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[bookmark: _Toc534681302]                     		Executive Summary

Green Marketing is very much positive marketing concept that helps to maintain balance between business and environment. The usefulness of green marketing is long term basis. The green product is costly but the marketer needs to convince the consumer by elaborately describing its effectiveness. Many well known organizations are started to follow green marketing concept for the betterment of our environment. Now it is high time to take steps against the global warming and green marketing is the best way to minimize the global warming. K2Bangladesh is very potential to try green marketing because it situated in the danger zone from the effect of global warming. But unfortunately most of the company is liable for the difficult conditions of our environment. Bangladeshi companies as well as multinational companies should come forward to launch green product and utilize green marketing concept to make our environment fresh.





[bookmark: _Toc534681303]                                 Chapter One
[bookmark: _Toc534681304]1 Introduction
[bookmark: _Toc533640182][bookmark: _Toc534681305]1.1 Definition of Green Marketing
By Green marketing it is implied that the process of selling goods or services based on their environmental benefits. These merchandise or service may be environmentally pleasant in it or produced in an environmentally affable way, such as:
It should be manufactured in a sustainable way.
It should not be full of toxic materials or ozone-depleting materials.
 It should be capable to recycle or is produced from recycled equipments.
It should construct from renewable materials (for example, bamboo, etc.)
It should not make use of unnecessary packaging.
It should be planned to be repairable and not "off the cuff"

From Wikipedia, 
The products and services of green marketing are assumed to be environmentally safe. It includes a wide range of actions, including merchandise modification, changes to the production development, customized product, sustainable packaging, as well as modify promotion. However, it is no a easy task to define green marketing where several connotations intersect and contradict each other; for example, the survival of varying social, environmental and retail definitions attached to this term. Many other comparable conditions are used those are ecological marketing as well as environmental marketing.






The two new marketing approaches are green marketing and eco-marketing which do not just modify, bend or enhance existing marketing thoughts and practices, but search to face up to those come up to and make available a substantially diverse perspective. In brooder sense green, eco-marketing and environmental marketing belong to the group of approaches which seek to address the be short of fit between marketing as it is at this time experienced and the ecological and social realities of the wider marketing environment.
The lawful explosions of marketing claims call for care or overstated claims be able to show the way to narrow or civil confront. In the United States, the [Federal Trade Commission] make available some direction on environmental marketing maintain. This Commission is hoping to perform an on the whole appraisal of this direction, and the legal principles it holds, in 2011.


From Business Encyclopedia,

Environmentally safe products and services are called green marketing. Nowadays, it is flattering trendier since there are so many people become concerned with environmental issues and settle on that they want to put out their money in a way that is kinder to the betterment of world.

Green marketing can occupy various things, for example, creating the product those are eco-friendly, using the way of packaging which is eco-friendly, adopting business practices which is sustainable, or concentrating marketing hard work on messages that speak about a product’s green profit.
This type of marketing can be more lavish, but it can also be profitable because of the growing demand. For example, products made locally in North America tend to be more classy than those made out of the country using inexpensive labor, but they have a much smaller carbon footprint because they don’t have to take wing across the world to get here. For some customer and business owners, the environmental advantage is be heavier than the price difference.




From Investopedia,

The environmental factors or awareness are green marketing that consists of marketing products and services . The companies those are involved in green marketing formulate decisions describing to the entire procedure of the company's products, such as ways of processing, packaging and circulation. These performances can go down under the broader umbrella of ecological, social and supremacy set, which is a position of generally liable footsteps that firms be able to undertake. The producers  those are using environmentally friendly processes in production, such as recycling water, using renewable energy or decreasing carbon dioxide emissions are called green marketing.

 The production and marketing of goods emerged on their pro-environmental factors are called green marketing. Those products and services must be environmentally friendly, as well as to being produced in a sustainable manner. The green product must be avoided toxic materials, make use of recycled materials in the product, products formed from renewable equipment (for example, bamboo or hemp), not using obsessive packaging, or products designed to be repairable and not "off the cuff."


According to the American Marketing Association, 

Green Marketing is the marketing of products that are assumed to be environmentally protected. It includes a broad range of activities, including product interchange, packaging changes, changes to the production process as well as changing advertising.






Environmental Marketing and Ecological Marketing are other similar terms that are used. Holistic marketing is the concept where in the production that means green marketing, marketing expenses an removal of products and services happen in a way that is not as much of unsafe to the environment with rising awareness about the insinuations of global warming, non-biodegradable concrete squander, unsafe pressure of pollutants etc. Marketers and consumers both are fitting increasingly responsive to the call for change in to green goods and services. The shifting to ‘green’ may be expensive in the short run but it is more beneficial when it is practicing in the long run.



