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Executive Summary
[bookmark: _GoBack]Healthy body and staying at good health is a gift and not everyone can have that. Fast food is mouthwatering food because of good taste and the convenient factors related to this. In this project report I was assign to make a report on “An Exploratory Review of Consequences of Consuming Fast Food” and to make this report I choose about 55 respondents and a set of questionnaires for them to answer and then I made the discussion about the topic. I had collected information data by sending the respondents the questionnaires through online and because of Covid-19 that was difficult to collect data from respondents directly. In this project report I was discussed about the factors that influence the consumers to choose fast food over homemade foods, how fast food affecting us in many ways and the consequences of consuming fast food. To become modern and socialize we are consuming different fast food daily and it’ll put dangerous chemical in our body. As a developed country and a potential business field foreign companies also start their fast food business in Bangladesh from long time ago and they are successfully doing their business and provide us their foods. For time saving, cheap rate and good taste people are taking fast food rather than homemade food. Apart from the good taste and availability in the long run, continuously consuming fast food cause nothing but harmful and dangerous disease for us. It will cost us physically and economically. At last I provide conclusion and recommendation so that food industry can be improved.
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[bookmark: _Toc55939195]Introduction

For an important part of completing my BBA degree, to exercise my academic expertise which is part of my report, I need to write a report under the topic “Consequences of Consuming Fast Food”. Now a day healthy nutritious foods have been replaced by fast food and in the context of world economy, fast food is a worldwide episode. 
Until the last century, people wanted to eat fresh and homemade food. But now we can see that people tend to eat fast food and we can say easily available food. Apart from the many benefits we must say that fast food can harm our body which can cause vitamin deficiencies, in turn, help to cause many dangerous diseases. One of the main consequences of fast food on the human body is overweight. Another consequence is that people are making distance between them by losing family tradition of eating together. Human body needs some calories, nutrients, vitamins, minerals to stay healthy and fit which we couldn’t fulfill from fast food. Fast food can be good for a little amount of time but eventually this fast food has nothing but negative impact for our health. This report will explain the effects in details and the consequences of consuming fast food. And I will also discuss the possible solutions for that problem.
[bookmark: _Toc460777079][bookmark: _Toc468514695][bookmark: _Toc55939196]Topic of the report
A well-defined topic reveals what is going to be discussed throughout the report. A topic has to be selected for the report. The topic has been assigned “Consequences of Consuming Fast Food”.
[bookmark: _Toc460777080][bookmark: _Toc468514696][bookmark: _Toc55939197]Origin of the report
This report has been arranged as a condition of the Bachelor of Business Administration (BBA) program under School of Business & Economics, United International University. The report has given the opportunity to learn and aware about the consequences of consuming fast food and related information of the food industry. I have organized this report by gaining practical knowledge by consuming and visiting different kind of places. I hope this report will fulfill the requirements to complete the BBA program and also provide a clear idea about the activities topic of the report.

[bookmark: _Toc460777081][bookmark: _Toc468514697][bookmark: _Toc55939198]Background of the Report
Project report is necessary part of the BBA program to complete the degree and exercise an outstanding substance as it enables a student to familiar with the practical business activities. To collect information about the consequences of the fast food we have to work closely with the general people and people in the organizations. This program enables a student to develop his analytical skill and scholastic attitude. And students will be able to know about pros and cons of consuming fast food. I have made this report from collecting information from primary and secondary sources.  This report would be base on- Consequences of consuming fast food.
[bookmark: _Toc460777082][bookmark: _Toc468514698][bookmark: _Toc55939199]Objectives of the Report
The board objective of the report is to complete my academic requirement of the report and accomplish the current situation of fast food the market of Bangladesh. There are many other objectives that are described here:
· Make myself and people aware of the fast food.
· Utilizing my theoretical knowledge in practical life.
· To know different reasons of how the fast food is so popular in Bangladesh.
· To know how it came in our culture.
· To know the impact of the fast food.
· To understand the benefit of fast food in some aspects.
· To recommend solutions for solving the problems faced by the fast food industry in Bangladesh.
· Recommending my findings for continuous development of the related work.
[bookmark: _Toc460777086][bookmark: _Toc468514702][bookmark: _Toc55939200]Scope of the report
In this report I got the opportunity to work as substantial as I am appointed to work in each & every sectors of the industry & I tried to follow and understand the different sector of this activities particularly the consequences of fast food in Bangladesh .I tried my best to perceive various things from findings.

