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Consumer ethnocentrism is a psychological concept that describes how consumers purchase products based on their country of origin. It refers to ethnocentric views held by consumers in one country, the in-group, towards products from another country, the out-group (Sharma, Shimp, & Shin, 1994). Ethnocentrism plays an important role in predicting consumer buying behavior. The purpose of the study looks into the influence of consumer ethnocentrism on brand image, brand trust, product quality, and imported product intention in the leather industry in Bangladesh. The leather industry is one of the oldest industries in Bangladesh. The leather industry plays a major role in our national economy. This raw material is locally available and has the potential for export and development. The leather industry has had huge sustainable growth over the coming years. From the study, it is evident that consumers prefer Bangladeshi leather products the most. Consumer ethnocentrism shows how Bangladeshi consumer relies on the leather industry of Bangladesh.  The result of the study positive effect of local leather products judgment. The country where products are manufactured affects the brand proposition and also develops consumer ethnocentrism. A product’s country of origin helps to reduce risk and acts as a guarantee to make a strategic position in the product market. Product category and its origin affect the consumer buying decision. Based on the findings, several recommendations are forwarded. 

Keywords: consumer ethnocentrism, brand trust, purchase intention, foreign leather products, local leather industry
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The leather industry is one of the oldest industries in Bangladesh. The leather industry plays a major role in our national economy. Our leather industry has a good reputation worldwide. This is an agro-based products industry in our country. This raw material is locally available and has the potential for export and development. The leather industry has had huge sustainable growth over the coming years. Bangladeshi leather is world-renowned for its high-quality gain, fiber structure, smooth feel, and its natural texture. In the 1990s real progress of leather in terms of products developed with crust and finished and it wet-blue leather was banned from Bangladesh. 

The leather industry of Bangladesh meets the four to six percent of a total leather meet around the world. For more than three decades Bangladeshi leather industry has been supplying wet-blue leather, crust leather, and finished leather products in different parts of the world. 

The fashion industry is the big witness that people prefer leather products in their lives. Luxury leather products are demanding everywhere.  This makes more sense why leather products are so demanding daily. Simple leather products items like- jackets, bags, shoes, or anything and aesthetic but not more classy. For such reason, it has a big factor to develop the leather industry in Bangladesh to increase their quality and export leather products worldwide. 

Bangladesh is one of the premium quality leather products exporters and shipping in different countries. Like Germany, Japan, Spain, Italy, Taiwan, Portugal, South Korea, Hong Kong, China, Russia, Australia, Brazil, Singapore, Malaysia, South Africa, USA, and the UK also. 
Various leather companies: Bangladesh's top leading leather manufacturing company have more than a decade. Big conglomerates and the private sector had taken a step up in this sector. Here list of a few top leather manufacturing companies in Bangladesh. 




[bookmark: _Toc131509413]Objective of the report
Consumer ethnocentrism refers to the degree to which consumers prefer to buy products made in their own country rather than imported products. In the context of the leather industry in Bangladesh, here are some possible objectives of consumer ethnocentrism:
Increase demand for locally produced leather goods: One objective of consumer ethnocentrism could be to increase demand for leather products made in Bangladesh. By promoting the benefits of buying locally produced goods, consumers may be more inclined to purchase products made in their own country, rather than imported products.
Foster a sense of national pride: Another objective of consumer ethnocentrism could be to foster a sense of national pride among consumers. By emphasizing the importance of supporting local industries, consumers may feel a sense of pride in purchasing leather products made in Bangladesh, and may be more likely to choose these products over imported goods.

Promote the quality of Bangladeshi leather: Consumer ethnocentrism could also be used to promote the quality of leather produced in Bangladesh. By highlighting the superior quality of locally produced leather, consumers may be more willing to pay a premium for Bangladeshi leather goods, and may choose these products over cheaper, imported alternatives.
Support the growth of the domestic leather industry: Finally, consumer ethnocentrism could be used to support the growth of the domestic leather industry in Bangladesh. By encouraging consumers to buy locally produced goods, demand for Bangladeshi leather products could increase, leading to the expansion of the industry and the creation of more jobs and economic growth.

[bookmark: _Toc131509414]Research Methodology: 

The information I have collected from different source and add this thesis paper. This thesis paper is based on primary and secondary data. 
Primary Data: 

· Face to face interview for data collection. 
· Made google dock questionnaire for collecting respondent authentic data.


Secondary Data: 
· Different research paper. 
· Online articles 
· Various website 


[bookmark: _Toc131509415]Limitation: 

· I have faced some limitations in completing this thesis paper. Time shortage. Respondents don’t feel comfortable giving their data. They feel uncomfortable because it it their privacy issue. 
· It was very time-consuming for collecting proper data for preparing this thesis paper. 
· People don’t understand what will be their answer. 
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[bookmark: _Toc131509418]Apex Tannery Limited:  

Apex Tannery is one of the largest and leading producers of leader products in our country. They started their journey in 1976 it was after the liberation war. Apex Tannery has a huge investment in the leader market in Bangladesh. They export their leather products in the global market and Bangladesh market also. The production capacity of the Apex Tannery revenue is 32 million. They have a production capacity of around 32 million which help them to significant turnover over the year. Their updated cutting-edge technologies help them to make it possible to export their products all over the world. Most of the raw materials of leather come from cows and goats. 
Vision: Vision is provide hundred percent customer satisfaction inside the country as well as throughout the world to maintain continual of quality of products and service. 
Mission: To understand customer demand and need, We always try to add value, reduce cost effectively and provide product improvement innovative thinking idea for making our product quality full and maintain world class working standard. 

