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Executive Summary
This internship report is based on the Service marketing mix of Edward M Kennedy center, Dhaka. The full report is made from the real experience of my works on Edward M Kennedy center for last 1.5 years. This report includes the 7p of marketing mix that is Product, Place, Price, Promotion, People, Process, Psychical Evidence. Each and every point is described in the report elaborately under the EMK center that how it actually works on EMK center. As the EMK center is a public service organization, it served the customers with the best possible quality. As it’s a non-profitable organization, instead of product there are basically services. The center situated in Dhanmondi, in Dhaka and other branches of American center oversees “American Corner” mini-libraries in Chittagong, Sylhet, Khulna, and Rajshahi. In case of price EMK basically doesn’t charge any price. For providing all services, EMK is asking for the membership. Membership fees are 500 BDT. All the services include in the membership. The validity is for 1 year. The center doesn’t follow any professional strategy for their promotional campaign. The center uses Leaflet, Personal invitation, Personal communication and Facebook promotion for any program. EMK center has several departments for serving the people and maintain the EMK Center. EMK center has Program Department, Education USA department, EMK Makerlab, Entrepreneurship Department, Technology Department, Finance and Administration department. They have another two Departments: one is for Patrons service an operation Department and another is Ted cafe. EMK have many tangible elements to serve the members. EMK have a Library, and a Makerlab. There are Books, Computers, Sound Tools, designing tools, 3d printing tools, robotics tools and many other things. The total 7p is used by the EMK   center properly and the center is very concerned about effectiveness of these tools.
Key Words:  Not-For-Profit Organization, Service Marketing Mix





Table of Content:
Table of Contents:
1. Introduction:	8
1.1 Topic in hand:	8
1.1.1 Marketing Mix:	8
1.1.3 Marketing Mix 4P's:	9
	Product:	9
	Price:	10
	Place:	11
	Promotion:	12
	People:	14
	Process:	15
	Physical Evidence:	16
1.1.5 Marketing Mix 4C's:	17
2. Context of the study:	18
3. Organizational overview:	19
3.1 Background of Edward M. Kennedy Center:	19
3.2 Mission of EMK Center:	19
3.3 Vision of EMK Center:	19
4. Objective and Methodology:	19
4.1 Objective:	19
4.2 Methodology:	20
5. Findings of the study:	20
5.1 Service:	20
5.1.1 EducationUSA services:	20
        5.1.2 EMK Makerlab Services:	21
	3D Printing and 3D Scanning:	22
	Spondon Studio:	23
	Robotics:	23
	Electronics:	23
	Workshop Space:	24
5.2 Price:	24
5.3 Place:	25
5.3.1 The American Center:	25
	Archer K. Blood American Center Library:	27
	American Corner Chittagong:	28
	American Corner-Khulna:	29
	American Corner Sylhet:	30
	American Corner – Rajshahi:	31
5.3.2 EMK Center:	32
5.4 Promotion:	33
5.4.1 Social Media Promotion:	33
5.4.2 Direct Promotion:	36
5.5 People:	36
5.5.1 Employee:	36
5.5.2 Recruitment process:	40
5.6 Process:	42
5.6.1 Library:	42
5.6.2 Makerlab:	43
5.7.1 Service escape:	44
5.7.2 Tangible Element:	45
6. Recommendation and Conclusion:	49
6.1 Recommendation:	49
6.2 Conclusion:	49
References	50







[bookmark: _Toc14542678]1. Introduction: 

[image: F:\File\13th semister\Internship Report\Images\marketing-mix-definition.png]EMK center is basically a public service organization. This report is totally in the context of EMK center. Now I will try to clarify both the content and the context of the study.
[bookmark: _Toc14542679]1.1 Topic in hand: 
[bookmark: _Toc14542680]1.1.1 Marketing Mix: 
 According to Philip Kotler, ‘marketing mix is the mixture of controllable marketing variable that the firm uses to pursue the sought level of sales in the target market’. 

[image: F:\File\13th semister\Internship Report\Images\clip_image002_thumb10.jpg]
In 1960, E. Jerome McCarthy in his book, ‘Basic Marketing, popularized a four-factor classification, the so-called four P’s—product, price, place, and promotion.’
The marketing mix indicates the appropriate combination of four P’s—product, price, promotion, and place—for achieving marketing objectives. The components of marketing mix are also known as marketing mix variables or controllable variables as they can be used according to business requirements. 
[bookmark: _Toc14542681]1.1.3 Marketing Mix 4P's: 
[image: Marketing Mix 4ps]
‘A marketing expert named E. Jerome McCarthy created the Marketing 4Ps in the 1960s’. This classification has been used throughout the world. Business schools teach this concept in basic marketing classes.
The marketing 4Ps are also the foundation of the idea of marketing mix.
· [bookmark: _Toc14542682]Product:
[image: Marketing Mix Product]





