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Abstract 
At the present time social media is part of our daily life. A vast majority of the customers or users are actively involved in social media. Some people are busy in Facebook; some others are busy in YouTube, Pinterest, Twitter or other similar social media sites. In this social sites, people are sharing their feelings, knowledge, some motivational speech, photos, videos and many more to other customers or users. In this report I wanted to examine the scope and nature of activities the customers are engaged in social media in Bangladesh. 
I also intended to present brief historical background of the major social media sites. Which sites were launched first, which is the most popular site in the first time and also now at this time which is favorite to every class of people. 
After a literature review, I have developed the instruments for the purpose of measuring customers’ attitudes towards certain activities in social media. On the basis of the instruments identified, a questionnaire was developing containing questions related to the various activities in social media: information processing and sharing, entertainment, social connection, and overall usefulness of social media. After analyzing the data form the completed 50 questionnaires, I interpreted the findings with due statistical underpinnings. 
Sample characteristics are profiled in terms of Gender, Education, Profession and average monthly income. Then I tried to measure reliability of the constructs used, examine the relationship among the construct, impact of the profession, education and income on the various constructs. 
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[bookmark: _Toc518121243]Introduction 	

Nowadays the communication process is much easier than the past time. In the past people could communicate with other people via Telephone or the mobile phone. It’s much more expensive rather than the new technology communication process. Internet, with its diverse apps, went a long way from being just a helpful tool in many activities, to being an essential part of our lives. Social networks (or social networking sites, abbr. SNS) are the on-line services that became so popular, that nowadays it is hard to imagine how would life look like without them. Emergence of smartphones enabled constant accessibility and omnipresence of SNS. All of this resulted in SNS being, not some “separate universe” parallel to our real life, but inseparable part of our lives, they are interlaced with our private life, relationship, friendships, job, school, hobbies, everything. In this world there have a lot of social networking sites such as Facebook, Twitter, YouTube, Viber, IMO and many more. This new era communication process is much cheaper than the others.  A site that enables endorsers of associate, generally by asking for that others add them to their visible of contacts, by shaping or joining sub-bunches based around shared interests, or distributing content with the goal that a determined gathering of supporters can get to it. At this time social site not only for the communication with each other’s. If a customer wants some suggestion about any product he or she can get it through the social site. Customer also can see the rating of the product. A businessman can also offer a business proposal over the social networking site. This is not end it’s also help to others. If anyone want to write some blog he can write and he can published it in some social site. On the other hand customer also can get motivational speech which can help to motivate him. Social site also help to the students. 






[bookmark: _Toc518121244]Purpose of the Social Media: 
[bookmark: _Toc518121245]In according to Umi Digital, “Facebook, Twitter, Instagram, Google plus; some types of the Social Media world that we can’t overlook anymore.  A regularly expanding number of associations see advantage potential in the billion Social Media customers on the web. Furthermore, those associations are right. There's an enormous measure of money to be created utilizing Social Media in case it is used the right way. Marketing and publicity through Social Media can be very simple when you recognize what customers are searching for. We live in an issue economy where regard and trust are basic parts of the potential clients obtaining a thing. Customers would prefer not to purchase only an item any longer. Customers need to purchase a way of life. What's more, they need to know everything about the item before buying. In light of this current, it's critical to cooperate and take an interest in the potential client. The huge oversight that organizations make when utilizing Social Media is that they just toss data on the customers with no collaboration. 
So the first reason for Social Media isn't just for you to speak with other individuals. It's likewise a successful device for business advancement. It's not just an approach to tell individuals that you exist, however, to become more acquainted with your group of onlookers”. 
[bookmark: _Toc518121246]Importance of Social Media (Customer Service) 	

At Border Channel Media, we know the significance of being naturally found via web-based networking media, however, is effectively found via web-based networking media similarly suggests opening yourself up to Customers benefit issues. Rather than being frightened away by this result, we enable our customers to grasp the presentation. By understanding the significance of this Customers benefit outlet and creating techniques to be receptive to social, our customers are set up to convey brilliant Customers benefit. 
· Communication is nearly immediate – In the present time communication is become easier and quicker. Around 40% of customers who are busy in the online sector and they can comment or complain if they facing a problem or need an information then customer get feedback within 1 hour. Being accessible and managing your page regularly will allow your gathering to respond in a way that will satisfy examiners. Various people online essentially should be heard. Despite whether you can't speedily handle their worry, knowing quickly that you are there to help will go far.