Our Values: 
To our customers we offer – 
· We are committed to provide quality products and timely deliver to the customers. 
· Made world class leather products by world best quality production and meet the customer’s requirement also competitive price with up to date fashion trends. 
· Always doing quick response to our all valued customers in terms of our product quality and development. 
To our Employees we offer-
· Desirable and friendly work environment.
· Always do motivate for team work and their career development. 
· Make opportunity to grow our employee’s potentiality. 
· Provide on the job and off the job training for their better performance.
To our suppliers we offer- 
· Easy terms and condition for trade 
· Give their payment within due time. 


Our Objective- 
· 100% on-time delivery of our service to our all customers. 
· We are more transparent in our all documentation. 
· Our overall cost reduction is 2% every year. 
· We are try to reduction our customer complain by 10% each year. 

 Position: They are the top and leading leather and leather products manufacturing company in Bangladesh. 

[image: Home | APEX]Products: Apex Tannery Leather products which are chrome-free (wet whites), semi-finished leather. Additionally, they have other leather products like- finished leather, waxy oily pill-up, suede leather, belt, shoes, moneybag, split leather, pigmented, semi-aniline and embossed.  
[image: Venturini | APEX]
Competitors: They have huge competitors. Their number one competitors are Bata, Bay Emporium, Lotto, Walker shows, Zelis, Fortuna Bangladesh, Jennys shoe ltd, Amass footwear ltd, etc.   

[bookmark: _Toc131509419]Crescent tanneries Limited
 Started its journey under the crescent group of industries in 1977. The most exceptional success of crescent tanneries limited is expand three new ventures. Crescent leather products ltd, Rupali Composite Leatherwear Ltd and Crescent Footwear Ltd. They are the largest leather producer of goods in Bangladesh. Their leather products are more appreciated products in foreign and Bangladeshi leather markets. They are an export-based company. They dominate themselves in the foreign and domestic economy. Their primary export market for processed hides and leather products are European nations, North America, Japan, China, and the others East countries. Their annual standard turnover is 160 million and more than 3000 thousand employees are working in this group. 
[image: 28 Autumn Winter '19 ideas | aspinal of london, bags, leather]Vision: Their vision is to make the crescent group a strong household brand in Bangladesh in near future as well the as Bangladeshi leather market and export to foreign countries. Their envision is crescent group will one of the largest business conglomerates of Bangladesh their shareholder.  
Position:  They are the second-largest leather products producer company in Bangladesh. 
[image: Mens Shoes | Shop Formal, Casual & Dress Shoe for Men at ...]Products: Their main leather products are wallets, belts, 
shoes, and sandals,ladies bag, key ring. 
Competitors: There is a national and international leather company in Bangladesh. Like- Bata, Apex tannery ltd, Bay tanneries, Fortuna tanneries, etc. 

[bookmark: _Toc131509420]Bengal Leather Company Limited 

Position: Bengal Leather Company was established in 1982. It is a Dhaka-based private limited company. This company has specialized producers of crust and finished leather.   They are exporting their leather products mostly to European and the Asian market. This company has two separate tannery units. One unit process raw hide and another unit makes crust and finished leather. Both units are equipped by state of art leather machinery. For maintaining up to mark international standard level quality BLC has built up a high quality skill full workforce. Well trained executives and efficient integrated management system. Their annual revenue is mostly 14 million. 
Vision: Achieve quality control of leather manufacturing by control of modern technology, quality full raw materials, equipment’s and chemicals. 
Products: Their main products come from cow and buffalo hide. Semi-leather products, crust leather, chrome-free leather, waxy, Nappa, Top-grain, pigmented, patented, and full-grain. 
Competitors: They are an old company. Their leather market is big. They have lots of competitors. Bata, Bay Emporium, Fortuna, Apex, etc. 

[bookmark: _Toc131509421]Bay Tanneries Limited
 Bay Tanneries is a leather manufacturing company in Bangladesh. They are the specialized crust and finished leather products in our country. They export their products American continent, Asia, china, japan, Taiwan, and other counties. 
Mission: We don’t consider anything which is less than the excellence of our company. We always motivate to self-honesty and we are always courageous to change. We always try to develop a friendly relationships with our co-workers. 
Vision: Our vision is together we will win. 
[image: Footwear exports record impressive growth - RMG Bangladesh]Position: They are renounce and leading leather manufacturing company in Bangladesh. 
Products: They sell their leather products locally under the brand of “Bay Emporium”. They have a varied range of leather products like- formal shoes, ladies’ bags, wallets, formal bags, bags, leather belts, etc. 
Competitors: They have huge competitors in the Bangladeshi local market. Bata, Apex Tannery, Bengal Tannery, Fortuna leather etc.  

[bookmark: _Toc131509422]Fortuna Leather Craft Limited
[image: 64074 Leather Ladies Bag – Sreeleathers Ltd]Fortuna leather established its company in 1984. They are the finished leather manufacturing company of Bangladesh. At present Fortuna leathercraft Limited holds 79.83% of their leathercraft production.  Currently, Fortuna produces leather products in the local market under the brand name “Fortuna”. They export their crust and finished leather products to China, Italy, Hong Kong, etc. 
Position: They are the big leather company in Bangladesh. They produce finished leather products in the Bangladeshi market. They are the number one finished leather company in Bangladesh. 