[bookmark: _Toc460777087][bookmark: _Toc468514703][bookmark: _Toc55939201]Methodology of the report
This report has been made on the basis of different kinds of material. This information is composed of two types of bases; Primary bases and secondary bases.
[bookmark: _Toc460777088][bookmark: _Toc468514704][bookmark: _Toc55939202]Primary sources
The primary information has been composed from face to face conversation, direct market observations and as well as the general employees of the organization.
[bookmark: _Toc460777089][bookmark: _Toc468514705][bookmark: _Toc55939203]Secondary sources
The secondary information has been collected from the magazine articles, book reviews, different websites of food review and various publications of the organizations. This report has done a descriptive analysis of the information with an emphasis on previous literatures.
[bookmark: _Toc55939204]Analysis Plan

[bookmark: _Toc55939205]Introduction
Here, in this project report I have assigned to prepare a report on “Consequences of Consuming Fast Food”. So I have been selected 100 samples as respondents. In this part I am going to discuss about my sample size of present study, Data collection procedures, data analysis, findings, recommendation and conclusion. The objective of this study was to investigate the factors influencing fast-food consumption in Bangladesh. 
[bookmark: _Toc55939206]Methods
We conducted a qualitative exploration grounded in data using inductive analyses with 100 participants at risk of experiencing food insecurity. The analysis using an inductive approach identified four core factors influencing eating behavior: Health related topics; Social and cultural influences; Influences by the physical environment; and Financial influences. 
[bookmark: _Toc55939207]Demographic profile of the participants
Gender
This demographic details of this survey shows that most of the participants were male. Includes 62% of the whole sample were male, while female participants were only 35%. Accordingly 03% of the participants are from other (Transgender).
	Demographic

	Percentage

	           Male

	            62%

	          Female

	            35%

	         Others

	            03%
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Age 
In this part 65.4% response comes from 21 to 30 ages, 20.8% responses come from 15 to 20 ages. 8.2% response comes from 31 to 40 ages and 5.6% response arrived from 41 to 50 ages.

	Age

	Response

	               15-20

	                   20.8%

	              21-30

	                   65.4%

	             31-40

	                   8.2%

	             41-50

	                   5.6%
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Occupation
In this part of my project report I have selected 100 participants of three occupation bachgrounds.83% response comes from student,8% response comes from Businessman & 9% response comes from Service holder.Occupation
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40%
30%
20%
10%
0%

Response
Student
83%
Businessman
8%
Service Holder
9%



Data Collection Procedures

In my project report I collect information through social media and online platform. I made a set of questionnaires according to my report topic and send that questionnaires to all of my participants. And secondary information has been collected from the magazine articles, book reviews, different websites of food review and various publications of the organizations. 


[bookmark: _Toc55939208]Discussions
100 participants were interviewed for this survey and they were aged between “15-50” years. 62% of them were male, 35% of them were female and 03% of them from other gender. Students, businessman and service holders are included in this survey. According to their answer from the survey questionnaires I have come to a conclusion that fast food consumption is always harmful for us and all we can do is avoid fast foods as we can and try to take traditional and homemade foods and take fruits and vegetables regularly. 90% of our respondents considered that fast food is harmful and other 10% considered fast food as healthy. We can make several recommendations for people to reduce their fast food consumption. Such as health consciousness, make the environment better etc. we can avoid eating fast food like if we want to eat a burger or a sandwich, we can make it at our home and eat that. It’s safe and healthy. Frequent eating in the restaurant is harmful for body and economically. Most of the respondents confirmed that they like burger and pizza items most of the time and other fast food is also lucrative to them. And ratio of the street food consumer is also quite good.40% of the respondents said that they do not check or aware about the nutrition fast level of the fast food. Most of the respondents agree that people should avoid fast food to stay healthy and it is quite expensive for them but still they’re enjoying the fast food.  45% of the respondent said that the lifestyles and 25% of them said taste is influencing them to choose fast food.

[bookmark: _Toc460777090][bookmark: _Toc468514706][bookmark: _Toc55939209]Limitation
Throughout my report making period I got to know a lot about different activities and met with many peoples. They tried their best to help me from their sides but still I have faced some difficulties, which made my conduction of the report little difficult. There are some limits that cannot be overlooked. These comprise:
· The biggest problem of making this report was the current covid-19 situations because of the pandemic as a result I failed to collect those information that I may collect in the normal situation.
· It is hard to measure the cons of fast food from people’s stamen.
· On the tertiary of students and general people making it quite difficult to generalize the findings.
· Consumer perception and preference according to gender, economic and social status.
· Employees unwilling to share internal matter.
· For understandability we had to use very simple statistical tools.













