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Abstract
This paper highlights the overall situation of Islamic organizations in our country and examines the factors the influence the Islamic Entrepreneurial Intentions based on the primary survey in Dhaka city. The empirical method uses experimental survey to collect the sample of 200 individuals from the study areas during the months of December, 2018 and January, 2019.The study employs descriptive statistics, correlation Analysis, ANOVA test and path Analysis to Analyze the data. The study shows that the number of Islamic Organizations are increasing day by day in our country. The result of this study implies that factors (Empathy, Moral obligations, Islamic Entrepreneurial Self-Efficacy, perceived social Support) affecting the Islamic Entrepreneurial Intentions and the relationship between the variables are positive based on correlation Analysis.
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                                                CHAPTER 1
                                                 Introduction
1.1 Introduction
Entrepreneurship is more than a phenomenon leading to creation of new organization (Gartner, 1987), encouragement of employment opportunities and maximization of economic returns. But Islamic Entrepreneurship is different from the other traditional Entrepreneurship. Islamic Entrepreneurship is a prominent part of Islamic economics. Islam alwaysencourages Muslim to be entrepreneurs. And it has been proven in some al-Qur’an verses and accepted in those sayings of prophet Muhammad p.b.u.h.A hadith verse (Hadith Al-Tirmidhi 1987, no.1209, p.515) mentions that,” an honest and sincere businessman will be placed with the prophets, siddiqin and al-syuhada”.
Islamic Enterprise is establish based on Islamic principles and also have some unique characteristic based on al-Qur’an and al-Hadiths are:
1. Taqwa as a framework (Al-Saff.61:10-11)
2. Halal as a top Priority (QS.5:88; QS.2:168)
3. Do not waste (QS.7:31)
4. Worship to Allah is a priority (QS.62:10; QS.15:67)
5. Practicing high moral values (QS.2:275)
6. Trustworthy (al-Hadiths: al-Tirmidhi. Book 1213; Bukhari.sahidh Bukhari.Vol.3, Book   41:#576)
7. Concerns for the welfare (QS.22:77; QS.3:92; QS.8:3)
8. Knowledge (Al-Alaq.96:1-5)
9. Caring for the society and the environment (Al-Qashash, 28:77)
So Islamic Enterprise is established based on ethical ground and that’s why it is importance is increasing day by day for solving different social as well as economic problems. For example we can say, many Islamic Bank and insurance companies are operating there business activities in our country as Islamic Organization.
1.1 Background of the study:
In recent world, traditional business organizations only make money. Islamic organization also makes money but follow some Islamic principles that create more   social welfare that traditional profit maximizing organizations do as here ethical side like Morality, Honesty, Empathy etc. existing more .Most of the Islamic organization are very much concern about poor client because of Islamic principle. So as those organizations established based on some important ethical variable (Empathy, Moral Obligation) .the scope to help the poor will be more. That’s why the importance of Islamic Organization is very high in all over the world. Thus, from that importance, different Islamic organizations had been establishing in Bangladesh since 1972 after the liberation war.
1.2 Problem Statement
Traditional profit maximizing firm established only to maximize its profit. That organization has traditionally been meeting with suspicion in the literature on business ethics, and that being seen as either immoral or amoral. But when we see from profit maximizing point of view .then traditional organization’s profit maximizing motive is ethical as it is established based on profit maximizing goal. That’s why there is a little scope to do something to increase the welfare of poor but Islamic organizations have little more scope as profit making is not the only goal for an Islamic organization but also concern about the Social welfare that is said earlier in the principle (7). This study tried to answer some important questions about some significant variables that may influence the Islamic Entrepreneurial Intentions as well as willingness to participate in Islamic Entrepreneurship.
1.3 Research Questions:
How Empathy, Moral Obligation, Entrepreneurial Self-Efficacy, and perceived Social support influence the Islamic Entrepreneurial Intentions as well as willingness to participate in Islamic Entrepreneurship. To answer these questions, this study tries to investigate the following questions:
Q1. What is the impact of Empathy on Islamic Entrepreneurial Intentions?
Q2. What is the impact of Moral Obligations on Islamic Entrepreneurial Intentions?
Q3. What is the impact of Entrepreneurial Self-Efficacy on Islamic Entrepreneurial Intentions?
Q4. What is the impact of Perceived Social Support on Islamic Entrepreneurial Intentions?
1.4 Research Objectives:
The overall objective of the study is to show the overall condition of Islamic organization in our country. However, the specific objectives are as follows:
· To investigate the influence of Empathy on Islamic Entrepreneurial Intentions.
· To find out the influence of Moral obligation on Islamic Entrepreneurial Intentions.
· To examine the influence of Entrepreneurial Self-Efficacy on Islamic Entrepreneurial Intentions.
·  To determine the influence of perceived Social support on Islamic Entrepreneurial Intentions.


