.

Shohoz Launch: Here they charge for the launch owners for using their software.

[bookmark: _Toc76561729]3.2 Training Program
Shohoz Limited also offers a variety of professional training programs, including:

Ride training
Food sharing Training


[bookmark: _Toc76561730]3.3 My Contribution in The company :
[bookmark: _Hlk74442901]I started as an intern at Shohoz Limited's Banani office. Shohoz Limited works primarily at the Banani office on customer service and provides marketing services, a food team, and a truck crew to other firms. Shohoz limited stared truck service since last year, in following section I'll be able to talk more about this company's truck team approach. Normally, I would assist during this Sector. My primary responsibility was to interact with clients over the phone and explain our services. The service that has a wide range of applications. We will assure product security route updates and everyone with the help of this service.

Moreover, I also had to update panel of their daily truck requirements. For this I had to stay connected to the sales team for his or her daily requirements. a day truck sales team collects truck request and supply the request to truck operation team. The operation team tries to lock the trips the maximum amount as possible. Here I’ve got to stay updated why they can’t get the trips, what are the issues. So, after hearing all this I’ve got to update panel and right down all the rates or required trucks rates. After getting all response of the truck team than I make a proper entry and put them to the panel. Often, I had to go to in few companies for business meeting for business proposal. Aside from office duties, I had to attempt to help the Shohoz food staff with customer service.

[bookmark: _Toc76561731]3.4 Definition of customer perception

The consumer's total view, attitude, information, & sentiments of a firm as well as its products / services are defined as customer perception. Consumer perception is another term for customer perception. The act in which a consumer picks, processes, and analyzes data inputs to generate a vivid image of such a brand or product is referred to as customer perception.

The better service of the modern age usually referred to as perception. This entails having sensing environmental cues & taking measures in relation to them. We obtain knowledge about the features and ecological factors and is crucial to our existence via the perceptual process.
Not only does perception shape our perception of reality within us. It enables us to operate in the context of our surroundings. Word-of-mouth support of friends, Internet evaluations, tweets, and Facebook rants may all affect our impression. In those other circumstances, our personal encounters with a company, both digital and off, impact how we think about all this.

[bookmark: _Toc76561732]3.5 importance of building good customers perception by the organization 

Everything is a Google search away in this day and age. Consumers will be able to locate his products and services more readily, but again the price is that the competitors will be easier to locate here too. It makes it easy for haphazard and disgruntled clients to depart. Customers demand high quality, but they also want to ensure that they're getting a decent deal. Its price is calculated not so much by service or product store to purchase, as well as by the availability and usefulness of customer assistance.

Customer perception enhances marketability & expands commercial opportunities:

Customer perception shifted on several levels during this process, as did their emotional expectations, supposed to lead to a spot at which we fall back on brands to deliver excellent fun, trying to engage consumer experience, to plan and implement content, to innovate techniques that improve our lives, or to become involved in societal issues & environmental planning.

Reduce prices by greater customer perception: 

So, if marketers understand when to increase sales by increasing customer perception, those who are less inclined to drop their costs but instead look to increase ones value with customers that are more going to happen in sales and long-term relationships.

Inspire the audience to interact with your organization: 

Customer perception analysis explores everything drives the audience on interact with as well as act upon the organization. Understanding that motive may assist new company leaders is determining where to handle advertising, customer experience, media relations, facebook, and business regulations.

Effect upon satisfaction: 

Throughout the event of a brand-new product and one that the consumer hasn't used before, consumer expectations will be only beginning to build at either the date of acquisition. Even as project continues or the consumer begins opinions, such objectives becomes more concrete. The client might just have a lot of perspectives during the services context, many great, others bad, and all will be unique In the end, contentment is impacted.

[bookmark: _Toc76561733]3.6 factors influence the customer perception

Customer views are influenced by tangible variables such as:

Price
A good business model should always include price. Advertisers should recognize, though, how price ranges customers' perceptions of value, and also that cheaper is not inherently better, as demonstrated in luxury markets when it reflects the product's genuine worth.

Quality
Quality may refer to a variety of features of a product, the relevance of which varies from one consumer to the next. Business should understand what features identify their goods or services a most, as well as which features are the most sought in potential customers.

Branding
Your company's and brand's message is communicated through logos, artwork, and sometimes even packaging. Advertisers can make certain that these factors satisfy and surpass clients' expectations, allowing the organization to stick out among the competition.

