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[bookmark: _Toc81736156]Executive Summary

Brand Activation is marketing that both builds a brand’s image and drives a specific consumer action through one or more of six identifiable disciplines including Commerce marketing, experiential marketing, influencer marketing, content marketing, promotion marketing, and relationship marketing. All of these disciplines help bring a brand to life by connecting and interacting with the target consumer on a individual level. As such, Digital & traditional PR is an effective approach for improving brand’s online presence and visibility. Companies may talk directly to their target audience at any time of day or night, and static information can be converted into discussions.

This study aims at exploring the brand activation activities of MediaQuest in the Bangladeshi market. MediaQuest  has started their journey from October, 2019 with the dream of becoming one of the top agencies in the country & their main goal is to provide the best service to achieve client satisfaction & meet client’s highest expectation in the field of brand building. MediaQuest has established their organization through a large team of experienced professionals from the public relation & advertising sectors. The main purpose of preparing this report is how Brand Activation is done and what are some essential techniques to perform brand activation in PR Agency of MediaQuest Bangladesh. For improving brand image, they generally do traditional PR, maintain relations with media & monitor it, developing content on online platforms, and advertising, organized events, activations & campaigns, digital marketing. All of these activities & strategies of brand activation as a PR agency of MediaQuest Bangladesh have been analyzed & discussed on this report. 
And on the basis of analysis, some recommendations have been mentioned.

Keywords: Brand activation, relationship marketing, agency, MediaQuest, Bangladesh
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1.1 [bookmark: _Toc52723313][bookmark: _Toc61585846][bookmark: _Toc63188393][bookmark: _Toc64552424][bookmark: _Toc66364692][bookmark: _Toc68219674][bookmark: _Toc75801303][bookmark: _Toc81736159]Background of the Report
If marketing is the soul of a business, then branding is the heart of marketing. Branding and marketing are critical for a business because they assist to demonstrate what the company does for its customers and, in a larger sense, for society. Any firm can't last long if it doesn't show off. Because we now have so many medium to present or highlight the brand, branding has become a highly essential problem. Branding is also crucial since without it, product loyalty will never improve. As previously said, Brand Activation played a big part throughout my time at the company, thus the main focus of this section is how Brand Activation is done and what are some essential techniques to perform brand activation in PR Agency of MediaQuest Bangladesh.
1.2 [bookmark: _Toc81736160]Origin of the Report
The internship report is a prerequisite for completing the Bachelor of Administration degree program. When selecting a topic for the report, my internship course instructor Kawsar Ahmed, Professor of United International University, enabled me to choose a field that I was interested in. Since I am doing my internship period in MediaQuest Bangladesh as a client relationship executive & also involved in many marketing activities, I selected the topic “Brand Activation strategies of MediaQuest Bangladesh” & sir also supported me to select this topic. 
1.3 [bookmark: _Toc81736161]Objectives of the Report
Primary Objective: 
The primary objective of the study is to get a clear understand the Marketing & Branding strategies & activities of a PR Agency. (A Perspective of MediaQuest Bangladesh)
Specific Objective
· To know about a PR agency’s activities 
· To get a clear understand about their brand activation strategies
· To find out how PR activities change people perception about a company.
· To get a clear understanding how they maintain the relationship with their customers by events, using social media platforms, offline platforms.



1.4 [bookmark: _Toc81736162]Methodology of the Report
1.4.1 Sources of Information
Individual discussions with colleagues, senior staffs of MediaQuest Bangladesh, theoretical knowledge & various articles and other qualitative data collection methods have been be used for analyzing this study.
All of the information for this research & study was gathered from two different sources. They are as follows: -
· Primary Sources
· Secondary Sources
[bookmark: _Toc78908431]The following of basic overview of the data collection and analysis are used to prepare this report:
1.4.1.1 Primary Sources of Data
The following sources have been used for collecting the primary data, include:
· Interacting & discussions with colleagues, senior staffs of MediaQuest Bangladesh.
· Direct observing the current scenario of PR activities in MediaQuest Bangladesh.

1.4.2 Secondary Sources of Data
The following sources have been used for collecting the secondary data, include:
· Journals, Newspapers, Articles, annual reports which are related to PR & marketing activities.
· Official Website of MediaQuest Bangladesh & their Face book page.
1.5 [bookmark: _Toc81736163]Scope & Limitation of the report
I had pretty simple access to information regarding the operational and functional operations of the PR activities since I finished my internship there. As a result, I intended to focus my research on the company's present marketing, branding and PR activities & efforts for their Clients.
Although I was able to reach the main purpose of this study & report but faced some unavoidable problems & situations which are listed below:
· Due to the corona virus, it was unable to discuss and conduct a brief interview with staffs. Because most of the staffs are working from home.
· Information & data are confidential.
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[bookmark: _Toc61728527][bookmark: _Toc76600272][bookmark: _Toc78908433][bookmark: _Toc81736166]Company Analysis
[bookmark: _Toc61728528][bookmark: _Toc76600273][bookmark: _Toc78908434]This chapter highlights the overall background of the under study company, the overview of the Media Quest Bangladesh, their products & services, clients, competitors & market conditions. 
2.1 [bookmark: _Toc61728529][bookmark: _Toc81736167]Take a Look at MediaQuest Bangladesh
[image: ]