[bookmark: _Toc55939210]Chapter
Background of the Report 


[bookmark: _Toc55939211]BACKGROUND OF THE PROBLEM

[bookmark: _Toc460777078][bookmark: _Toc468514694][bookmark: _Toc55939212]Introduction
Bangladesh is a Developing country and the increased amount of globalization changing the consumer’s food habits. It has spread to the developing countries as well. In comparison to last century peoples are now ready to spend a huge amount of their income on fast food. People get to know about the fast food in early 90s, after that this fast food business is spreading to generation to generation. People like fast food because this is easily available, well made and costs are considerable low. Fast food normally save time and it make easy to socialize to each other. These are the some basic reasons why fast food is so famous around this time and to this generation. Apart from so many easy to get benefits fast food has some major affects which can harm peoples dangerously. Fast food is highly processed and contains large amounts of carbohydrates, unhealthy fats, added sugar, and sodium. These foods are almost always high in calories while offering little in the way of nutrition. And when fast food frequently replaces nutritious whole foods in your diet, it can lead to all sorts of bad health outcomes.  A major number of heart attacks and strokes could be avoided if people were willing to eat healthy food and adopt healthy lifestyle. 
[bookmark: _Toc55939213]Why fast food
Fast food is food that can be made easily and eat anywhere and low-cost food. Fast food describes those kinds of foods that you can grab-and-go. Human needs food for live but now a day’s people mostly young generation replaced healthy foods by fast-food.  Globalization and urbanization have greatly affected one’s eating habits and forced many people to consume fancy and high calorie fast foods,




[bookmark: _Toc55939214]How fast food came
Fast food culture was established in early 90s.  In 1921 first fast food restaurants were originated in the United States. It has become a trend followed by young generations who think eating fast food is a fashion or it will increase their social status. They would like to eat in fancy restaurants and take snap of the food they ordered and post those snaps in the social media. Although people like fast food because food is inexpensive, convenient, and tastes good. And young people like fast food because they think it will increase their social status and place in their circle. Fast food became very popular because of the globalization and increasing people. People wants tasty food in a limited time with cheap price and then fast food became so popular.
[bookmark: _Toc55939215]Reasons behind fast food culture
The ability for taking inexpensive food additionally changes from society to society. In Bangladesh, the propensity for taking inexpensive food is changing quickly. Individuals who are living in the city tend to devour quick food compared to the individuals living in the rustic regions. The explanation behind the change is the time factor. They don't have a lot of time to get ready nourishment at their home. As society creates, the monetary exercises additionally grow. In this way, individuals become occupied and that disheartens them to get ready nourishment at their home. In that capacity, the main option is to expend nourishment that is set up by others and ideally light in nature. While individuals select inexpensive food, various variables are considered by them. Such as:
Brand reputation
Consumers give most importance on brand reputation of the food item. Brand reputation is a major driver of customer loyalty, customers are attracted to fast food because they are mostly loyal to these fast foods and it became habits. Everybody wants to eat good and stay healthy that’s why people mostly go for the food which have the good reputation in their field and people’s perceptions are based on the reputations. Brand reputation has a positive effect on brand trust.

Accessibility
All fast food restaurants are located near the crowd place or where all the consumers can grab the food easily and then eat or go with their food. Higher income neighborhoods had lower fast food restaurant density. Compared to schools in lower income neighborhoods, schools in higher income neighborhoods had fewer fast food restaurants and were further away from fast food restaurants and convenience stores.  Accessibility is one of the most important reasons for customers to selecting fast food.
Taste
Changes of lifestyle and habits of eating are one of the reasons people are attracted to fast food. They want tasty food in a short amount of time of instant ready that’s why fast food is their preferable choice. Instead of cooking food in home they go for the fast food where they can choose different kinds of food with variety of taste and choices and its growing day by day. The reasons could be attributed by the increase of awareness, growth of education, development of information technology and modernization of people’s lifestyle. And people like to treat themselves a good meal. And fast food always tastes good. Most of the families tend to hold programs i.e. birthdays, anniversaries, other special occasions etc. out of home. Eating fast food is a way of socializing with family and friends. All those things are happening because of the taste of fast food.
Cost
Fast food industry is one of the world’s fastest growing sectors in food industry. People want quick and convenient meals; they do not want to spend a lot of time preparing meals, traveling to pick up meals, or waiting for meals in restaurants. And for this people are ready to pay good money. Cost doesn’t matter when they get the food they desire.
Quality
Loyalty towards global brands is higher than that for local brands because they are found to be of better quality which leads to higher frequency of visit and recommendation of the brands to their friends and colleagues. There are ethnic variations towards global and local fast food chains. Global brand of food chains generated more good word of mouth publicity compared to local food chains. Demographic factors play a role in the patronage of fast food chains.

