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Executive Summary
Advertising has many purposes, including communicating with potential customers and persuading those to accept a specific product or ultimately making it a priority for brand loyalty products to make repeated purchases. Thus, advertising theory seeks to explain how and why advertising effectively influences behavior and achieves its goals. Therefore, the project report is being prepared to describe how an advertisement can attract and several elements of advertising that are required to make an advertisement successful.
There are many advertising theories. Most advertising theories generally believe that advertising effectiveness depends on existing big practices, such as increasing brand awareness or repeated advertising. In other words, most theories suggest that if you want customers to like a product or brand, simply export it to an ad product or brand and feel your own expectations of the brand. There are several elements that are also there in these theories which can help to analyze an advertisement such as advertising theory uses content specifications, product/service features, logo, slogans, ambiance, consumer attributes, specific features of messages and media, and competitive behavior, etc.
The report contains the five major advertising theories in the introduction chapter so that it can help a reader to understand the theories based on what the later analysis was conducted. In the later part of the report there is a broad analysis of 10 GrameenPhone and 10 Banglalink Advertisement. All the ads analyzed there were highly touched to the consumers of both brands. The concluding part of the report describes the importance of analyzing advertisement in this competitive business age.
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Introduction of the report


[bookmark: _Toc21830408]1.1 The concept of Advertising
As defined by the British Advertising Association, advertising is a means of communication with users of a product or service. An advertisement is a message sent to the advertiser to inform or influence the person who receives it.
Advertising still exists, even if people do not know it. In today's world, advertising uses different means to convey the message. It does this through television, radio, direct selling, print (magazines, newspapers, and journals), contests, the Internet, sponsorships, publications, clothes, sounds, events, visual effects, colors, posters, and even letters. 
The advertising sector includes entities such as advertising agencies, creative directors, researchers, brand ambassadors, advertising and textual media, brand managers, visualization tools, and others. Advertisers are hired by companies that must advertise for themselves and / or their products. The company translates ideas and concepts into visual effects, designs,  texts, and themes to communicate with the users of the agents by presenting the brand, brand image, ideals and values ​​on which the brand, the target group is based, etc. After the approval of the client, this ad will be transmitted based on the reservation of the agent's media buying service. 
[bookmark: _Toc21830409] 1.2 Theories of Advertising
In the twenty-first century, the shift from printed advertising to digital advertising has been rapid and expensive. The number of advertising channels has increased over the last ten years, and now there are ads everywhere. Successful advertising has a direct impact on sales and brand awareness. The announcement must be inspiring, innovative and will inspire people to focus on integrating video delivery and message delivery, which will benefit an ad more than any other existing ad. Advertising has several objectives, including communicating with potential customers and encouraging them to purchase a specific product.
There are a five theories that work behind the advertising strategies. These advertising theories explain why and how advertising helps them achieve their goals and effectively influence customer behavior. Most publications suggest that the success of advertising is often governed by current major practices, including brand exposure and repetitive advertising. The theories of advertising are:

i. [bookmark: _Toc21830410]The Mediation of Reality
Once an advertisement is integrated into other media and environments that are completely immersed in it, they will succeed. It is advised that if the content of the advertisement doesn't create the appeal through the content, a combination of fiction and action should be added. The media defines addiction and emotions by strengthening and expanding neutral responses.
ii. [bookmark: _Toc21830411]The Magic of the Meaning
The ads convey a strong message and give meaning to it. Advertising touches our emotions, beliefs and core values. A culture theorist Raymond Williams (1962) explained the way, advertising has stimulated the goal of selling goods and was related to the teaching of personal and social values, which also quickly entered the political arena. Advs are usually organized magic that hides the true intention of the seller to sell the product for profit.
iii. [bookmark: _Toc21830412]Imitative Desires
Advertising often influences the ideas of potential customers. Some theorists have observed that people are often anxious to become others, mostly when another person is powerful, beautiful or famous. But the reality is that one cannot become like another Still, this type of impossibility gives life to the desires of all of us. Therefore, few advertisements are also created thinking that people work in the community through imaginative projections for others.