Service
Customer impression is shaped by service quality, and even firms with outstanding products may suffer if their service is bad. After exceptionally favorable or very bad service experiences, customers are more inclined to publish online evaluations, which can help or hurt company exposure.

Customers' impressions are influenced by less tangible factors such as:

Personal Opinion
It is the most important component in determining consumer perception. When everyone has had a favorable or poor experience with the brand or support, or the efficacy of a customer care system, that will have an effect on the perception.
The personal feelings that a customer feels when acquiring or utilizing a product have a significant impact on consumer impression. Customers will develop a positive opinion of a company if indeed the quality of product, customer service, pricing of the goods, its symbol, or discounts are capable of producing a positive impact on their minds.

Advertising
The hidden perceptions of your good or service are revealed through the research your organization does. Customers initially learn about items through ads. As a result, advertising has a significant impact on customer perception. All of an organization's advertising and research will always contribute to the development of a good perception in the minds of its clients.


Influencers
People are more likely to buy things that have been evaluated by others. Bloggers those who make the initial buy. When individuals are told about a great product which the authority has tried, they are more likely to buy it since the recommendation came from someone they know and trust.

Customer feedback
Many consumers read user reviews when making a purchase. Customer reviews appear to have a vital impact in determining customer impression. When customers see a product with fewer stars, it indicates that the product had received poor consumer feedback. It leaves an unfavorable impression on the minds of clients.

Use of social media
Social media has evolved into a tough channel for dealing with client perception. The users construct an image of a product by receiving suitable communication about it. Social media is also utilized to publish a variety of content that helps to shape the company's image.The emotion of a consumer is known as customer perception. As from start to end, the entire firm was invested in creating a favorable impression. Customers want to feel well about either a brand, but they also want to be treated properly, and the items or solutions they buy must function as described.


[bookmark: _Toc76561734]3.7 Customer perception on Shohoz Ride service:

In today's world of trade, when quality regulations and standard administrations are eroding physical boundaries, keeping competitive is the key to survival. As a result, firms require a well-thought-out sales and marketing strategy. Shohoz Limited's goal is to help other companies establish effective strategies. Now we'll go through some of the places where Shohoz Limited frequently works:

Therefore, Shohoz limited primary focus is on other sectors like (bus truck food) that’s why their ride share users are not getting enough attentions.

Shohoz ltd used ride sharing app to make their organization known by others. After getting popularity they started adding new services. So, at the moment shohoz ride’s customer perception are not positive. Before it was easy to get bike riders but now its very time consuming to get riders 
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It's all about transforming raw data into a comprehensive shape that's easy to comprehend. Here, I gathered raw data from clients before conducting my research. 
In this paper, I present a descriptive analysis of my survey findings. I utilized both Microsoft Word and Excel to produce my report, particularly the analytical section. I had to visit a variety of consumers in order to get information and complete my investigation. The majority of responses are service holders among the consumers

[bookmark: _Toc76561738]4.2 Study methods
It refers to a set of data that is structured by summing the number of times a certain value of a variable appears. The sample size was set at ten. I gathered data from that sample size, with the primary goal of learning about Shohoz Rides clients' perceptions of service quality
.
[bookmark: _Toc76561739]4.3 Data Analysis
I used descriptive analysis and frequency distribution to analyze the responses from my respondents.

[bookmark: _Toc76561740]4.4 Sample size, selection process, contact methods
The sample size was set at ten. Seventy percent of them are men and thirty percent are women.
Category 
	Gender
	Frequency 
	Percentage

	Male
	7
	70%

	Female
	3
	30%

	Total
	10
	!00%


Users

	Occupation
	Frequency
	Percentage

	Students
	4
	40 %

	Business people
	3
	30 %

	Office employees
	3
	30 %



The sample size was set at ten. Students made up 40% of the group, followed by businesspeople (30%) and office employees (30%).




[bookmark: _Toc76561741]4.5 Statements of customer perception on Shohoz Ride services Questionnaires 

1.Shohoz ride sharing account opening is easy 

	Opinion 
	Frequency 
	Percentage 

	Strongly Agree
	08
	80%

	Agree
	2
	20%

	Natural 
	-
	-

	Disagree 
	-
	-

	Strongly Disagree 
	-
	-

	Total
	10
	100%





2.Shohoz Rider has a sufficient number of riders to assist you

	Opinion 
	Frequency 
	Percentage 

	Strongly Agree
	-
	-

	Agree
	3
	30%

	Natural 
	-
	-

	Disagree 
	4
	40%

	Strongly Disagree 
	3
	30%

	Total
	10
	100%


When we said shohoz has sufficient numbers of riders the majority disagreed which is 40 percent. Strongly disagreed 30 percent. Only 30 person of them agreed that they got sufficient numbers of riders.