[image: Amazon.com | Men's Dress Shoes Oxford Formal Leather Shoes for Men 10.5US  Black | Oxfords]Products: They have different leather products like formal shoes, ladies’ bags, wallets, formal bags, bags, leather belts, etc. 
Competitors:  Bata, Apex, Bay emporium, and other Leather companies are the main competitors of the Fortuna leathercraft limited. 

[bookmark: _Toc131509423]RMML Leather Industries
 RMM leather industries received a prestigious National Trophy (Silver Trophy) for their significant contribution to leather products export. They export their leather products to different countries like- France, the United Kingdom, Korea, Japan, China, Taiwan, Hong Kong, Australia, Spain, and Brazil.
Position: They are the older and big leather company in the Bangladesh leather industry. They doing their business successfully. They are top-level leather company in our country.  
Products: Their special products is crust leather and finished leather products like bag, shoes, belt etc. 
Competitors: They have many giants competitors like Apex Tannery industries, Fortuna Bangladesh, Bay Tanneries Limited, SAF Industries Limited, Bengal Leather Company Limited, etc. 

[bookmark: _Toc131509424][image: https://safleather.com/wp-content/uploads/2022/04/1-2.png]SAF Industries Limited  
 SAF industries is an old leather manufacturing company in Bangladesh. They started their journey in 1958. This business was grown up under John T. Scott. Great leadership. After the liberation war, this giant company was taken by the most renowned food and Beverage Company Akij group led by Akij Uddin. SAF industries are located in savar. They have many exclusive foreign clients like Japan, Turkey, Itlay, etc. Their annual revenue is 18 to 20 million. They produce almost one million pairs of shoes per year. 
Position: They are the largest and old leather manufacturing industry in Bangladesh. This company is top listed leather products manufacturing company in Bangladesh.  
Products: They produce finished leather products like- Ladies’ bags, formal bags, money bag, belts, shoes, and many other leather products. 
Competitors:  As though they are top and old leather company in Bangladesh. Their main competitors in the leather market is Bata, Apex, Fortuna, Bay emporium, RRM leather and others leather company. 



















[bookmark: _Toc131509425]Chapter 3
[bookmark: _Toc131509426]Literature review













[bookmark: _Toc131509427]Ethnocentrism
Ethnocentrism is a term used to describe the tendency to view one's own culture or ethnicity as being superior to others. This belief can lead to a number of negative consequences, including prejudice, discrimination, and a lack of understanding and appreciation for other cultures.

At its core, ethnocentrism is rooted in a belief in the superiority of one's own cultural values, traditions, and beliefs over those of others. This often leads to the idea that one's own culture is the standard by which all other cultures should be judged, and that the practices, beliefs, and values of other cultures are inherently inferior. One of the primary effects of ethnocentrism is the creation of prejudice and discrimination. When individuals view their own culture as superior, they may develop negative attitudes towards individuals from other cultures and may engage in discriminatory behavior towards those individuals. This can take many forms, including discriminatory hiring practices, unequal treatment in schools and other institutions, and the promotion of negative stereotypes about individuals from other cultures.
Another significant consequence of ethnocentrism is a lack of understanding and appreciation for other cultures. When individuals believe that their own culture is superior, they may view other cultures as being exotic or strange, and may not take the time to learn about or understand these cultures in a meaningful way. This can lead to a lack of empathy and understanding, which can create significant barriers to intercultural communication and cooperation.

Ethnocentrism can also have a significant impact on international relations, particularly in the context of conflict between nations. When two nations view each other as being culturally superior, this can lead to a lack of understanding and mistrust, which can exacerbate existing tensions and make it more difficult to resolve conflicts peacefully.

Despite its negative consequences, ethnocentrism remains a prevalent and persistent feature of many societies. One of the key reasons for this is that it is often reinforced by cultural institutions and practices, such as the education system, religious institutions, and media. These institutions often promote the idea of cultural superiority and may reinforce negative stereotypes about individuals from other cultures, which can contribute to the perpetuation of ethnocentrism.
To combat ethnocentrism, it is necessary to take a number of steps, including promoting cultural awareness and understanding, promoting intercultural communication and cooperation, and challenging the negative stereotypes and attitudes that are often associated with ethnocentrism. This can be done in a number of ways, including through education and media campaigns, community outreach and engagement, and the promotion of intercultural exchange programs.

Ethnocentrism is a pervasive and damaging belief that can have significant negative consequences, including prejudice, discrimination, and a lack of understanding and appreciation for other cultures. To combat ethnocentrism, it is necessary to take a number of steps to promote cultural awareness and understanding, challenge negative stereotypes, and promote intercultural communication and cooperation. By doing so, it is possible to create a more culturally aware and understanding society, where individuals from all cultures are able to coexist and thrive in a mutually respectful and harmonious manner.

Ethnocentrism is a common practice where believe that our own culture, race, religious and ethnic group, etc is superior to others’ cultures.  Some individuals who are ethnocentric, always do believe that their cultural idea, beliefs, norms, and values are correct. They always use standards in their own culture to gain access to other cultural groups. They have negative thinking and attitude toward other cultures and their values, norms, ideas, beliefs are wrong and too much odd. Ethnocentrism is sometimes judgment that we made based on our culture. We always pretend that our culture is more right than the other culture. It’s one kind of cultural relativism. Therefore we compare our own culture to other cultures at the same time frame and try to keep the focus on our culture.  When we all grow up then we learn Ethnocentrism. Practicing our own culture is normal for us. As human beings, we have the nature to assume any practice which is not part of our culture. 