  

Founding Managing Partner                                                                                                                                   Founding partner & Director
[image: ]MediaQuest has established their organization through a large team of experienced professionals from the public relation & advertising sectors. They started their journey from October, 2019 with the dream of becoming one of the top agencies in the country & their main goal is to provide the best service to achieve client satisfaction & meet client’s highest expectation. They have specialized over the last years in providing 360 degree ideas, suggestions and solutions for –
· Public Relations
· Digital Marketing
· Proactive work & activation &
· Development & advertising of all corporate events.
2.2 [bookmark: _Toc61728532][bookmark: _Toc81736168]Mission, Vision & Objectives of MediaQuest Bangladesh
 (
Vision
We want to be 
well-recognized
 in the field of Public Relations, Event, Media Buying and Digital Marketing to serve private and public organizations as a solid and competent agency able to advise clients in the respective areas.
) (
Mission
Is to help clients move products, sell services and grow brand through high- quality strategic communication programs.
)






Objective
To complete the mission and vision, MediaQuest Bangladesh as a PR & advertising agency their main objective is not only to gain profits but also to justify its earning through meet the highest clients’ expectations & providing client satisfaction. So their some objectives are - 
· Working with their clients & increase their sales by building awareness about clients’ products & services & brand & consumer attention through media, events, digital marketing that means build relationship with publics or to educate them.
· Creating interest in customers about the clients’ products, services & brand
· Providing information to the clients about market conditions, competitors, and consumer’s demand.
2.3 [bookmark: _Toc81736169]  Core Values, Strengths & Competencies
 As a PR & Advertising agency, MediaQuest Bangladesh always tries to work with their clients to maintain public relationship through digital marketing, events & activation, newspaper advertisement & sustainable CSR activities. So they focus on audience behavior through ‘Smart approach’ which means Specific, measurable, attainable, and realistic & time bound. It can help to determine wants, thoughts & feelings of audience, when Media Quest exposes & delivers their messages to the audience.

Figure: Core Values of MediaQuest Bangladesh

Figure: Core Strengths & Competencies of Media Quest Bangladesh

2.4 [bookmark: _Toc61728530][bookmark: _Toc81736170]MediaQuest Bangladesh at a Glance
	
Company Name

	Media Quest 


	
Country

	Bangladesh


	
City

	
Dhaka


	
Found Year

	
2019


	
Founding Managing Partner

	
Tariqul Sumon


	
Founding Partner & Director

	
Srabon Sagor


	
Corporate Head Office

	
H-142, R-4 , Mirupur DOHS, Dhaka 1212


	
Company Size

	
20-50 employees


	
Brief

	
Public Relations & Advertising Agency


	
Web

	
https://mediaquest.com.bd/



2.5 [bookmark: _Toc61728531][bookmark: _Toc81736171]Hierarchy of MediaQuest Bangladesh

[image: ]Team of Media Quest Bangladesh

Hierarchy of Media Quest Bangladesh

Figure: Hierarchy system of MediaQuest Bangladesh
2.6 [bookmark: _Toc61728534][bookmark: _Toc81736172]Products & Services of MediaQuest Bangladesh
2.6.1 Public Relation
[image: ]
· Traditional PR: Public relation is about providing readers with information about a company through a sweet story and for that MediaQuest Bangladesh follows the methods of press releases, news story, conferences & media events.
· Media Relations: As a part of PR & according to clients’ needs, wants & expectations, MediaQuest Bangladesh design, create, execute & engage the connection between the media & their clients and provide the effective arrangements. 
· Media Monitoring: Electronic, print & online media tracking, analysis & translation for news are provided by MediaQuest Bangladesh.
· Crisis Management: Unfortunately but true, now in a day many brands & organizations are going through crisis because of lack of market knowledge & that can be affect on their brand image, reputation, sales & growth. MediaQuest Bangladesh team with ground & planning level expert for public relations crisis management can provide the 180 degree services to contain & minimize on crisis management.
· Content Development: Media Quest Bangladesh believes “A better story brings better impact on the minds of the reader & with this statement, MediaQuest Bangladesh helps to their clients to create unique, sweet story which will be engaged the reader with main messages.


Figure: Products & Services of Public Relations sector in MediaQuest Bangladesh

2.6.2 Media Buying
[image: ]
· Newspaper Advertisement: MediaQuest Bangladesh offers competitive prices for newspaper, TV & radio advertising & strategic approach.
· Online Advertisement: They offer to create & design support for online advertisement with competitive pricing.