3.Shohoz ride sharing app always show accurate fare to your destination.

	Opinion 
	Frequency 
	Percentage 

	Strongly Agree
	4
	40%

	Agree
	4
	40%

	Natural 
	2
	20%

	Disagree 
	-
	-

	Strongly Disagree 
	-
	-

	Total
	10
	100%







4.Shohoz riders are well trained

	Opinion 
	Frequency 
	Percentage 

	Strongly Agree
	7
	70%

	Agree
	3
	30%

	Natural 
	-
	-

	Disagree 
	-
	-

	Strongly Disagree 
	-
	-

	Total
	10
	100%






5. I feel safe whenever i use shohoz ride app. 

	Opinion 
	Frequency 
	Percentage 

	Strongly Agree
	7
	70%

	Agree
	2
	20%

	Natural 
	1
	10

	Disagree 
	-
	-

	Strongly Disagree 
	-
	-

	Total
	10
	100%







6. Shohoz ride sharing app often gives discount.

	Opinion 
	Frequency 
	Percentage 

	Strongly Agree
	-
	-

	Agree
	5
	50%

	Natural 
	1
	10%

	Disagree 
	3
	30%

	Strongly Disagree 
	1
	10%

	Total
	10
	100%




7. Shohoz riders always carries two helmets 
	Opinion 
	Frequency 
	Percentage 

	Strongly Agree
	6
	60%

	Agree
	3
	30%

	Natural 
	1
	10%

	Disagree 
	-
	-

	Strongly Disagree 
	-
	-

	Total
	10
	100%




Shohoz rider always carried 2 helmets. Customers are quite satisfied, with a majority of 30 percent agreeing and 1 percent is natural and 50 percent was strongly agreed. As a result, shohoz riders carried 2 helmets.


8.Shohoz has available rider to everywhere in the city 

	Opinion 
	Frequency 
	Percentage 

	Strongly Agree
	-
	-

	Agree
	2
	20%

	Natural 
	1
	10%

	Disagree 
	1
	10%

	Strongly Disagree 
	6
	60%

	Total
	10
	100%







9.Shohoz riders are well mannered and always willing to help you. 

	Opinion 
	Frequency 
	Percentage 

	Strongly Agree
	08
	80%

	Agree
	2
	20%

	Natural 
	-
	-

	Disagree 
	-
	-

	Strongly Disagree 
	-
	-

	Total
	10
	100%









10.Shohoz needs to increase more riders

	Opinion 
	Frequency 
	Percentage 

	Strongly Agree
	10
	100%

	Agree
	-
	-

	Natural 
	-
	-

	Disagree 
	-
	-

	Strongly Disagree 
	-
	-

	Total
	10
	100%







[bookmark: _Toc76561742]4.6 Findings

The account registration form is simple to fill out. Based on the findings, we can conclude that the account opening form is simple to grasp for clients, since the majority of 80 percent strongly agreed, 20 percent strongly agreed, and 0 percent strongly disagreed. As a result, the consumer may establish an account

When we said shohoz has sufficient numbers of riders the majority disagreed which is 40 percent. Strongly disagreed 30 percent. Only 30 person of them agreed that they got sufficient numbers of riders.

Shohoz rider app always shows accurate fate to their destination. Customers are highly pleased with that statement as majority 40 percentages were agreed, and 50 percentages were strongly agreed were only 20 percentages were nutural. 

Shohoz Rider is always well-trained when it comes to you. Customers are quite delighted with the remark, with a majority of 30 percent agreeing and 70 percent strongly agreeing. As a result, shohoz app is always well-trained with their clients, bringing a good feel to their hearts.

Whenever you ride shohoz you feel sae. Customers are quite delighted with the remark, with a majority of 20 percent agreeing and 70 percent strongly agreeing 1 percent was natural. As a result, shohoz app is always safe with their clients.

Shohoz ride sharing app often gives discount. Customers are quite disappointed with the remark, with a majority of 50 percent agreeing and 1 percent is natural, 30 percent was disagree and 1 percent was strongly disagreed. As a result, shohoz app has mixed feed back about discount.