1.5 Significant of the study:
We have considered Bangladesh as a case study in order to provide a clear understanding. In our country .many Islamic Business organizations had been established after the liberation war and playing a major role to improve the overall economic condition of our country. Bangladesh has been suffering different kind of problems like Social, Economic etc. 
The importance of Islamic organization has been increasing as traditional profit maximizing organization has a little opportunity to solve those problems. So, the study is very much significant to show the factors that may affect the Islamic Entrepreneurial Intentions.
1.6 Scope and Limitation of the Study:
This paper focuses on the Islamic Entrepreneurship based on Bangladesh perspective, which may differ from western world environment. This paper shows the practitioner fields of Islamic organizations. After reading this paper, reader will have a brief knowledge about Islamic organization as well as its principles and what factors influence the Islamic Entrepreneurial Intentions.
Every study has some limitations and this study also had some limitations. So, limitations are follows:
· It’s very time consuming.
· All the people interviewed were not very cooperative.
· Information on the website about Islamic organization is not available.
· Difficulty of the people to understand the topic.



CHAPTER 2
Literature Review
2.1 Introduction
The specific objective of my study is to examine the influence of Empathy, Moral Obligations, Self- Efficacy, and perceived social support on Islamic Entrepreneurial Intentions. Thus, different literature reviews about Islamic Entrepreneurial intentions and the variables of my study is given below: 
2.2 Literature Review
According to Islamic beliefs, human being as Allah’s khalifah (or person on duty) and has a duty to create welfare as well as usefulness of the Earth (QS. Al-an’am:165), that’s why people establish business organization based on Islamic principles, not only making profit but also create welfare of the Earth.
Islamic Entrepreneurs work not just for personal gain or self-interest but also for the common good so that it will give rise to mutual independence in the community. That’s means their role in economy is to achieving economic prosperity together (QS. Al-an’am:165)
As the person on duty of Allah, every Muslim Entrepreneurs should manage their activities into two role-plays. Firstly, people development (Allah command to care to each other as well as doing good to each other) (QS 5:2, 48:29, 24:22, 90:17, 2:254, 3:92,14:31, 32:16, 35:29, 42:38) and secondly, spiritual development (human Every good deed to human beings is supposed to carry out Allah’s command and for having a good relation to Allah )
Currently, Islamic social Entrepreneurship examined as a new and important terminology in reach of actual social Entrepreneurship as well as social enterprise theory and research (Al-Alak and Eletter, 2010)
The basic concept of Entrepreneurship in Islam stands on a mutual relationship (partnership and participation) altruism and good will (Noruzi, 2011). That means profit is not the only goal of a Islamic organization.
(Rotter, 1966) showed in his study that person behavioral control is concerned with one’s belief that one’s success in doing something that depends on one’s own effort. And the control beliefs are closely related to the concept of self-efficacy. (Bash & Virick, 2008) showed that perceived behavioral control has a positive impact towards student’s Entrepreneurial Intentions.
(Altinay, 2012) found in his study that the higher level of support from parents, family, friends, and the society leads to better Entrepreneurial Intentions. And the role of friends influences more to become an Entrepreneur.
Douglas and shepherd (2002) indicate that the intention to start one’s own enterprise seems to be driven by more entrepreneurial attitudes to risk as well as independence. Similarly, person leaving in societies with high level of uncertainty and that’s why individual may try to avoid risk as well as seems to be driven less available attitude toward entrepreneurship.
Research has indicated that Self-efficacy stimulates a positive attitude toward entrepreneurship and person with high levels of confidence in their skills to start a business are more likely to start a business are more likely to have a positive attitude toward Entrepreneurial Intentions.  
(Jose G. & Mohammad Reza Noruzi) highlighted in their study that Muslim Entrepreneur should search for God’s blessings above all other factors. That’s why Muslim Entrepreneurs establish Islamic business organization not solely for profit, but above all, to fulfill the “Fardhu Kifayah”.
Islam extremely prohibited monopoly, exploitation, fraud or usurious transactions. Thus every entrepreneur should always preserve the good deeds and avoiding the evil such as being honest, fair as well as accurate in every transaction, and those characteristics if much applicable is Islamic enterprise (Ismil, 2006).
