A product is an item that is built or produced to satisfy the needs of a certain group of people. The product can be intangible or tangible as it can be in the form of services or goods.
Marketers must ensure to have the right type of product that is in demand for the market. So during the product development phase, the marketer must do an extensive research on the life cycle of the product that they are creating. 
A product has a certain life cycle that includes the growth phase, the maturity phase, and the sales decline phase. It is important for marketers to reinvent their products to stimulate more demand once it reaches the sales decline phase.
· [bookmark: _Toc14542683]Price:
[image: Marketing Mix Price]
The price of the product is basically the amount that a customer pays for to enjoy it. Price is a very important component of the marketing mix definition.
It is also a very important component of a marketing plan as it determines the firm’s profit and survival. Adjusting the price of the product has a big impact on the entire marketing strategy as well as greatly affecting the sales and demand of the product.
This is inherently a touchy area though. If a company is new to the market and has not made a name for themselves yet, it is unlikely that the target market will be willing to pay a high price.
Pricing always help shape the perception of marketer’s product in consumer’s eyes. Low price usually means an inferior good in the consumer’s eyes as consumer’s compare Marketer good to a competitor.
Consequently, prices too high will make the costs outweigh the benefits in customer’s eyes, and customer’s will therefore value the money over marketer’s product. Be sure to examine competitors pricing and price accordingly.
When setting the product price, marketers should consider the perceived value that the product offers. There are three major pricing strategies, and these are:
· Market penetration pricing
· Market skimming pricing
· Neutral pricing

· [bookmark: _Toc14542684]Place:
[image: Marketing Mix Place]
Placement or distribution is a very important part of the product mix definition. Marketers have to position and distribute the product in a place that is accessible to potential buyers.
This comes with a deep understanding of marketer’s target market. Understand the marketer’s inside out and Marketers will discover the most efficient positioning and distribution channels that directly speak with the market.
There are many distribution strategies, including:
· Intensive distribution
· Exclusive distribution
· Selective distribution
· Franchising
· [bookmark: _Toc14542685]Promotion:
[image: Marketing Mix Promotion]

Promotion is a very important component of marketing as it can boost brand recognition and sales. Promotion is comprised of various elements like:
· Sales Organization
· Public Relations
· Advertising
· Sales Promotion
Advertising typically covers communication methods that are paid for like television advertisements, radio commercials, print media, and internet advertisements. In contemporary times, there seems to be a shift in focus offline to the online world.
Public relations, on the other hand, are communications that are typically not paid for. This includes press releases, exhibitions, sponsorship deals, seminars, conferences, and events.
Word of mouth is also a type of product promotion. Word of mouth is an informal communication about the benefits of the product by satisfied customers and ordinary individuals. The sales staff plays a very important role in public relations and word of mouth.
It is important to not take this literally. Word of mouth can also circulate on the internet. Harnessed effectively and it has the potential to be one of the most valuable assets you have in boosting your profits online. An extremely good example of this is online social media and managing a firm's online social media presence.
Marketers combination of promotional strategies and how Marketers go about promotion will depend on Marketers budget, the message Marketers want to communicate, and the target market Marketers have defined already in previous steps.
1.1.4 Marketing Mix 7P's: 
The 7Ps model is a marketing model that modifies the 4Ps model. The 7Ps is generally used in the service industries.
Now I will try to explain the transition from the 4Ps to the 7Ps marketing model:
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· [bookmark: _Toc14542687]People:

[image: Marketing Mix People]

Thorough research is important to discover whether there are enough people in your target market that is in demand for certain types of products and services.
The company’s employees are important in marketing because they are the ones who deliver the service. It is important to hire and train the right people to deliver superior service to the clients, whether they run a support desk, customer service, copywriters, programmers…etc.
When a business finds people who genuinely believe in the products or services that the particular business creates, it's is highly likely that the employees will perform the best they can.
Additionally, they'll be more open to honest feedback about the business and input their own thoughts and passions which can scale and grow the business.
This is a secret, “internal” competitive advantage a business can have over other competitors which can inherently affect a business's position in the marketplace.
· [bookmark: _Toc14542688]Process:
[image: Marketing Mix Process]

The systems and processes of the organization affect the execution of the service.
So, you have to make sure that you have a well-tailored process in place to minimize costs.
So, the marketers have to make sure that you have a well-tailored process in place to minimize costs.
It could be Marketers entire sales funnel, a pay system, distribution system and other systematic procedures and steps to ensure a working business that is running effectively.
Tweaking and enhancements can come later to “tighten up” a business to minimize costs and maximize profits.