2.6.3 Events & Activation

Figure: Corporate Events of MediaQuest Bangladesh

	Figure: Other Events & Activation


2.6.4 Digital Marketing
Internet & online platform is the easiest way for an organization or business to reach their targeted group, viewer or readers & MediaQuest Bangladesh helps to their clients to digitally presence needs by designing or creating-
[image: ]	

2.6.5 Development


                                       Figure: Other Events & Activation
· Business Development: Brand development, production concept, Product selling concept, Marketing concept, Social Marketing concept.
· Sustainable CSR activates: With their long time experience on Events and Activation field, MediaQuest are able to help organizations with their CSR activities and social development programs.
· Special Training Program: Mental health and team building activities for employees.
2.7 [bookmark: _Toc61728535][bookmark: _Toc81736173]Clients of MediaQuest Bangladesh

[image: ]
[image: ]
[image: ]



MediaQuest Bangladesh is started partner with Minister Hi Tech Park
[image: ]



2.8 [bookmark: _Toc61728536][bookmark: _Toc81736174]Some Events by MediaQuest Bangladesh (2019-2021)
· Bangabandhu Sheikh Mujib Dhaka Marathon 2021
[image: ]MediaQuest Bangladeshi was a part of this event management of the first ever Bangabandhu Sheikh Mujib Dhaka Marathon 2021.






	
· Synesis IT brings video conferencing platform
On the media platforms in October, 25, 2020, Media Quest Bangladesh covered the news of Synesis IT brings video conferencing platform 
[image: ]


· UCB Investment Limited
MediaQuest Bangladesh covered the news of UCB investments limited, a subsidiary of united commercial Bank Limited, has been inaugurated at a five star hotel in the capital on Monday (Dec, 01, 2020).
[image: ]

2.9 [bookmark: _Toc61728537][bookmark: _Toc81736175]Revenue of MediaQuest Bangladesh
	
Revenue Data of Media Quest Bangladesh
 (Jan 2020 - April 2020)


	

	
Account Code

	Jan-20
	Feb-20
	Mar-20
	Apr-20

	 
	28000
	200000
	0
	0

	 
	50000
	45000
	0
	0

	 
	 
	43000
	0
	0

	 
	 
	 
	 
	 

	
Total

	78,000 BDT

	 108,000 BDT

	 0

	 0


	
Revenue Data of Media Quest Bangladesh 
(Jan 2020 - April 2020)


	

	
Account Code

	May-20
	Jun-20
	Jul-20
	Aug-20

	 
	5000
	125000
	125000
	125000

	 
	 
	300000
	200000
	160000

	 
	 
	120000
	120000
	 

	 
	 
	 
	 
	 

	
Total

	 5,000 BDT

	 545,000 BDT

	 445,000 BDT

	 285,000 BDT


	
Revenue Data of Media Quest Bangladesh 
(Jan 2020 - April 2020)


	

	
Account Code

	Sep-20
	Oct-20
	Nov-20
	Dec-20

	 
	12000
	125000
	125000
	125000

	 
	95000
	95000
	95000
	80000

	 
	 
	45000
	15000
	 

	 
	 
	300000
	 
	 

	
Total

	 107,000 BDT

	 565,000 BDT

	 235,000 BDT

	 205, 000 BDT
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[bookmark: _Toc81736177]Literature Review and Analysis




3.1 [bookmark: _Toc81736178]  Brand Activation
Brand activation is a relatively new term in the marketing world that has become quite popular to the marketers over the past few years. Basically Brand Activation is a process of creating awareness for an organization  to the specific target customers or audiences through various types of event campaigns.
Trust plays a huge role in any industry. Lack of trust could cause losing opportunities for sales for a brand. But when a company hires a PR agency, those experts can work for them to increase the credibility. Similarly, Media Quest Bangladesh as a Public Relation Firm, they do some activities and follow some strategies under the brand activation. These are 

[image: ]

[image: ]
[image: ]
[image: ][image: ] 



[image: ]
[image: ] [image: ] [image: ] [image: ]

[image: ]

[image: ][image: ][image: ][image: ]
[image: ]

These activities & strategies under the brand activation are discussed below:  
3.1.1 [bookmark: _Toc81736179]Increase profits, sales & leads
When a company's reputation is enhanced through various unique PR activities, it attracts new customers and leads them to the company's door. Customers and shoppers will find more ways to connect with a business through a press release, business stories, and, in this case, Media Quest Bangladesh agency, which is assisting companies in crafting the right message to create the best possible resonance for the targeted customers. And this whole process leads to a bigger profit.
[image: C:\Users\my\Downloads\SHAREit\Redmi Note 8\photo\FB_IMG_1619686374673.jpg]On February 14, 2021, Media Quest Bangladesh covered a report & published the report on their client (BSEC) in the newspaper in which in many cases it would play a role in building reputation, image & trust to the company’s targeted customers. 