·  A personal experience - Customers getting out for a specific brand will honor the quick reaction and customers tone. There won't be any consequently produced messages or tone-based telephone charges. It's only an inquiry, trailed by an answer. Online networking similarly permits to consider the item reaction and present it in a more easygoing, conversational tone, along improving the brand.

· Brand mentions – Nowadays a new product can be popular on social media. Because people are more interact on social media and you have more opportunities to point back to your own brand. Your targeted customers will mention your brand in their posts, making you noticeable to all their friends. Even if they come to you with a worry or a matter, you’ll get brand visibility and a chance to display your capacity to rapidly and successfully redress the issue. This movement will help your social confirmation. 








[bookmark: _Toc518121247]Literature Review
[bookmark: _Toc518121248]
Historical Overview of Social Networking Sites

Last century has given the birth of computer-mediated communication which is the base of online social networking. After observing the strong interest of people in online social network sites, overflow of online social networking sites has drowned the computer mediated communication market. Let’s take a look into historical mirror to grab the sound knowledge of online social network sites.

Six Degree
In according to CBS News, “Many experts corresponded that six degree.com is the 1st social site.  1997 six degree.com has established. As of now, they have been pulled in a huge number of users and customers”. However they give a support of their users and customers just three years. In the year of 2001 they were shut down their sites. Six Degrees was the first site to connect people, create user profiles, allowed messaging, and providing the feature to search the friends, like todays other online social network sites. In the year 1997 to 2001, numerous online person to person communication locales are attempting to survive however the genuine blast comes after 2001 when online web-based social networking was developing quickly. 
Friendster
“Friendster launched in 2002. Friendster noted feature was to make the friend of friends, meet strangers and approaching opposite for romance. It was designed to compete with Match.com, beneficial online dating site. While most dating sites focused on introducing people to strangers with similar interests, Friendster was designed to help friends-of-friends meet, based on the assumption that friends-of-friends would make better romantic partners” (Harshana, 2011). “The problem is occur when Friendster user profiles exceeded over 300,000 users, it start facing the technical problem and ultimately frustrated user start joining other social networking sites” (Boyd & Ellison, 2008).
MySpace
MySpace has been launched in 2003 and still not only available but also become one of the noted online social network sites. “It increase quick development when rumors of possible fee implementation about possible cost utilization about Friendster was detailing progressively, as result Friendster customers joined the MySpace” (Boyd & Ellison, 2008). As of the year 2010, MySpace has features like discharges, customer social events, MySpace IM, MySpace TV (video), applications, MySpace compact, MySpace news, MySpace classiﬁeds, MySpace karaoke, MySpace reviews and MySpace exchanges. “By late 2007 to 2008, MySpace was seen as the primary individual to individual correspondence on the world” (Harshana, 2011). “The idea behind the MySpace, it is for single people who need to meet distinct singles or social arrangers who need to interface their helpers with various partners, particularly for music lovers” (MySpace, 2013).
LinkedIn
 In the year 2003, LinkedIn began. We can state it is a more business-arranged interpersonal interaction site for the experts. Here, customers can make a profile or resume. “Your LinkedIn profile outlines your present and past expert experience, your organization and its industry and subsidiaries, your instructive foundation, and any sites you possess or are associated with” (Beal, 2012). The contacts that the customers build up the site are called Connections. Clients can welcome anybody, regardless of whether an enlisted customer or not, to end up an association with that contact. “The site can be utilized by individuals to discover occupations and look for business openings. Managers can list occupations and scan for competitors while work searchers can look for contact ways to apply for employment through associations” (Harshana P, 2011). 
Facebook