Food hygiene 

Food hygiene recommended as a means of improving food handling practices and thus the safety of food . Food hygiene and safety prevent germs from multiplying in foods and reaching dangerous levels and it might have impact on the health perception of consumers about fast foods which may not be perceived to be healthy (Rawlins, E., Baker, G., Maynard, M., Harding, 2012). It makes sure peoples are safe and live longer. Fast food is fresh and available to get and eat. Though fast food is not that healthy but peoples are always attracted to this. Food hygiene is one of the other reason’s peoples are so attracted to fast food.





























[bookmark: _Toc55939216]Chapter
                        Issue Related to Fast Food Consumption 

[bookmark: _Toc55939217]Issues Related to Fast Food Consumption
[bookmark: _Toc55939218]Introduction 
This report has made on the food industry of Bangladesh focusing on the consequences of consuming fast food. Our country’s economy becoming service oriented day by day. Fast food industry is taking that chance and increasingly establishes their businesses at the next level. They’re continuously find ways to make their fast food even more attractive to the people.  No matter peoples are staying at home, office or outside they mostly prefer fast food because of their reputation, socialization and taste of the food. They tend to believe that will make them more socialize and it make their bonding strong by eating outside and hanging out in fast food restaurants. It’s actually a habitual activity they’re doing now a day. Our lifestyle has changes that much that we didn’t even notice what we are eating is healthy or even right for us.  This is happening because of the effect of Globalization and urbanization which makes us change our food habits and drive us to eat high calories fast foods. 
I have done a survey with some general questionnaires regarding this report and the topics on the consequences of consuming fast food. From this survey anyone can get the idea about the consequences of consuming fast food items in Bangladesh. The survey questionnaires and answers are also included in this report.

[bookmark: _Toc55939219]Industry analysis 
Fast food is the growing and profitable huge sections in Bangladesh. Fast food culture was started in the early 90’s. In early, 2000 KFC entered Bangladesh as the first International brand of fast food franchise.
[bookmark: _Toc55939220]Specification of the industry 
Fast food industry in Bangladesh has still increasing and has been achieved glory over the years. Bangladesh encouraged the fast food industry from past so many years.as a result of this we achieved economic growth in our country. Bangladesh is one of the most populated countries around the world. In spite of other countries Bangladesh has the lowest cost for raw materials, transportation and availability of the lowest cost peoples as employee which makes the higher profit margins. And these all encourage businessmen to invest and establish a high profitable fast food outlet or a food chain, these are the few reasons why there are so many opportunities for the fast food business in Bangladesh.  More People are attracted to this fast food day by day and the market is expending so we can say that the future of this industry is very bright in our country.  

I assume that and take years 2010 to 2020 as my survey subjects and came out a results that in year 2010 there was few fast food customers and people starting to use their cell phones as their way of getting food easily and then a year goes by and consumption of fast food increases in a huge amount. Both year consumption of fast food is increasing and in the year 2020 we saw a eye catching decrease in consumption of fast food because of the Covid-19 pandemic people were staying their home for their safety and that’s why fast food industry faces a customer and economic loss in 2020.
[bookmark: _Toc55939221]Size, trend, and maturity of the industry
Size of the industry 
The size of the fast food industry is huge in our country. Fast food industry always been very competitive and the competitions are increasing more day by day. It was not too long ago when people faced difficulties to find a friendly and cost effective place to eat fast food but now it’s available everywhere. Bangladesh has the high economic growth and people are living a high standards lifestyle, so they find better options for them to eat and where they eating. And the fast food companies are fulfilling everything customers are demanding. It’s a revolution. Businesses are evolving. This is a very profitable sector in Bangladesh. There are over 50000 restaurants in Bangladesh and Dhaka city alone has more than 10000 restaurants. And there are many international franchise fast food companies doing their business successfully in Bangladesh. So that we can say that the fast food industry in Bangladesh is successful and it has quite good reputations. 