3.1.2 MediaQuest contributes in the changes the way people think about a company
[image: C:\Users\my\Downloads\SHAREit\Redmi Note 8\photo\FB_IMG_1619687319175.jpg] People can say anything or everything about a company, whether it is true or not, in today's world, which we can call a digital world, and there is very little a company can do about it. As a result, a company's reputation can be tarnished unfairly. But as a PR agency, Media Quest Bangladesh helps the business with a different PR campaign strategy to fix the problem and create a positive image for the business. Media Quest believes that “When you are talking about your own product people will not bother much but when we will talk for you, it will be more believable. 
3.1.3 [bookmark: _Toc81736180]Online Presence
MediaQuest Bangladesh helps a business to connect with people in digital world. In Bangladesh this practice is yet to be performed. Media Quest Bangladesh, they are doing it in traditional way. They can really create a huge impact by using the digital world in the right way. 
MediaQuest Bangladesh, they arranged many of shows, live adda in various platforms like Radio, TV, Face book Live & their selecting host try to give information about the upcoming events or their client’s products & services for PR marketing & bran activation.


[image: ][image: https://mytuner.global.ssl.fastly.net/media/tvos_radios/MNLgzG9YyC.png][image: C:\Users\my\Downloads\SHAREit\Redmi Note 8\photo\FB_IMG_1619688440450.jpg]
By this radio show, MediaQuest informed to the radio listeners the upcoming events & the sponsorship companies’ names, their brands, products & services.
3.1.4 [bookmark: _Toc81736181]Different uses of Social Media for Branding & PR
Social media can help PR professionals to meet their goals or help to manage reputation or any sort of crisis depending on the situation. Some of the most common ways PR professionals which Media Quest Bangladesh uses social media include:
3.1.5 [bookmark: _Toc81736182]Works as a influencer in Social Media
In the modern world, social media is the most popular and frequently used channel for communications. A statistic showed that, in 2018 social media is being used by more than billion people and the number is increasing every day. So, it is obvious that social media affect all spheres like marketing, digital marketing and especially PR. Influencers give brands a voice that can help a brand to increase its reputation and a brand could never use that on their own. Social media influencers have huge followers and a brand can use this to promote offerings and protect reputation.
[image: ]
MediaQuest Bangladesh, they try to publish their client’s updating news in Prothom Alo online, Inqeelab, Manobjamin etc. And People are now getting news from social media and for verification they look for news portals. If they get the news from authentic social media source, they will not seek for any news portal in the future”. So, the fact is, now people are mainly search news in social media rather than traditional media. News spread faster in social media and there is no room for abandon this fact. In this case, Media Quest Bangladesh, they post the client’s updating news on their face book page which has been published in various newspapers and magazines.
3.1.6 [bookmark: _Toc81736183]To identify Brand Threats
Social media helps Media Quest Bangladesh to understand public opinion before it turns into a trending topic. Thus, they can proactively find and address online threats and possible solution to the crisis a brand may face for that.
3.1.7 [bookmark: _Toc81736184]To influencers journalist’s stories
[image: ]Whenever a trending topic arises in social media, the journalist often put their ear to it and often it seems that they took part in the discussion. In order to influence the journalist, Media Quest Bangladesh is trying to do something to create a different angle of the story so that the journalist will pick it and make some positive news. 
3.1.8 [bookmark: _Toc81736185]To swiftly react to negative press
Nowadays, social media is the first place where people look for brands reaction to a negative claim. MediaQuest Bangladesh may use a company’s account to craft and publish a statement to tackle a crisis and, they can direct the public to another medium to collect more information. Social media is a huge platform for PR professionals that give immediate access to a large, attentive audience.
3.1.9 [bookmark: _Toc81736186]To make announcements
[image: ]MediaQuest Bangladesh often uses social media to announce awards, product launch or any offerings or company updates. As social media users are huge in number, it is very easy to reach many audiences through it in very short time.
They are also using social media for public engagement like arranging quiz contest or announcing offerings. But the practice is very limited in Bangladesh. 

