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[bookmark: _Toc5707076]Executive Summary

The project report is on “an examination of consumer attitude towards frozen foods in Bangladesh”. The study is exploratory in nature and is conducted to identify consumer’s perception of frozen food. The frozen food industry is the second biggest export sector in Bangladesh. 

This report considered three types of frozen foods including (frozen) fruits and vegetables, fish and meat-based frozen food, and wheat-based frozen food. To evaluate the consumer attitudes towards the frozen foods in Bangladesh, several influencing factors are identified that includes price, quality, taste, availability, and freshness. To measure their impact on consumer attitude, data were collected by using a questionnaire. Additionally, secondary sources of data were also used to establish the conceptual foundation of the study. Results show that among these variables some are more influencing than others to impact on consumer attitudes towards the frozen foods in Bangladesh. Based on the findings, several recommendations are forwarded along with the conclusion of the report. 
[bookmark: _GoBack]
The entire report is divided into five chapters. The initial chapter includes introduction, objectives, study`s background, study’s rationale, problems statement, and report`s limitation has been described. In chapter two, the study covers the overview and literature review of the frozen food industry. It also covers the history of the frozen food industry, competitive market scenario and market trend of frozen food. In the literature part, it covers a short brief about frozen food, why frozen food is important, a short brief of some influential factors and a theoretical framework. Chapter three contains the information with research methodology. The fourth chapter contains analysis and discussions that can be done on the basis of collected data from the responses. In addition, conclusion and recommendations are given at the end of the report.

Keywords: Frozen foods, consumer attitude, freshness, Bangladesh 
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[bookmark: _Toc5707080]1.1 Background of the Study

Frozen food industry is developing at a rapid pace throughout Bangladesh mostly in main cities. With population expanding at a quick pace in urban areas particularly in Dhaka cities and citizen (young adults and couples) becoming gradually busy and families are becoming smaller in nuclear and their parents are associated with their jobs as a result they are demanding “ready to cook” related food items on the upswing. Families those who are leaving in the cities gradually adopting their food habits into “frozen related food” items such as half boiled meet, fishes, vegetables which are people can cook in very short time. People’s way of life becoming urbanizes. Now a days women are involving in working groups, as a result the per capita incomes are increasing significantly and people’s expenditure ability is increasing and smaller families have less time for preparing food for family members, at the same time students those who are living along are like to choose foods items like “ready for cocking” and “ready for Eating”. Keeping this things in mind firms like FMCG are started to produce western food items which are generally “ready for cooking” and “ready for eating” or meals which are can prepare in microwave and example of these types products porotah, somosha, shingara, pizza etc. As demand is expanding, competition is expanding too.it is the high time to identify the central point that are influencing the frozen foods consumption pattern in Bangladesh. 
This report`s key terms is to identify what factors which are can affecting the Bangladeshi customers attitudes towards the “Frozen Food”.

[bookmark: _Toc5707081]1.2 Study Rationale

Bangladeshi peoples` economic development is ending up similarly occupied. Now-a-days people have limited time to allow preparing food and snakes by themes for own consumptions. Frenzies types of food are providing a great relief for those people whose are endeavoring and keep up harmony among work and healthy lifestyle. Though the “frozen food” products are not still popular among the Bangladeshi people, it already has recognized as the substitute food items among different countries, so there is a huge opportunity to be grabbed popularity in our country.  Still people in our country are not spontaneously buying and taking these types of foods. But this scenario may altering very soon because our countries people are getting very busy in their life. Now-a-days in city area Frozen foods are not any special food item rather normal one. People have doubt that these types of foods are not fresh, healthy or hygienic and may not have good quality. Analyzing the consumer’s attitude towards the frozen foods of Bangladeshi people is the main purpose to find in this project. The preparation of this report is to know about the consumer’s attitude toward frozen foods and practices and operations of Bangladesh frozen food industries. 
[bookmark: _Toc5707082]1.3 Objectives of the study

The objective of the report is to analyze the customer’s attitude towards frozen foods in Bangladesh. In order to reach the broad objective, some specific objectives are
· Identify the factors that affecting consumption of frozen food.
· Identify the factors that affecting individual perception about the frozen food.
· Identify the future possibilities and scope of frozen food.
· Find the terms which are mainly important for recognizing the “frozen food” by the consumers.
· Recognize the sectors where the vendors should focus on for creating distinct value for the customers in their mind.
[bookmark: _Toc5707083]1.4 Problem statement

