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Executive Summary
[bookmark: _GoBack]Internship is a must to fulfill the academic requirement. This internship report is based on practical experience at ACI Limited (Advance Chemical Industries). This report deals with a clear understanding of effectiveness of consumer sales promotion on brands. Before working or doing my Internship program I was very interested to know about the sales, marketing and promotion activities of a FMCG company. ACI Limited is one of the largest conglomerates in the country with businesses in pharmaceuticals, agriculture, consumer products etc. It is one of the trusted brands that ensures quality product. This report is blended with my theoretical knowledge and practical experience. The report is the result of three months working with ACI Limited Consume Brand Sales.
The objective of this report titled as “The Effectiveness of Consumer Sales Promotion on Brands” ACI offers various consumer sales promotion like discount, bonus, attractive free product, coupon, awards, loyalty card etc.. Findings suggest that they need to promote their product through the radio, television, newspaper, outdoor advertising and through other strategies in such a way that will increase the engagement of the customers that will ultimately result in increased sale. 
At the end of my report, I have mentioned the findings in research part. There I have also mentioned some recommendations for ACI consumer brand product about what activities they need to follow to increase their sales and brand image. I hope they will be benefited from those recommendations and then overall conclusion is given according to my point of view.
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[bookmark: _Toc535619899]

Introduction
A brief introduction of the organization:

ACI has their reputation they always tool action   immediately.  They always focus on open and honest become one of the best leading local companies in Bangladesh. They believe and try in providing the best quality products. They are   mainly focus on consumer satisfaction. To maintain deals  for their partners.  They are in a constant work to improve their company every day. These ethical values altogether makes the company so respectable among everyone.
ACI Ltd plays an important role as a provider to national economic condition. Along with this, they have left their footsteps in international platform through foreign investments, joint ventures and brand affiliations. ACI has been acknowledged as a founding member of the community of Global Growth Companies by the World Economic Forum which is the most prestigious and demanding business networking organization.
ACI Limited stands for the name “Advanced Chemical Industries limited” which refers that they started their business with Pharmaceutical goods. After that they spread dissimilar brunches and sectors of product lines within their operation.
[bookmark: _Toc535619900]Logo:
The logo of ACI Ltd is very mesmerizing. It is green in color and there are waves in the logo.
[image: Image result for aci logo]
[bookmark: _Toc535619901]ACI Limited is one of the most popular corporate names in Bangladesh. It is the most trusted brand as well as ensured.

Objective of the study
 The research will be aimed at fulfilling the following objectives- 
· To develop an understanding of effectiveness of consumer sales promotion on brand.
· To determine the impact of brand image and attractive promotional activity for consumer sales.
· Consumer sales promotion is good for a brand, increase brand image, help to increase more sales, make the brand popular into the market, increase brand popularity, increase brand  familiarity or not.
· For consumer sales promotion people can rely on the brand.
· Consumer sales promotion help brand to launch new product into the market 
· Does Consumer sales promotion bring customer satisfaction on the brand.
· To recommend some initiatives based on the finding to improve consumer sales performance of ACI.
[bookmark: _Toc535619902]Objective

The objective of the study is to measure the Effectiveness of consumer sale promotion on brands.
	
Rationale of the study
Now a day’s all well Known company are trying hard to draw consumer attention. But if  I speak. ACI Limited is one of the  most oldest and Giant company in Our country. In past decade Many new Company came to  market and  they  have able to  create  a  strong  brand  Image for  their self , For  Example  Square, pran and many more. There are some foreign Company who are making this competition much harder for the local ones, For example Uliliver, Nestle etc. They are basically focused on customer’s satisfaction while providing the service. As far as I get to know about ACI  Ltd. They don’t focus on marketing much, so I think my study regarding this topic would help them to proven that effectiveness of consumer sales promotion on brands.
[bookmark: _Toc535619904]Scope of the study 
The period of my involvement at ACI Limited where I joined as an internee, I  hope  to understand the  Consumer product activities . 
 I tried with all my best to observe the overall Consumer product activities and also tried to figure out Marketing activities and how to attract  customer.
 I also learn about consumer sales and what they do to maintain their brand image.
 I also learn about corporate culture. 
[bookmark: _Toc535619905]Limitation of the study
I have try my best to make this report as good as possible. Even after trying my best, this report   is  subjected to following limitations
Limited time for  the completion of this report.
Small sample size, my sample size is 150 but if I would take more sample then the result were bit more accurate.
Since the upper level managers are quite busy I could not get enough time from them to get   more information 
There are some confidential things that could be used in this report it was not possible no get   them
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[bookmark: _Toc535619907]Methodology of the study