 A most popular example of Ethnocentrism is that different culture uses forks, uses knives, and spoons for eating but we don’t think that it is not weird or wrong. Some culture uses traditionally chopsticks for eating.  


[bookmark: _Toc131509428]How Ethnocentrism develops 

Ethnocentrism is the belief that one's own culture or ethnic group is superior to others. It is a widespread phenomenon that has been observed across cultures, and has played a role in shaping human history. Ethnocentrism is often rooted in childhood experiences and socialization. Children grow up surrounded by the values and beliefs of their family, friends, and community, which shape their perceptions of the world around them. This process of socialization helps children understand their place in the world and gives them a sense of identity. It also instills in them a sense of loyalty to their own culture, which can manifest as ethnocentrism later in life.

Another factor that contributes to the development of ethnocentrism is exposure to media and other forms of popular culture. The media can promote negative stereotypes and portray other cultures as inferior, while glorifying one's own culture. This reinforces the idea that one's own culture is superior and can lead to the development of ethnocentrism.

The process of acculturation can also contribute to the development of ethnocentrism. Acculturation refers to the process of adapting to a new culture, and can involve a loss of cultural identity and the development of new beliefs and values. For some individuals, this process can lead to a sense of resentment towards the new culture and a longing for the familiar customs and traditions of their own culture. This can result in the development of ethnocentrism as a way of defending one's own culture against perceived threats. Moreover, the experience of immigration can also contribute to the development of ethnocentrism. Immigrants may feel that their own culture is being threatened by the new culture they encounter, and may cling more tightly to their own cultural traditions as a result. This can lead to a sense of superiority towards the host culture and the development of ethnocentrism.
Political and economic factors can also play a role in the development of ethnocentrism. Nationalism and patriotism, for example, can foster a sense of loyalty to one's own country and culture, and can contribute to the development of ethnocentrism. In addition, economic factors such as unemployment and poverty can increase competition between different cultural groups and lead to the development of ethnocentrism as a way of defending one's own group against perceived threats. The concept of "othering" is also closely related to the development of ethnocentrism. "Othering" refers to the process of categorizing people into groups and defining one group as superior to another. This can occur on the basis of ethnicity, religion, nationality, or any other defining characteristic. When people experience "othering," they may develop a sense of superiority towards the "other" group and a desire to protect their own group against perceived threats. Finally, the influence of political leaders and movements can also contribute to the development of ethnocentrism. Political leaders and movements that promote nationalism and patriotism can foster a sense of loyalty to one's own culture and can contribute to the development of ethnocentrism. In addition, political leaders who promote anti-immigrant sentiment or the superiority of one culture over another can increase tensions between cultural groups and contribute to the development of ethnocentrism.

Ethnocentrism is a tendency to view one's own cultural group as superior to others and to judge other cultural groups based on the values and standards of one's own culture. It is a common human tendency that has been present throughout history and is still prevalent in many parts of the world today. The development of ethnocentrism can be traced to a number of factors, including cultural, social, historical, and psychological factors.

Cultural factors play a significant role in the development of ethnocentrism. Culture provides people with a shared set of beliefs, values, and norms that help to shape their identities and the way they perceive the world. When people grow up in a culture, they are exposed to its values and beliefs, which can lead to a sense of superiority or exceptionalism towards their own culture. For example, people from collectivistic cultures, where the group is emphasized over the individual, may view their cultural values as superior to those of individualistic cultures, where the individual is emphasized over the group.

Social factors also contribute to the development of ethnocentrism. Socialization is the process by which people learn the norms and values of their culture, and it can lead to the development of ethnocentric attitudes. For example, people who grow up in homogeneous communities, where they are surrounded by others who share their cultural background, may be more likely to develop ethnocentric attitudes because they have little exposure to other cultural perspectives. On the other hand, people who grow up in diverse communities, where they are exposed to many different cultures and perspectives, may be less likely to develop ethnocentric attitudes.
Historical factors also play a role in the development of ethnocentrism. Throughout history, different cultures have had conflicts and wars, which have resulted in the formation of rivalries and negative attitudes towards other cultures. For example, the legacy of colonialism and imperialism has led to a legacy of mistrust and hostility between colonized and colonizing cultures. This legacy of conflict and domination can result in the development of ethnocentric attitudes and the belief that one's own culture is superior to others.

Psychological factors are also important in the development of ethnocentrism. For example, people have a natural tendency to categorize things, including other people, into groups based on shared characteristics. This categorization process can lead to the development of stereotypes, which are oversimplified and exaggerated representations of a group of people. These stereotypes can be positive or negative and can lead to the development of ethnocentric attitudes. Additionally, people have a need for a sense of belonging and identity, which can be satisfied by identifying with their cultural group. This can lead to a sense of pride and loyalty towards one's own culture, and a corresponding sense of superiority towards other cultures.

Ethnocentrism is a complex phenomenon that is shaped by a combination of cultural, social, historical, and psychological factors. People who grow up in homogeneous communities, where they are exposed to only one cultural perspective, may be more likely to develop ethnocentric attitudes, while people who grow up in diverse communities, where they are exposed to many different cultural perspectives, may be less likely to develop ethnocentric attitudes. Additionally, the legacy of conflict and domination in history, along with psychological factors such as categorization and the need for a sense of identity, can also contribute to the development of ethnocentrism. However, it is important to recognize that ethnocentrism can be challenged and overcome through education, exposure to other cultures, and a commitment to cultural understanding and tolerance. 