According to Marketing-School.org,

Different organizations, agencies believe in that it is the marketing of products and companies that promote the environment in some substantial way when they delivering various definitions of green marketing. Environmentally “safe” or “sustainable” production is called green marketing, sometimes others are looking for to diminish a company’s “carbon footstep.

According to Business Dictionary,

The changing consumer attitudes toward a brand should be the promotional activities desired at taking advantage for a company. The firm's policies and practices that affect the quality of the environment should be dominated by these policies and practices, and imitate the point of its apprehension for the community.






According to mbaskool.com,

It is the marketing of products plus services emerged on the environmental benefits. Such products are environmentally friendly in itself or created in an eco-friendly way. Green marketing comprises of a broad extent of activities which includes product modification, changes to the production process, sustainable packaging and/or modifying the advertisements.

Green marketing is also recognized as ecological marketing or environmental marketing or sustainable marketing. The impersonation with Green marketing is that potential consumers will put forward the Green product over others and will see “Greenness” as a benefit and base their decisions accordingly.


Lately, companies are focusing more on Green marketing in order to do business in a sustainable way and assuming that by promoting environmental convenience as their core value hoping that consumers will link these values with the brand and will be loyal to the brand. Though Green marketing is a bending phenomenon as rising number of consumers is getting conscious towards the environment, it can be dangerous. The reflex of the company can take a jolt if the green claims of the company are proved to be false which can seriously damage their brands and sales.

According to Business Eye,

The Green Marketing definition has yet to be standardized that veins a matter to Green Marketing. Phosphate Free, Recyclable, Refillable, Ozone Friendly, and Environment Friendly etc, these terms are well known at the field of green marketing.




But the concept Green Marketing is much bigger than those terms. Polonsky has explained Green Marketing as the following:
It includes so many activities that designed to make and facilitate any connections intended to please human wants or needs, such that the satisfaction of these needs and wants take places, with insignificant detrimental collision on the natural environment are called green marketing.

We can improve this definition by changing environmentally friendly by less environmentally harmful and that is similar concept and it indicates green marketing should seem to be minimized the environmental harm and it is not mandatory to eliminate it.

Powerful marketing strategies and professional who grow their businesses should use best green and sustainable exercises and green marketing is best practice according to business eye. 


According to Business to Community,

You are not alone if you are not familiar with green marketing tactics and strategies,. Most businesses professionals are not familiar with green marketing. Green marketing is such a concept that suggest to the marketer to produce and distribute the product in such a way that the environment should be safe and any harmful chemical should not be used.





Summary of definitions:

Green Marketing is the marketing of products and services that should be environmentally safe and secure. Green marketing is not a small concept it includes a broad range of activities, including product modification, changes to the production procedure, sustainable packaging, as well as environmentally amicable advertising etc.


Several meaning split and contradict each other and that is the reason for difficulty to identify green marketing concept, an example of this will be the existence of varying social, environmental and retail definitions attached to this term and these terms are making the contradiction. 





[bookmark: _Toc534681306]







1.2 Topic of This Report

 
Prospects of Green Marketing a Case Study of Bangladesh.

[bookmark: _Toc534681307]
1.3 Origin of the Report


Now-a-days academic education is not enough to enable student to compete with confidence and reach his/her goal without having experience of the outside world. The report which has given the opportunity to learn how a company can make profit without any harmful activities and work for the green environment.


[bookmark: _Toc534681308]
1.4 Background of the Report


The project report which is an essential part of BBA program to complete the degree and exercise a significant importance as it enables student to implement his/her analytical skills. For the completion of this report, I have discussed how important the green marketing for our environment and how to make profit from it.





[bookmark: _Toc534681309]1.5 Objectives of this Report


 Objective of this report is to identify the feasibility of green marketing in Bangladesh.

[bookmark: _Toc534681310]
1.6 Scope of the Report


This report has been prepared by using secondary data and lots of website helps to complete this report. I learned a lot about green marketing and its importance in Bangladesh.

[bookmark: _Toc534681311]
1.7 Methodology 

For accurate and smooth study everyone has to follow some rules and regulations. The study inputs were collected from secondary data through web browsing.

This report is designing exploratory study by using case analysis approach. Details of this approach are given below:

Exploratory case study- it is a comparatively new type of work imposed to students of higher educational establishments, so there are always niceties with writing it. According to the dictionary, this assignment involves a detailed research of the given subject matter desired at displaying a complete understanding of this subject.


According to the exploratory case study definition, it is a paper that gives an in-depth analysis on the given topic. In general, it is an initial research conducting which a writer attempt to make up a model and view a obtained data within it, and, after collecting all the essential data, the main task of the personal statement writer is to make sense a of it. It can be gained answering “what” research questions.