Main objective of the report is to see the what is the customer`s attitude towards “frozen food” are altering or not and considering that haw customers see this products, is that negatively or positively.
This report considers consumer’s positive point of view and negative point of view and afterward distinguishes the main considerations which are influence consumer’s purchasing choice.
Distinguished terms and then broke down as to understand which factor is progressively critical to consumers while purchasing or eating frozen food. Recommendation has been given depends on the data analysis concerning what factors marketer should improve and promote. 
[bookmark: _Toc5707084]1.5 Report`s limitation

In spite of the fact that I have confronter some short fall when ready up project paper. To informatively show the actual customer`s attitude toward the frozen food I hardly have worked on it.  Some fundamental limitations are addressed here and those are written bellow:
· Reluctance of some participants (or respondents) when they fill up the survey paper.
· Insufficient data accessible on competitors which made the analysis hard to finish.
· Unavailable secondary data.
· Time constraint for preparing the report has been a challenge.
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[bookmark: _Toc5707087]2.1 Overview the industry of “frozen food”
[bookmark: _Toc5707088]2.1.1 History of the frozen foods industry

In order to preserve food safely, people have been applying the process of freezing for thousands of years. However, in 1930, Birdseye, a worldwide famous frozen food company, instigated the first line of frozen food for sale to the public for the very first time which was introduced frozen food industry. On the other hand, the evolution of better home refrigerators and freezers and improvement in refrigerated transports assisted the frozen food market significantly. This evolution also energized Bangladesh, and frozen food industry of Bangladesh is growing rapidly. In addition, with the rapid increase of population in cities; especially in the capital, the demand of ready food items are increasing sharply among the young, adults, couples and nuclear families since citizens are becoming increasingly busy with their professional works. Now days, the city dwellers and households are gradually adapting frozen food such as meat, fish Chicken nuggets, Samucha, Singara and other snacks items, and many big consumer companies are coming in this industry in order to catch the profit. Moreover, the promotions of the frozen food firms in Bangladesh have stimulated the demand significantly. Frozen food is one of the agricultural subsectors in Bangladesh. From the total agriculture export, frozen food contributes around 23 percent and out of total frozen food export, shrimp alone contributes approximately 90 per cent. According to recent data, the country’s frozen food exporters earned US$600 million in the last fiscal year, which is 34% higher than the previous year. Apart from that, ADB estimated that Bangladesh's food and beverage industry has an annual value of $13 billion, of which the processed food market is worth around $1 billion. On the other hand, the average frozen food consumption of Dhaka city is approximately 120,974,700 Taka (Munir, Muehlstein, & Nauhb, 2017).
Frozen food industry is developing at a fast pace all through Bangladesh mostly in major urban areas. With populace expanding at a fast pace in urban communities particularly the capital and natives (youthful grown-ups, couples) becoming increasingly engaged and the nuclear families are wanted to have those types of foods which are not taking too much time for prepare because they lack of time. Modern frozen food industry was brought into the world more than 90 years prior, in 1930, but food preservation has a lengthy historical origin. In china the lunching of frozen food in the early 1000 B.C. at season of winter and then the history was made where using the ice jar. The first to saddle the intensity of solidifying nourishment past and that was “the winter's months were the Chinese, who utilized ice basements as ahead of schedule as 1000 B.C.”. (The Greeks and Romans) were set away compacted displayed the protected basements, and the (Egyptians and Indians) were found that fast evaporation through the porous walls of clay vessels conveyed ice crystal than got into the ship from the outside.
[bookmark: _Toc5707089]2.1.2 Various types of “frozen food” products