3.1.10 [bookmark: _Toc81736187]Events & Activation
Events and activation are one of the major ways to get the masses involved with a campaign. MediaQuest team has an extensive rapport in the events and activation sector of the country. Exclusive Activation program all over Bangladesh including managing Brand promoters.
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4.1 [bookmark: _Toc52723358][bookmark: _Toc81736190] Internship Program
I had the opportunity to work at Media Quest Bangladesh as an intern for three (03) months from 01 September, 2020 to present to complete my all academic courses of Bachelors of Business Administration (BBA) degree. Since my major is Marketing, I joined at Media Quest Bangladesh as an Executive, Client Relationship department. I completely included in 
· Designing PR strategies, 
· Looking after client’s overall PR portfolio, 
· Stakeholder management and media relationship, 
· Designing government relationship strategies, 
· Working with the content team to create press release, articles, and 
· Monitoring team to prepare daily, weekly & monthly reports. 
So, in the following, I'll talk about my internship experience with Media Quest Bangladesh and what I learned during my internship program.
4.1.1 [bookmark: _Toc52723359][bookmark: _Toc81736191]Daily Routine
I've tried to maintain my regularity and obedience since the beginning of my internship. The primary goal of this internship was to gain practical experience, gather company information, become familiar with marketing activities, and gain a better understanding of the work environment. Due to the pandemic situation, my daily work began at 9.30 a.m. and ended at 5.30 p.m. at the office and occasionally from home.
4.1.2 [bookmark: _Toc52723360][bookmark: _Toc81736192]Use of Office Equipments
At Media Quest Bangladesh, I was given permission to use all of the office's equipment. To complete my essential assignments, I was allowed to use a computer, the Internet, and some PR-related software such as Cision communication clouds and covered presses.
4.2 [bookmark: _Toc52723361][bookmark: _Toc81736193] Description of the Job
As I have worked within the client relationship division, I completely included in managing the clients of UCB Bank, Minister Hi-Tech Park Ltd, Turaag Protex, and Techno Mobile & Merchant Bay for creating a professional positive relationship with our business & addressing client concerns as well as sells. 
4.2.1 [bookmark: _Toc81736194]Designing PR strategies
One of my daily tasks was to create & identify strategies for our potential clients & their business to create brand awareness, lead generation, and trust with effective branding. So, here my tasks are designing strategies about communications between business & consumers, events, campaigns, social media & media relationship.
4.2.2 [bookmark: _Toc52723363][bookmark: _Toc81736195]Assist PR Activities
I have learned and worked generally the PR tools and strategies from my 3-month internship program. In this period I have learned down to earth knowledge almost how to find out a relationship gap between our clients & their customers, implement the strategies for solving it through media relations, events, campaigns, articles & contents. During my internship, I do help them in numerous PR exercises. Such as:
· Effective Email marketing & trying to write a catchy subject line that they can’t ignore
· Assist in events & campaigns & playing a role as a host to catch-up with customers to strengthen relationships and gently upset.
· Post updating information about clients on social media for engaging the customers.
4.3 [bookmark: _Toc52723364][bookmark: _Toc81736196] Training
· Create and implement creative marketing and public relations plans to increase brand awareness across multiple channels.
· During my Internship program, I gained an understanding of the field by planning, scheduling, budgeting, and communicating with customers, as well as observing all field work and public relations activities.
· If there any mistakes, how to overcome: I made mistakes during my working days, but my senior colleagues and upper management were extremely supportive, and he instructed me with care. But I made mistakes again at that point, so he gave me some feedback that helped me stay positive and learn how to deal with these situations.
· Management of Time Skills: During my internship, I am treated as if I were a full-time employee. My working hours were from 10:00 a.m. to 6:00 p.m. From here, I learned how to manage my time while working under duress and to complete my tasks on a daily basis.

4.4 [bookmark: _Toc81736197] Recommendations
In this chapter, on the basis of findings & analysis, need to some recommendations to Media Quest Bangladesh, PR & Marketing agency on their Brand activation strategies & activities.  
Some recommendations are given below:
· They can communicate with the customers as public relationship activities by mobile-SMS marketing. Like they can deal with mobile operator to send the people who are using GP, Robi, Airtel about their clients’ products, companies, and services related content, messages, promotional activities.  
· In my internship period I observed, they find the customers’ lead from someone’s references, word of mouth or direct marketing. Digitally they are less involving in online marketing such as YouTube marketing, face book video marketing. So considering this thing, like capture the PR market & building long term relationship with their target audiences & for doing brand activating activities, they should more focus on digital marketing.
· About PR & branding related activities, most of the staffs & employees are not get proper training, so Media Quest Bangladesh should be educated them by providing trainings.
· For the pandemic situation, since events & programs cannot be organized, Media Quest Bangladesh should organize online events, campaigns, programs for engaging their target audiences & promoting brand & creating awareness.
4.5 [bookmark: _Toc81736198] Conclusion
PR activities & advertising as the primary tool for building brands. In this internship report paper, I have attempted to provide an overview of Brand activation strategies & activities of Media Quest Bangladesh. Building Consumers’ positive perception, trust & confidence about a business, company, products & services because of the brand's image, this serves as a road map through PR activities. The true strength of a successful brand is that it fulfills the expectations of those who purchase it, or, to put it another way, it represents a promise maintained. They serve as a link between a vendor, a buyer, and a client. It pays off to build a strong brand. Media Quest Bangladesh as a PR & Marketing agency has a strong chance to create their brand and become the ultimate choice for customers, despite growing demand in the Bangladeshi markets.