iv. [bookmark: _Toc21830413]The shift of loyalties
Advertising reflects the evolution of loyalty. Although advertising generates strong brand loyalty, they also encourage customers to change their loyalty and reject their current loyalty to relatively new brands on the market. Studies have shown that advertising has changed dramatically between the 1950s and the 1960s. It turns out that most advertisements and news contain anti-authoritarian hippie cultures. Big companies have been planning and distributing this culture to convince the capital interest and status quo.
v. [bookmark: _Toc21830414]Hidden Messages of Ads
Some ads misrepresent and to some extent deceive consumers. According to Packard, an advertisement can be threatening because it uses psychology to form emotional information and, because it is hidden, it avoids the key resilience of the public and minimizes it. This approach clearly illustrates how to manipulate the critical thinking of potential consumers through advertising. 

[bookmark: _Toc21830415]Analysis and Findings of twenty popular advertisements of GrameenPhone anf Banglalink

[bookmark: _Toc21830416]GrameenPhone Ad: 01
[bookmark: _Toc21830417]কানায় কানায় পূর্ণ
In this Ad, the village atmosphere is visualized where a father is expressing his feeling for his son as coming from aboard after a long time. Father & his family members are pleased as they are talking with a son by video call. As brother is coming home, so all member as father, mother & sister is pleased. The ad is designed by using native language as dialogue, river & green landscape & Kids & family. Here the axial balance is maintained between visualization and sentences.  
[image: Image result for à¦�à¦¾à¦¨à¦¾à§� à¦�à¦¾à¦¨à¦¾à§� à¦ªà§�à¦°à§�à¦£ grmeenphone ad]
The Ad tells us about A father has gone to do a shop from the village market to buy fish and returning to home. In the meantime, he was very excited to inform others that his son is returning home from London. Once the father returns home than his son gave a video call to talk with his father and family members. Here central theme is a family is very happy as their son incoming and video call was evident due to a good network.  End the Ad, Grameenphone showed about the number 1 mobile network in the country as Sign, which they usually do their every TV ad and company logo as Symbol. The ad role is to create an emotional attachment with the audience by saying that we are spreading the power of love in the ears with the most comprehensive network coverage in the country.  
The man, woman, girls, boys, and the kid has done acting in this ad, which is very easy to understand the Ad’s theme. Here Sylhet's native language has been used to target as the audience. The actor’s facial expressions, dialogues are straightforward to understand Ad. Moreover, it is an emotional ad. The background denotes about family members are waiting for their members who will come from abroad, and they can contact him by video call due to reliable network coverage & secure internet connection. This ad is about reliable coverage, which will stimulate the audience to use Grameen mobile connections to get connected from any place of Bangladesh. The theme of the ad is about the most comprehensive network coverage in the country. Here native language used and information is explained by emotionally by showing the father’s happiness about his son coming home after five years. Here four significant characters are played in Ad & those are father, mother, sister & brother is emotionally attached, and the brother is waiting to return home.  It is advertised about comprehensive network coverage by a short drama.   
[bookmark: _Toc21830418]Banglalink Ad: 01
[bookmark: _Toc21830419]বেশি বেশি দরকার
Banglalink is one of the renowned mobile connection providers in Bangladesh. They have a huge number of the customer using their connection due to reasonable price & satisfactory customer service. They do broadcast TV ads regarding promotions to motivate the customer to increase subscribers. 
This Ad is about a woman & man going to many places and peoples are saying they need more & more. A nice jingle is used as a background song. Popular TV actor Siam & Actress Mehzabin Choudhury has acted very nicely in this Ad.  
[image: ]
The Ad concerns that Journalist shows a newspaper to his colleague to show that Bangladesh is reached the 10th position by more demand. Then they visit and meet peoples & shows interview of the public & they says need more & more offers. The reason for the ad is to attract all age groups to use Banglalink connection more & more. The target audience of this Ad consists of mess people mainly between the ages of 18-40. The Ad includes famous female & male celebrities. Women & man asks the needs to stay up-to-date on current trends and to seek about the uses of the internet & talk-time. Bangladesh is one of the highest mobile users in the world. TV ad plays an essential role in our society by showing various issues. Here TV ads to inform users about their products and services that motivate peoples to use more & more internet service.    