We are freezing food so that we can use those foods over months or year. By freezing goods we can reduce preservation which is very dangerous for health. In market we get different types of frozen products and those are in different shape and size. Those different types of products are categorized in bellow:
1. (Frozen) fruits and vegetables
2. Frozen fish and meat based frozen food
3. Wheat based frozen food
[bookmark: _Toc5707090]2.1.2.1 Frozen fruits and vegetables:
Among all other food items vegetables and fruits which are frozen plays and important role and essential new categories. The key benefits of freezing preservation of fruits are the extended usages of frozen fruits and vegetables during off season. Moreover freezing fruits and vegetables can be transported to remote markets that couldn’t be accessed with fresh fruits and vegetables. All year further handling of fruits is also possible, for example, juice, jams, and syrups from frozen fruits, pulps and slices.
[bookmark: _Toc5707091]2.1.2.2 Frozen fish and meat based frozen
Frozen fish is the most widely recognized frozen items to consumers. People use Freezing methods to preserve the fish for the longer period of duration. Meat based food items( include ready to cook or precooked food that is prepared by poultry) which are half prepared for cocking and ready for eating those have lucrative apple in the market place and the example of this types of products are “mutton, beef” excreta. Another some example of meat based frozen items can be: hotdog, chicken fries, (meat ball), chunks, chicken loly excreta.
[bookmark: _Toc5707092]2.1.2.3 Wheat based frozen food: 
The frozen food items that are prepared from wheat have increasingly increased these types of products apple in Bangladesh there is a reason behind that is associated with the traditional foods here are familiar with. Some wheat based frozen food items are: singara, sping roll, porotha, samusa, momo, (rice flour roti, pizza) etc. Consumers often skip traditional snacks like paratha, samotha and poori for reduction of cooking time. Accessibility of things like freezing paratha is very useful and suitable for south Asian countries. 
                                                                                                                   
[bookmark: _Toc5707093]2.1.3 Participants of frozen food industry in Bangladesh 
There is around twenty participants in frozen food industry from both home and abroad who sale frozen food in Bangladesh. ‘Golden Harvest’ is pioneer in this sector in our country. More and more participants are entering in this sector as this sector is in its growing stage and there is limited entry barrier to start business in this sector. The participants are:
	Domestic Participants 

	Golden Harvest 
	Kazi Farms Kitchen 

	Brac’s 
	Crown Farm 

	Pran (Jhatpat) 
	Cp 

	Rich 
	Zay 

	Aftab’s 
	Sazi’s 

	Essensial 
	Abir’s 

	Bengal Meat 
	Food Papa 

	Lamisa 
	Ayamas 

	Foreign Participants 

	Daux 
	Mccain 

	Ocean Ria 
	Al Khabeer 


Table-2.1:  Participants of Frozen Food Sector in Bangladesh

[bookmark: _Toc5707094]2.1.4 Market insights of Bangladesh frozen food:
The Bangladesh frozen food market was esteemed at USD 276.27 million out of 2017 and is relied upon to register a CAGR of 6.2% during the forecast period. The quick paced urban life, rising expendable salaries, expanding ladies participation in the earning sectors, and resultant deficiency (time), alongside the preference for nuclear families are significant purposes behind the developing acknowledgment for solidified sustenance among Bangladeshi customers.
Another significant purpose behind the development of the market in Bangladesh is the easy availability of raw materials, due to vast domestic agricultural base for the manufacturers rooted in the local Bangladeshi frozen food market. Portion controlled packaging to manage serving size, is going about as a development factor for the frozen food market in Bangladesh.
Market overview:
The frozen foods domestic market in Bangladesh can be mostly divided into four broad segments-
· Frozen ready to cook snacks: Both meat and fish based items includes in this category of frozen ready to cook snacks. For example- chicken strips, meat ball, strips, angle ball, angle cakes and vegetable based tidbits like Aloo Puri, Dap Puri, Samosa, Singara and Spring Roll. 
· Frozen ready to cook meat: frozen ready to meats includes whole chickens, lambs, beef and mutton. These are right now accessible at super market and order based by institutional buyers like restaurant and fast food shops.
· Frozen ready to cook vegetables: it includes frosted vegetables like kakrol, potol, ladies finger, bean seeds etc.
· Frozen ready to cook fishes: At present the market includes Hilsha, Koi, Pabda, Keski, Mola, Foli, Baila, Batashi and Ayer. 
[image: https://www.mordorintelligence.com:81/images_db/RD_Images/bangladesh%20frozen%20food%20market.png]Source: Light Castle Research


Figure-2.1: frozen food market: Market share (%), by product type, Bangladesh.