[bookmark: _Toc81736199]References



Company Overview. (n.d.). Retrieved from Media Quest Bangladesh: https://mediaquest.com.bd/
Gendron, M. (2017). Public Relations to Brand Activation. Global Business and Organizational Excellence, 36(3):6-12.
How Can Digital PR Improve a Brand’s Presence? ( 2018, Sep 25). Retrieved from Digital Marketing Institute: https://digitalmarketinginstitute.com/blog/what-is-digital-pr
How To Create A Strong Brand Activation Campaign? (2020, February 29). Retrieved from Wootclub: https://wootclub.com/blog/how-to-create-a-strong-brand-activation-campaign/
PATEL, N. (n.d.). PR and Content Marketing. Retrieved from The All-In-One SEO Tool: https://neilpatel.com/blog/pr-and-content-marketing/
Public Relations Firm Marketing Plan. (n.d.). Retrieved from Mplans: https://www.mplans.com/public_relations_firm_marketing_plan/marketing_strategy_fc.php
SIMKI DUTTA, C. M. (2021, February 12). Social Media Content Strategy for PR Agencies. Retrieved from Prowly: https://prowly.com/magazine/social-media-content-strategy-for-pr/
Tables, S. (n.d.). PR Event Planning: 6 Ways to Get the Word Out. Retrieved from CVENT: https://www.socialtables.com/blog/event-planning/pr-event/
Tra, E. (2019, October 22). BRAND STRATEGY: HOW TO DEVELOP A BRAND ACTIVATION PLAN. Retrieved from KILLER VISUAL STRATEGY: https://killervisualstrategies.com/blog/brand-strategy-how-to-develop-a-brand-activation-plan.html


Core Values


Knowledge & Collecting Information


Communication


Attention to details & Audience Focus


Collabaration


Seeing the biggest picture






















Determined
Experienced 
Team Work
Fast
Passionate
Innovative
Effective
Reliable

 Core Strengths


Trandition Relations
Media Relations
Media Monitoring
Crisis Management
Content Development
Newspapaer advertisment
Online advertisment
Events & Activation
Digital Marketing
Core Competencies












Founding Managing Partner


Founding Partner & Director


Associate General Manager, Planning & Events


Finance Manager


Associate Generat Manager, Client Realtion


Accounts Coordinator


Senior Manager, Media & Client Realtion


Management Trainee


Executive of Cilent Realtions


Media Monitoring


Ass. Media Monitoring Exceutive



































Public Relations


Traditional PR


Media Relations


Media Monitoring


Crisis Management


Content Development




















Corporate Events


Excusive Corporate Events


Annual General Meeting


Stake Holder Meeting


Employee Nights


Gala Nights















Other Events & Activation


Launching Events


Family day & Events for Corporate


Lifestyle Events


Musical Events





Brand Activation




















Deveopment


Business Dvelopment


Sustainable CSR activities 


Special Training Program










13

image2.jpeg




image3.jpeg




image4.jpeg




image5.jpeg
NAEDIAQUEST

BANGLADESH




image6.jpeg




image7.png
1)

Associate General Associate General
Manager, Client Manager, Planning &
Relation Events

MONJUR Sabrina
MOHAMMED Sayda Purni
MORSHEDUL R
ANAM

Manager, Finance

4.

MOHTARIMA
RAHMAN
Senior Manager Media
& Client Relation

[ |

‘Wahiduzzaman
Media Monitoring
Manager

b
wigs,

ARYAN

PARTHO

AZIM

‘Coordinator

Riazul Islam
Asst. Media
Monitoring Executive

PRI | 8
TANJIMUL
SHAH
SHEFAN

Management Trainee

pa ae
Aion Chandra
Das

Designer -





image8.png
Public Relation

TRADITIONAL MEDIA MEDIA CRISIS CONTENT
PR RELATIONS MONITORING MANAGEMENT DEVELOPMENT




image9.png
NEWSPAPER
ADVERTISEMENT

We offer scrategic approach and
competitive pricing for T, Newspaper,
Radio advertising

ONLINE ADVERTISEMENT.

We offer competitive pricing for Online.
Advertising along with Design support




image10.png
PAGE MANAGEMENT

Create and Manage Brand Page, you-
twbe channel and Instagram and
Other Digial Platform

CONTENT MAKING

Create creative post and Videos for
Brand Page and YouTube channel,

WEB DEVELOPMENT

We haves many different skils and
disciplines in the production and
maintenance of websites

BOOSTING

Make strategic plans for boosting

QUERY MANAGEMENT

Form expert team for page query
Management




image11.png
. /\m
uce® miinister MMM Q. nianangs




image12.png
PAY gVmcen

protex SETRACKER

UCB’ASS T T





image13.png
KENNETH COLE EameD NCERO% ur,‘g'.rz!




image14.png
nlinister MazonQuest

it 11 Tech P i

Signing Ceremonfiell
|=4%

MediaQuest Banglaresh

Minister Hi-Tech Park Ltd, a Bangladeshi electronics manufacturer, has appointed MediaQuest
Bangladesh as the public relations arm




image15.png
bl
BANGABANDHU
SHEIKH MUJIB
DHAKA MARATHON
2021




image16.jpeg
932PM Z R & & - .l =@

€ Synesis IT brings video conferencin...