CHAPTER 3
Research Methodology
3.1 Introduction:
A total of 200 respondents were interviewed with a structured questionnaire to conduct this study. Direct interview was conducted among the people living in Dhaka city to know the attitude of the respondents about various factors. Data was scrutinized and analyzes using SPSS 16.0. And to conduct this paper, both Descriptive and inferential statistics were used in analyzing the data. And for selection the sample respondents, random sampling procedure was followed.
3.2 Research Framework:

So, in my paper, onlyone dependent variable is Islamic Entrepreneurial Intentions and four independent variables are Empathy, Moral Obligation, Self-Efficacy, and Social support.


3.3Hypothesis (H) Development 
 To conduct this paper, four hypotheses has been developed andto see whether those four independent variables influence the Islamic Entrepreneurial Intentions. 
· [bookmark: _Hlk534112699]H1: Empathy influences the Islamic Entrepreneurial Intentions.
·  H2: Moral Obligation influences the Islamic Entrepreneurial Intentions.
· H3: Social Entrepreneurial Self-Efficacy influences the Islamic Entrepreneurial Intentions.
· H4: perceived Social Support influences the Islamic Entrepreneurial Intentions.

3.4 Operational Definition:
Entrepreneurs mainly establish Islamic business organization based on Islamic principles not only for maximizing profit but also create overall economic welfare of a country so that economic condition of all level of people increase. As a result, overall economic and social condition of our country may improve. It’s very challenging task to find out the major factors that influence the Islamic Entrepreneurial Intentions. Many researchers have shown that the importance of establishment of Islamic Business is increasing day by day as Islamic business plays a major rule to solve the poverty alleviation, income inequality and different social problems. Islamic organizations do not follow the traditional monopoly rules and regulation, that’s why exploitation is much lower in Islamic organization.  




3.5 Research Design for the Study:
Formulation of Research Questions and Objective


Formulation of Hypothesis


Literature Review


Identifying variable and Measurement Tools


Data collection


Primary Data: Surveying
Through Questionnaire


Data Analysis

ANOVA Test

Descriptive Statistics
Correlation Analysis




Path Analysis

Data Interpretation & Analysis


Findings & Discussions


3.6 Data collection:
There are two methods of data collection which depends on the research purpose. The data collection types are as following:
· Primary data 
· Secondary data 
Both primary and secondary source were used to prepare this study. Literature review was prepared based on secondary data and the independent variables were selected based on secondary data.
· Primary data: These are the data which are collected from some primary sources i.e., a source of origin where the data generate. These are collected for the first time by an investigator or an agency for any statistical analysis. According to Horace Secrist, “Data which are gathered originally for a certain purpose are known as primary data.” 
In this study, primary data were collected through questionnaires. At first I distributed questionnaires to the respondents and then gather information from the questionnaires.
· Secondary data: These are the data which are collected from some secondary source i.e. the source of reservation storage where the data is collected by one person and used by other agency. These are collected as primary data and used by other as secondary data. According to Blair, “The data which are used in an investigation, but which have been gathered originally by someone else for some other purpose are known as secondary data.” 
Thus, for my study, secondary data were collected through different journal, books, different articles, and internet.