· [bookmark: _Toc14542689]Physical Evidence:

[image: Marketing Mix Physical Evidence]
In the service industries, there should be physical evidence that the service was delivered. Additionally, physical evidence pertains also to how a business and its products are perceived in the marketplace.
Marketers immediately know exactly what Marketers presence is in the marketplace, as Marketers are generally market leaders and have established a physical evidence as well as psychological evidence in their marketing.
.
[bookmark: _Toc14542690]1.1.5 Marketing Mix 4C's:

[image: Marketing Mix 4cs]
The 4Cs marketing model was developed by Robert F. Lauterborn in 1990. It is a modification of the 4Ps model. It is not a basic part of the marketing mix definition, but rather an extension. Here are the components of this marketing model:
· Cost – According to Lauterborn, price is not the only cost incurred when purchasing a product. Cost of conscience or opportunity cost is also part of the cost of product ownership.
· Consumer Wants and Needs – A company should only sell a product that addresses consumer demand. So, marketers and business researchers should carefully study the consumer wants and needs.
· Communication – According to Lauterborn, “promotion” is manipulative while communication is “cooperative”. Marketers should aim to create an open dialogue with potential clients based on their needs and wants.
· Convenience – The product should be readily available to the consumers. Marketers should strategically place the products in several visible distribution points.
Whether you are using the 4Ps, the 7Ps, or the 4Cs, your marketing mix plan plays a vital role. It is important to devise a plan that balances profit, client satisfaction, brand recognition, and product availability. It is also extremely important to consider the overall “how” aspect that will ultimately determine your success or failure.
By understanding the basic concept of the marketing mix and its extensions, you will be sure to achieve financial success whether it is your own business or whether you are assisting in your workplace's business success.
The ultimate goal of business is to make profits and this is a surefire, proven way to achieve this goal.
Reference: 
(https://economictimes.indiatimes.com/definition/marketing-mix, n.d.), (https://marketingmix.co.uk/, n.d.), (http://www.yourarticlelibrary.com/marketing/marketing-mix-meaning-definition-and-characteristics-of-marketing-mix-with-diagram/32321, n.d.)
[bookmark: _Toc14542691]2. Context of the study: 
Created in 2012 through a partnership between the Liberation War Museum and the American Center of U.S. Embassy Dhaka, the EMK Center is a non-partisan platform committed to open dialogue, informed action, individual and artistic expression, and personal and professional development. We define public service as service on behalf of the people – by anyone, anywhere, anytime.

The EMK Center honors the legacy of public servants worldwide, exemplified by the men and women who fought for Bangladesh’s independence in 1971 and by U.S. Senator Edward M. Kennedy, who was moved to take action then and throughout his life in support of his convictions. In February 1972, Senator Kennedy planted a banyan tree on Dhaka University’s campus as a living tribute to friendship, resilience, and hope. It stands today.





[bookmark: _Toc14542692]3. Organizational overview: 
[bookmark: _Toc14542693]3.1 Background of Edward M. Kennedy Center: 
In 2012 through a partnership the Liberation War Museum and American Center of U.S Embassy Dhaka, the Edward M. Kennedy (EMK) Center was established. EMK Center is a non-partisan platform committed to open dialogue, informed action, individual and artistic expression and personal and professional development. It defines public service as service on behalf of the people by anyone, anywhere, anytime.
[bookmark: _Toc14542694]3.2 Mission of EMK Center:
The mission of the Edward M Kennedy Center for Public Service and Arts is to engage, inspire, connect and empower citizens of all ages to better themselves, their communication and the world. The EMK center recognizes the potential of a persons and provides a platform to showcase their aptitude. 
[bookmark: _Toc14542695]3.3 Vision of EMK Center:
The EMK center firmly believes that one person has the power to bring on positive changes through public service. Be it through volunteerism, through one’s career, through fostering entrepreneurship etc. EMK center support any organization or individual who is willing to dedicate time and effort to bring about change through the engagement of youth. The vision of EMK center is to connect individuals and organizations to each other, support them and create a synergy that is beneficial to Bangladesh both in the short and long run.
[bookmark: _Toc14542696]4. Objective and Methodology: 
[bookmark: _Toc14542697]4.1 Objective: 
· The primary objective of the study is gathering and developing the practical experience of corporate sector.
· The secondary objective of the study is analyzing the EMK centers Marketing Mix process analysis. 


[bookmark: _Toc14542698]4.2 Methodology: 
This study will be based complete on the base of both primary and secondary source.
· Primary Source: EMK center working experience as PS & OA. 
· Secondary Source: The website of EMK center and American center. 
[bookmark: _Toc14542699]5. Findings of the study:
In findings of the study basically included the all findings and the evaluation about the marketing mix elements of EMK center. 
[bookmark: _Toc14542700]5.1 Service: 
EMK center have EducationUSA services and Makerlab Services.
In bellow I discuss about the EducationUSA services,
[bookmark: _Toc14542701]5.1.1 EducationUSA services:
[image: F:\File\13th semister\Internship Report\Images\logo-color.png]EducationUSA is a U.S. Department of State network. There are over 425 centers in more than 175 countries. In Bangladesh, EducationUSA is present at the EMK Center, the American Center & Chittagong corner. Its offers accurate, comprehensive, and current information about opportunities to study at Universities in the United States.
The following services are provided at EducationUSA at the EMK Center:
● Seminars offered by US University Representatives
● Personal Counseling (one on one)
● Group Advising sessions
● Resource Library
● US University scholarship updates
● Online Practice Tests