[bookmark: _Toc535619908]Description of data

The study was conducted on Different consumer clients in Dhaka, over a two-week period. Both primary and secondary data have been used for conducting present research. Primary data have been collected by using questionnaire method. A random survey was conducted on different consumer who are daily basis consume different brand product. We specified some areas where the respondents gave their opinion regarding how the brand image of a company is important and how it is elevated. On the basis of response from questionnaire the random survey was done. Regression testing method was used to get a conclusion on primary data.

[bookmark: _Toc535619909]Sample Size and Data Collection

[bookmark: _Toc535619910]Total samples respondents are 150 respondents,. To be selected in the survey, respondent had to be adults (age 20 and older). The sampling procedure began with the lists of respondents in 5 locations such as Kalabagan, Dhanmandi, Mohammadpur, Lalmatia, Green Road. At last 150 complete questionnaires were filled by the respondents .The secondary data have been collected From ACI, information from ACI, Articles, journals and websites.

Data Analysis
To analyze the data regressions stepwise selection have been used. Stepwise selection, which involves starting with no variables in the model, trying out the variables one by one and including  them if they are 'statistically significant’. If adding the variable contributes to the model then it is retained, but all other variables in the model are then retested to see if they are still contributing to the success of the model. If they no longer contribute significantly they are removed. Thus, this method should ensure that end up with the smallest possible set of predictor variables included in model.

Description
Consumer sales promotion is a very effective marketing technique that is used to tempt customers to purchase a product. If you have a product which is new in the market or which is not getting   a lot of attention, then through consumer sales promotions you can get customers. We can use various techniques like giving sample, discounts on the product etc .When a brand wants to increase the sales of its products, it uses consumer sales promotion. Consumer sales promotion also help the brand in many way it can bring customer satisfaction, also help to lunch a brand product very easily, increase loyalty among customer it can bring brand popularity and a very good brand image.


Consumer Oriented Sales Promotion Methods
Price-off Deal
In this system, the price of the product is lowered for some time. For instance, in bars, there are "happy hours", during which the liquor is sold at a discount rate to the customers.
Reward Program
Using the company's product/service consumer are given certain points. These points can later be acquitted by the customers for rewards. The "frequent flyer" program started by various airlines is a good example of this method.
Price Pack Deal 
The consumers are given something "extra" at the same price. Giving an example I will make it clear that buy 500g Horlicks and get 55g extra Horlicks pack free.



Coupons
For a company to achieve its sales targets, it is essential to understanding buyer psychology .A buyer always looks  for discounts and want to buy products at attractive rates as compared to the prevailing market rates. Its helps a lot on sales promotions.

Sampling
Providing sample process sometimes can be costly. It is a great way to introduce a new or improved product, a different use for an established product. Providing sample helps a lot on sales promotion technique.

Customer Loyalty Programs
Punch cards are a common example of customer relationship incentives. For example, a customer gets a stamp for every burger she buys, and after the 6th stamp, she is eligible for a free burger. 

Premiums are promotional items Toys, collectables, souvenirs and household products — that are linked to a product, and often require box tops, tokens or proofs of purchase to acquire. The consumer generally has to pay at least the shipping and handling costs to receive the premium.















Examples from ACI limited :

Discount: ACI gives discount on aerosol insect spray on new 250ml.

Free: Buy two black fighter coil get 1 hi-booster coil free.

Award: Buy 1 packet coil and get a scratch card  and win 20 taka to 100 taka.
    
Sample: They provide sample on all out mosquito coil.
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Organizational Background and Industry Perspective
Company Background 
ACI has become one of the leading local company in Bangladesh. They believe in providing the best quality products. 
satisfaction. To maintain the fairness of the business ACI Ltd take immediate actions to do the right thing which The main focus of ACI is Customer is fair to other peoples. They always focus clean, and honest Deals for their partners. They are always try to improve their company work every day. They strongly believe that innovation and hard work is the key to success. These ethical values altogether makes the company so respectable among everyone.