[bookmark: _Toc21830420]Grameenphone Ad: 02
[bookmark: _Toc21830421]The fastest network of Bangladesh
Grameenphone has become the fastest network for the second time by the OOKLA speed test in Bangladesh. Therefore, the advertisement is shared by the operator to let its consumers know that they become the fastest network for the second time. In the advertisement, a group of friends has visited a cave called “Alutila”, situated in Khagrachori, Bandarban. While they were passing the inner tunnel of that cave, the girl called his friend that she could not find any network on his mobile. The friend of the girl was using the GP SIM, and when he checked his phone, he had seen that his operator’s network is still active their though they were in the cave.
[image: Image result for gp ookla speed test advertisement]
The ambiance of the advertisement was too dark as the group was walking inside of the Alutila Cave. There was a Grameenphone logo in the right below a corner. There was a group of friends, but only a girl and boy were highlighted. A Grameenphone theme music played at the end of the ad. The language of the ad was Bengali. The idea that is being conveyed by the advertisement is, “wherever you are, you will always find our network there.”
[bookmark: _Toc21830422]Banglalink Ad: 02
[bookmark: _Toc21830423]Banglalink Social Pack
The advertisement is published as a television ad and describes that Banglalink is offering an internet package named Banglalink Social Pack that will give the consumers the benefit of using Facebook, WhatsApp, and Twitter at only 1 taka. 
[image: Image result for banglalink advertisement]
The ambiance of the advertisement was very orange relating to the color of the Banglalink. There were three models who danced and communicated the message through the ad. One of these three were female. All of them wearing modern clothing. Moreover, the Banglalink logo was in the upper right corner with a sentence in Bengali ‘do something new’. There is the guidance of activating the pack by dialing *5000*514#. There is also a symbol of the A1 network and a bar code which represent that the Banglalink is the number one mobile network operator in Bangladesh.
[bookmark: _Toc21830424]Grameenphone Ad: 03
[bookmark: _Toc21830425]10 MGH Dependable Internet Network
Through this ad, Grameenphone promoted its new internet package, named ‘10 MGH Dependable Internet Network’, where five Bangladeshi cricket players can be seen who promote that “Let Bangladesh win in the strength of youth’’. To activate the internet package, the ad contains the guidance that consumer needs to dial *5000#.
[image: Image result for grameenphone advertisement]
The ad contains a blue ambiance where the cricket players are seen wearing blue and navy blue jersey. There is a Grameenphone logo in the upper right corner of the ad. In first from the left corner of the ad, we can see that Mushfiqur Rahim is batting and on the other side of the ad, Taskin Ahmed is bowling. But all over the ad conveys that every one of the cricket players is very confident in promoting the GP ad.
[bookmark: _Toc21830426]Banglalink Ad: 03
[bookmark: _Toc21830427]দেশের সেরা রেট, সবচেয়ে কম রিচার্জে
The advertisement of Banglalink shares the message that Banglalink is providing the lowest call rate per second in Bangladesh. The ad conveys that consumers can get the offer if they recharge Taka 11, they can enjoy below 1 Paisa rate. Though there are few conditions are attached which are written in very small letters. The conditions are, if they recharge 11 ta they can enjoy the offer only for 24 hours and if they recharge 21 Taka, the same offer they can enjoy for 3 days. Though the ad communicates that per second call rate is below 1 Paisa, the small word of the right below corner says that the per second rate will be 0.9 Paisa, which means per minute call takes .54 Paisa for any operators.
[image: Image result for banglalink advertisement]
The ambiance of the ad is orange color in accordance with the Banglalink color. The advertisement background is a dynamic where the lowest call rate is being highlighted. No human appearance is not available here. The Banglalink logo is on the upper right corner of the ad.