Trend of the industry 
Fast food consumption is a hot trend around the world (Nguyen & Powell, 2014). As a developed country Bangladesh is also adopting with the trend perfectly. Over the year’s people’s food habit has been changed. We can call it the revolution of fast food and burgers and pizzas have been ruling the taste buds of people around the country. To keep the customer and make them loyal fast food industries are becoming more innovative and they are changing their way of making customer happy every day. Competition in the fast food industry is one of the major reasons of growth of this industry. There are some trends that are shaping the trends of the fast food industry:
· Speedier payment methods 
· Food delivery apps
· Pickup counters
· Revamped menu cards
· Automation in fast food
· Social media
· Old is the new gold
· Old is the new gold
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· Automation in fast food
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Maturity of the industry
Product life cycle is a useful tool to define the maturity level of an industry (Kotler & Keller, 2006). Fast food industry is a profitable and growing business in the Bangladeshi market. We can call it a well-established industry. Bangladesh has lots of famous and profitable restaurants and franchise fast food Company working under this industry. Demands of fast food are increasing day by day and Bangladeshi fast food industries profit range is very high. 
                                          [image: https://mktmelissa.files.wordpress.com/2016/03/18541cc.jpg?w=360]

[bookmark: _Toc55939222]External economic factors
Every business industry including fast food industry operates within the context of an environment. There are some external factors that the industry cannot ignore nor control them. All the industry can cope with these external factors and to increase their growth stay successful the make several decisions regarding those external factors. External economic factors of the industry have many impacts and influences over every decisions and operations in different ways. It measures how a company makes its decisions mostly financial decisions. Now we are discussing about some external economic factors that are affecting the fast food industry:
· Interest rates
· Exchange rates
· Recession
· Inflation
· Taxes
· Demand / Supply 
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[bookmark: _Toc55939223]Supplier power
In the fast food industry in Bangladesh restaurant get their food from external source which we call supplier in the industry. They hold a very important role in this business. They have the power to increase the price, decrease the quality of the food and decrease the availability if their food or resources. They got most bargaining power in this industry. Supplier became more powerful if the companies are dependent on them and they cannot switch to the other supplier because of the lack of alternatives and the cost of switching the supplier. Companies do not want their competitors to know about their suppliers. Fast food restaurants depend on the suppliers because they need many items such as food products, packaging, restroom supplies and equipment. A restaurant faces difficult time when suppliers have the most bargaining power. 

                  [image: C:\Users\User\Downloads\Bargain-640.png]
[bookmark: _Toc55939224]Buyer power  
Without any hesitation it is clear that the bargaining power of buyer in Bangladesh is very high because there are many fast food outlets and most importantly they can demand good quality and cheap price at the same time, if that’s not the scenario they can go to the competitors and the competitors are always ready to welcome other competitors customers with extra care. The more power buyer have the more they can influence to decrease the price. As there are many competitors so we can say that the switching cost of a buyer is low and because of the social media and several foods reviewing website customers are well educated about the quality and good taste of the food. The presence of powerful buyers can decrease the profitability in the industry.
[image: Porter's Five Forces: A Deeper Look at Buyer Power | Toptal]
[bookmark: _Toc55939225]Purchase Intention
Purchase intention is defined as a plan to purchase certain good or service in the future. Bangladeshi fast food industry is full of competitions and there are many factors that drive a customer to buy a certain product. People in Bangladesh are fond of eating fast food and eating outside their home. There are many potential buyers in market all we have to do is read them and make them loyal buyer. The purchase intentions can be influence by so many factors which are like product quality, customer service quality, lower price, restaurant environments and image of the brand in the market and towards the buyer. Above everything all we have to thing is fulfill is what customer want and what we are giving them, is we can manage to value them properly and make them happy with the product and service they will buy in future again. 
           