Industry Perspectives
Considering FMCG Industry in Bangladesh, ACI is the pioneer company in Bangladesh in almost every sector. ACI currently has more than 125 products and many of the goods are marketed abroad. Export helps to increase the amount of foreign currency and ultimately it will boost the economy in Bangladesh.

ACI is the pioneer and superstar for the other company as well; they can learn a lot of things from ACI in both management practice and manufacturing sectors. There is no benchmark or ranking currently available in Bangladesh to compare the company’s performance but it could be easily recognize that ACI has been in the top for many years. After all a company like ACI is must for a developing country like Bangladesh.

Factory is currently the largest factory in Vacuum Salt industry of Bangladesh with highest production capacity. ACI Pure Salt is processed through the true Cutting Edge Technology of 

Switzerland, the most modern vacuum evaporation system which ensures 100% pure, crystal white, properly iodized and free flowing edible salt. Its high quality food grade, multilayer laminated packaging ensures the iodine contents to remain active for longer period and at the same time protects the salt from moisture or any impurities. 

Global Recognition
The global recognition for its excellent packaging design received by ACI Pure Salt through the book, “Pack Your Life” volume  3. This book is published with all the top ranking packet design from all over the world. 


              
   









History of ACI limited;
 ACI was established as the subsidiary of Imperial Chemical Industries (ICI) in the then East Pakistan in 1968. After independence the company has been incorporated in Bangladesh on the 24th of January 1973 as ICI Bangladesh Manufacturers Limited and also as Public Limited Company.  This Company also obtained listing with Dhaka Stock Exchange on 28 December, 1976 and its first trading of shares took place on 9 March, 1994. Later on 5 May, 1992, ICI plc divested 70% of its shareholding to local management. Subsequently the company was registered in the name of Advanced Chemical Industries Limited. Listing with Chittagong Stock Exchange was made on 22 October 1995.
ACI Limited stands for the name “Advanced Chemical Industries limited” which refers that they started their business with Pharmaceutical goods. After that they spread different brunches of product lines within their operation.
Advanced Chemical Industries (ACI) Limited is one of the leading local conglomerates in Bangladesh, with a multinational heritage.
The company has diversified into three major Strategic Business Units (SBU’s), which are, Healthcare, Consumer Brands and Agribusiness.
ACI Consumer Brands is a subsidiary of ACI limited .In 1995, ACI limited establish their ACI Consumer Brands. The departments that are under ACI consumer brands are home care, kitchen care, fabric care, hygiene, personal care, household insecticides, antiseptic commodity foods etc.








Company Mission:
ACI's Mission is to develop the quality of life of the people throughout affordable application of knowledge, technology and skills. ACI is dedicated to the pursuit of brilliance through world-class products, pioneering processes and empowered employees, to provide the highest level of satisfaction to our customers. 

Company Vision:
To achieve the mission ACI will, 
· Present products and services of high and reliable quality, ensuring value for money to our consumers. 
· Endeavour to achieve a position of leadership in each grouping of our businesses. 
 Develop our employees by cheering empowerment and gratifying innovation. 
· Promote an environment for getting the knowledge and personal growth of its employees. 
·  Attain a high level of efficiency in all our operations during effective utilization of resources and acceptance of appropriate technology. 
·  Promote comprehensive growth by encouraging and supporting our distributors and suppliers in improving efficiency. 
·  Ensure greater return on investment through sensible use of resources and professional operations, utilizing our core competencies. 
· Provide products and services of high and consistent quality. ensuring value for money to its customers.





Operational activities of the Organization



















                                                               Figure: 3.1


[bookmark: _Toc535619924]Product   line:
[image: ]
Figure: 3.2

Strategic Business Units:
My particular department exists under the ACI Consumer Brands Department.