In the rapid growth of online social networking, Facebook is the number one most popular and largest online social networking sites in the world. “In February 2004 an undergraduate student of Harvard University Mark Elliot Zuckerberg has launched the Facebook networking site for the student of the university” (Grossman, 2010). Within 24 hours, around 1200 Hravard University students had got membership and signed up. In the year 2005 the name has been purchased and it became from TheFacebook.com to Facebook.com. At that time, membership to the website was restricted to Harvard and all almost all US universities students. In the fall semester of 2006, Facebook began accepting membership of anyone over the age of 13 around the world. “According to Statista, “Facebook had 2.19 billion monthly active users”. 
YouTube 
YouTube first launched in 2005 and has now turned out to be a standout among the most went to sites ever on the web or internet. It started by Jawed Karim, Steve Chen, and Chad Hurley.  YouTube permits to the users to upload, view, rate, share, report, subscribe and comment on videos to the others users. Here users can also be watching movies, listening song and also students can learn many things in the educational videos. April 2005 Jawed Karim uploaded a first video named the video is “Me at the Zoo”. 
Twitter: 
“Twitter is launched in the year of 2006. It was originated in San Francisco, but it's used by people in nearly every country in the world. The organization is available more than 20 languages. Message posting on twitter is called tweet and each tweet is 140 characters in length. Twitter is a real-time information sort out that interfaces you to the latest stories, thoughts, evaluations, and news about what you find attractive. People can see Photos, videos, and discussions straightforwardly in Tweets. Basically discover the records that people find most convincing and take after the discussions” (Twitter Wikipedia)
[bookmark: _Toc518121249]
Consumer Activities in Social Media
Nowadays, consumers are attached in a variation of activities, consumer are busy to sharing knowledge, engaging in content discussion with other customers. In the beginning of the social sites people only involved for personal uses or for some entertainment. Now it’s not only for the entertainment, now it is become a earning sources sites.  Many people are busy how to earning money by the using o this social sites. It is beneficial for the both side seller and consumer. Now there is problem, some new people, are fake who has fraud to the customers, and now many customers are not believe to that new users, for that reasons, it create problem to the existing  users who have involved in business or any others sources where they can earn the money. Everything’s also happened in Bangladesh. People can earn the money and also many people are facing the problem. Now I am tell about the consumer activity in some social media which is popular in Bangladesh. 
1. Facebook:  In the world Facebook is the most popular social site. Every class of people is using that site. The aim of the site is how people can easily communicate with each other. At the early stage of this site users are only busy for communicate each other’s beyond the country. After some year later users are not only busy for communication with others, users can also helping others for any purpose. In this Facebook users are now create content, share pictures or videos and also many users are use this sites for earning money. In Bangladesh it is just like popular then the other country. Before 10 years ago only few are using that sites for communicate with other knowing persons. But now every class of people is using Facebook. Here some consumer activity in Facebook: 

· In Bangladeshi consumers is mainly use that site for communicate with his or her friends, colleagues, cousins and many for people. In the past time, communication system is much more difficult but Facebook has made it very easy. 

· In Bangladesh customer or user are sharing information their Facebook friends. If customers want to know about the new products customers can talk with their friends or some existing Facebook pages where customer can talk about the product and get the information about the product.

· In our country Facebook is also using for business. Nowadays many users set their online business in the Facebook. They can easily communicate with their customers. Customers also can easily buy goods in the Facebook. Also many recognized online and offline Business Company can reach the consumer through Facebook advertising. 

2. Twitter: It is positioned on the second number in the social communication sites in Bangladesh. Twitter is a great degree standard small-scale site its customers can go with whom they have to take subsequent to joining agents on-screen characters entertainers' models or any of their best picks stars and buddies. You can in like manner grant your feelings to your partners in 160 words which Twitter calls a 'tweet'. 