[bookmark: _Toc21830428]Grameenphone Ad: 04
[bookmark: _Toc21830429]আমরা আমরাইতো (We are us)
A highly popular commercial ad of Grameenphone where two bald people promoted the talk time minutes offer that consumers can enjoy the offer of getting 40 minutes if they have 13 Taka mobile balance. There are two conditions which are written in small words. The first condition is the offer will be valid only for GP to GP calls, and the other one is that the offer will be valid only for 16 hours. Usually, these conditions are written with too small words that consumers usually cannot visualize the conditions. However, to get this 40 minutes talk time, consumers need to dial *111*29#, which is also added in the advertisement.
[image: Image result for grameenphone advertisement]
The ambiance of the ad is local areas of Dhaka city where two friends were eating biscuits drowning from a single cup of tea which represents that both are so relative to each other that they don’t require any second cup of tea for the other one person. There was a GP logo in the below-left corner of the ad. The ad delivers a traditional local culture of Dhaka city where friends usually meet in the tea stall.
[bookmark: _Toc21830430]Banglalink Ad: 04
[bookmark: _Toc21830431]Online Recharge
Through this advertisement, Banglalink has communicated a message with its consumers that they can recharge their Banglalink mobile balance from the online /internet in four ways which are e-Selfcare, eShop, my Banglalink app, Banglalink.net. Through using the online system, the operator has reduced the trouble of finding the nearest mobile recharge center. The ad also conveys that consumers can earn bonus money if they recharge their mobile balance from the Banglalink online recharge.
[image: banglalink-online-recharge-bonus-offer] 
The ambiance of the ad was so amicable where three friends were looking so refreshed when they get to know about the online recharge of Banglalink as they had to find the recharge point during their busy time. It was a Television commercial and the Banglalink logo was only at the end of the advertisement. The language used in the ad was Bengali.
[bookmark: _Toc21830432]Grameenphone Ad: 05
[bookmark: _Toc21830433]বহু দূরের পথে, প্রথম মোবাইল 
Grameenphone is the leading provider of Internet connections for mobile phones. Therefore, its television commercials always try to offer customers a good message to use on the Internet and more.
This ad is very different from other television commercials and is based on a true story. In this announcement, a girl can sing and sing using a plastic cup as a musical instrument. In addition, she is an engineering student. But his father urges him to study and wants to encourage him to sing. She and her mother filmed a music video using a cell phone of her singing. She uploaded the music video from the Internet and his father saw it and discovered that 500,000 viewers had seen it. His father becomes so happy after seeing. In the end, it offers Maximus Mobile with the offer of Internet packages.
[image: Image result for singer girl grameenphone advertisement maximus]
This ad is very encouraging and motivating. The background indicates that all girls have a hidden talent, but someone can appear, and someone does not. However, in this announcement, the girl has a charming voice to sing and make a video that is uploaded to social networks. He had a great appreciation for his father. It is a positive reaction from my father. In this announcement, the girl is not a popular model. However, the actor's father and mother are trendy in Bangladesh. They are doing very well at this ad. A simple language has been used to attract the public and easy to understand. In this ad, no special effect was used to remain true to the realistic format and convince the public that such a situation could occur in real life. A pleasant and famous music track has been used that makes advertising much more memorable for the public and more recognizable with the song itself. This would mean that every time we have a song, we think about advertising and the product. Bangladesh is a great Internet user in the world. All mobile Internet service providers try to increase the number of Internet users differently, but television advertising is the easiest way to motivate people in disorder.
[bookmark: _Toc21830434]Banglalink Ad: 05
[bookmark: _Toc21830435]বাংলালিংক মাইক্রোম্যাক্স অফার
Through this advertisement, Banglalink is offering its user to buy a Micromax mobile at a reduced price at taka 3499 only. There is also an added bonus that is if users buy a Micromax Q327 with a Banglalink SIM they will get a free Banglalink bundle offer, which is worth taka 2000. Through the ad, Banglalink also disclosed the bundle, which is consists of 600 of SMS, worth of 1200 Taka as talk-time, and 3 GB of internet. Moreover, there are also the specification of the mobile phone is also given.
[image: Image result for banglalink advertisement]
The ambiance of the ad is white, and the advertisement was published in daily newspapers of Bangladesh.  The Logo of Banglalink is given in the below right corner of ad. The ad doesn’t portray any social, political attitudes are shown, though there is a commercial purpose is there. No additional model was there to promote the handset. The target audience of the ad is poor and middle class earning people as the handset price is so affordable for these sections. 