· [bookmark: _Toc14517184][bookmark: _Toc14542702]English Speaking Club: 
[bookmark: _Toc14517185][bookmark: _Toc14542703]The another service of EMK center is English speaking club. It conducted by the EducationUSA department of EMK center. The education USA advisor of EMK center or the Education USA outreach coordinator basically taken the event. Sometimes the guest speaker also taken the speaking club. 
[bookmark: _Toc14517186][bookmark: _Toc14542704]In September 11, 2017 
[bookmark: _Toc14517187][bookmark: _Toc14542705][image: F:\File\13th semister\Internship Report\Images\IMG_2641-667x500.jpg]EMK Center hosted its weekly session “English Speaking Club” on 11th September, 2017, moderated by Mr Ruhul Amin, EducationUSA Outreach Coordinator. This session was part of the course designed for English speakers who bear the interest to advance their careers into the global marketplace by giving them the opportunity to explore their global career paths. Throughout the course, the participants learned about job search and interview processes, application techniques while building up and expanding their vocabulary and improving their language skills, in order to achieve each’s professional goals. The sessions also consisted of group discussions and class works, while homework was given which had to be completed online.
[bookmark: _Toc14517188][bookmark: _Toc14542706]The EducationUSA branch of the EMK Center regularly arranges such helpful, effective workshops with free admission to help enthusiastic students interested in pursuing their higher education in the United States.
[bookmark: _Toc14542707][image: F:\File\13th semister\Internship Report\Images\1.png]5.1.2 EMK Makerlab Services:
EMK MakerLab is a place that provides hands-on and creative ways to build, make or invent. We empower youth with the knowledge and skillset to be competitive during a time of rapid technological development, by providing them access to high-tech resources, like-minded peers, and inspiring mentors. If you can imagine, you can implement it at EMK MakerLab. 
EMK MakerLab is Equipped with 3D printers, 3D Scanner, PCs, Sensors, Microcontrollers, and the Spondon Music Studio. This is the place where imagination, inspiration and innovation go hand in hand. EMK MakerLab supports entrepreneurs and students to 3D print their project/prototype at minimum cost. In contrast, a similar service would be much more expensive if you had to avail 3D printing commercially. Spondon is a semi professional audio visual studio where you can record songs, podcasts, and even do mixing and mastering, using our hardware and software.
You can also record and edit videos, make 3D Animation with our video editing panel. Whether you are an individual with stellar product ideas or a startup looking for ways to bring positive change to the society, you should give EMK MakerLab a try. From product designing, model building, making a graphic artist out of you, to being a web developer or casual music mixer, the lab facilitates you in all.
‘Edward M. Kennedy Center, For Public Service and The Arts’ popularly known as the EMK Center, launched EMK MakerLab back in November 7, 2015. Like most other activities that are held at EMK Center, the lab is also designed to provide a space for the youth to develop themselves. It is available free of cost to all EMK Center members.
· [bookmark: _Toc14542708]3D Printing and 3D Scanning:
[bookmark: _Toc14517191][bookmark: _Toc14542709][image: F:\File\13th semister\Internship Report\Images\DSC0079.jpg]3D printing is an additive manufacturing process where products are developed layer by layer from a digital 3D model. With EMK MakerLab 3D printers one can build various complex shape at a definitive size literally giving one the opportunity to convert a dream to reality. The maximum output size is 500 cubic millimeters, which can be representative of any prototype of products and models. These 3D printers are very suitable for students and entrepreneurs who are really interested in developing their prototypes. We also host a 3D Scanner, which can scan small objects in a 3D format, which can later be manipulated and edited, and then printed. The EMK MakerLab also offers regular workshops on these topics to enrich the knowledge of young students and to get exposed to these technologies.
· [bookmark: _Toc14542710]Spondon Studio:  
[image: F:\File\13th semister\Internship Report\Images\DSC_0105.jpg]We have build Spondon,​ a separate ​soundproof studio for the digital contents makers so that they can work without any distraction and record their song​s​, promotional videos, podcasts​ etc. The ​studio is enclosed with noise absorption panels, moreover, there is a separate voice recording booth. The studio is equipped with all the modern recording instruments like condenser microphones, zoom microphones, boom microphones etc.​ We also have a ​DJ panel. Spondon is a semi-pro audio visual studio where you can record songs, podcast, and even do mixing and mastering using our hardware and software. You can also record and edit videos, make 3D Animation at Spondon Studio. 
· [bookmark: _Toc14542711]Robotics:
[image: F:\File\13th semister\Internship Report\Images\DSC0091.jpg]We have a ​Mindstorm EV3 robotics kit. With this kit ​one can build models using lego bricks and program the model to do various ​tasks and movements. Programming is ​an easy to use ​ drag-and-drop interface ​which is easy and fun to learn​. The EV3 robot can be controlled through a commander app by using smartphones​ as well. With this robotic kit, ​anyone can have fun and learn various features of programming and robotics​.
· [bookmark: _Toc14542712]Electronics:
[image: F:\File\13th semister\Internship Report\Images\IMG_2111.jpg]EMK Makerlab is enriched with ​a number of electronics facilities. We have microcontrollers like Arduino UNO, Arduino Mega, Ramp Kits, a wide range of sensors to build projects, soldering station and many more. ​Students and young entrepreneurs can build projects at ease using these electronic facilities. 
· [bookmark: _Toc14542713]Workshop Space:
[image: F:\File\13th semister\Internship Report\Images\IMG_6073.jpg]EMK MakerLab Workshop space is capable of holding any kind of Creative Content Production workshop (eg:Graphics, Motion Graphics, Video Editing, Music Composition, Photography), Software Application Development (eg: Application development with PHP, Android, Java, Web Development ), 3D Modeling ( 3D Printing and Modeling with Solid works, Sketch up) workshops . We can accumulate 10-12 persons in these workshops. Reference: 
(https://www.emkcenter.org/, n.d.), (https://www.emkcenter.org/, n.d.), (https://www.emkcenter.org/educationusa/english-language/, n.d.), (https://www.emkcenter.org/makerlab/about-makerlab/, n.d.)
[bookmark: _Toc14542714]5.2 Price: 
EMK center is basically a non-profitable organization. So They does not charge any types of cost for their services. EMK center basically charge a few amount of money annually for their services when a person taking a membership. In bellow I give the procedure to become a member and the fee needed to become a member.  
Become A Member: 
When the Edward M Kennedy Center raised its curtains in 2012, it became a favorite almost instantaneously. Here’s why one should be a member:
· Home to the EducationUSA services and workshops every month to help students aiming to apply to US colleges. Apart from that, one-on- one consultations are always possible should someone wish for a much more intricate consultation.
· The EMK Library, designed to accommodate about 40 members at a time, is a treasure trove of resources on the standardized examinations required to apply to American universities. Computers with free internet access are installed as well to allow members to use resources from online.
· The MakerLab is a state-of- the art technological laboratory housed with the most cutting-edge tools a young tech enthusiast could aspire to work with as a beginner. The Spondon studio inside the lab provides music enthusiasts a chance to make, compose and master their own tunes.
· Public Service and the Arts: Almost every day of the week, EMK sees people pouring in to attend the workshops, exhibitions, and cultural programs that are arranged – often in collaboration with other organizations or groups.
Membership Application Guideline:  
Please collect the MEMBERSHIP APPLICATION from our front office, and submit with the followings: 
· 1 x Latest Color Photograph (Studio Print). Click Here for Photo Guideline 
· National ID or Valid Passport or Birth Certificate (Shall be returned after copying)
· Membership Fee of BDT 500.00 (Charged Annually).
Reference: 
(https://www.emkcenter.org/join-us/membership/, n.d.)
[bookmark: _Toc14542715]5.3 Place: 
The EMK center is basically a part of US Embassy in Bangladesh. It basically a non-profitable organization in Bangladesh. It works for the education sector of USA in our country.
[bookmark: _Toc14542716][image: F:\File\13th semister\Internship Report\Images\dhaka_advising_center_2.jpg]5.3.1 The American Center: EducationUSA provides accurate, comprehensive and current information on all accredited U.S. higher education institutions to prospective students in order to assist students applying to U.S. universities. The center in Dhaka offers a variety of services for prospective students who wish to pursue higher education in the U.S. EducationUSA at The American Center, Dhaka has a StepWise program to help students understand the application process. Regular seminars for each Step are held weekly. Individual counseling with the advisor is also available for students.
The American Center oversees “American Corner” mini-libraries in Chittagong, Sylhet, Khulna, and Rajshahi. The American Corner provides basic reference materials on the United States, Internet terminals, video viewing facilities, and English-language tapes, as well as a growing section of guidebooks for students wanting to study at American universities. Chittagong’s Corner was established in 2003 at the Chittagong Independent University campus.
In bellow I give the branch details and the branch address. 
The American Center is home to the Public Affairs section of the Embassy as well as the Foreign Agriculture Service of the U.S. Department of Agriculture. It also houses the Archer K. Blood Library.