In globalization world, most consumer access the domestic market, and many products are of foreign origin. The development of consumer ethnocentrism depends on brand image and which country the products originated. Country of origin is important for the connection between Consumer ethnocentrism and brand image. Consumer ethnocentrism affects the foreign and domestic markets. Ethnocentric consumers believe that imported products purchase can hamper their country’s economy and lead to decrease job opportunities. Country of origin helps to develop consumer ethnocentrism. The country where products are manufactured affects the brand proposition and also develops consumer ethnocentrism. A product’s country of origin helps to reduce risk and acts as a guarantee to make a strategic position in the product market. Product category and its origin affect the consumer buying decision. Consumers prefer the types of products that they are comfortable buying and the specific places they take into consideration.  Brand image and country of origin are most important for developing consumer ethnocentrism. It studied that there is a relation between the country of origin and brand image with certain products. Products evaluation, consumer preference for products their buying intention doesn’t rely on products name and brand image. But ethnocentric consumers have a higher preference for their domestic products but non-ethnocentrism customers are more preference for foreign products. 

Some products may not affect the consumer which is dairy and computer products. But other types of products affect consumer ethnocentrism. For developing consumer ethnocentrism products evaluation is more important for purchasing decisions. Domestic products are differentiated into different categories and consumers choose them with their preferences. Customer ethnocentrism is related to the evaluation of their product. Developing consumer ethnocentrism depends on consumer attitudes and feelings about domestic products and their purchase choice depends on their attitudes after product evaluation. Positive product evaluation improves attitudes toward products. Economic, cultural and all political issues have a positive effect on developing consumer ethnocentrism. 

[bookmark: _Toc131509429]Impact of Ethnocentrism

Consumer ethnocentrism is the most important component of understanding the significant impact of consumer buying behavior. Meanwhile, the effect of ethnocentrism in developing countries is still down. Due to economic and technological differences, values, and attitudes toward consumption is different in developing countries. Consumer Ethnocentrism of different issues of a company or brand. Brand image, value, product quality, and brand trust affect purchase intention positively. Accordingly, the impact of the brand image, perceived value, brand product quality, and brand trust affect the consumer ethnocentrism of their purchasing intention of country products. Some factors impact consumer Ethnocentrism- 


[bookmark: _Toc131509430]Brand Image- 
Keller argued that a brand image is a clear perception reflected in the brand and this associate held in the consumer’s mind about the brand. These brand aspects are usually defined in a meaning full way. The brand image also defines consumer brand perception and belief about any particular brand. A set of beliefs helps a customer’s mind about a brand. This belief plays an important role in making any buying decision when customers try to evaluate alternative products. Brand image can define in various ways like- strength, brand uniqueness and product favorability, etc. Six dimensions impact consumer Ethnocentrism which includes a brand image such as awareness, uniqueness, perceived product quality, positive association with various CSR activities, origin, and brand social image. These things impact consumer Ethnocentrism to admit their need and want to buy their products and differentiate the brand from other brands. 
[bookmark: _Toc131509431]Perceived quality- 
Perceived quality define as a consumer judgment of brand products’ superiority and excellence. This product’s quality dimension is divided into two categories. One is objective quality and another is a subjective quality. Due to difficulties of define objective quality, that’s why preserved quality studies as subjective quality. If the customer satisfying then the customer must be loyal. Perceive quality is related to product-related attributes like brand name, product price, packaging, etc. these are not the physical part of the product. Perceive quality as a subjective quality that uses many multidimensional scales such as design, durability, functional ability, and reliability. These things impact the consumer purchase Ethnocentrism. 
[bookmark: _Toc131509432]Perceived value-
In the marketing field perceived value consider an important factor for consumer Ethnocentrism. Researchers have pointed out that business organizations have many competitive advantages when they are providing more value to their customers. Actually, perceived value is a complex context. Perceive value has two approaches- unidimensional and multidimensional. Perceived value is defined as a trade between price and quality which focus on a unidirectional context. Perceive is consumer Ethnocentrism overall estimate that the product or service is received or given from the brand. For the impact of the consumer, Ethnocentrism perceives value described as the balance between quality and utility and they expect a reward when they pay the product’s price. These factors impact the consumer Ethnocentrism of their purchasing. 
[bookmark: _Toc131509433]Brand Trust- 
Trust is more acceptable for all disciplines such as sociology, marketing, management, and psychology. That’s why many definitions of trust have been introduced. However, expectations and confidence are important factors for building trust. Trust is ascertained as a person’s belief in what he expects from the desired brand. The brand trust concept was first introduced in 1969 by Howard and Sheth. They believe that brand trust has a positive impact on consumer willingness. Consumers believe that brands always provide the same service and products as committed. 

[bookmark: _Toc131509434]Purchase intention- 
Purchase intention is an essential factor for consumers to purchase their desired products and service for their specific brand. Purchase intention refers to purchasing specific products depending on the situation and choosing a branded group of products for the future. Other hand, consumers intend to purchase their desired brand products in the future. 