OT TOMOITfow and a platrorm Tor productivity enhancement
and analysis of user organization staff, with three teams
from three countries - Australia, Bangladesh, and the
United States are working together on this platform.”

Thank you all the Medias who supported us to bring the
coverage of Synesis IT.

#mediaquestbangladesh2020

[b Like D Comment

2w wre P ez daily sun
synesis I'T brings videc
conferencing platform

videoconferencing platform

8
domestic  information
téchnology sector, is going o
bring a world-class video
conferencing platform.

The RND wing of the
compiiny is already close 1o

Synesis IT to launch a iy
world class video s ymesis IT to launch world cla
conferencing platform deo webinar platfc





image17.jpeg
9:28PM ZA & ® & --- i

2)

€ UCB Investment Limited starts its jo...

ErEnen Gy | The Baily Star
Sy ;aa" aed CB merchant banking wir
i

TACSENHS Al G

starts journey

uce @ mesmue

2eins itsjourney  OATIY
{ . ]5" :stment starts its journey

&>

A (FSH) w2 afedei





image18.png
///7 \\
TN
(28 )
\\\ 7

/
/

TRADITIONAL MEDIA MEDIA CRISIS CONTENT
PR RELATIONS MONITORING MANAGEMENT DEVELOPMENT




image19.png
Media Buying




image20.png
e,

5 3




image21.png
ONLINE ADVERTISEMENT.




image22.png
NEWSPAPER
ADVERTISEMENT




image23.png
Events and Activation




image24.png
CORPORATE EVENTS




image25.png
LAUNCHING EVENTS




image26.png
MUSICAL EVENTS




image27.png
LIFESTYLE EVENTS




image28.png
Digital Marketing




image29.png
PAGE MANAGEMENT




image30.png
CONTENT MAKING




image31.png
BOOSTING




image32.png
‘WEB DEVELOPMENT




image33.png
QUERY MANAGEMENT




image34.jpeg
R 2 ST 7RI (@S =Y

Mo ek W gwme e (Red) WTe » owwi et aemEpt
ﬁﬁwﬂ?’—;um#) Y TR TR il

5 B .
WWWWW*QM*J mﬁ'n T

e o1t 3 s ol v oI ey e Rerdfe R T frft s
- e o et <oy e e ke o e e fomn e mR
Sy AT el Teaes s A awyd oo v e amve o wemee et
egfor T oo fmmes «we Sfermrg o GeE TR I e @ oo RS
orafor wwiye fre awy Frmmen e ecm Sfefi fomeeofie e sfimd Aitgmmm oid,
% R sl o famm e Sw afewd o wifen sreTm o e sfefy feme
B3 2 7B R SR e wRfeets ffiires acm R ol wfte um) 28FR5w
TS e FER Rt T e A Gl (i e e R eRE
aETE (QweRRR) RfFmeedme o R B 2t 2=





image1.png
[UIV]
{LJF  United International University

QUEST FOR EXCELLENCE




image35.jpeg
Synesis IT, a leading com-
pany in the domestic infor-
mation and technology sec-
tor, is going to bring a
world-class video confer-
encing platform.

The RND wing of the
company is already close to

daily stin
Synesis I'T brings video

conferencing platform

achieving its target, said a
press release.

The current open-
source platforms do not
carry more than 20 people
loads, are associated with
painful noises, and none of
them work with any audio
system.

Also,

besides open

source platforms, there are
currently platforms like
Zoom, GoToMeeting,
BlueJeans, which are used
around the world. Rupayan
Chowdhury, Group CEO of
Synesis IT, said, “Our plat-
form will have some funda-
mental features that will
give users a different expe-
rience. We started with a
few important things in
mind, they are that there
will be about 1200 partici-
pants in a video meeting,
the audio or sound quality
will be immensely high
quality”

Quazi Abdullah Al
Mamun, Senior Manager of
Marketing and Product
Innovation, Synesis IT,
said, “It would notonly be a

video conferencing plat-
form but also a collabora-
tion of tomorrow and a
platform for productivity
enhancement and analysis
of user organization staff,
with three teams from
three countries - Australia,
Bangladesh, and the United
States are working togeth-
er on this platform.”

Besides  Bangladesh,
due to the expansion of
business and scope of
work, Synesis IT has
recently registered in the
United States as well as
Australia.