[image: ]
[bookmark: _Hlk505980034]Pharmaceuticals:
“ACI carries their bright heritage of ICI- world renowned British Multinational in given that the people of Bangladesh live with healthcare products and superiority medicines. Its state-of-the talent pharmaceutical plant represents Bangladesh's mission of growth for a truly world class manufacturing facility. ACI's rich the legacy leads to modernization and higher value-added formulations”.
The inclusive range of product ACI pharmaceuticals includes products from all chief therapeutic as well healing classes and in a variety of measure forms like tablet, capsule, dry powder, liquid, cream, gel, ointment, ophthalmic and inject able. ACI Pharmacy also has nature of the art plant on Novel Drug Delivery System (NDDS). It produces world class Modified Release drug and medicine to supply the mandatory and essential of pharmaceutical manufacturer of household and international market. It exports high quality pharmaceuticals to the superior number of countries of Asia, Africa & South America.  
[image: ]
Figure:3.3    Pharmaceuticals of ACI Ltd.

Consumer Brands:
“ACI Consumer Brands (CB) were founded in 1995 with two chief brands of the company – ACI Aerosol and Savlon. These are two most of the prestigious products which are enjoying the brand leadership position in the market. The separation started to take new businesses through off shore trading as well as local industrialization. In this progression ACI Consumer Brands launched many new products and also promises with Joint Venture business relationships with ‘Dabur India’ and ‘Tetley UK’ and participate international alliances with world renowned companies. The Consumer Brands Division has the power to having an unambiguous presence in consumers' heart and mind with the market leading brands like ACI Aerosol, Savlon, ACI Mosquito Coil & ACI Pure Spices and Flour. With close to 80% market split in own categories, ACI Aerosol and Savlon are the constant performers in keeping the household clean and free from germs and harmful insects”.
The ACI mosquito coil has also created as a alarming challenger to both the mosquito and the opposition, by provided the successful and reasonable declaration to the conscious people of Bangladesh. A sound mind build with a sound body-ACI believes in this age-old axiom and our young creation needs to develop the healthy physique and sound mind who will lead the next generation.
With this belief, ACI has steps up into their goods food business with “ACI Pure” Brand. The mission is to give the purest of the food items to Bangladeshi consumers at reasonable prices for which ACI has invested in very large scale in this condition of the art manufacturing services for daily kitchen nuts and bolts like space evaporated edible Salt, Spices and Flour. The products are attracting the consumers by providing 100% dirt free, pure and standard food ingredients which can struggle against any international products. ACI Consumer Brands are effectively providing the consumer demand for foreign products in household and personal care division with the world famous product range of Colgate, Nivea & Dabur. With the proper distributing and marketing of ACI consumer brands, the world's No. 1 tea brand "Tetley" is now available to the consumers of Bangladesh. As a successful business, The ACI Consumer Brands are paying attention on grab the reliable growth required to maintain the success and to make ACI an even powerful company.
[bookmark: _Hlk505981423]The Consumer Brands has the believe that the best way to assist the consumers, people and the shareholder of ACI. “ACI Consumer Brands Strategic Business Unit is headed by the Executive Director, Mr. Syed Alamgir. Mr Alamgir is regarded as a challenging personality in the area of Sales and Marketing in Bangladesh market. His way record has many successful brands which reached to manage the position in different sectors in the FMCG market. He gives support by a skilled group of professionals working in the Marketing and Sales operations”.
Consumer Brand and Commodity Products:
I. Household Insecticides. 
II. Antiseptic and Personal care. 
III. Home Care 
IV. Female Hygiene 
V. Commodity Foods 
VI. ACI Electronic Division 

[image: ]
[image: ]
                   Figure: 3.4    Consumer Brand and Commodity Products of ACI Limited
Agribusiness:
“ACI Agribusiness is the biggest provider in Bangladesh in Agriculture, Livestock and Fisheries and deals with Crop Protection, Seed, and Fertilizer, Agric machineries, and Animal Health products. These businesses have overestimated of presence in Bangladesh. CC & PH supply, crop protection chemicals, Seed supplies Hybrid Rice, vegetable and Maize seeds, Fertilizer Supplies Micronutrient and Foiler fertilizer, Agric machineries supplies Tractors, Power Tiller and Harvester and Animal Health supplies high quality Nutritional, Veterinary and Poultry medicines and vaccines. ACI provides clarification to the farmers through a large number of group scientists & skilled professionals”.
I. Crop Care Public Health.
II. Livestock and Fisheries
III. Fertilizer
IV. Cropex
V.  Seeds
VI. Motors
[image: ]
 Figure: 3.5   ACI Agribusinesses

Subsidiaries: 
· ACI Formulations Ltd.
· Apex Leather Crafts Ltd.
· ACI Pure Salt Ltd.
· ACI Pure Flour Ltd.
· ACI Foods Ltd.
· Creative Communication Ltd.
· ACI Motors Ltd.
· ACI Electronics Ltd.
· ACI Logistics Ltd.
· ACI Godrej Agrovet PVT Ltd.
 