[bookmark: _Toc131509435]Factors Influence the Creation of Ethnocentrism

[bookmark: _Toc131509436]Nationalism- 
The ethnocentrism idea maintains the consumer Nationalism emotion which directly influences consumer buying behavior. The relationship between consumer ethnocentrism and nationalism varies from country to country. This nationalism and ethnocentrism concept was developed by Balabanis et al and Albarq and Mat. Their research indicates that this relation depends on a country’s cultural variation. They showed a positive relation between nationalism and ethnocentrism. Lots of significant research has been conducted based on consumer ethnocentrism but the researcher has limited exploration of consumer nationalism. Some researchers don’t find any relationship but Sharma et al did find a relationship. Nationalism is defined as a country people not interested to criticize or accept criticism of their nation. Nationalism means that consumers meet their product needs to be as loyal and this is positively connected with consumer ethnocentrism. Consumer purchasing intention varies on the perceived idea, product image, or brand value. Some research indicates that nationalism is the emotional feeling about one own nation’s products its they ignore the other country’s products. 
Other studies found nationalism to be good and positive feelings about own country and its ability to cross the border. Consumer emotional feelings about traditional products, values, symbols, and country attributes can be part of this. Nationalism is the loyalty of own country’s product. Zajonc and Markus indicate that nationalism affects consumer behavior toward foreign products. Ethnocentrism, nationalism of country products, as well as personal experience of foreign products can influence the foreign products. Wall and Heslops (1968) found that consumer thinks that buying homemade products is benefiter. They also believe that this benefit improves the country’s employment situation in own country and it helps to improve the country’s economic condition. The consumer believes that it preserved their national pride.  Consumers Nationalism, people evaluate country products more than other country products. A Positive connection between nationalism and ethnocentrism. 

[bookmark: _Toc131509437]Socio-economic Conservatism- 
Conservatism has three essential factors. These factors are – status and order security, Humanistic concern and religiosity, and personal issue. The researcher identified the relationship between conservative attitudes, consumer behavior, and national heritage. Etc. Social economic conservatism follows consumer negative attitudes toward foreign country products which is influenced by their individual value. It’s related to specific conduct. Hofstede has introduced a cultural aspect of this phenomenon that is influenced by marketing. Schwartz’s research finds four important elements which are open to change, self-transcendence, self-enhancement, and social-economic conservation.  This has an impact on social-economic conservation. 

Socio-economic conservatism is a political ideology that emphasizes the importance of preserving traditional values and institutions while advocating for limited government intervention in economic affairs. Proponents of this ideology believe that individuals and businesses, not the government, are best equipped to make decisions about how resources should be allocated and used. At its core, socio-economic conservatism emphasizes the importance of preserving and strengthening the family, the free market, and the rule of law. This often involves a focus on reducing government spending, lowering taxes, and reducing regulation in order to allow individuals and businesses to pursue their goals and achieve economic prosperity.
Socio-economic conservatives also tend to be skeptical of efforts to redistribute wealth or to provide social welfare programs, as they believe that such initiatives can create a culture of dependency and undermine individual initiative and responsibility. In their view, government intervention in the economy can be harmful, leading to inefficiencies and creating disincentives for work and entrepreneurship. Many socio-economic conservatives also believe in the importance of maintaining a strong national defense, as well as protecting property rights, the rights of individuals to freely associate, and the right to free speech. They tend to be supportive of free trade and believe in the importance of preserving the rule of law and a stable economic system.

In addition to these general principles, socio-economic conservatives often hold specific views on issues such as immigration, health care, and social welfare programs. For example, many conservatives are skeptical of proposals to increase immigration levels, as they believe that such increases can put pressure on the job market and social services. On the other hand, they may support initiatives to provide tax credits or other incentives to individuals and businesses to encourage innovation and investment. Despite these general views, socio-economic conservatism is a diverse and evolving ideology, and opinions on specific issues can vary widely even among those who identify as conservatives. Some socio-economic conservatives may also support policies such as minimum wage laws or social welfare programs, as long as these policies do not undermine individual initiative and responsibility. Socio-economic conservatism is a political ideology that emphasizes the importance of preserving traditional values and institutions while advocating for limited government intervention in economic affairs. Proponents of this ideology believe in the importance of the free market, the rule of law, and individual initiative and responsibility, and tend to be skeptical of efforts to redistribute wealth or provide social welfare programs. While views on specific issues may vary, this ideology remains a powerful force in politics and policy, shaping debates and shaping outcomes across the world. 

[bookmark: _Toc131509438]Protectionism- 
Protectionism means when government imposes duties or quotas on imported products for making sure to protect local products from international competition. This type of international trade policy limited international trade. When this type of action is implemented for protecting local businesses and jobs from any foreign competition then it consequence will be raising domestic products. The most popular protectionism approach is import tariffs, and quotas and another is giving subsidies or tax cut facilities for local businesses. But this type of control policy has failed. Because of the globalization era, this Protectionism idea has restrained trade. Many job option is created and it helps to develop the economy when we buy and sell goods or service from others countries. For international trade more job development is created.  That’s why the consumer is willing to purchase goods and services. This positive economic activity is good until a country starts to restrict to import of other countries goods and services.  