[bookmark: _Toc5707095]2.1.5 Market share of competitors in frozen food market in Bangladesh

Aside from the some foreign brands like McCain, Lamb Weston, Doux and a range of some imported frozen items from Al Kabeer Group, the domestic brands have entered the market in a large scale.
     Source: Golden harvest primary researchFigure- 2.2: Competitive scenario: Bangladesh frozen foods market


[bookmark: _Toc5707096]2.1.6 Market trends of frozen food:

Globally the frozen foods industry is developing at a quick pace. The world is ending up progressively urbanized which supports the convenience food culture. The global frozen food industry recorded close 4% advancement in 2010 surpassing $192 billion. The market is required to see 19% extension over next five years surpassing $228 billion by end of 2015. To the extent volume the market is required to surpass 14% development in a similar period to achieve relatively 43.5 billion kilograms. Frozen meat indicates the main portion, representing to over 41% of the overall market in terms of value. 37.6% of the worldwide frozen food market value represents by Europe. For Bangladesh reliable export destination are USA, Canada, Australia, Middle-East and Europe. The local frozen foods market is also growing at a quick pace with the extension being relatively 30% in 2011-12 over the fiscal year. At present, the market is projected to be at BDT 2,680 million+. Regardless of whether the current development continues, current size of the market would be BDT 3,400 million+.

  






          Source: Light Castle Research
Figure-2.3: Bangladesh frozen food market

[bookmark: _Toc5707097]2.2 Literature review
[bookmark: _Toc5707098]2.2.1 Frozen food:

Frozen food is the food that is preserved by the process of freezing that means food that has been freezing rapidly and is kept freezing until used it. Freezing food is a common method of food preservation which slows food decay by turning water into ice makes it inaccessible for bacterial growth and backs off most chemical reactions.
[bookmark: _Toc5707099]2.2.2 Why frozen food is important?

Frozen food offer compelling advantages over raw products especially when it comes to nutritional value and flavor. Frozen food also locks in vitamins and a natural fresh taste. On the other hand frozen meats and vegetables are nutritionally more reliable than fresh as freezing prevents sensitive vitamins and nutrients from being lost during transportation as well as frozen food contains no preservatives. 
[bookmark: _Toc5707100]2.2.3 Factors influencing consumers in consumption of frozen foods

Some attributes that influencing consumers to buy frozen food and they are follows 
Price: Economics have a substantial impact in consumer’s purchasing decision. Frozen food can be an option in contrast to eating out for a fraction of the cost. Consumer perceptions of value about something is merely depends of the cost 
 But value is about something beyond dollars cents; it’s about delivering on consumers’ expectations of quality and taste at affordable prices. Frozen foods are regularly lower at cost per serving and have much greater shelf life than refrigerated foods by their very nature. Frozen fruits and vegetables can likewise be more easily portioned and stored for later use, which   decreases spoilage and food waste, further increasing consumer value.
Quality: In terms of shelf life in comparison with fresh foods, frozen foods contain most extreme nutrients and minerals. Because of the way that, freezing preserve the food items for expanded periods with no additives and prevents against any microbial development that causes sustenance deterioration. 
Teste: Taste is evaluated the most imperative interesting point when purchasing items like vegetable, meats, fruits etc. Sandro D'Ascanio expressed that the product needs to taste good. Something else, no client will buy products again and again. But good taste can be tough to deliver in frozen foods Adding to this test is the impediments of a negative reputation or doubts among shoppers that frozen food isn’t as fresh and would not taste great. In any case, the frozen food preservation process is turned out to be compelling in looking after sustenance. Inside three days of vegetables being pulled starting from the ground, percent of supplement C is normally lost from them and most fresh sustenance has an important dietary future of up to five days. Freezing food stops this wholesome exhaustion and overhauls in snappy freezing advancement have made it all the more tantalizing as well.
Availability: Emerging economies like Bangladesh are seeing noteworthy development sought after for frozen food. Increment in the quantity of online stores and super markets are depended upon to ensure the item accessibility in these nations. Accessibility of refrigeration media for business and industrial freezing is furthermore expected to profit the business improvement. 
Freshness: Freshness of foods is the most important factor considered by consumers when they are making purchased decision. Fresh ingredients also retain a lot more nutritious value compared to processed foods that have been rotten or adulterated. On the other hand consumers get better flavor from fresh ingredients. As time goes on, preserved food loses its taste, but ingredients that are fresh with no preservatives provide the authentic taste that every single ingredient has.
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[bookmark: _Toc5707103]3.1 Introduction:

This chapter presents the methods and processes that were followed by the researcher to conduct the study. The chapter, also, specifically expounds on the study’s research design, target population, sampling frame, sample population, sampling techniques, instrumentation, methods of data collection, procedure for analyzing data, and the mode of data presentation.
[bookmark: _Toc5707104]3.2 Research design:

To know the customers attitude toward frozen foods, I use exploratory research. Here exploratory research guides the collection and analyzes the data and a survey was carried out for primary data collection.
[bookmark: _Toc5707105]3.3 Population and sampling:

Consumers who are aware of frozen food are the population of this report. These people are identified randomly. For collecting primary data, sampling is an effective step and it has a great influence on the quality of results. A sample of 50 consumers is selected randomly for this study. This study is localized in Dhaka city.  
[bookmark: _Toc449782444][bookmark: _Toc450583936][bookmark: _Toc491695476][bookmark: _Toc5707106]  3.4 Data and Sources

[bookmark: _Toc448180797]The data required for this study are qualitative in nature. The study uses secondary sources of data to achieve objectives of this study. It is the primary consideration that the descriptive philosophy is complemented with the qualitative research method which requires this kind of qualitative data. 
Secondary Sources:
a. News paper
b. Articles
c. Published research papers
d. [bookmark: _Toc448180798][bookmark: _Toc448182065][bookmark: _Toc448220681][bookmark: _Toc448703335]Internet etc.
[bookmark: _Toc5707107]3.5 Data collection:

The study implies a primary research which involves getting original data by using a predesigned semi structured and non-distinguished questionnaire. Also this paper is based on exploratory research whose primary objectives is to provide consumers perception and attitude toward frozen foods and the data for analysis will be collected from existing information sources like different articles, books, journals, magazines, research publications and on-line resources. 
Various literatures including trends of frozen food, consumers purchasing decision making process for frozen food, manuals and books also studied for detailed information of the area covered. 

Scale Measurement:
Five scale-measurements are used for identifying the intensity of the data collection in the likert-scale. There are also some open-ended questions which find the opinions of the respondents where scale-measurement is not applied. 

	 Scale Measurements

	Scale Intensity Measurements
	Scale Agreement Measurements

	Very low          =1
	Strongly Disagree      =1

	Low                  =2
	Disagree                    = 2

	Average            =3
	Neutral                       = 3

	High                  =4
	agree                           = 4

	Very high          =5
	Strongly agree            = 5



Table-3.1: scale measurement


[bookmark: _Toc5707108]3.6 Data analysis: 

As the thesis paper is descriptive study, based on the collected qualitative data, the content analysis is the appropriate technique to analyze the data. In content analysis, data are described in a discussion method to present the achieved objectives. SPSS is used as a data analysis tool to present the collected data by mean, median and mode. At the same time both “qualitative and quantitative methods “have been applied to recognize the variables for the research.
A mathematical model, regression analysis is estimated to find out the impact of independent variables. ANOVA is used to test the significance level of the variables. 
Likert scale was adopted to measure the qualitative data that needed to subject the statistical process. Data was coded and where necessary quantified for appropriate analysis. 
This methodology chapter describes the nature of research, fundamental research questions, specified variables based on which objectives are achieved, data collection sources and techniques and data analysis methods. This chapter presents how this thesis paper is prepared from collecting necessary data based on the research methods and questions to presenting and analyzing the collected data. Based on the research questions a conceptual framework is developed to achieve the research objectives gradually by answering these questions. In a nutshell the readers can understand the way this thesis paper is prepared from this chapter. 
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This study focuses on the Bangladeshi consumers who are aware about the frozen food as the population of this study. However, the sampling is bounded to 50 consumers. The sampling area is covering only Dhaka City.
[bookmark: _Toc5707111]4.1 Variables that affecting the consumer’s perception toward frozen food

           Table-4.1: Variables for consumer’s perception toward frozen food
	Dependent Variable
	Independent Variable(s)