[bookmark: _Toc534681312]
1.8 Limitations


In preparing this report some limitations were faced:

1. Lack of information in websites.

2. Lack of sufficient sources which prevented the verification of information.

3. The analysis presented here many vary with opinions of experts in this field.

4. The topic is not well known.



                                                    







[bookmark: _Toc534681313]2 Green marketing around the world 


There are so many companies are practicing green marketing all around the world. They are given below:


[bookmark: _Toc534681314]2.1 Panasonic


Japanese Electronics Company Panasonic may be is not the first company to pop into your head when you thought about green marketing. Panasonic suffered the largest perception gap between what people think isn’t done and the events that the company’s taken.

In company’s corporate citizenship actions, Sustainability is the key part and has prejudiced everything from energy-saving production improvements to the taking up of recycling from energy saving production improvements to the taking on of recycling-oriented manufacturing. 

Panasonic has a wonderful tradition and it is walking the pace is with its new North American headquarters. The company shifted their location in downtown Newark in 2013. It is think that the historical move was hailed as a key factor to regenerate the under pressure city, but for Panasonic, it fulfilled a sustainability assignment.






[bookmark: _Toc534681315]2.2 New Belgium Brewing Company 


There are lot of environmental problems of Brewing beer from the energy necessary to superheat mash to the throwing away of used up grain and other waste. The third largest expertise between in the United States is proving that you don’t need to ruin the environment to make it huge and it was Colorado-based new Belgium brewing company.

The company’s brand and culture is environment friendly and it is made an astonishing number of environmental savings. The bottling plant power was helped by solar panels an anaerobic digester processes industrial wastewater into energy to power the brewing procedure. The company helps employees get around the 50-acre brewery place by issuing bicycles.


[bookmark: _Toc534681316]2.3 Walmart
[bookmark: _Toc534681317]
Walmart on this list about environmentally-friendly companies and you can say it at the very beginning. But the company has taken some tremendous decision that create huge market share and it can have massive undulation effects.

In 2014, the company make a remarkable decision and it was stock products from natural supplier Wild Oats garnered interest and admire for expanding right of entry to organic foods at more affordable prices so that the harm or environment was minimized.






The company up to date its chemicals policy in 2013 and that listening carefully on both replacing 10 hazardous chemicals with safer alternatives and improving ingredient disclosure. The company makes a decision in the earlier to exclusively selling sustainable seafood. 


The direct impact of rising sales of organic foods and the sales are dropping with risky chemicals. These important policies impact the company’s suppliers. The company creates the extra demand and it hold up of organic food buys the industry and sales opportunities for organic farmers. To stick to stricter standards or danger losing access to Walmart customers and the companies chemical rule provides a strong incentive for suppliers.

[bookmark: _Toc534681318]2.4 Apple 

Apple is very well known company and has a reputation for producing green product. In California, it has $848 million energy contract with a solar farm which allowed the company to power all its actions with renewable energy.

 It committed a few months later to get 100 percent of its paper packaging from sustainable foundations to defend the worlds remaining virgin forests.

It has devoted in ways to assist employees decrease their commute emissions like Panasonic, with 10000 employees those who are using the company’s transit subsidy and 2700 carpooling in traveler buses. 





[bookmark: _Toc534681319]Apples negative response of climate denials cannot go unmentioned. In 2009, the company at the top of your voice and publicly quit the U.S. Chamber of Commerce over its posture on climate change. Its 2015 Environmental Responsibility Report opens with the line up, “We do not desire to argue climate change. We want to bring to an end it.” This bold posture from a globally-renowned company helps sustainable business practices and boost support for climate action. 


2.5 IKEA 
[bookmark: _Toc534681320][bookmark: _Toc534681321]
The Swedish furniture giants have completed the most recent step in a long history of eco-friendly investments. The setting up of rooftop solar to power the companies latest St. Louis , MO, Store is the 42nd such installation in the United States, and the company has in addition go into the residential solar market.


A lot of the products it has greened and sells in adding up to buildings. Its well-known Swedish meatballs that it bring in a vegan version, a nod to opposes of the environmentally concentrated meat industry. The company has announced its plan to sell only proficient seafood in September 2015 that same month was the first that 100 percent of its cotton was sustainably sourced from farmers who utilize a smaller amount of water, chemicals, and fertilizers. Al of those are the indication of the company’s green efforts.


2.6 IBM 
[bookmark: _Toc534681322]The European Union Code of Conduct for Data Centers IBM has been a head in sustainability for decades, a rank recognized in 2013.The company completed public commitments in 2015 to carry on its legacy through reducing greenhouse gas emissions by 35 percent by 2020, compared to 2005 levels, while simultaneously getting 20 percent of its global electrical energy from renewable sources over the similar time frame.