3. LinkedIn:  It is placed on the third number communication sites in Bangladesh. It is to a great degree understood by the business class, and that is the reason the best administrators and leaders of phenomenal associations have their profiles on this site. It is the best relational connection page for the people who need to occupations as their profile will work as CV and people can offer them businesses through this casual correspondence site. 

4. YouTube: YouTube is another social site which is popular in the world. YouTube enables clients to transfer, see, rate and share, add to top choices, report, remark on recordings, and buy into different customers. It offers a wide assortment of customer created and corporate media recordings. Accessible substance incorporates video cuts, TV demonstrates cuts, music recordings, small and story movies, sound records, motion picture trailers, live streams, and other substance, for example, video blogging, short unique recordings, and instructive recordings. In Bangladesh, YouTube is 4th popular social site. 
· Customers can get a suggestion about any products by videos. 
· If one customer or user needs some motivational speech he or she can see the motivational videos in the YouTube. In our country there have a many goods motivational speakers. For example Sabirul Islam, Solaiman Shukhon, Ayman Sadik and many more. 
· Customers can know about many products by the ads which are telecast in YouTube. 
· Many Hotel company create a blog by the famous artist and that blog video they have been uploaded in YouTube for their customers. 
· Before purchasing any product customer can check the product specification bt the videos.

5. Pinterest: Despite of the way that it has not been quite a while that Pinterest was shown in any case, it has made its name in light of the achievement of the Android telephones. It is situated on the fourth number in the summary of best five best long-range casual correspondence locales in Bangladesh. The clients can make a pin board and stick any life occasion or photographs on their pin board. Fundamentally, Pinterest is your own particular individual journal and feelings that you provide for your mates. Here some customers activity in Pinterest.
· After log in Pinterest, Pinterest want to know about you favorite things which you want to follow. 
· After that you get much information for your favorite topics. 
· One customer can upload his own topic to help the other customers. 
· Here customers can now get the information about the new fashions of the cloths, new technology, foods, cars and many more. 
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[bookmark: _Toc518121251]Objectives of the Study: 
Objectives of the study are identified below:
1. To evaluate the evolution of the various social media sites. A brief historical background of the each of the most popular social media sites will presented and evaluated.
2. To examine the respondents’ involvement in ‘information searching’ activities in the social media.
3. To examine the respondents’ involvement in ‘entertainment’ activities in the social media.
4. To examine the respondents’ involvement in ‘social connection’ activities in the social media.
5. To understand the overall perception of the respondents regarding the social media.
6. To measure the reliability of the constructs considered in the study. Cronbach alpha value will be calculated for each of the constructs considered in this study.
7. To evaluate each construct by identifying and reporting the basic descriptive statistics and constructing a confidence interval assuming 95 percent level of confidence for each of the constructs considered in the study.
8. To examine the relationship among the constructs considered in this study. A lower-diagonal matrix of correlations will be constructed and interpreted with due statistical underpinnings.
9. To evaluate the impact of various demographic characteristics of the respondents on the constructs considered in the study.


[bookmark: _Toc518121252]Methodology of the Study: 
The methodology of the study can be summarized in terms of the following aspects:
1. Sampling and Sample Size:  Non-probabilistic sampling was used for the purpose of collecting the data. More specifically, convenience sampling was used. Sample size used in the study is 50 respondents currently living in Dhaka city.
2. Types of Data: Following types of data were used:
a. Secondary Data: Secondary data were collected and used for the preparation of brief historical background of each of the most popular social media sites. They were also used in the preparation of the literature review.
b. Primary Data: Primary data were collected by administering a questionnaire designed to collect data related to basic demographic characteristics of the respondents and to measure their attitudes toward various previously mentioned activities in various social media sites.
3. Instruments Used: The instruments used to collect the respondents’ attitudes toward various activities in social media sites are below:
4. Analyses to be used: Descriptive statistics were used to profile the respondents of the study. Frequency distribution will be constructed for each of the respondents’ characteristics. Cronbach alpha value will be calculated for each of the constructs considered in the study. Correlations among constructs will be measured and a lower-diagonal correlation matrix will be constructed and interpreted with due statistical underpinnings. Several one-way ANOVAs will be conducted for the purpose of evaluating the impact of various characteristics of the respondents on the considered constructs.
[bookmark: _Toc518121253]Chapter: Findings of the Study