The American Center
Embassy of the United States of America
J Block, Progoti Sharoni
Baridhara, Dhaka-1212	
(Opposite the U.S. Embassy and next to Notun Bazar)	
Phone: (880) (2) 5566-2000
Email: DhakaPA@state.gov
Hours: 8.00 am – 4.30 pm, Sunday – Thursday (except U.S. Mission Dhaka holidays)



· [bookmark: _Toc14542717]Archer K. Blood American Center Library:
[image: F:\File\13th semister\Internship Report\Images\IMG_0027.jpg]The Archer K. Blood American Center Library offers a wide range of resources, programs and services. Our mission is to provide timely, reliable and comprehensive information on the United States: literature and culture, politics and government, economics and trade, and foreign affairs and defense. Though our Library has a good general-interest collection, our resources are concentrated in five areas: American Studies, American Fiction, English as a Second Language, Computers, and Business and Management.  We have a large video collection offering feature films and documentaries, as well as language audiotapes and CD-ROMs on a variety of issues. Over 50 periodicals and several newspapers are available. Search the Online Public Access Catalog (OPAC) at once for information on our books and resources.
Archer K. Blood American Center Library is an essential part of the Public Affairs section of the U.S. Embassy, which promotes better understanding of American culture, history, values and institutions for the people of Bangladesh.
EducationUSA & Archer K. Blood Library
10.00 am – 4.30 pm
Sunday – Thursday