[bookmark: _Toc21830436]Grameenphone Ad: 06
[bookmark: _Toc21830437]কথা চলুক মন খুলে
Grameenphone is a leading telecom service provider with having height number of the subscriber in Bangladesh.  They give various talk time offer for users economically benefits. 
Here a working girl is returning home from the office & she remembered conversations with her mother. Her mother was very worried as she lives in town alone, her mother tells about childhood behaviors, her mother tells about cocking favorite foods. She reached home and thinking about her mother and calls her & request to talk. At the end of Ad tells talk time offer 500 minutes at 288BDT. 
[image: Image result for grameenphone advertisement talktime offer 500 minutes at 288BDT.]
The ad is very emotional and motivational. The background tells us that when we feel alone, then we miss and remember someone and wish to talk. This ad is basically emotional concept has been used to show emotional attachment between mother & daughter. In this ad miss world participants Jannatul Ferdous Oishee has acted on a thematic conversation. In this ad, no special effects have been used, likely to keep more with the realist format and convince the audience that a situation like this could happen in real life. The main reason behind advertisement is to promote the sale of a talk time product, build awareness of the brand. Besides these it cannot avoid the social norms which are also dominant in the advertisement. On the other hand if it is socially accepted then everybody loves it which actually promotes their sale of product like ― Talk time and It has been said in Ad that:  কথা চলুক মন খুলে। 
[bookmark: _Toc21830438]Banglalink Ad: 06
[bookmark: _Toc21830439]Funny Internet TVC
Banglalink is one of the best mobile telecommunication companies in Bangladesh. From 2005, Banglalink provides the best network with the best call rate for its users. Banglalink takes challenges to make Bangladesh as a valid digital country by offering internet for all concepts. 
They make some great funny ads to attract mess peoples. In this ad, they tried to spread a concept which internet for all. 
Here, some peoples were crossing a river and boat man asked to pay the rent of carrying a chair. A person refused to pay the rent and asks the boatman about does he knows the status of that person. Boatman said he does not know about his status as he is not in friend list of boatman facebook account. In another part of this Ad, boatman send friend request to that passenger and passenger refused and blocked him. In short it is a funny advertisement. 
[image: ]
Nearly half of Bangladesh’s population currently uses the internet, according to the Global Digital Report. According to the BTRC, there are well over 90 million internet users in Bangladesh as of July 2018.
The internet usage in Bangladesh has been increasing rapidly since the entrance of the internet in Bangladesh since early 1990s. There has been a rapid growth in the number of internet users, which is opening new doors for the nation through a growing e-commerce sector providing freelance opportunities for the young generation of the country.
[bookmark: _Toc21830440]GrameenPhone Ad: 07
[bookmark: _Toc21830441]Flexi Plan
Flexiplan is an online recharge platform of Grameenphone. To promote the flexiplan, Grameenphone uses this advertisement with a slogan that “Grameenphone 3G means internet for everyone”. The ad also delivers a message that the flexiplan is so flexible to use where consumer can arrange there required recharge plan according to their wish. The app contains all the promotional offers as well. Through using the app, the consumer can buy internet, talk-time, SMS, and validity. To know more about the flexiplan, the ad also requested its consumers to visit Grameenphone website. 
[image: Related image]
The ambiance of the ad is blue as the background is a blue sky, and there is a model used wearing a white color ‘care’ printed t-shirt which is happily using the Flexiplan app that is offered by Grameenphone through the advertisement to its consumer. There is two logos of Grameenphone. The first one is in the upper left corner which contains a slogan that ‘Grameenphone 3G means internet for everyone’ and the second one is in the below right side of the ad. Through these ad grameenphone also promoted that they are under the 3G coverage then.