[bookmark: _Toc131509439]Ultra-nationalism- 
Nationalism is an essential factor in building a nation. According to nationalism, people raise narrow loyalties of countries’ caste, region, and religion which identify themselves with the nation and where they are living. Nationalism should more strong among the people of the country. Ultra-nationalism means when we became more aggressive in our own nation. Consumer prefers their local product. Such emotional attachments include ethnocentrism, patriotism, nationalism, and more in ultra-nationalism. Sometimes local brands are able to build a competitive advantage based on their market reputation. When customers focus on ultra-nationalism they are blind to their local products. Positive customer emotional attachment is related to ultra-nationalism. Ultra-nationalism is a political ideology characterized by extreme patriotism and a strong belief in the superiority of one's own nation or ethnic group over others. It is often associated with an aggressive foreign policy and a desire to expand one's own nation or territory, sometimes through force. Ultra-nationalism typically includes a disdain for diversity and an emphasis on national unity and cultural homogeneity. This often leads to a rejection of multiculturalism and a desire to suppress or eliminate minority cultures or groups within a nation.

In extreme cases, ultra-nationalism can result in the justification of violence and aggression against other nations or ethnic groups, as well as the suppression of dissent and the persecution of minority groups within one's own nation.

One of the most infamous examples of ultra-nationalism was the nationalism that fueled the aggressive foreign policies of fascist regimes, such as Nazi Germany and Fascist Italy, during World War II. These regimes promoted an extreme form of ultra-nationalism that emphasized the superiority of the Aryan race and led to the systematic extermination of millions of Jews, Roma, disabled individuals, and others deemed undesirable.

Today, ultra-nationalism continues to be a major force in many parts of the world, particularly in countries experiencing economic and political turmoil. In these countries, ultra-nationalist groups often gain political power by capitalizing on people's fears and frustrations, promoting a narrow and exclusionary vision of national identity and blaming minority groups or foreigners for social and economic problems.
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[bookmark: _Toc131509442]Research Methodology: 

[bookmark: _Toc131509443]Study sample and data collection

The primary objective of this report is to identify the main factors that influence the Consumer Ethnocentrism Leather Industry of Bangladesh and consumer buying behavior. In an appropriate previous literate review of this paper the Consumer Ethnocentrism Leather Industry of Bangladesh and consumer buying behavior. Some important factors are identified to investigate whether those factors have an important impact on Consumer Ethnocentrism Leather Industry and consumer buying behavior. The primary data were collected from different age group people. They live in different areas in Bangladesh. Most of the respondent is selected from urban areas because of data collection and communication method is online. In this paper, non-provability, sampling techniques are applied. In the non-provability sampling technique, individual sampling reflects the sample size. In previous many research non-provability, sampling technique has been used for improving data accuracy and reducing sampling error and the sample size should be large enough. 
Therefore, this paper’s sample size is designed to be more than 100. Twenty questionnaires were prepared in google forms and this questionnaire was mailed randomly to the respondent. Finally, 103 respondents out of 20 questionnaires were received and selected for the data analysis. The respondent response rate is 87% which is above the average of response rate. The questionnaire is divided into 4 parts. These parts include Protectionism, Ultra-nationalism, Socio-economic Conservatism, and Nationalism.
 
[bookmark: _Toc131509444]Measurement-

Data used for analysis were collected by the questionnaire. All of the measures used in the report were adapted from an existing literature review. The first part of the questionnaire was age, gender, occupation, and material status. In the second part of the questionnaire, all variables are measured in 5 points Likert scale ranging from 1 = strongly disagree, 2 = disagree, 3 = neutral, 4 = agree, and 5 = strongly agree. The average value is used to describe all variables. 


[bookmark: _Toc131509445]Analysis and discussion 

[bookmark: _Toc131509446]Consumer demographics- 
The proportion of the respondent was 53% male and 43% female in the survey among the 103 respondents. In the sample of 103 40.6% were aged 20-25 years, 53.5% were aged between 26-35, and other participants’ age ranges were between 36-45 years. Based on occupation level, it was found that 52% were unemployed, 35.5% were job holders, and the others respondents were students, housewives, and businessmen. This research was conducted with students, housewives, professionals, businessmen, and major professional people of Bangladesh.

[bookmark: _Toc131509447] Nationalism- 
In nationalism factors are given an overall average score where the influencing score range is Nsm1 is 3.5980, Nsm2 is 3.9215, Nsm3 is 3.5148, Nsm4 is 3.4950 and Nsm5 is 3.7920. The factor was ranked according to represent with their individual average score. The result shows the individual questionnaire people should always buy Bangladeshi-made leather products instead of imports was 41.2%, Bangladeshi leather products where Bangladeshi working was 64.7%, Bangladeshi leather products are unique was 44.6%, Best to purchase Bangladeshi products was 41.6% , it costly but support Bangladesh products 49.5%. The result indicates that Bangladeshi leather products where Bangladeshi working average score is better than other factors. The findings align with the fact that people prefer where Bangladeshi work. 

[bookmark: _Toc131509448]Socio-economic Conservatism- 
The second most important factor is socio-economic conservatism. The factor average score is SCsm1 is 3.7524, SCsm2 is 3.7029, SCsm3 is 3.9009 and SCsm4 is 3.94. The factor was ranked according to represent with their individual average score. The result shows the individual questionnaire people buy the foreign leather product if the product cannot obtain within this country 44.6%, little trading or purchasing of leather goods from other countries unless out of necessity 48.5%, leather products that are unavailable in Bangladesh should be imported 57.4% and purchase leather products manufactured in Bangladesh instead of letting other countries get rich off us 46%. The 3.94 average scores indicate that people buy Bangladeshi leather products for getting rich for us. 