	Consumers perception about 
the frozen food
	Quality
Price
Taste 



The above table-4.1 shows the identified dependent and independent variables where consumer’s perception about the frozen food is the dependent variable which is affected by the number of independent variables such as Quality, Price and Taste. 
Regression Model: 
H0: Null hypothesis = There is no relationship between customers perception about frozen food and quality, price and taste. 
H1: Alternative hypothesis = There is relationship between customers perception about the frozen food and quality, price and taste. 
As a mathematical model regression is applied to calculate the influence of the factors on consumer’s perception about the frozen food. 
Y=α+β1X1+β2X2+β3X3+€
Where Y= Consumer’s perception about frozen food.
            Α= Constant
           X= Independent variables
           X1=Quality
          X2=Price
          X3=Taste
Β1, β2, β3= Coefficients of independent variable
Different explanatory variables have been consolidated to make the model helpful so that it will decrease the uncertainty of multicollinearity as much as possible. One of the assumption of classical linear regression models (CLRM) is that there is no multicollinearity among the explanatory variables included in the regression model (Gjarati, 2003)
	

	Model
	R
	R Square
	Adjusted R Square
	Std. Error of the Estimate

	1
	.137a
	.019
	-.045
	.79568

	a. Predictors: (Constant), Quality, Price, Taste


Table-4.2: Model Summary 
The result of the regression analysis are exhibited in table -4.2.according to the above analyze table, we can see that the independent variables can clarify .019 of the total variability of the dependent variables ‘Y’ (consumers perception about the frozen food) as the adjusted R2 of the model is -.045.

	ANOVAa

	Model
	Sum of Squares
	df
	Mean Square
	F
	Sig.

	1
	Regression
	.557
	3
	.186
	.293
	.830b

	
	Residual
	29.123
	46
	.633
	
	

	
	Total
	29.680
	49
	
	
	

	a. Dependent Variable:  Consumers  perception about frozen food

	b. Predictors: (Constant), Quality, Price, TasteTable-4.3: ANOVA



The ANOVA (table-4.3) demonstrate the significance of the mutual effect of the explanatory variables in the regression analysis. So we can accept the alternative hypothesis and reject the null hypothesis at no level of significance.
	Co efficient a

	Model
	Unstandardized Coefficients
	Standardized Coefficients
	t
	Sig.

	
	B
	Std. Error
	Beta
	
	

	1
	(Constant)
	2.316
	.725
	
	3.195
	.003

	
	Quality
	.124
	.171
	.166
	.725
	.472

	
	Price
	.094
	.139
	.105
	.676
	.503

	
	Taste
	-.035
	.145
	-.054
	-.244
	.808

	a. Dependent Variable: Consumers  perception about frozen food


Table-4.4: Coefficient
The participation of every independent variable needs individual coefficient (β) values, which show up in the coefficient table. Coefficient tables show the significance of independent variable for the analysis. The variance in the dependent variables which is explained by each explanatory variable is expected to be independent. So regression analysis requires the evidence regarding the extent of multicollinearity.
[bookmark: _Toc5707112]4.2: Results interpretation:

In the analysis, the coefficient of determination (R2) is .19 which show the consumers perception about the frozen food will be increased if the variables presents positive reaction and this statement is strongly supported by the positive correlation of the variables (R)  which is .137 as well as the  adjusted  R2  also support the value with -.045.  The standard error of the estimated value is insignificant in this respect.
Table 4.3 (ANOVA) clarifies the dependability of the analysis as the F statistic showed very high value with no significance level.
Table-4.4 (coefficient) offers independent variables (quality, price, taste) that have contribution to the dependent variables (consumer’s perception about the frozen food). It provides every independent variable with the level of contribution to explain dependent variable
As indicated by the unstandardized beta (β) coefficient and standardized beta (β) coefficient, these can be organized by their significance in explaining the dependent variable (Y). The impact of quality becomes most important as its unstandardized beta (β) and standardized beta (β) coefficient are 0.124 and 0.166 respectively. The second important explanatory variable is price having unstandardized beta (β) coefficient of 0.094 and standardized beta (β) coefficient of 0.105. The last one is taste as its unstandardized beta (β) is -0.035 and standardized beta (β) coefficient is -0.054.
[bookmark: _Toc5707113]4.3: Limitation of the findings
When we collect information’s from the population than accuracy of data can be ensure but that is very time consuming and costly. Kipping these things in mind collect information from the population in sampling basis for preparing this report analysis. Since it can be that data can fail to represent the population’s perceptions. Another think is that it is not possible to understand any customer`s consumptions verity in one survey rather it needed to be carefully observe in long time.     