[bookmark: _Toc21830442]Banglalink Ad: 07
[bookmark: _Toc21830443]"Call dropped"
Two young lovers are on the phone. The conversation begins with a negligible speech to the lover. Therefore, the girl asked the boy who wanted to ask a question and wanted to hear the answer. He asked if this was his first love. After asking the question, the phone immediately sounded and the girl was angry. The story ends with the girl’s marriage. Information called a fall is harmful to this relationship. Banglalink is a network in which call response rarely occurs, and if this happens, the customer receives a callback. The announcement shows a solution to the call loss problem from the Banglalink network. Although this does not guarantee that there is no call interruption, the customer will return the call. However, if the advertisement does not guarantee that the network is not attractive, is the effect of the position on the relationship really the same? The announcement [image: Image result for Banglalink call drop ad]refers to the network where Banglalink is located, on which the call cannot be abandoned, but if the call is received immediately, it cannot be abandoned. The announcement does not guarantee that the customer will not suffer any phone call drop, but rather that the network is better. The announcement once again places great emphasis on clear and uninterrupted communication, which is useful for maintaining good relationships. A good mobile network is essential to maintaining the best and lasting relationships.
Moreover, the advertisement consists of two different scenes: the first is the boy's room and the second is the girl's room. The color of the ad is well balanced and has a romantic and elegant atmosphere. There are two black spaces in the top and bottom areas of the ad. We can find the Banglalink logo at the end of the ad. The duration of the full announcement is 1.00 minutes. However, the potential customers of this announcement are younger generations that do not exactly match the traditions and social culture of Bangladesh, as most of the residents of the area are conservative.
[bookmark: _Toc21830444]GrameenPhone Ad: 08
[bookmark: _Toc21830445]চলো বহুদূর
Grameenphone published the advertisement at their 20th-year anniversary celebration. 
Through the advertisement, Grameenphone delivers a message that the operator is the eldest and reputed mobile network service operator and serving its consumer with 20 years long experience. The boy wearing a rocket represents that Grameenphone will continue its journey for longer time and will serve its consumers through their superior consumer service.
[image: Image result for grameenphone advertisement]
The ambiance of the ad is blue sky was a boy is flying with his rocket. It represents that Grameenphone is attracting the new generation so that they can serve them for the future. The background of the ad is the galaxy, where we can see that there are earth, sun, moon, and other planets. The grameenphone logo is in the below right corner of the ad. The advertisement communicates a message that “Grameenphone has already served the Bangladeshi consumer for las 20 years and they are going forward to serve another more 20 years. The ad is co-related with the Grameeenphone slogan which is “চলো বহুদূর” or “Let’s Go Far”.
[bookmark: _Toc21830446]Banglalink Ad: 08
[bookmark: _Toc21830447]বিজয়ের ৪৮
Banglalink started its journey in 2005, the company still not either celebrated its anniversary or published an advertisement to promote them as an old mobile network provider. The company had published an advertisement on the Independence Day of Bangladesh in 2018. The ad name was “বিজয়ের ৪৮”. Through this advertisement, the company actually promoted their new offer for Independence Day. In this offer, if any Banglalink user recharge their number for 53 Taka, they will receive 53 minutes Talktime, 48 Megabyte of internet and 48 SMS immediately.
[image: banglalink-victory-day-offer]
The ambiance of the ad is based on the rural Bangladeshi environment. The ad had tried to show the sacrifice of Bangladeshi people had given to achieve the independence of Bangladesh. The advertisement also includes the color of Bangladesh's national flag, which is green and red. Through the advertisement Banglalink delivers a message to its potential and existing customers that Banglalink is here with their cheapest rate of an offer to serve the people of Bangladesh. The logo of Banglalink was showed at the end of the advertisement as it was a television ad.
[bookmark: _Toc21830448]GrameenPhone Ad: 09
[bookmark: _Toc21830449]মনের কথা এখন বলবে ওয়েলকাম টিউন
This Grameenphone advertisement was published to communicate the message that consumers can set their welcome tune according to their wish so that their closest one can know their thinking. The offer is to deliver that if consumer subscribes for the welcome tune, the first tune they can enjoy free. To subscribe to any welcome tune from the music library of Grameenphone, consumers were required to dial in 4000.