3.7 Data collection procedure:
For all research the following data collection procedures have to be considered:
· Defining the research problem 
· Determining the concept of the research 
· Collecting the necessary data 
· Analyzing as well as interpreting the research data 
· And then starting the findings 
3.8 Sampling procedure:
There are two types of sampling:
· Probability sampling: Probability sampling is a sampling technique, in which the subjects of the population get an equal opportunity to be selected as a representative sample.
· Non-probability sampling: Non-probability sampling is a method of sampling where in, it is not known that which individual from the population will be selected as a sample.
Because of my survey, I gave 200 questionnaires and the respondents were asked to fill and return back the questionnaires to me.




3.9 Techniques of Data Analysis:
A mixed methods data collection technique was conducted where both qualitative as well as quantitative data collection techniques and analysis procedures were used to achieve the research aims. Thus, firstly, to carry out the qualitative focus group and then secondly use its outcome to conduct questions for the questionnaire. So from each point of my survey, I analyzed the result and found my valuable findings.
There are four techniques will be used. These are follows:  
· [bookmark: _Hlk534544517]Descriptive Statistics
· Correlation Analysis
· ANOVA F-value 
· Path Analysis










CHAPTER 4
Findings of the study
4.1 Introduction:
After completing the research survey, I started the data preparation for conducting this paper. In the questionnaire, there was some general information regarding the participants such as age, income, gender, education, marital status, and different factors that may influence the Islamic Entrepreneurial Intentions. Each questionnaire contains different statements and each of the statement is assigned a numerical score ranging from 1 to 7. And each score represents a different degree of agreement. Here, 1 = Strongly Disagree, 2 = Disagree, 3 = Somewhat Disagree, 4 = Neutral, 5 = Somewhat Agree, 6 = Agree, 7 = Strongly Agree. 
4.2 Background Characteristics of the Respondents:
· Most of the respondents are student.
· Most of the respondents are in the age range between 18 to 40 years.
· Majority of the respondents belong in Islamic community and only few of them are from others community.
· Majority of the respondents have an income range of 0 to 50000.
· Majority of the respondents are studying at bachelor level but the ratio of  Secondary level Education is satisfying.
· Majority of the respondents are Male but the ratio of female is satisfying.
· Majority of the respondents are single and few of them are Married as well as divorced. 


4.3 Descriptive Statistics:
	Descriptive Statistics

	
	N
	Minimum
	Maximum
	Mean
	Std. Deviation

	Emp
	199
	1.00
	7.00
	5.0888
	1.32761

	Obl
	200
	1.00
	7.00
	5.6337
	1.27669

	Eff
	200
	1.67
	7.00
	5.2167
	1.14682

	Sup
	200
	1.00
	7.00
	4.5217
	1.40295

	Int
	200
	1.00
	7.33
	4.3567
	1.08207

	Valid N (listwise)
	199
	
	
	
	