Over its supply chain, maybe additional impressive is the company’s gratitude of its influence. With 18000 suppliers in more than 90 countries. They publicly account their progress- have large wave effects and those efforts to instill sustainability including the 2010 obligation that all suppliers have an environmental management agenda and 

2.7 Uniliver
[bookmark: _Toc534681323][bookmark: _Toc534681324]
 Most recently Uniliver has also been lauded for its sustainability obligations by being top position in the 2015 Climate Survey amongst companies for tackling climate issues, haggard from responses from 624 sustainability specialists from 69 countries. The number one donor to climate solution is more than 20 percent of respondent thought the company.

The company has a reputation to fulfill its targets. As of 2012, all of the company’s palm oil which came from sustainable basses and it came three years in front of schedule, through the purchase of Green Palm certificates, an counterbalance program for companies by means of palm oil. Rather than stop there, Uniliver has pushed forward to trace all its palm oil to sustainable sources. Fifty eight percent of the company’s palm oil was noticeable, including 98 percent that was sourced for its European Foods business in 2015 which is quite remarkable.


2.8 Chipotle
[bookmark: _Toc534681325]
Due to food pollution Chipotle has had its share of bad PR of late that the fast food behemoth ought to have a lot of credit for making ethical sourcing not only cool, but gainful. In 2011 Chipotle announced a slogan which is ‘Food with Integrity” which includes sourcing vegetables from healthy meats and soil from farms where animals are pasture-raised and  be concerned of humanely.






The company confirmed it was willing to go down pork caritas when push came to the shove from the menu on one-third of its restaurants rather than compromise on its promise to liable husbandry. When it blend in 2014 that proving a commitment to biodiversity and ordinary products it removed all genetically-modified products from its foods.



[bookmark: _Toc534681326]2.9 Biogen
[bookmark: _Toc534681327]
A remarkable steak running which is Massachusetts-based Biogen that is capturing the top spot for biotechnology firms on the Dow Jones Sustainability Index two years in a row and being named the greenest company in the world by Newsweek in 2015. A multiyear attempt to reduce emissions because one big contributing issue was attainment operational carbon naturally.


The company’s funds are expended for energy efficiency improvements in its facilities to coordinating with suppliers approximately achieving environmental goals. The company attains virtually zero-waste in 2012 through both finding creative customs to compost and recycle the waste it does create and reducing early operational waste.

[bookmark: _Toc534681329]2.9.1 ChicoBag
[bookmark: _Toc534681330][bookmark: _Toc534681331]Chicobag is a manufacturer of reusable grocery bags and extra products but it is not as big as the companies cited above. ChicoBag is not just building green improvements to its business, but it makes a model to generate money which is a green proposal.






[bookmark: _Toc533640183][bookmark: _Toc534681332]ChicoBag appear with an image that can use as a substitute and makes money doing it.  The ‘Big 4”- single-use plastic bags which is in line with its business, the company doesn’t utilize the single-use water bottles, single-use tableware and polystyrene remove containers-and has an aggressive, task oriented zero-waste program. For the betterment of World Environment, B Corporation made ChicoBag in 2014.

3 Benefits of Green Marketing
[bookmark: _Toc534681333]
Green marketing provides so many benefits like economic, environmental, social etc. The benefits are given in the next page:

[bookmark: _Toc534681334]3.1 Economic

1. Conventional good and services which increased and more equitably distributed GDP- production.

2. Increased production of unprimed ecology service.

3. Economic diversification, enhance management of economic risks.

4. Newness, access and uptake of green technologies, improved market belief.







3.2 Environmental


5. Increased percentage of natural resources use and productivity.

6. Natural capital used within ecological boundaries.

7. Other types of capital on warded through use of non-renewable natural resources.

8. Consolidated adverse environmental impact and improved natural hazards/risks management.


3.3 Social

9. Onward livelihood opportunities, quality and income of life, considerably of the poor.

10. Modest jobs that stead poor people created and sustained.

11. Improved human, social and knowledge capital.

12. Consolidate dissimilarity.








[bookmark: _Toc534681335][bookmark: _GoBack]3.4 Impact of Green Marketing on profit

To provide green marketing products first the manufacturers need to construct public consciousness about the effectiveness of the use of these types of products. The consumers must know that green marketing foster manufacturers to produce green products, to use green technology and use green energy which are environmentally friendly. It needs a lot of money has to be exhausted on research and development programs, so that at first it will be a costly matter. 


At first the profit of the company will be very small amount because renewable and recyclable products and green technologies are more costly but in the long run it will be profitable given that consumers will expect to spend extra amount of money for green products.