                             	
[bookmark: _Toc55939226]Consequences of fast food
Eating fast food occasionally does not harm anyone’s health but if we eat fast food in regular basis then there are many consequences for this. We often like to eat out and have some tasty food and call ourselves foodie in the social media which is good for our image within the friend zone but in the long run these habits and lifestyle will be the reasons for our bad health conditions and many deceases.
[bookmark: _Toc55939227]Health consequences                      
Continuously eating fast food is the main reasons for our health problems because fast food refers to the unhealthy foods which have high calories and sugar many other harmful effects. Day by day Fast food is eating away the health of this generation. Fast food increases the chances of heart attacks, make people lazy and reduce the good habit of exercising. Eating fast food is like eating calories, with our fast foods which make us eat more and more and make us fat. Fast food has some long term and some short term effects on our body. Whether its long term or short term effects it will always harm our bodies. Heart disease, stroke and type 2  diabetes, digestive illness are the examples of long term effects and headache, depressions, sugar problems are the examples of short term effects of fast foods. Fast food deteriorate your memory which make ones brain weaker. Not just adult’s fast food can harm the children’s in a dangerous way, such as weight gain, Constipation, Addiction, Poor Academics, Less Energy and Sleep Disturbances. This is the easiest way of gain unwanted weight and get unwell. It doesn’t affect you instantly but it will harm you slowly and the consequences of these fast foods are very dangerous. Fast is the food what we eat most of the time without planning and we all know that unplanned things are more dangerous for us than planned things. Fast food can bring nothing good for our health but bad things which can harm our health. 
[bookmark: _Toc55939228]Social and cultural influences
Social and cultural context have the most influence of our eating habit and behaviors. People have the tendency of eating more than the expectations when they are in social gathering or when they’re presence in group. If you think from the gender perspective we saw that when people go on a romantic dining or to having fast food men eat more and women eat less food than man to impress him. Urban people are more likely to eat fast food than rural people.  Peoples eating behavior always change when they eat with people that eat alone. We are more likely to follow the social and cultural trend to eat new foods. This gives people the reasons and motivate them to try new foods in the market.  Globalization makes our lifestyle different and encourages us to change our food habits. People prefer fast food because it is easily available and taste is good. The food culture of any country or any area affects the health of the populations. Cultural changes of food habits and lifestyles has diminishes from the cultural value of people and traditional values are turning into globalization on the society. These cultural and social changes of food habits become the unhealthy eating habits which in futures will cause many dangerous diseases. Globalization plays a crucial role in Social and cultural influences on consuming fast food.
[bookmark: _Toc55939229]Environmental Influences
Staying healthy is too complicated now a day. This is a challenge a few can win where we are living in an environment that encourages us to see, smell and eat various food we call fast food which have many bad side effect than few good side like taste and easily availability. The environment influences us to take decisions like buying and eating fast food rather than homemade food. It is hard to avoid advertisements of fast food and most of the food business and restaurants are focusing on western fast food along with other famous fast foods. The food industry is shaping the food environment by number of actors and many factors. Bad habit of eating processed fast food has some negative effect on both of our health and the environment unlike organic foods that are healthy and environment friendly (Rahman & Noor, 2016). Health management and choice of what food we eat is shaped by the food environment. Fast food contains many chemical elements that can harm our body. From processing to consuming Whole fast food chain of cycle is bad for our food environment.  We can see the number of fast food restaurants around us which can make our environment bad and be harmful to our health. And this environment influences us to buy and consume fast food. 
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Most of the people think less about the money when they’re making decisions of having fast food .  No matter you’re poor or rich it won’t change how much fast food you consume. It’s a habitual activity that people will do if they’re attracted to do it. Fast food has a major role in our individual financial changes. It can affect our finances and we may not find it immediately but in a time we will understand that the habit of continuously buying and eating fast food cost us in a large number. Fast food cause some dangerous disease and to prevent disease we need medications and for the medications that will cost us too much money. In the end this will affect our bank account. Except for some fast food all fast foods are expensive and someone has to pay a good amount of money to have a good meal.  No matter how you plan to save money on food but fast food will cost you money more than you expected for your budget.
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People should make habit of eating homemade foods and encourage others to made and eat homemade healthy foods. This will keep us safe from the bad effect of fast food and make us healthy. Fast food dominated the food industry and making us believe that eating unhealthy food is okay. People should be making habit of physical exercise and eating vegetables and fruits. There are no alternatives for the items such as vegetables and fruits, these are the mandatory food we should have at least once a day. Our objective is to discuss and made solution about the topic of consequences of consuming fast food. Fast food is something that we are child and carry it to our adulthood where this becomes more important that we should teach our children about the healthy food habit and make them aware of the consequences of the fast food. It is always important to have these kinds of knowledge and understanding about those factors which influences our buying and eating behaviors. All these things is to know about the consequences and make us aware about the fast foods, eating behavior and lifestyles which can make us stay healthy for rest of our life and our next generations. Fast food restaurants has increasing substantially in last several years and many factors like social factors, cultural factors and environmental factors influences us to buy and eat more fast food than homemade or other food. Though it make our lives easier but in the long run behavior like eating fast food and becoming lazy day by day will destroy our next generations from the inside and they won’t be able to do the work like people from now. Today’s young generations are falling into the trap called fast food love. Fast food might modernize our life but the impact this fast food has is always end up harming our health’s and cost us financially. It is not impossible to avoid fast food and always eat healthy food but people got to try to eat healthy. In the end it’s all in our decisions that what we wants for us, fast food or good health and we should ensure out good health by controlling our urge to eat fast foods.
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People enjoy fast food because of the taste and other factors like availability, time saving etc. in the present time fast food will look delicious and enjoyable but in the long run the consequences of consuming fast food is dangerous. Fast food has many good sides but there are some improvements are needed for the good health of people and following recommendations can be suggested regarding this report topic: 