Descriptive statistics represents the number of observations count (N), standard Deviation and Mean. Here the Independent variables are Empathy (the ability to understand and share the feelings of another), Moral Obligation (an obligation arising out of considerations of right and wrong and it’s arising from ethical motives or a mere conscientious duty), Self-Efficacy (person’s belief in their ability to successfully start a Islamic Entrepreneurial venture), Perceived social support (it is the support that people receive from others) and the only dependent variable is Islamic Entrepreneurial Intentions (Islamic Entrepreneurial Intentions defined as willingness of individuals to perform Islamic Entrepreneurial behavior, to engage in Islamic Entrepreneurial action, to be Self-employed, or to be establish new Islamic organization).
Let’s see the interpretation of the Descriptive Statistics table:
The variable Islamic Entrepreneurial Intention (Int) that means the Dependent variable has a mean value 4.3567 that indicates “Neutral”, a maximum value of 7.33 that indicates “Strongly Agree”, a minimum value of 1.00 that indicates “strongly Disagree”. Here the standard deviation value is 1.082 and the observation count (N) is 200.
The variable Empathy (Emp) shows that average influence of Empathy on Islamic Entrepreneurial Intentions is 5.0888 which indicates “somewhat agree”, a maximum value is 7 that indicates “Strongly Agree”, a minimum value is1.00 that indicates “Strongly disagree”. Here the standard deviation value is 1.32761 and the observation count (N) is 199.
The mean influence of Moral Obligation (Obl) is5.6337 which indicate “Agree”, a maximum value is 7 that indicate “strongly agree”, and a minimum value is 1.00 that indicates “Strongly Disagree”. Here standard deviation value is 1.27669 and the observation count (N) is 200.
The mean influence of Islamic Entrepreneurial Self-Efficacy (Eff) is 5.2167 which indicate “Somewhat Agree”, a maximum value is 7 that indicate “Strongly Agree”, a minimum value is 1.67 which indicates “Disagree”, and the standard deviation value is 1.14682 and the observation count (N) is 200.
The average influence of perceived Social support (Sup) on Islamic Entrepreneurial Intentions is 4.5217 which indicate “Somewhat Agree”, a maximum value is 7 that indicate “strongly agree”, and a minimum value is 1 that indicates “Strongly Disagree”. Here the standard deviation value is 1.40295, and observation count (N) is 200.
Short Note: standard deviation tells how measurements for a group are spread out from the average (mean). A low standard deviation refers that most of the numbers are very close to the average and a high standard deviation means that the number are spread out.  
4.4 correlations Analysis:
Correlation Analysis is a way of statistical measure used to study the strength of relationship between two, numerically measured, continuous variables. This analysis is useful when a researcher wants to establish if there are possible connections between variables. A positive R value indicates positive relationship that means one variable increases with the other and negative R value indicates negative relationship that means one variable decrease when the other increases. And the R value always lies between -1 and +1.
Now let’s see the output interpretation of correlation Analysis and from the interpretation we can get the clear understanding about the correlation between the variables.
Relationship between Empathy (Emp) and Moral obligation (obl) shows positively moderate association as r value is .569. And the correlation is significant at 0.01 level based on a 2- tailed test.
There is a positively weak association between Empathy (Emp) and Self-Efficacy (Eff) as R value is .404. And the correlation is significant at 0.01 level based on a 2-tailed test.
Relationship between Empathy (Emp) and perceived social support (sup) shows positively weak association as R value is .006 but correlation is no significant at any level based on 2-tailed test.
Relationship between Empathy (Emp) and Entrepreneurial Intentions (Int) shows positively weak association as R value is .137 but the relationship is not significant based on a 2-tailed test.
	


Correlations



	
	
	Experience
	Obligation
	Efficacy
	Support
	Intention

	Exp
	Pearson Correlation
	1
	
	
	
	

	
	Sig. (2-tailed)
	
	
	
	
	

	
	N
	199
	
	
	
	

	Obl
	Pearson Correlation
	.569*
	1
	
	
	

	
	Sig. (2-tailed)
	.000
	
	
	
	

	
	N
	199
	200
	
	
	

	Eff
	Pearson Correlation
	.404**
	.607**
	1
	
	

	
	Sig. (2-tailed)
	.000
	.000
	
	
	

	
	N
	199
	200
	200
	
	

	Sup
	Pearson Correlation
	.006**
	.229**
	.493**
	1
	

	
	Sig. (2-tailed)
	.936
	.001
	.000
	
	

	
	N
	199
	200
	200
	200
	

	Int
	Pearson Correlation
	.137**
	.114
	.349**
	.342**
	1

	
	Sig. (2-tailed)
	.053
	.108
	.000
	.000
	

	
	N
	      199
	200
	200
	200
	200

	

· **. Correlation is significant at the 0.01 level (2-tailed).