· [bookmark: _Toc14542718]American Corner Chittagong:
The American Center oversees “American Corner” mini-libraries in Chittagong, Sylhet, Khulna, and Rajshahi. The American Corner provides basic reference materials on the United States, Internet terminals, video viewing facilities, and English-language tapes, as well as a growing section of guidebooks for students wanting to study at American universities. Chittagong’s Corner was established in 2003 at the Chittagong Independent University campus.
Chittagong, Bangladesh’s second city, is not only the chief port of Bangladesh, it is a city with its own distinct and vibrant culture.  Many of the major industries and businesses in Chittagong focus on shipping and international trade, making it a natural subject for outreach from the United States.  Issues such as trade, communication networks, cross-border issues, health, the environment and security are areas of reoccurring interest for the United States in the Chittagong area.
[bookmark: _GoBack]Chittagong was the site for the very first America Week in South Asia.  A resounding success, thousands of people visited the various sites of the event, learning about what the U.S. and its embassy has to offer the people of Chittagong.  With strong and vigorous support from Marry Ann Peters, the U.S. Ambassador to Bangladesh, the America Week showcased a number of programs, from student advising, to news events, to cultural events, to information booths on a number of topics, to a series of dinners and lunches to introduce the people of Chittagong to the American Embassy.  Local NGOs and USAID were strong partners in the America Week outreach, and on the strength of the success of the Chittagong America Week, subsequent events in Syhlet and Rajshahi occurred.
American Corners are information resource and outreach centers of the American Center of the U.S. Embassy. Books, journals, magazines, video and CD-ROMs with a focus on various aspects of the United States are available for anybody who visits. The people of Chittagong are encouraged to visit the American Corner and sign up for its services.




American Corner Chittagong,

Chittagong Independent University
12 Jamal Khan Road, Chittagong 4000
Phone: (880) (31) 622946, 636484, 
Fax: (880) (31) 611263
Email: americancorner.ctg@gmail.com
 Hours: Sunday to Thursday, 10:00 AM-6:00 PM

· [bookmark: _Toc14542719]American Corner-Khulna: 
[image: F:\File\13th semister\Internship Report\Images\12322668_1711370759078370_9052234501383964016_o.jpg]American Corner-Khulna opened on November 21, 2013 at the Northern University Bangladesh (Khulna campus). The American Corner provides basic reference materials on the United States, Internet terminals, video viewing facilities, and English-language tapes, as well as a growing section of guidebooks for students wanting to study at American universities.
American Corner-Khulna
Northern University Bangladesh (Khulna campus)
Akunjee Tower, Plot 41 and 42
Shib Bari Mor, Khulna 9100
Phone: (041)813841
Email: amcornerkhl@yahoo.com
Hours: 9.00 AM-6.00 PM
· [bookmark: _Toc14542720]American Corner Sylhet:
[image: F:\File\13th semister\Internship Report\Images\canva-photo-editor.png]American Corner Sylhet opened in January 2004 at Sylhet International University. The American Corner provides basic reference materials on the United States, Internet terminals, video viewing facilities, and English-language tapes, as well as a growing section of guidebooks for students wanting to study at American universities.

American Corners are information resource and outreach centers of the American Center of the U.S. Embassy. Books, journals, magazines, video and CD-ROMs with a focus on various aspects of the United States are available for anybody who visits. The American Corner at Sylhet International University- the second in Bangladesh- was inaugurated on January 15, 2004. The people of Sylhet are encouraged to visit the American Corner and sign up for its services.
American Corner Sylhet
Sylhet International University, Shamimabad, Bagbari, Sylhet
Phone: (880) (821) 720771, 717193 Ext. 105
Fax: (880) (821) 725644
E-mail: amcornersyt@gmail.com
Hours: Saturday to Thursday, 9:30 AM-5:00 PM

· [bookmark: _Toc14542721]American Corner – Rajshahi:
[image: F:\File\13th semister\Internship Report\Images\RAJAS2.png]American Corner Rajshahi opened in February 2014 at the Language Proficiency Center, Rajshahi. The Corner was moved to the Varendra University Rajshahi in December 2017. The American Corner Rajshahi provides basic reference materials on the United States, Internet terminals, video viewing facilities, and English-language tapes, as well as a growing section of guidebooks for students wanting to study at American universities.

American Corners are information resource and outreach centers of the American Center of the U.S. Embassy. Books, journals, magazines, video and CD-ROMs with a focus on various aspects of the United States are available for anybody who visits.
American Corner – Rajshahi
Varendra University
532, Jahangir Sharoni
Talaimari, Rajshahi-6204
Email: amcornerraj@yahoo.com
Hours: Sunday to Thursday, 9:00 AM -6:00 PM

[bookmark: _Toc14542722]5.3.2 EMK Center: 
[image: F:\File\13th semister\Internship Report\Images\EMK-1140x684.jpg]Created in 2012 through a partnership between the Liberation War Museum and the American Center of U.S. Embassy Dhaka, the EMK Center is a non-partisan platform committed to open dialogue, informed action, individual and artistic expression, and personal and professional development. We define public service as service on behalf of the people – by anyone, anywhere, anytime.