With this video confer-
ence platform, its target
market will be the United
States and  Australia
besides Bangladesh.




image36.png
radio tagaq

THE 1" PRIVATE RADIO STATION




image37.jpeg
CaMA AW
Bl T T 29 o=

e o 29 forw Sibe s T TR 7
FB-203%' | AU TORTE TS i A
e ca < ST e H1E G MRS |
WS- 57 @ e | el
TR @ TS R S A (IR S DI 7 7R
SIS ] TAE | N (T ST (7R S (T,
WIS, STSRCARE, NGRS, (9 €T,
G, G5, TG S B | DRl A SIAIe A
S b 318 G FRe e e T,
mﬁmwgwmwﬁ@ﬁmcﬂ%mw
TS T TG (RO L T QG A 7 D .
R | S A DI T R bt el o2
AIDTD SIIE 4 AL | b 7 G5 (4 S avy Tpa. E20.Bn
e 7 I SR o 2 | o e I, Gate Open: 12,20 pm
SR S| W FERUSS S 7] S T | Ticket Price: 228 ti
24 ferrea (@ S35 e T | S B (A BT
I A7 3051+ | Bf5a 7 00 5 | TS (4T
S R o 2re- www.shohoz.com/events/
B % @ Q03591 RS are feofed # e et
s
hittps://www.facebook.com/events/459650301362040/





image38.png
LR smeareco  Ually SUn

et s e e 3 7 S,

sz CamoniGnow  TEGNQ hrings

e v

o available -
R e e e e
i e o w  TECNO brings out the attractive

e AT A SR crazy prices offer under i
S| smmeaeme  price offer
21}‘5;:‘:":“”‘; e reeatved. e~ STAEE ComtEsPoNOENT
R (e phone, CAMON 16 has TECNO has announced
v 5m o 5 v #;&Tﬁev&uw that TECNO's very well
o ,000. Launched received  smartphone
dailyobserver at BDT 16,990, the smart- CAMON 16 has got an
Price of smartphone  phone is selling at BDT attractive price drop of Tk
14,990 after the price cut.  2,000.

Camon 16 slashed " Statement  Launched at Tk 16,990,
Do Dk = the smartphone is selling at
Fm—— Biess Tk 14,990 after the price cut,

= STANDARD said a press release.

Tecnooffers discount *“5qizped with 605
RAM + 128GB ROM, The
TECNO CAMON 16 runs on
Android 10 and is powered
by a 5000mAh Big battery
with 18W Flash Charge
Support.

TECNO CAMON 16 is
equipped with 48MP Quad
Al Rear Camera; a second 2-
megapixel depth control
lens and a third 2-megapix-
el camera Macro Shot lens,
Al lens with Penta flash. It
S rts a 16MP Dual i‘mnt

oo ON SMartphones

2H5A -

o e 5%
TS G afer = S
TR F Dlo-47 T T 2
o Bl o foR I 6 S
foft CBrares Gl e v
oS wE: FU3 fo
AT 3o T T Sty
T P BT o A
2oco auaaR «a T T
WA W G I b
@ T 8 AT S
awe qwy O, @
T s 3 G o
G o, awfs 3 Rt
O T B P a2 (P
TP G (T e TA
TR g ETTR b

50 B, o T W
OB Mo T 55 TR 530

TECNO Brings Attractive

@ smarghone s seling a1
50T 14 350 st th price et Under this
(CRAZY PRCES ot s e soms ctner
menionsbis marohones s avalzble
SPARK 6 4+126G8) 1 30T 12300, SPARK 6
i 3-54G8) 3t 30T 5500 and APARK S Pro
(26458 3 50T 10500 This svacive
b8 conineed i he

inon conies 5

Transson B30

Sangiscedn e sre vorking £ ring o0
qualty smar-phones t TECNO fans and
urnidatie il elp make our high-end
smarphn e s yr
#MediaGuestsangiadesh2021 See Loss
-

D ke O Comment & Share




image39.png




image40.png
TECNO Spark 6 GO
two variants now in BD

Business Desk

Transsion Bangladesh Limited's
premium smartphone brand
TECNO has launched the new vari-
ants of SPARK 6 GO. The smart-
phone will now be available in
3+64GB and 4+64GB variants in
Bangladesh market. The 3GB RAM
and 64GB storage version is priced
at Tk 9,990 and the 4GB RAM and
64GB storage version is priced at
Tk 10,990.

The notable features of the
Super Battery, Big Value slogan
phone are its huge 5000mAh
battery, with its intelligent power
saving technology it will satisfy
the users continuing needs of
power in daily life and ensure the
standby time of 40 hours. 6.52-
inch big size, Dot Notch screen,
209 screen aspect ratio, 7201600
resolution, all contribute to wider
and clearer immersive display
effect, rich color contrast and
greater visual experience.





 

 

An Evaluation of 

Brand

 

Activation Strategies of 

Media

Quest Bangladesh

 

 

 

 

 

 

 

Sabrina Sayda Purni

 

 

 

 

 

 

 

 

 

This 

internship

 

report is submitted to School of Businesses &

 

Economics, 

United International University as a partial requirement for the fulfillment of 

Bachelor of Business Administration Degree requirement

 

 