Shohoz rider always carried 2 helmets. Customers are quite satisfied, with a majority of 30 percent agreeing and 1 percent is natural and 50 percent was strongly agreed. As a result, shohoz riders carried 2 helmets.

Shohoz rider are always available on the city . Customers are quite dissatisfied, with a majority of 60 percent strongly disagreeing and 1 percent is natural, 1 percent was disagreed and 2 percent was agreen. As a result, shohoz riders are not available on the city 

Shohoz riders are well mannered and willing to help with this sentence 80 percentage people were strongly agreed, and 20 percent was agreed. So we can say shohoz riders are helpful  

Shooho needs to increase more riders with this statement 100 percent of the people are strongly agreed. So shohoz needs to focused on incising riders. 

[bookmark: _Toc76561743]4.7 Recommendation:

Because Shohoz Ride is a new firm, it must focus on its organizational structure. Market Operations should hold a weekly team meeting so that employees get to know one another. The top of the department will receive an overview of what each department does, which will enhance teamwork. They may execute promotional activities at company offices from time to time in order to learn what future consumers desire from them.

[bookmark: _Toc76561744]4.8 Conclusion:


I'm delighted to have completed my internship with Shohoz Limited's Truck Marketing Sales Division. The organization's working atmosphere is incredibly encouraging, in my opinion. New regulations and activities to strengthen the organization are often implemented. The truck market's Sales Development Department is unquestionably hard at work, and they're constantly coming up with new, original, and original ways to expand their business. If this effort continues, they will be able to cover unexplored areas, expand their distribution reach, and secure a steady stream of revenue in the future.
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[bookmark: _Toc76561746]Appendix
[bookmark: _Toc76561747]Questionnaire
An analysis of Customer Perception on Ride Services: A case of Shohoz Limited”

The purpose of the survey is purely academic, and I need your co-operation. The survey will take 5 minutes. You might refuse to answer any question if you feel uncomfortable. 

Name: 					Age: 					Occupation: 
	
	5.Strongly agree 
	4. Agree 
	3.Neutral.
	2.Disagree 
	1. Strongly disagree



	1.Shohoz ride sharing account opening is easy 

	5
	4
	3
	2
	1

	2.Shohoz Rider has a sufficient number of riders to assist you

	5
	4
	3
	2
	1

	3.Shohoz ride sharing app always show accurate fare to your destination.

	5
	4
	3
	2
	1

	4.Shohoz riders are well trained

	5
	4
	3
	2
	1

	5. I feel safe whenever i use shohoz ride app.

	5
	4
	3
	2
	1

	6. Shohoz ride sharing app often gives discount.

	5
	4
	3
	2
	1

	7. Shohoz riders always carries two helmets 

	5
	4
	3
	2
	1

	8.Shohoz has available rider to everywhere in the city 

	5
	4
	3
	2
	1

	9.Shohoz riders are well mannered and always willing to help you.
	5
	4
	3
	2
	1

	10.Shohoz needs to increase more riders
	5
	4
	3
	2
	1



Student 40%


Office employee 30%


Business people   30%








vote
Vote	[PERCENTAGE]
[PERCENTAGE]

Strongly Agree	Agree	Natural 	Disagree 	Strongly Disagree 	80	20	0	0	0	

vote
Sales	30%
[VALUE]%
30%

Strongly Agree	Agree	Natural 	Disagree 	Strongly Disagree 	0	30	0	40	30	

Vote
Sales	[PERCENTAGE]
[PERCENTAGE]


Strongly Agree	Agree	Natural 	Disagree 	Strongly Disagree 	0	40	40	20	0	

Vote
Sales	
Strongly Agree	Agree	Natural 	Disagree 	Strongly Disagree 	70	30	0	0	0	

Vote
Sales	
Strongly Agree	Agree	Natural 	Disagree 	Strongly Disagree 	70	20	10	0	0	

Vote
Sales	
Agree	Natural 	Disagree 	Strongly Disagree 	50	10	30	10	

Vote
Sales	
Strongly Agree	Agree	Natural 	Disagree 	Strongly Disagree 	60	30	10	0	1.2	

Vote
Sales	
Strongly Agree	Agree	Natural 	Disagree 	Strongly Disagree 	0	20	10	10	60	

Vote
Sales	
Strongly Agree	Agree	Natural 	Disagree 	Strongly Disagree 	80	20	0	0	0	

Vote
Sales	
Strongly Agree	Agree	Natural 	Disagree 	Strongly Disagree 	100	0	0	0	0	
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