At the beginning many customers may not be willing to pay a higher price for green products which may impact the sales of the company. Initially the environment aware people will be the buyer of the green product. 













[bookmark: _Toc534681336]3.5 Why do we need green marketing in the context of Bangladesh?
[bookmark: _Toc534681337]

Green marketing is very new addition in the field of business. Consumers are now very much aware due to information and communication technology in choosing products. Food scientists are also assisting the marketers to develop green products. Green marketing is a popular concept in current times. This concept is expanding not only in Asia but also around the globe. There is a huge hope of green marketing in Bangladesh. Green marketing is the moral marketing considering the environment that confirms safety of the consumers. It can bring new dimension in the field of business with accurate implementation of green marketing policies and strategies.

Natural calamity is a common thing in Bangladesh. Every year Bangladesh is suffering because of the impact of rapid climate change throughout the globe and it is increasing day by day. There are so many differences between coastal places of Bangladesh and rest of the country because of their absolute geo-physical characteristics and different socio-political consequences that often limit people’s entrance to gifted resources and are responsible for risk and vulnerabilities. Bangladesh’s coast is the main reason to natural disasters and it is affected by climate change with various problems including salinity and water logging, soil erosion, flooding and cyclones. The vulnerability of natural risks cannot be removed but it can be decreased through increasing capacity. The strength can be increased by the experts that capacity building also depends on the economical condition as well as political dedication of a country and this is the reason for emerging the concept of Green Marketing has turn out a dire need for this country. There are so many problems in this country like unplanned urbanization, industrialization, motorization etc that have been added to a very negative effect to our climate and echo diversity.
 




[bookmark: _Toc534681338]

                              Chapter Two

4 Literature Review

4.1 Benefits of Green Marketing

Bangladesh has already taken some green initiatives that is remarkable and the natural resources should be used in such a way that it is environmentally enforceable and green practices aid in these beneficial arguments that will be discussed below:

4.1.2 Social

A green marketing is very friendly word in terms of social view as it contribute towards mitigating poverty leaves due to economic development and job growth. For example, in Bangladesh there are so many job opportunity in plastic industry in the form of recycling, but it is a form of informal sector. If the industry is taken under the light of green industry would be the basis in income generation which will cause positively improved working conditions and higher output. 

There are so many areas in Bangladesh which has been go up with solar fixing and those areas are not be able to access electricity because of the expansion of positive social aspects in low-income families. 



4.1.3 Economic

Economic benefits of green marketing come from a higher business presentation of a company because of adopting green values. This is because in a green marketing consumers needs are placed in such a way that it take steps a beneficial outlook, a healthy ecosystem and promotes a sustainable future. These steps create a positive impact on the global value chain because the increasing access to global markets. Another reason for adopting a greener market is jobs to rise as it can be seen from the energy industry 3.5 million new jobs have been added to the market by renewable energy use compared to 2.5 million new jobs from the oil and gas industry. 

[bookmark: _Toc534681339]Clean technologies normally have relatively short payback periods and lead to minor annual costs that is found from studies. This investments help remission resource use after initial costs while generating more money through onward output. To expand of the business or in job growth this funding from savings can be used to further cause in causing into the bargain economic growth.

[bookmark: _Toc534681340]4.1.4 Environmental

To reduce usage of resources by utilizing the potential of natures capital to its maximum efficiency green marketing must be needed. This cancels out any inefficiency in the system and reduces waste and it is particularly convenient.



[bookmark: _Toc534681341]The use of green technology will increase energy efficiency. The accumulation of resources is also associated with extraction, for example, recycling of water causes in savings of water and decreases the need for investments in end-of-line effluent treatment systems in the textile industry.

[bookmark: _Toc533640184][bookmark: _Toc534681342]4.1.5 Create Product Opportunities

To an influx in sales and marketing of environmentally pleasant and reusable products that interest in maintaining and growing consumer awareness and utilizing natural resources has contributed. A key word in marketing is ‘Organic’. In 2009, $26.6 billion reached the sales of organic food and from the report of Barbara Human in her April 2010 news for the Organic Trade Association. $24.8 billion was produced from the sales of organic food and an extra $1.8 billion was unspoken through non-food organic products.

[bookmark: _Toc534681343]4.1.6 Enhanced Environmental Awareness
[bookmark: _Toc534681344]An assistance that resonates with consumers industry similar to the increase of environmental alertness that is bring into being from Encyclopedia of Business. The companies simultaneously cheer up the green initiative because the company’s marketing their products in green-friendly way. To remain vigilant in holding companies accountable for their actions this eternalizes the efforts by other companies to function ate with more green responsibility and causes consumers. 