[image: Image result for grameenphone advertisement]
The advertisement ambiance is a university park, where a few university students are seen talking about their feelings. One of them said he could not express his feelings towards his close friend. Suddenly, one of them gives him the idea that if he uses the welcome tunes of Grameenphone, he can easily express his feelings.
Moreover, the ad contains two Grameenphone logo. One of these logos is placed in the upper right corner, and the other one is on the below right side of the ad. Two models as university students were highlighted mostly in the ad who communicate the welcome tune offer. Grameenphone advertised the ad to promote the welcome tunes offer to the university students.
[bookmark: _Toc21830450]Banglalink Ad: 09
[bookmark: _Toc21830451]Banglalink Amar Tune
The advertisement was published in 2014, to promote the new caller tune service of Banglalink that named ‘Amar Tune’. Where we had seen that a girl, who was waiting for her husband, in a shopping mall, calls her husband angrily. But right after doing the call she heard a lovely romantic song of a reputed singer of Bangladesh named ‘Tahsan’ that was being set by her husband. Listening to the song the girl becomes calm. To download the caller tune in Banglalink network operator the code is *2222#.
[image: Image result for Banglalink Amar Tune TVC Tahsan]
[image: https://www.banglalink.net/sites/default/files/styles/package_banner_image/public/Amar%20Tune%20Inner%20Banner%201920%20X%20710.jpg?itok=1ZBJI7BE]
The advertisement was a television commercial and in a crowded environment of a shopping mall where the girl was waiting for her husband. To match the Banglalink ambiance, the girl was wearing orange color clothing.
On the other hand, Tahsan who was in his studio, wearing his regular clothing, suddenly reaches the girl with his music when the girl had called her husband. However, the message that is communicated through the advertisement, wherever a consumer is busy, he or she can always make enjoyment to their close one through these types of intelligent decisions. The Banglalink logo was used at the end of the ad. The direction of activation of the caller tune service of Banglalink is also shared in the ad.
[bookmark: _Toc21830452]Grameenphone Ad: 10
[bookmark: _Toc21830453]Shopno Jabe Bari Amar 2
Shopno Jabe Bari Amar 2 was a highly popular television commercial of GrameenPhone that touches several hearts of Bengali people. It is a beautiful Bengali song sung by a Bengali singer named Milon Mahmud. This song was composed by the famous Bangladeshi composer and music director Habib Wahid. This song is from Grammenphone TVC 2016.
[image: ]
In this ad, the ambiance was described as the Bangladeshi working class peoples lives as they have to leave their home for livelihood and come to Dhaka or another city to continue their job. During the Eid vacation, they usually visit their home and celebrate their Eid there. The family members of these people are also waiting for them. 
The TVC is actually a music video that holds three female and three male models. All of them were going there home to meet their family at Eid vacation. Furthermore, the ad represents the true Bangladeshi culture and the beautiful song touches a lot of Bangladeshi’s heart.
The color of the ad was light blue that creates a fresh atmosphere. Through these ad Grameenphone shares the message that it cares all the emotions of its user and provide a commitment that goes wherever you want to go, Grameenphone will always there to serve you. However, the GP logo was shown at the end of this advertisement.
[bookmark: _Toc21830454]Banglalink Ad: 10
[bookmark: _Toc21830455]Fisherman TVC
Banglalink is one of big mobile connection service providers in Bangladesh and they set up good network coverage around our country and having huge number subscribers. In this Ad, a real scenario about the middle man of the fish market of Bangladesh & fisherman financial situation has been visualized to inform mess people.
A boy and his father went on a river to catch fish from the river. Once his father catches fish then the boy requested his father to take him in fair. Then his father went to the market to sell fish. But a middle man came and asked for sale fishes at the very cheapest price as market price of fish is low. Then his father gets broken by the mind. But the boy could understand his father’s feelings little bit. When the boy grows up and started the same fishing works as his father then he used to sell direct buyers due to good contacts with them and could access the daily market value of fish by mobile connection. 
[image: ]
This ad is very emotional and made based on the real scenario of fishermen. They were facing this price discrimination by the middle man of the market for long day. Now the situation is changing due to mobile connection service. In the village, the fisherman does not have to wait for the local market to sales its product. Now they are connected with every district of Bangladesh and easily get their retail buyer and can sell their fish at a justified price.     