[bookmark: _Toc5707114]4.4: Conclusion
In recent years, for frozen food people’s time reduces to prepare their daily life foods because by freezing foods is very advantageous and packaging products to more readily oblige new advancement. However, convenience isn’t the main advantages frozen bring to offer. People who are very health conscious they think food and vegetables which are useful to get healthy body. Now a day people are much depending to frozen foods for their daily food menu. For good packaging frozen foods are very popular to people. People choose to buy or use frozen foods because to convince & ease. In recent years people of Bangladesh started to find distinctive sorts food demonstrating a new change in Bangladeshi people’s food manner. To provide people with hygienic, healthy and tasty products should be the main priority of frozen food.   

[bookmark: _Toc5707115]4.5: Recommendation

After conducting the research I found some facts that can be pointed. Those are given below:
· Introduction of quality certification system at all levels of frozen food industry to ensure food safety, environmental sustainability and social responsibility.
· Quality control measurement should be more developed.
· Marketers should overcome the negative consumers attitude toward frozen food 
· To go to the working class customer the prize of frozen food can be lower. 
· Marketers should be given focus on products quality because consumers always consider the products quality and how hygienic those foods those they are buying for their family. 
· Details nutritional information should be written on the frozen food items package for health consciousness customers.
· Marketers should confirm the availability of their frozen food items at handy places for the end consumers.  
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[bookmark: _Toc5707117]Appendix

The survey conducted for primary data collection for this research is presented below:


QUESTIONNAIRE

Attitude towards frozen foods among Bangladeshi Consumer


Dear Respondent:
I am a student of BBA program at the United International University doing a survey on “Attitude towards frozen foods among Bangladeshi Consumer” as a partial requirement for the fulfillment of the BBA degree. For preparing my report on this topic, I am collecting data from the respected respondents. 

This is not a test. There is no correct or wrong answer to any question. Don’t worry or puzzle on an individual question. Response quickly and record your immediate thoughts. The information you provide will be treated as strictly confidential. All analyses will be conducted on an aggregate level with no reference to individual responses.  

If you have any questions please contact my supervisor Dr. Kawsar Ahmmed (E-mail: kawsar@bus.uiu.ac.bd, Phone: +8801915078285).

Sincerely yours,


 


Q .1 Demographic profile
A. Gender	(I) Male             (II) Female

B. Age		(I) > 24       (II) 24-34        (III) 34-44          (IV) < 44

C. Education
(I) Higher secondary             (II) Graduate   (III) Post graduate                 (IV) Any other

D. Occupation
(I) Business     (II) Service       (III) Professional      (IV) Students             (V) Any other

E. Family income (TK per annum in lakhs)
(I) > 2                (II) 2-5	(III) 5-8            (IV) < 8

Q.2 Are you aware about frozen food? 	(I)Yes                    (II) No

Q .3 which of the following frozen food would you prefer to buy? 

	 1. Frozen fruits and vegetables.
	4. Frozen bakery.
	7. Frozen ready meals. 

	2. Frozen meat and poultry.
	5. Frozen seafood.
	8. Milk and milk products.

	3. Frozen fish.
	6. Frozen desserts.
	



Q.4 which of the following brands of frozen food would you prefer to buy?
	1. Golden Harvest
	4. Kazi Farms Kitchen
	6.Brac’s

	2. Pran
	5. Aftab’s
	7. Bengal Meat

	3. CP
	



Q.5 What is your perception toward the frozen food?
· Very positive 
· Moderate positive
· Positive
· Neutral
· Negative 
· Very negative 
Q .6 Indicate your attitude towards the following. ? 
Please indicate your answer on a scale from 1 to 5 when 1 stands for strongly disagree and 5 stands for strongly agree
	
	Strongly disagree (1)
	Disagree (2)
	Neutral (3)
	Agree (4)
	Strongly agree (5)

	6.1 Frozen food saves time.
	
	
	
	
	

	6.2 Frozen food is as nutritious as fresh food.
	
	
	
	
	

	6.3 Those who buy frozen food are not wasting money.
	
	
	
	
	

	6.4 Frozen food products are helpful form students/working women.
	
	
	
	
	

	6.5 Frozen food is economic in use.
	
	
	
	
	

	6.6 Frozen food is a convenience food product.
	
	
	
	
	

	6.7 Frozen food has a long shelf life than fresh food.
	
	
	
	
	

	6.8The quality of frozen food is as good as fresh food.
	