[bookmark: _Toc131509449]Protectionism – 
The third factor is protectionism. The individual average score is Psm1 is 3.0909, Psm2 is 3.49 and Psm3 is 3.4081. This factor average is ranked by their individual average. The result shows the individual questionnaire foreigners should not allow to put their products in our market this respondent response rate is 29.3% neutral. Foreign leather products should be taxed heavily response rate agree is higher at 30% and Bangladeshi people purchase the leather product because fellows are working its respondent rate is neutral at 40.8%. Foreign product taxes should be high its average is high. Because people think that foreign products capture our Bangladeshi leather market instead of our local leather products.  

[bookmark: _Toc131509450]Ultra-nationalism- 
Ultra-nationalism is four important factors. Its each individual average UNsm1 is 2.8556, UNsm2 is 2.8080 and UMsm3 is 3.45. purchasing foreign products is an un-Bangladeshi neutral rate is 33%, 38.4% of respondents think that is not right to purchase foreign leather products and 28% of respondents think that real Bangladeshi should buy Bangladeshi leather products and its average rate is high. The findings is as Bangladeshi should buy local leather products.

[bookmark: _Toc131509451]Comparison- 
In nationalism overall average score is 3.67, the Socio-economic Conservatism average score is 3.82, Protectionism average score is 3.32 and in Ultra-nationalism overall average score is 3.03.  In the data analysis, we see that the socio-economic conservatism average is high than other factors.  Bangladeshi leather products where Bangladeshi working average score is high. Respondents agree with this factor and it’s good for the leather industry. Cost reduction is another factor people also respond to more. And they also prefer for the long run they will prefer Bangladeshi leather products. Improving the leather industry should focus on Bangladeshi working in the leather industry. Socio-economic Conservatism people buy Bangladeshi leather products for getting rich for us is average score is high. Few respondents think that little trading for purchasing foreign leather products is unnecessary. It also good for the Bangladeshi leather industry. But only those products are unavailable that’s products should be imported and this factor should be more important for the Bangladeshi leather industry. Protectionism Foreign product taxes should be high its average is high. Because foreign leather products capture the local market. Respondents think that foreign products impose a higher tax and this factor is good for local leather industry products. Ultra-nationalism Bangladeshi should buy Bangladeshi leather products and its average rate is high. 














[bookmark: _Toc131509452]Recommendation- 

For consumer Ethnocentrism in the leather industry different factor works. This study finds different data based on respondent participation. 
· Nationalism overall average score is 3.67. Based on individual average scores. Consumer purchasing intention varies on the perceived idea, product image, or brand value. To develop nationalism Bangladeshi leather industry follows eather products, first, last, and foremost, focusing on cost and available leather products in the local market. 
· Socio-economic conservatism those products are not available in Bangladesh’s leather industry that type of product should be imported. Otherwise, the Bangladeshi leather industry will not be developed. 
· Protectionism foreign products should not be allowed in the Bangladeshi leather market. Develop protectionism foreign products taxes should be high. 
· Ultra-nationalism people raise narrow loyalties of countries’ caste, region, and religion which identify themselves. People are crazy about their nation. Respondent thinks that as real Bangladeshi people should buy their own country’s leather products. 
Graphical Representation
	Nationalism
	Socio-economic Conservatism
	Protectionism    
	Ultra-nationalism

	3.67 
	3.82
	3.32
	3.03



[bookmark: _Toc131509453]Conclusion

As already stated in the abstract, the main objective of this project paper is the consumer ethnocentrism of the Bangladeshi leather industry. Consumer ethnocentrism affects the country of origin. All hypotheses are proven by previous research. In this project, the paper’s result showed that the local leather industry which can satisfy their leather product need. Bangladeshi leather products’ quality, service, and brand image are all of this decision to the judgment of the country of origin. For promoting local leather products foreign leather products should not allow in our local market. Already see the result of Bangladeshi consumers buying local leather because of Bangladeshi fellows are working outside the country. For future development, we should always promote our local leather market. International trade should focus on quality products. Because lots of foreign products are doing their business in the local market. It’s high time to focus on the local leather industry. 
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[bookmark: _Toc131509455]Appendix 
Gender 
Age group
Marital status 
Occupation 
	5= Strongly Agree;      4= Agree;     3= Average;       2= Disagree;      1= Strongly Disagree



Nationalism
Bangladeshi people should always buy Bangladeshi made leather products instead of imports
Buy Bangladeshi -made leather products keep Bangladesh working 
Bangladeshi leather products, first, last and foremost 
It is always best to purchase Bangladeshi leather products
It may cost me in the long run but I prefer to support Bangladeshi leather products
Socio-economic Conservatism
We should buy from foreign countries only those leather products that we cannot obtain within our own country
There should be very little trading or purchasing of leather goods from other countries unless out of necessity
Only those leather products that are unavailable in Bangladesh should be imported
We should purchase leather products manufactured in Bangladesh instead of letting other countries get rich off us
Protectionism
Foreigners should not be allowed to put their leather products on our markets
Foreign leather products should be taxed heavily to reduce their entry into Bangladesh
Bangladeshi consumers who purchase leather products made in other countries are responsible for putting their fellow Bangladeshis’ out of work.
Ultra-nationalism
Purchasing foreign-made leather products is un-Bangladeshi
It is not right to purchase foreign leather products 
A real Bangladeshi should always buy Bangladeshi-made leather products

Comparision

Nationalism	Socio-economic Conservatism	Protectionism	Ultra-nationalism	3.67	3.82	3.32	3.03	
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