The background of this Ad tells us the middle has played a negative role in fisherman life. They dominate their life by paying less price for the product. In this way, the fisherman has been disregarded in our society. In this ad, TV actors have participated and very nicely visualized the reason for Ad. The village area locations have been showed for the fish market scene. In our country, when mobile connections have entered and mess people could effort mobiles at a reasonable price then revolutionary changes take place in each sector of business and daily life of people. Now we can get information about the product market due to mobile communications. This changes our days in a positive way. In this Ad, Banglalink has used a dialogue: What is that day, the day is changing.



[bookmark: _Toc21830456]Conclusion

The project report seeks to provide a better understanding of advertisement theory and has shared twenty successful advertisements for Bangladeshi mobile network operators, Grameenphone and Banglalink. The main objective of the report is to communicate the concept of different advertising as today, and advertising is the most crucial goal in the world. Students must learn to recognize and analyze the different types of advertising that surround them. Many advertisements are designed for fun, which can be difficult for children to understand, as many TV commercials use precisely the same animation techniques in which they are incorporated. Teachers can show students how to ask questions about "why" and "how". For example: how do we get to know the advertisement? What techniques are used to get our attention? How does the advertiser connect to the service/product with any emotion or feelings? Etc. All these questions and concepts are fundamental to understand for the students, especially business students, as the advertising sector of Bangladesh has become a massive sector due to the considerable amount of products and services offered. As a result, competition has also intensified, with each business person promoting their products and services in the best possible way. We know that there is no "right answer" when it comes to analyzing an advertisement. However, it is essential to mismanage advertising and to respect the fact that students and children often have a positive feeling about advertising and the product any particular company promotes. We understand that advertising serves an essential purpose by paying for multimedia products and helping consumers to make better decisions. When students can critically analyze advertisements, they can detect the difference between right and false statements. They know that the advertiser has the right to try to deceive and that the client has the right to receive, reject or ignore the persuasive message. Moreover, students can also learn the new strategies the Grameenphone and Banglalink are using to attract its clients as these competitive companies are developing new advertising strategies, and the objective of any promotional campaign is to reach the right people promoting the product with its advantages, and disadvantages. 

Advertising is also essential for businesses and manufacturers for a variety of reasons. First, companies can let their competitors know and plan accordingly to reach the level of competition through advertisements. Secondly, advertising helps to increase sales. Third, advertising helps people learn new products so that consumers come to try it. Fourth, the advent of product-based advertising has continued, and supply and demand have become endless. Fifth, if a company wants to launch or launch a new product on the market, advertising will form the basis of the product and, ultimately, it will help to create goodwill for the company and retain customers when they are older.

For consumers, we cannot imagine a newspaper, a television, or an advertisement-free radio channel these days. Advertising plays a significant role in the lives of consumers. Customers are the people who buy the product after knowing which products are available on the market. If the product is not advertised, the customer will not know if a product is available and if the product is suitable, do not buy the product. Another thing is that advertising helps people find the best products for themselves, their children and their families. When they discover a range of products, they can compare products and buy what they want after spending their precious money. Advertising is therefore crucial for consumers.

Advertisement is also useful and helps educate people in a society if it promotes advertising information in a socially acceptable manner. There are also a lot of social problems that can be reduced through the advertising strategy, such as alcohol abuse, child labor, smoking and diseases, family planning education, the murder of girls, and so on. If the message can be communicated, sharing the adverse effects of these social problems, the advertisement can be highly beneficial for a society or a country.

However, in the conclusion part of this project report, it is hoped that the report will convey the concept of advertising and advertising theories simply to help anyone to understand the five different advertising theories. The main focus of the project report is to analyze two Bangladeshi mobile network operators, Banglalink and Grameenphone, to learn how to analyze different advertisements. Finally, the report also provides advertising requirements for students, teachers, customers, salespeople, and the overall association to indicate the importance of advertising in our daily lives clearly and to understand and analyze advertising when we see it.
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