	
	
	
	



Q.7  According to you, what are the reasons for buying frozen food? 
Please indicate your answer on a scale from 1 to 5 when 1 stands for strongly disagree and 5 stands for strongly agree
	Reason
	Strongly disagree (1)
	Disagree
(2)
	Neutral
(3)
	Agree
(4)
	Strongly agree
(5)

	7.1 Easy to cook
	
	
	
	
	

	7.2 Nutritive value
	
	
	
	
	

	7.3 Economic in use
	
	
	
	
	

	7.3 Less time consuming
Easy availability
	
	
	
	
	

	7.4 Convenient storability
	
	
	
	
	

	7.5 Good digestibility
	
	
	
	
	


Q .8 According to you up to what extent the following would affect the purchase of the frozen food? Please indicate your answer on a scale from 1 to 5 when 1 stands for very low (VL) and 5 stands for very high (VH).
	Factors
	Very Low (1)
	Low (2)
	Average (3) 
	High (4)
	Very High (5)

	8.1 Quality
	
	
	
	
	

	8.2 Price
	
	
	
	
	

	8.3 Packaging
	
	
	
	
	

	8.4 Advertisement
	
	
	
	
	

	8.5 Band Name
	
	
	
	
	

	8.6 Taste
	
	
	
	
	

	8.7 Variety
	
	
	
	
	



Q.9 Please indicate your source of information. (Please tick)
· Friends
· Relatives
· Newspaper
· TV
· Radio
·  others
Q.10 Did you show interest and collect more information
     (I)Yes                (II) No

Q.11 If answer is yes then from which source? (Multiple choice)
· Media/television
· Friends/ Relatives
· Newspaper/Magazine
· Radio
·  Internet
·  Others

Q.12 What was your evaluation after finding information?
 Please indicate on a scale from 1 to 5 where 1 stands for strongly disagree (SA) and 5 stands for strongly agree (SDA).
	
	Strongly disagree (1)
	Disagree (2)
	Neutral (3)
	Agree (4)
	Strongly agree (5)

	12.1 It is Good for health.
	
	
	
	
	

	12.2 Frozen food is Costlier than regular food
	
	
	
	
	

	12.3 It is Nutritious.
	
	
	
	
	

	12.4 More awareness has to be created about frozen food.
	
	
	
	
	



Q.13 Have you tried the Frozen food on limited basis? 
   (I)Yes                 (II) No 
Q.13.1. If answer is yes, would you like to use it more frequently? (Please Tick)
· Daily
· Twice a week
· once a month
·  Occasional
Q.13.2. If answer is no, would you like to try frozen food?
    (I)Yes                 (II) No
Q.14 From where do you buy frozen food product? (Please Tick)
· Specialized frozen outlets
· Retail outlets
· Departmental stores
·   Others

Q .15 How often do you buy frozen food? (Please tick)
· More than once a week
· Once a week.
· Once a month.
· Once in six months.
· Not at all.
Q .16 If you have not bought frozen food at all do you intend to buy in future?
· Very likely.
· Likely
· Neutral 
· Unlikely.
· Very unlikely.
Q.17Are you aware of any negative effect of frozen food? 
      (I)Yes                          (II) No

Q.18 Please rank the constraints in frozen food consumption.
	Constraints
	Strongly disagree(1)
	Disagree(2)
	Neutral (3)
	Agree(4)
	Strongly agree(5)

	18.1 Not Readily available
	
	
	
	
	

	18.2.Costlier as compared to fresh food
	
	
	
	
	

	18.3 Lack of freshness
	
	
	
	
	

	18.4 Inconvenient in preparation
	
	
	
	
	

	18.5 Unhealthy
	
	
	
	
	



Q.19 Any suggestions to increase the frozen food consumption
__________________________________________________________________________
__________________________________________________________________________
__________________________________________________________________________
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