    
 Joint Venture:

· ACI Godrej Agrovet PVT Ltd.

· Tetley ACI Bangladesh ltd.

· Asian Consumer Care Ltd. 

[bookmark: _Hlk506022438]Corporate Information:
“ACI Plc of UK had a pharmaceutical business in Bangladesh. In 1992 the business was hand over to the management and then the name of the Company changed to Advanced Chemical Industries (ACI) Limited. ACI inherited the rich ICI culture of product superiority, customer service and social liability and continues to nurture. ACI is also the first Company in Bangladesh to get certification of ISO 14001 Environmental Management System in 2000. ACI employees are pompous of their work background, business ethics and environmental consciousness”. 

Corporate Information of the organization at a glance
	Name of Company
	Advanced Chemical Industries Limited

	Nature of business
	Manufacturing, Processing, Retail, Service

	Founded
	1968

	Location
		ACI Center, 245 Tejgaon Industrial Area, Dhaka 1208 




	Headquarters
	Dhaka

	Fax
	880 2 8878619 & 8878626

	E-mail
	info@aci-bd.com

	Logo
	[image: ]


 Organizational Organ Gram:
[image: ]
Figure: 3.6  Organization Structure of ACI Consumer Brands
Company Values:
The core values of ACI are: 
 Quality 
 Customer Focus 
 Innovation 
 Fairness 
 Transparency 
 Continuous Improvement 

Company Policies
Quality Policy
“ACI is the first company in Bangladesh who obtained ISO 9001 certification for quality management system in all categories”.
[image: ]
ISO 9001 Certified for Quality System
High rang of services and reliable quality, ensuring value for money to their customers is one of the significant visions are offering the products.  


Environmental Policy 
“ACI is the first company in Bangladesh to who obtained ISO 14001 Certification for Environmental Management System”.
ACI is dedicated to formulate and carry out all its operations in an environmentally friendly manner, prevention of pollution or degradation of the environment and ensuring repeated improvement in the exploitation of resources. 
[image: ]

ISO 14001 Certified for Environmental Management
[bookmark: _Toc492988235][bookmark: _Toc493028347]Global Compact Endorsement
“The ACI group has tried to consistently demonstrate it’s the environment over the years and commitment towards its employees also. It has been documented as the practitioner and promoter which are socially responsible business behavior for the organization. To take it as a commitment, ACI has authorized the philosophy of the Global Compact on August 18, 2003. The Global Compact endorsement is a outstanding initiative sponsored by the United Nations Secretary General Kofi Annan. It is depends on a very simple concept which is whether or not necessary by law, corporations should be implement basic human rights and the accepted environmental standards in all their business activities and labor low, try to balancing all possible negative effects of globalization. The compact calls on companies to embrace the ten universal principles in the key areas of labor standards, human rights and the environment”. These ten principals are:   



]

Human Rights
i. To appreciate and maintain the International Human Rights within the company's global influences.
ii. To make sure that their personal corporations are not making violence with Human Rights of the organization.

Labor: 
 iii. To remove biasness from the workplace.
 iv. Closing down the recruitment process among the child labor. 
v. The right to collective bargaining power about the salary and give respect of freedom of association.
 vi. To get rid of the uses of mandatory and enforced of the labor.

Environment 
vii. To support a way of protect in advance to environmental challenges.
viii. To presume the initiative to encourage greater environmental capability and responsibility.
 ix. To supply the environmental friendly technology motivate and about this.
Anti-Corruption
[bookmark: _Toc492988246][bookmark: _Toc493028353] x. To work in opposition to all types of fraud, including theft and corruption.


Departments of ACI
[bookmark: _Toc535619922]Departments:

[bookmark: _Toc535619923]Figure: 3.7 Support Activities of ACI Ltd.