The EMK Center honors the legacy of public servants worldwide, exemplified by the men and women who fought for Bangladesh’s independence in 1971 and by U.S. Senator Edward M. Kennedy, who was moved to take action then and throughout his life in support of his convictions. In February 1972, Senator Kennedy planted a banyan tree on Dhaka University’s campus as a living tribute to friendship, resilience, and hope. It stands today.
Midas Centre, House no. 5, Road no. 16 (old 27)
Dhanmondi, Dhaka-1209, Bangladesh
Website: www.emkcenter.org, Email: info@emkcenter.org	
Phone: +88 (02) 9119752, 9119768, 9119776, 9119783, +88 0192-6666-995
Hours: 09:30am - 08:00pm (Closed on Friday and public holidays)
(https://bd.usembassy.gov/education-culture/, n.d.), (https://bd.usembassy.gov/education-culture/american-corner-chittagong/, n.d.), (https://bd.usembassy.gov/education-culture/archer-k-blood-american-center-library/, n.d.), (https://bd.usembassy.gov/education-culture/emk-center/, n.d.)- Reference
[bookmark: _Toc14542723]5.4 Promotion:  
EMK Center is basically a non-profitable organization. EMK center have no marketing department. There are actually two departments in one is Program Department and another is Makerlab Department who actually need marketing sometimes to reached their program to the people. They mainly follow some marketing tactics that I will described in bellow. 
[bookmark: _Toc14542724]5.4.1 Social Media Promotion: 
· Website: 	
EMK center use their website to promote their program. The website address is www.emkcenter.org . EMK center time to time update their program schedule in their website so that people get each and every details of the program from the website. In bellow I give some sample of these.
[image: F:\File\13th semister\Internship Report\Images\Capture.PNG]

[image: F:\File\13th semister\Internship Report\Images\Capture 1.PNG]
· [image: F:\File\13th semister\Internship Report\Images\121.PNG]Facebook: 
EMK Center also use their Facebook page for their promotion actually. Their Facebook page link is https://www.facebook.com/EMKCenter/. They always give all the announcement in their Facebook page. They have an option in their website named EVENTS. In Events option anyone can easily find the event details. 

[image: F:\File\13th semister\Internship Report\Images\55.PNG]
[image: F:\File\13th semister\Internship Report\Images\77.PNG][image: F:\File\13th semister\Internship Report\Images\Capture2.PNG]

[bookmark: _Toc14542725]5.4.2 Direct Promotion: 
EMK Center use direct marketing also. They give the invitation letter of their program to various Schools, Colleges, Universities, and others Organizations based on their target audience. The use an agent who reached these invitations. Sometimes the agent directly influences the party to encourage in the program.  
Reference: 
(https://www.emkcenter.org/join-us/event-calendar/, n.d.) (https://www.facebook.com/EMKCenter/?epa=SEARCH_BOX, n.d.)
[bookmark: _Toc14542726]5.5 People: 
[bookmark: _Toc14542727]5.5.1 Employee: 
EMK center have several departments for serving the people and maintain the EMK Center. EMK have Program Department, Education USA department, EMK Makerlab, Entrepreneurship Department, Technology Department, Finance and Administration department. They have another two Department one is for Patrons service an operation Department and another is Ted cafe. 
In these Departments there are working several employees. I give e small look of them in bellow. 
[image: F:\File\13th semister\Internship Report\Images\Asif.PNG]
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These all are the Department that EMK Center have. EMK Center basically now recruiting some people for their Departments of Education USA, Makerlab, and for the Program Department. EMK center also hire people for the internship. 
[bookmark: _Toc14542728]5.5.2 Recruitment process: 
EMK center basically recruit people for Jobs and also for the internship. They posted vacancy circular in EMK website and facebook page. 

Recruitment Processing
In bellow I give the explanation of this process. 
1.Identify the vacancy: At first EMK Center identify the number of vacant position actually they have and how much employee they have needed. 
2. Prepare job description and person identification:
After that EMK design the job description and person identification for those vacant position actually. 
3. Advertise the vacancy: 
Then EMK Center give the advertisement of their job in their website, facebook page, link din for collecting the CV.
4. Manage The Response:  
After giving advertisement when the deadline is over EMK manage the responses of candidate. 
5. Shortlisting: 
After getting the responses the EMK Center Shortlisting the candidate from CV. They are trying to reach the candidates who are applying. 
6.Arrange Interview: 
EMK center arrange an Interview or written testes for the shortlisted candidate.  
7. Conduct interview and decision making:
The candidate who are occupied in the written test the EMK center conduct a final interview with them and take the decision who will be the employee of EMK center.
This is basically the recruiting process of EMK center. The American center and the US Embassy directly monitor the recruitment of EMK Center. 
Reference: 
(https://www.emkcenter.org/about-us/our-team/, n.d.)