4.1.7 Premium Prices
[bookmark: _Toc533640185]Maintaining green marketing and environmental anticipations can be expensive for a company. Green marketing actions take time, resources and concerted exertion. Consumers may become more blessed by using green product and accepting of paying superior prices to get earth-friendly products or to help companies that engage in green activities that are logical. The Encyclopedia of Business abides by that the most important job of marketers to acquire customers to take on these best prices and is a challenging duty.




4.1.8 Supplier Expansion
The narrow supply of non-food products and earth-friendly food was very challenging task for early adaptors. A limited number of organic suppliers and farmers were existing so the companies that primarily sold vital foods faced high prices. However, Human notes in her report "farmers’ markets, co-ops and CSA operations added a lot of interest because the consumers increasingly look for locally and regionally produced organic foods that is quite healthy." From stronger local supplies of organic food products the grocery retailers also benefited.


4.1.9 It offers a unique product positioning

Customers often consider green products to be of superior-quality, compared to products that aren’t marketed as green. Businesses can use this opportunity to position their product in the premium category. They can even charge their customers higher to recover the expenses incurred in implementing green practices.


[bookmark: _Toc534681345]

4.1.10 Consumer education and engagement becomes easier
Green marketing is a relatively new concept. Not all customers may be aware of it. When businesses go green, they can encourage their consumers to go green as well. Additionally, businesses can engage their customers through green marketing initiates. They can create contests where customers can provide solutions to burning environmental concerns. They can also release videos and podcasts to educate customers on using their products in a more environmentally-friendly way.

[bookmark: _Toc534681346]

4.1.11 Businesses can become market leaders and influencers
Implementing green practices will help businesses be product and process innovators, which may give them the much-needed competitive advantage. Soon, they may find themselves creating benchmarks for their competitors to follow. They may even become market leaders.


[bookmark: _Toc534681347]4.1.12 It increases brand visibility and brand recall
Product innovations and unique positioning allow businesses to gain brand visibility. The more a business implements green practices, the higher will its visibility be. The higher the visibility, the greater is the brand recall value.
[bookmark: _Toc533640186][bookmark: _Toc534681348]



4.1.13 Open the opportunity for customers to participate
 To invite consumers to take part of it some important action in green marketing campaign is necessary. How to request consumers to take part of in the green campaign and definitely this is the major question that comes into your mind.
Some people understand the consideration of caring the environment that you can be make use of it to cheer up them by given that a place or give them support by creating an event and spread it in online media since the medium is considered more helpful compared to most other mediums. You can consider the policy of Starbucks in Facebook, it has profitably call on customers to contribute in protecting the environment that is remarkable.


[bookmark: _Toc534681349]4.2 Green marketing in developing countries


To face the economic and environmental challenges and to promote green growth that national and international exertions as a new source of growth have been moderating in recent years. To accelerate progress on the part of sustainable development and poverty knock off through this momentum is very helpful, for example, natural resources is using effectively,  the use of energy is now more efficient, and determination of ecosystem services.

Both economic policy and sustainable development policy is related with green marketing. It takes in two key imperatives together: 


1. To reduce poverty and improve wellbeing the continued comprehensive economic growth needed by developing countries.






2. To equipment resource scarcities and climate change improved environmental management needed.

Through the 2008-2009 economic stimulus packages green marketing start to be promoted, some Governments worried it from a short-term growth perspective- in some green technologies, the potential to boost jobs and incomes through increased investment. 

From an environmental perspective others accession green growth –to internalize the workable environmental externalities by mainstreaming sustainable development requirements into economic decision-making and it is possible by arranging the price and land use/infrastructure choices. Recently a third imperative of equity and inclusion especially in developing countries –The current economic system should excluded by the green marketing.



The strengths is need to inform any transition to green marketing in order to deliver more and better jobs, there are so many developing countries which economy is very large and the realistic livelihood for poor people is needed. But the current economic situation of developing countries is unsustainable and inefficient in its resource use. The economic situation is also inequitable in its distribution of costs and benefits. To a stop the progress as one of opening up fresh green opportunities, this is as much an exposure of bringing bad practice. 

To create better link  with economy, it will be keep on systematic adjustments, social and environmental policies and institutions – as far as possible recognizing synergies, but also being clear about uncertainties and trade-offs, and the changes needed in the political economy in different contexts. It will be very good exercise to formation of national green marketing policy framework. To practice the elements of a practical policy framework, to look for how developing countries might go about this and the OECD is currently preparing the developing countries report and green marketing that developing country can use to put in the transition to green marketing. 






While taking into account difference in natural resources endorsement , it analyze policy instrument as part of green marketing framework, origin of economic growth and institutional capacity, levels of socio economic development. Such framework bring into contact not just environmental policy, but also a broad range of social and economic policies. To get around locking in inefficient and costly technology and infrastructure, it will take significant long term investment and innovation that is must necessary. To put in sustainable and equitable outcomes for such policies and investments, suitable governance arrangement must be needed and capacity development is also needed. 