· Administration department
Administration department specially work to maintain friendly surroundings through proper monitoring with the company policy.

· Finance and Planning 
ACI Finance is the nerve middle of the conglomerate. The major areas of its activities include:
 Corporate Finance 
 Treasury 
 Insurance and risk management 
 Costing 
 Credit Management
 Accounts payable management
 General accounting
 Taxation 
 New business management
· Commercial department
 Commercial department of ACI ensure all RM & PM to run smooth business.
 Also maintaining a good relationship with the customer both based on nationally and internationally.
· MIS department
 MIS department of ACI provide all over IT related work and deliver for the company. 
 Manages hardware obstacles shooting and databases what are related to the business sales and inventory and also maintain a smooth transformation of software's too. 
 MIS delivers customized all kind of data and also provide analytical term to the management the team.
· Distribution department
 The Company maintains strategically located sales centers in nineteen different locations across the country.
 Distribution system through it’s more than 300 skilled and trained manpower and a large fleet over eighty vehicles.
 Capable of maintaining a cold chain for vaccines and insulin.
· Training department 
Training activity of ACI is to build up for all members of ACI family through the training, skill development, and workshop.HR department
 HR department keep working on their policies, manpower Planning and succession planning to procedures for Recruitment & Selection,.
 This department works on qualitative aspects and Balanced Score Card for measuring performance appraisal and use some other function also.
 ACI is a platform to learn, grow and contribute for improving and managing the quality of life of people.   

The Management Committee of ACI Ltd. Are given following table:
	Dr. Arif Dowla
	Managing Director

	Dr. F H Ansarey
	Executive Director, Agribusinesses

	Mr. Syed Alamgir
	Executive Director, Consumer Brands

	Mr. M. Mohibuz Zaman
	Chief Operating Officer, Pharmaceuticals

	Mr. PradipKar Chowdhury
	Executive Director, Finance and Planning

	Mr. Sabbir Hasan Nasir
	Executive Director, Logistics

	Mr. Priyatosh Datta
	Director, Quality Assurance, Pharma

	Mr. Abdus Sadeque
	Director, Marketing & Sales, Pharma

	Ms. Sheema Abed Rahman
	Director, Corporate Affairs

	Mr. Md. Monir Hossain Khan
	Financial Controller

	Mr. Imam Ahmed Istiak
	Director, Operations, Pharma


The Board of Directors of ACI Ltd. Are given following table:
	Mr. M. Anis Ud Dowla
	Chairman

	Dr. Arif Dowla
	Managing Director

	Mr. Waliur Rahman Bhuiyan, OBE
	Director

	Mr. Golam Mainuddin
	Director

	Mr. Md. Fayekuzzaman
	Director

	Mrs. Najma Dowla
	Director

	Ms. Shusmita Anis
	Director

	Mr. Abdul Muyeed Chowdhury
	Director

	Mr. Juned Ahmed Choudhury
	Director

	Ms. Sheema Abed Rahman
	Director





SWOT Analysis of ACI Limited




	                        Strengths
· Top management 
· Corporate culture 
· Various products  and services
· Strong employee bonding 
· Proven and capable management
· Technology advanced
· Well establish brand image
	                           Weakness
· Costs
· Weaker marketer image for new products
· Much diversification complex strategy


	                 Opportunities
· Growing demand
· New products and services
· Faster market growth
· Expand product line to meet broader range of customer needs 
· Capture new national and international market
	                           Threats
· Similar product are offered by other
· Increase in labor costs
· Increase completion in the market
· Rising sales of competitive pressures
· Changing  needs and testes of buyers
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Findings and Analysis of the Study

Before conducting the regression analysis, the assumptions underlying multiple regression analysis were examined. Many scholars use Cohen’s criteria for identifying whether the relationship  between  dependent  and  dependent  variable  is  strong  or  weak  (Cohen,  1983). Applying Cohen's criteria for effect size (less than .01 = trivial; .01 up to 0.30 = weak; .30 up to.50 = moderately strong; .50 or greater = strong), the relationship in this study was correctly characterized as strong 
(Multiple R = .436).
A model with a large regression sum of squares in the model accounts for most of variation in the dependent variable. The t statistics can help to determine the relative importance of each variable in the model. If the significance value is small (less than says 0.05) then the coefficient is considered significant.