[bookmark: _Toc14542729]5.6 Process: 
EMK center is basically a public service organization. EMK center have a Makerlab and a Library. EMK served their patrons through the service and the facilities of Makerlab and Education USA Library. 
[bookmark: _Toc14542730]5.6.1 Library:  
EMK center have a library where the people can study the USA education related books. As like GRE, GMAT, IELTS, TOFFEL, SAT. and they can also read their academic curriculum related books. 
In bellow I give the service from which the EMK center serve the customer. 
[image: F:\File\13th semister\Internship Report\Images\scan0002.jpg][image: F:\File\13th semister\Internship Report\Images\scan0001.jpg]

    









 
In this brochure listed the Education USA services of EMK Center and through this service and event EMK center served the customers. 
[bookmark: _Toc14542731]5.6.2 Makerlab: 
EMK center have a Makerlab for the Patrons service.   Makerlab have basically a recording studio and a workstation for the people. Makerlab served the people through different workshops and give them opportunity by using the studio. Makerlab also have 3d printing facilities. These facilities all are available for the EMK center members. 
[image: F:\File\13th semister\Internship Report\Images\scan0003.jpg]In bellow I give the facilities of EMK makerlab for the patrons. 
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In this brochure listed EMK Makerlab services of EMK Center and through this service and workshops EMK center served the customers. 

So through this services of EMK center EMK served the customer of them. These workshops and services are basically the process by which EMK center served the Patrons. 
For getting these services EMK center just offered their membership. The people who will take the membership of EMK center they will get the all services of EMK center. 
For getting the membership of EMK center the patrons need to submit a passport size photograph, NID card photocopy and 500 taka yearly. The validity is one year. After one-year member can renew it if they want to get the services. These all are the service process details of EMK center. 
5.7 Psychical Evidence:
EMK center have many tangible elements for providing the services to his Patrons.
[bookmark: _Toc14542732]5.7.1 Service escape: 
In EMK center basically there are the mix of Self service and Interpersonal service. 
· Self Service: 
In EMK center the members are doing all the things mainly by self. In the organization the all resources are open for the patrons of EMK center. The patrons use the materials as required. As like Library and Makerlab. The patrons use those things as they have the membership of EMK center.
 In library all the study materials keep in the shelf. They can study IELTS, TOFFEL, GRE, GMAT, SAT, Magazines, Historical Books etc. In library there are many computers for the use of Patrons. So the patrons use it for their study by self. 
In Makerlab the patrons use the computers for their several works and workshops. They also use the recording studio as they need. For music composing there is a Recording studio in the studio there are Guitar, Kahon, DJ mixer, Computer, Pads, Recording Facilities all the things they used by self. 
· Interpersonal Service: 
In EMK center there are interpersonal service also. When the patrons asking for any help the responsible person of that department help the patrons as they can. 
For library there are Two Education USA counsellor. They are always present in the library from 9.30-6pm. If any question or any problems arise the Counsellor help the students to solve the problem. The patrons can also take the individual appointment for their counseling from Education USA advisor. The advisor also takes English speaking club and others courses that are related to the USA studies. 
In Makerlab there are two coordinators who helps the student to solve any problem regarding their content on Makerlab. The coordinators also arrange different courses for the students as like 3D printing, IOT, Android application, Graphics art illustration and many more. 
[bookmark: _Toc14542733]5.7.2 Tangible Element: 
There are basically two departments for the service of the patrons. Library and Makerlab. 
· Library: 
In library there are sitting arrangement of 60 Students. They can study here from 9.30am to 7.45 pm. There are chairs and tables for them.  Big book self that contains all the books related to USA studies. They can use WIFI all over the time. there are many computers for the patrons, they can use this for their study purpose and also for the MOCK tests. In bellow I give some picture of the library materials. 
[image: F:\File\13th semister\Internship Report\Images\New folder\IMG_3825.JPG]
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· Makerlab: 
In Makerlab there are amny computers for the uses of Patrons of  EMK Center.  There are a recording studio and a workstation where the students practice and also the coordinator conduct many workshops for them. In bellow I give some picture of that. 
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This all are the part of tangible elements that the EMK center have for the members.



[bookmark: _Toc14542734]6. Recommendation and Conclusion: 
[bookmark: _Toc14542735][bookmark: _Toc524515546]6.1 Recommendation: 
It’s too much difficult for give any recommendation to EMK Center because this period is very short time to know any organization very well. But from my three months’ experience maybe I can recommend some points and those are given below-
· EMK center should must develop their promotional strategy because by doing it they can reach more people.
· They should must follow and maintain the work flow and the work chain.
· Their security system should be little bit relaxed.
· EMK centers Maker lab should be more explore with their activities.  
· EMK Center should extend its area.
[bookmark: _Toc14542736]6.2 Conclusion: 
EMK centers main mission is support any organization or individual who is willing to dedicate time and effort to bring about change through the engagement of youth. The marketing mix of the EMK center is very quality full as a service marketing organization. Though it’s non-profitable organization it follows different marketing tactics. EMK center is very much conscious about its members and its service. EMK center always try to give the best service as possible to the members and the center doesn’t compromise with the quality that’s why it provides the best service as a non-profitable organization in Bangladesh.  
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