 Developing countries are the key to attaining and implementing green marketing concept in two major ways:

1. Environmental degradation are particularly very significant for developing countries and they have  strong economic and social impacts. They are in the vulnerable position to climate change and they are more dependent than developed countries because they have natural resources for economic growth. From energy, food and water insecurity, many developing countries face service economic, social and ecological threats to climate change and ultimate weather risks. Due to pollution, poor water quality and diseases combined with changing climate, they also face risks from premature deaths. This entire generator undermines their development.




2. Only minor amounts to global greenhouse gas outflows are contributed by the developing countries compared to the developed countries, if they follow environmental economic growth models, they will increase their emissions. Now-a-days developing countries are becoming sources of global economic growth, emissions and, with this additional exquisite use of natural resources. 






A diversity of political positions is generating by the concept of green marketing, from enthusiastic to cautions, reflecting variously a lack of clarity and experience, different opportunities apparent to specific countries, and in a given country the risks of international green marketing policy regimes disfavoring. For example, the opportunities offered by green marketing in the most enthusiastic term is described by the emerging economics, and technologies that can relies these opportunities and many of them have access to relevant funds.


In financial terms China is producing green technology and had already become the largest producer of green technology by 2008, accounting for 1.4% of its GDP. There is caution on the part of many low-income countries if we compare this. To assess the opportunities, LICs are only beginning, threats and indeed meaning of a green economic path that is remarkable. However, the technologies snd policy ideas are not easily accessible and it is entirely relevant to their national development needs; in only a few countries, there is a strong adverse political reaction against the green marketing concept.     

The specificities of green marketing are concern for developing countries. To the international dimensions of green marketing some issues are related such as the risk of the green protectionism and green conditionality for Official Development Assistance.



The emphasis on low- carbon and high- technology- the green marketing policy recommendations being discussed do not obviously tackle equity problems at either the national or global level, notably the problem of the lack of inclusion of many poor countries and people within the informal economy in economic decision making and in major economic opportunities. The potential of more efficient use of natural capital are not paid enough attention. Furthermore, the focus on green marketing by a number of governments is concerned and that could undermine the Rio Principles, mostly the principle that is common but responsibilities are differentiated.







 It is very difficult to maintain the higher initial costs for the transaction to green marketing, solar power for rural communities. In most developing countries, basic technologies are still lacking, particularly in the fields of wastewater treatment, household and hazardous waste management, energy efficiency and integrated water resource management. 



To some extent the level of economic development and of their political position is irrespective; to identify and develop particular areas of opportunity and comparative advantage governments of most of the developing countries have recently embarked on domestic processes that are remarkable. The most important actions include payment for ecosystem services schemes, carbon taxes, green energy funds, and public procurement initiatives that are sustainable, renewable energy initiatives, and natural resource management initiatives. However there are few holistic or system-wide green marketing policies, strategies and institutional systems in place. Some developing country strategies stand out, for most countries, however to forming an integrated green marketing policy framework the national sustainable development strategies go some way, though green marketing has rarely been addressed in mainstream economic, fiscal policies and budget.



The changing global marketing patterns are described by this report and their far-reaching impact for the environment, as well as the division of wealth and power between and within nations in the developing world. Per capital income is increased in many developing countries the 2000s and it increased rapidly. This, however, has been accompanied in many cases by improved by inequality within countries.


There are so many global factors underlie these trends: the development of associated massive increase in global labor supply and globally integrated supply chains, as well as commodities demand is increasing, particularly industrial metals and fossil fuels.




Developing countries can be grouped into three groups accordingly:

1. Exporters of fuel

2. Exporters of non-fuel commodity 

3. And exporter’s of manufacturing 

Developing countries growth towards manufacturing, extractive industries and fuel is often natural resource intensive and carbon. The impact of climate change and resource depletion is very dangerous and developing countries are on the danger zone. It will create a harmful impact on social, economic, and health consequences, strains on freshwater availability including reductions in agricultural yield, early deaths from uncontrolled pollution and extreme weather events.

Therefore developing countries need to create policies that help to achieve green environment and achieve the major objectives of stimulating more comprehensive economic growth and promoting environmental sustainability to the betterment of our society. Developing countries and emerging economies will grow substantially in the next 40years that is the prediction of OECD. Their taking a green growth path is therefore essential for environmental sustainability and green marketing.