	
	


There is positively moderate association between Moral Obligation (obl) and Islamic Entrepreneurial Self-Efficacy (Eff) as R value is .607. And the correlation is significant at 0.01 level based on a 2-tailed test.
There is a positively weak association between Moral Obligation (obl) and perceived social support (sup) as R value is .229. And the association is significant at 0.01 level based on a 2-tailed test.
Relationship between Moral Obligation (obl) and social Entrepreneurial Intentions (Int) shows a positively weak association as R value is .114. But the correlation is not statistically significant based on 2-tailed test.
Correlation between Islamic Entrepreneurial Self-efficacy (Eff) and perceived social support (sup) shows a positively weak association as R value is .493. And the correlation is significant at 0.01 level based on 2-tailed test.
Correlation between Islamic Entrepreneurial Self-efficacy (Eff) and Islamic Entrepreneurial Intentions (Int) shows a positively weak association as R value is .349. And the correlation is significant at 0.01 level based on 2-tailed test.
Correlation between Islamic Perceived social support (sup) and Entrepreneurial Intentions (Int) shows a positively weak association as R value is .342. And the correlation is significant at 0.01 level based on 2-tailed test.
So, most of the associations are significant at 0.01 level based on a 2-tailed test and most of the correlations values appear to be weakly positive among control variables but correlation between Empathy and Moral Obligation as well as Moral obligation and Entrepreneurial Self-Efficacy shows positively moderate association.
Short Note: Significant refers a way of mathematically proving that a relationship actually exist or not. In generally significant means “Important”, but in statistics significant means “probably true”. So when we say result is significant, we mean it is “probably true”.  

4.5 ANOVA Table:
Output of ANOVA analysis shows that weather the model result is statistically significant or not. And the ANOVA also highlights the degree of freedom, Mean Square, F ration (F), the level of sum squired and the significant. 
	ANOVAb

	Model
	Sum of Squares
	df
	Mean Square
	F
	Sig.

	1
	Regression
	41.080
	4
	10.270
	10.539
	.000a

	
	Residual
	189.052
	194
	.974
	
	

	
	Total
	230.132
	198
	
	
	

	a. Predictors: (Constant), Sup, Emp, Obl, Eff
	
	
	

	b. Dependent Variable: Int
	
	
	
	



So we can see that, the outcome of this research is statistically significant as we can see that the significant value is 0.000 (i.e., P = 0.000), which is below 0.05.

4.6 Path Analysis: CFA
Path analysis is a type of structural Equation Modeling (SEM). It involves testing of a relationship among a set of variables theoretically. 
Figure: Path Analysis[image: ]

So from the figure, we can see that Moral obligation shows a Non –Significant effect on Islamic Entrepreneurial Intentions and that is indicated by a Negative value of -.28.Otherwise, the entire variable shows a significant effect on Islamic Entrepreneurial Intentions. Here self-Efficacy shows the highest significant among the all variables. Here question number Nineteen (Q19) is not significant that is indicated by a negative value of -.12. Thus without Q19,all questions are looking significant either more or less.
So, my hypotheses are true.










                                CHAPTER 5
Conclusion
Based on correlation analysis we can see that the variables (Empathy, Moral Obligations, Self-efficacy, Perceived social support ) have a significant impact on Islamic entrepreneurial Intentions that means also have a significant impact on willingness to participate in Islamic entrepreneurship (establishment of Islamic Enterprise). Based on descriptive statistics, Moral Obligations seem to be most impactful measure, and Empathy as well as Self-Efficacy seems to be more influential measure than perceived social support.
Now ethics are becoming more and more important to take into account in all aspect of modern life, including Entrepreneurship and business. So Islam is standing very strong and stipulates that business activities must be carried out on the basis of social welfare, fairness, justice, and ethical values. .Moreover, as Islam ever promoted science and valued efforts, it emphasizes the use of technological outcomes but in a proper and useful way. Currently, Islamic entrepreneurship examined as a new terminology in reach of actual social entrepreneurship and social enterprise theory & research. As the person on duty of Allah, every Muslim entrepreneur should manage their activities into two role-plays such as People development and spiritual development. That’s why Islamic Enterprises have more opportunities to maximize social welfare especially for the poor people than traditional business organizations. 
At the end, I can say that the findings from the paper leave a scope for further research and would help to go beyond the traditional business. And the study will very much helpful to gather proper understanding about Islamic Entrepreneurship as well as the variables that may influence the Islamic Entrepreneurial Intentions.  
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Appendix:
                                                        Questionnaire
                                                                On
                              Factors Affecting the Islamic Entrepreneurial Intentions 
	1=Strongly Disagree, 2=Disagree,3=Somewhat Disagree, 4=Neutral, 5=Somewhat                                                                                                                                                   Agree, 6=Agree, 7= Strongly agree