  
	Model Summaryb

	Model
	R
	R Square
	Adjusted R Square
	Std. Error of the Estimate

	1
	.436a
	.190
	.144
	.463

	a. Predictors: (Constant), Premium, Loyalty cards, Coupon, Discount, Attractive Free product, Awards, product Trials, Bonous

	b. Dependent Variable: Brand Image




	ANOVAa

	Model
	Sum of Squares
	df
	Mean Square
	F
	Sig.

	1
	Regression
	7.068
	8
	.883
	4.126
	.000b

	
	Residual
	30.192
	141
	.214
	
	

	
	Total
	37.260
	149
	
	
	

	a. Dependent Variable: Brand Image

	b. Predictors: (Constant), Premium, Loyalty cards, Coupon, Discount, Attractive Free product, Awards, product Trials, Bonous




	

Coefficientsa

	Model
	Unstandardized Coefficients
	Standardized Coefficients
	t
	Sig.

	
	B
	Std. Error
	Beta
	
	

	1
	(Constant)
	4.908
	.322
	
	15.221
	.000

	
	Discount
	-.095
	.037
	-.204
	-2.568
	.011

	
	Bonous
	-.031
	.056
	-.049
	-.560
	.576

	
	Attractive Free product
	-.033
	.043
	-.067
	-.773
	.441

	
	Coupon
	-.154
	.041
	-.309
	-3.768
	.000

	
	Awards
	.125
	.045
	.237
	2.799
	.006

	
	Loyalty cards
	.005
	.047
	.009
	.112
	.911

	
	product Trials
	-.022
	.042
	-.045
	-.521
	.603

	
	Premium
	.082
	.039
	.168
	2.093
	.038

	a. Dependent Variable: Brand Image




The multiple regression analysis of research models was run to test the expected relationships for predicting Brand Image. The regression model was run by simultaneously forcing all the independent variables in the model. 
The overall regression model is statistically significant (p-value for the ANOVA F statistic is less than 0.001). The independent variables together explained 19% of the variance in Brand Image. In table-3, the standardized coefficients (the betas), t-value for the significance test and significance value are reported.  The absolute value of beta reflects the relative importance of a variable, thus the characteristic with the highest absolute beta is the most important variable in explaining the variance of the dependent variable. Coefficient table inconsistent. Beta value is negative here, which should not be negative. Data inconsistency might be a reason for negative data value. Here “Y” variable is not dependent on “X” variable, because design is not done properly .If we consider “P” value we can say coupon is significant but if we consider beta we can’t told that.              
The findings indicate that  among  four variables  that  were  expected  to  be  related  to effectiveness Brand Image to  be significantly related to this dependent variable Discount= -.204, p>0.005), Bonus=-.049 p>0.005),  Attractive free product = -.067 p>0.005), and Coupon = -.309, p<0.005). Premium= .168, p>0.005. Loyalty cards = -.009p>0.005), product Trails = -.045, p>0.005). 
 Major Findings:

		
	Relationships
	Status

	Discount→ Brand image
	Not significant

	Bonus → Brand image
	Not significant

	Attractive Free product→ Brand image
	Not significant

	Coupon→ Brand image
	Significant

	Awards→ Brand image
	Not significant

	Loyalty Cards→ Brand image
	Not significant

	Product trials→ Brand image 
	Not significant

	Premium→ Brand image
	Not significant



In this research there is some mistake that we accept.

Model of the research should not work properly.

       Respondent might not response properly.
       Design in not done in a proper way.
           Thought the internship time period is shot it not consist in a accurate way.
 
           If we get more   time we can do it in more accurately
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[bookmark: _Toc535619891][bookmark: _Toc535619930]            
Conclusion 
ACI consumer brand do lots of consumer sales promotional activities like: discount buy one get one free, search card, sample, event sponsor which bring a very positive image for this brand. They should increase it more. In a nut shell we can say that ACI company focus more on coupon, because this factor increase the brand image of consumer band. Other independent factor company might be focused. Because independent factor mostly play a vital role to increase sale and brand image. In my report here I find coupon award premium are accepted easily by consumers. They should also focus on other promotional activities that will help to increase their brand image.    
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