There are lots of opportunities for synergies between economic and environmental sustainability and it is very much applicable for developing countries which can be an important factor that environmental issues take into their investment decisions on infrastructure. For developing countries and emerging marketing economies, green marketing provides opportunities to leapfrog unsustainable and consumption patterns and wasteful production. 
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                           Chapter Three

5 Analysis and Findings

Government and private organization each and everyone are becoming more conscious of protecting the world from detrimental impact of the natural environment and it is very important for our environment.

5.1 Government

To react and ensure a countries defense, Government is the key role player who can secure the country. To ensure the safety of the nation it should implement all its rules. The businessman should maintain the rules and regulations of Government. Consumer’s protection from false or misleading claims is very necessary thing and Government should take necessary steps like it should theoretically provide consumers with the ability to make more informed decisions. For example, to make it easy for consumers to act responsibly making the Government can take actions that can easily protect the consumers and society by implications of green marketing concept. So the Government can take following steps like: 

1. The Government should impose restriction on the production of products or services which would be injurious for customers and society. 

2. To practice the ability to evaluate the environmental composition of goods, Government should ensure consumer friendly society.

3. Ensuring the environment which consumers can express their rights and choices over the products. 

4. Take necessary steps for that businessman those who are involving with environmentally harmful business.






5.2 Bangladesh Poribesh Andolon (BAPA) 

To protect Bangladesh’s environment an organization was established which name is Bangladesh Poribesh Andolon (BAPA) which launched in 2000 to create a nationwide, united, and strong civic movement. 


Bangladeshi environment is polluting fast. Urban air is becoming harmful. The water which is under-ground became contaminated. The water which is on the surface became polluted, encroached, and degraded. The waste which are hazardous and solid, fluid, gaseous elements are overflowing. Open spaces and forests are disappearing. Noise and pollutions are increasing. Bio-diversity and fresh air are vanishing. Due to pollution, health conditions are worsening. To minimize thin pollution BAPA is established.



Objectives of BAPA’s  are given below:
 
 To stop the process of environmental pollution of Bangladesh.

 To rebuild the environment where the damage has already been done in the environment.

 To build up a nationwide unity to protect our environment.


5.3 Achievements:

 BAPA become successful in some sector that is remarkable. BAPA has been successful in the following issues:





 The vehicles which make of two-stroke engine that make the government implement removal that were one of the major causes of urban air pollution in Bangladesh. 

 The use of leaded gasoline in Bangladesh is prohibited.

 The government has banned  polythene bags which is very harmful.

 The environmental movement is encouraged and spread to various districts of Bangladesh. 


 In 2002, they organize the International Conference on Bangladesh Environment to analysis of all major environmental problems of Bangladesh.
. 
 Take necessary steps to the removal of many structures encroaching rivers in and around Dhaka and initiate a river saving movement in Dhaka.







 International Conference is organized by the organization to protect rivers.

 Commercial Approach to rivers should be minimized and argues for the Ecological Approach to rivers. 

 The organization organize a country-wide river saving movement in 2006.

 National Conference on Energy and Environment is organized by the organization to discuss and adopt the comprehensive Resolution on Energy.

	
 5.4 Bangladesh Environmental Lawyers Association (BELA) 


To address the need for an advocacy group to monitor and pursue the implementation of laws and regulations to protect the environment a group of lawyers established BELA in 1992.. The main initiator of BELA was Dr. Mohiuddin Farooque. BELA create pressure against environmental violations and its research has played an important role in popularizing the environment among the general public. 
 


5.5 Objectives & Strategies


 To promote environmental justice and contribute towards the development of a sound environmental jurisprudence is the main objective of this organization.
The specific objectives of the organization are given below:

 The local, national, & international regulatory regime on environment undertake studies on and research.





 Legislative advocacy enrichment.

 To ensure implementation of existing environmental laws seek judicial or administrative relief.

 Environmental disputes through count cases should be resolved.

 Create awareness among people about environmental laws and regulations.

 To ensure environmental wellbeing it initiate participatory processes.

To protect environment it provide legal assistance and support endeavors.

 Take necessary steps for developing networks with local, national, and international groups those who are working for the betterment of environment. 

 Take necessary steps for developing core environmental activists. 

 





5.6 Consumer Association in Bangladesh (CAB)


For the promotion and protection of the rights and interests of  poor and low-middle class consumers those who have attempted to organize activities, CAB has been trying to spread the essence of that consumers. The major objectives of CAB are given below:

 Create awareness among consumers about their rights and responsibilities. 

 To raise awareness among consumers it promote consumer education.

They focus on mutual co-operation and understanding between consumer and businessman and develop a spirit.

 Exchange information and knowledge with national and international organizations among consumers.

 Establish consumers associations and groups for creating awareness and increasing knowledge at the districts and thana level. 

 Take necessary steps to research studies about consumer problems. 
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