	Items
	Opinion

	Prior Experience
	
	
	
	
	
	
	

	Q1. I have some experience working with socio-economic problems (e.g. poverty, income inequality, corruptions, pollutions etc.)
	1
	2
	3
	4
	5
	6
	7

	Q2. I have volunteered or otherwise worked with Islamic enterprises
	1
	2
	3
	4
	5
	6
	7

	Q3. I know a lot about Islamic enterprises
	1
	2
	3
	4
	5
	6
	7

	Empathy
	
	
	
	
	
	
	

	Q4. When thinking about socio-economically disadvantaged people , I try to put myself in their shoes (i.e. to be in their place)
	1
	2
	3
	4
	5
	6
	7

	Q5. Seeing socio-economically disadvantaged people arouse an emotional response in me
	1
	2
	3
	4
	5
	6
	7

	Q6. I feel compassion for socio-economically disadvantaged people  
	1
	2
	3
	4
	5
	6
	7

	Moral Obligation
	
	
	
	
	
	
	

	Q7. It is an Islamic religious responsibility to help people less fortunate than ourselves
	1
	2
	3
	4
	5
	6
	7

	Q8. We are obliged by Islamic moral values to help socio-economic disadvantaged people
	1

	2

	3

	4

	5

	6

	7


	Q9. Islamic social justice required that we help those who are less fortunate than ourselves
	1
	2
	3
	4
	5
	6
	7

	Q10. It is one of the Islamic principles that we should help socio-economically disadvantaged people
	1
	2
	3
	4
	5
	6
	7

	Islamic Entrepreneurial Self-Efficacy
	
	
	
	
	
	
	

	Q11. I am convinced that I personally can do something in the Islamic way to address socio-economic challenges if I put my mind to it
	1
	2
	3
	4
	5
	6
	7

	Q12. I could figure out (determine) an Islamic way to solve socio-economic problems that society faces 
	1
	2
	3
	4
	5
	6
	7

	Q13. Solving socio-economic problems is something that each of us can contribute to
	1
	2
	3
	4
	5
	6
	7

	Perceived Social Support
	
	
	
	
	
	
	

	Q14. People would support me if I want to start an Islamic enterprise to help socio-economically disadvantaged people
	1
	2
	3
	4
	5
	6
	7

	Q15. If I plan to address a significant socio-economic problem, people would back me up
	1
	2
	3
	4
	5
	6
	7

	Q16. It is possible to attract investors for an Islamic enterprise that wants to solve socio-economic problems
	1
	2
	3
	4
	5
	6
	7

	Islamic Entrepreneurial Intentions
	
	
	
	
	
	
	

	Q17. I expect that at some point in the future I will be involved in launching an Islamic enterprise that aims to solve socio-economic problems 
	1
	2
	3
	4
	5
	6
	7

	Q18. I have a preliminary idea for an Islamic enterprise on which I plan to act in the future
	1
	2
	3
	4
	5
	6
	7

	Q19. I do not have any plan to start an Islamic enterprise in the future
	1
	2
	3
	4
	5
	6
	7

	Islamic Entrepreneurship
	
	
	
	
	
	
	

	Q20. I am participating in Islamic entrepreneurship
	1
	2
	3
	4
	5
	6
	7


Demographic Information
Q21. How long are you participation in social entrepreneurship?
Q22. Age: ……            Q23. Gender: M/F                Q24. Education………
Q25. Monthly Income: …………Q26. Religion: (a) Islam (b) Hinduism (c) Christianity
Q27. Marital Status: (a) Single (b) Married (c) Divorced
                                               Thank you so much for your time




Independent 
1.Empathy
2.Moral Obligation
3.Self-Efficacy
4.Social support


Dependent
1.Islamic
Entrepreneurial 
Intentions 
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