· It is the first responsibility of parents to educate their children about the consequences of fast food and let them act on it.
· Parents should restrict their children to eat more fast food and do not stock fast foods and snacks at home.
· People have to change their mindset about the fast food and make them aware about that. It’s not like they always have to eat high calories fast food but they can eat chicken salad.
· People should make habit of buying grocery and foods such as fresh vegetables, fruit, grains, proteins rather than fast food.
· Authority should take some actions regarding the promotion of healthier food, beverage and other fast food related advertisements.
· Lower the price of healthier foods and beverage so that people are attracted to consume healthier food rather fast foods.
· Food Safety Authority should set up some rules and regulations regarding to the fact that fast food restaurants and fast food industry should maintain those rules to make sure their food quality. 
· Make regulation and limitations for mobile vending of unhealthy foods.
· At last not the least make some social awareness activities to make general people and students aware about the consequences of consuming fast foods.
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1. Gender 
A. Male 		B. Female 		C. Others
2. Age
A. 15-20 			B. 21-30 		C. 31-40			 D. 41-50 
3.  Occupation 
A. Students			 B. Businessman 	C. Service holders 
4. Do you eat fast food?
A. Yes 			 B. No
5. What kind of fast food would you prefer?
A. Burger Items 		B. Pizza Items		 C. Street food 			D. others 
6. Would you like to try new fast food came in the market?
A. Yes  			B. No 			C. Neutral 
7.  How much money do you spend on fast food per week on average?
A. 2000tk 			B. 4000tk 		C. 8000tk 			D. More than 8000tk
8. Do you exercise or workout to keep yourself healthy?
A. Yes 			B. No
9. What are the factors influencing the choice of fast food? 
A. Time 	      B. taste          C. changing lifestyles          D. influence of advertisements

10. How you feel about these statements?
	
                             Statements
	Strongly
Agree (1)
	Agree
(2)
	Neutral
(3)
	Disagree
(4)
	Strongly
Disagree
(5)

	1
	I prefer fast foods than traditional foods

	1
	2
	3
	4
	5

	2
	I think fast food price is worth 

	1
	2
	3
	4
	5

	3
	I think fast food restaurants have Sufficient selection of the healthy choices
	1
	2
	3
	4
	5

	4
	Fast food have the ability to meet my needs

	1
	2
	3
	4
	5

	5
	Fast food is cheap than homemade foods
	1
	2
	3
	4
	5

	6
	Fast food industry is damaging our environments
	1
	2
	3
	4
	5

	7
	Our environment would be positively affected if people consume less fast food
	1
	2
	3
	4
	5

	8
	I would like to go to a fast food restaurant with other people than alone
	1
	2
	3
	4
	5

	9
	I feel addicted to consuming fast food

	1
	2
	3
	4
	5

	10
	fast food is the reason for obesity

	1
	2
	3
	4
	5

	11
	People should avoid fast food for good health
	1
	2
	3
	4
	5

	12
	I would like to recommend the restaurant to my friends and family that I’ve already visited 
	1
	2
	3
	4
	5

	13
	I would like to eat at the restaurant that takeout
	1
	2
	3
	4
	5

	14
	I am satisfy with the quality of fast food 

	1
	2
	3
	4
	5

	15
	I always check the nutrition facts label before consuming fast food
	1
	2
	3
	4
	5



11. What changes would a restaurants have to make for you to give them higher rating?
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