1. [bookmark: _Toc518121254]Sample Characteristics: 
The sample characteristics can be described in terms of gender, education, profession, and average monthly family income:

· Gender:  There have two types of gender. One is Male and another is Female. In male section, frequency has 30, percent and valid percent both are 60 and the cumulative percent is also 60. On the other hand, female frequency level is 20, percent and valid percent are both 40 and the cumulative percent is 100. Total number of respondents is 50, 30 of them are male and 20 of them are female. 

· Education:  In terms of education, we have considered four levels of education, SSC, HSC, Bachelor and masters or equivalent. In the SSC they have 2 frequency, percent, valid percent and cumulative percent has 4. In the section of HSC there has only 1 frequency and there percent and valid percent are both 6 and the cumulative percent is 6. Third is Bachelor, there frequency level is 40, percent and valid percent are both 80 and the cumulative percentage is 86. And the last one is masters, there frequency level is 7, percent and valid percent both are 14 and 100 percent cumulative level. Total education frequency level is 50 and percent and valid percent are both 100. 

· Profession:  In terms of profession, we have considered four types of profession: student, service holder, business and others. 41 frequency in student sector and there percent, valid percent and cumulative percent has 82. In the service holder they have 5 frequency, 10 is a percent and valid percent and there cumulative percent have been 92. 2 frequency businesses, percent and valid percent have 4 and the cumulative has 96 percent. Others frequency has 2, 4 percent is valid and cumulative have 100 percent. Total is same as like first two sectors. 
· Average Monthly Family Income: In terms of average monthly income we have given 5 options to our respondents. First income range is 3000 or below, there frequency has 2, 4 percent is valid and 4 percent is cumulative. Second is 3000 -60000, there frequency has 9 18 percent is valid and cumulative has 22 percent. Third is 60000-90000, there frequency has 16, 32 percent is valid and cumulative has 54 percent. Second last ratio is 90000-120000, there frequency has 12, 24 percent is valid and cumulative has 54 percent. The last one is above 120000, there frequency level is 11, 22 percent is valid and cumulative percent is 100. Total is same as like the others sector.   

2. [bookmark: _Toc518121255]Reliability of the constructs used:  

· Information and processing activities: Here first we talk about the Cronbach Alphas. “In the according to Institute for Digital Research and Education”, “Cronbach’s alpha is a measure of internal consistency, that is, how closely related a set of items are as a group. It is considered to be a measure of scale reliability. A "high" value for alpha does not imply that the measure is un-dimensional”.
[image: ] 
Here the Cronbach Alpha value calculated for the construct information and processing activities is found to be 0.6656, which is deemed to be questionable.

· Entertainment Activities: Here first we talk about the Cronbach Alphas. “In the according to Institute for Digital Research and Education”, “Cronbach’s alpha is a measure of internal consistency, that is, how closely related a set of items are as a group. It is considered to be a measure of scale reliability. A "high" value for alpha does not imply that the measure is un-dimensional”.
   [image: ]
Here the Cronbach Alpha value calculated for the construct social connection activities is found to be 0.7978, which is deemed to be acceptable. 

· Social Connection Activities: Here first we talk about the Cronbach Alphas. “In the according to Institute for Digital Research and Education”, “Cronbach’s alpha is a measure of internal consistency, that is, how closely related a set of items are as a group. It is considered to be a measure of scale reliability. A "high" value for alpha does not imply that the measure is un-dimensional”.
[image: ]
Here the Cronbach Alpha value calculated for the construct social connection activities is found to be 0.7978, which is deemed to be acceptable. 

· Others: Here first we talk about the Cronbach Alphas. “In the according to Institute for Digital Research and Education”, “Cronbach’s alpha is a measure of internal consistency, that is, how closely related a set of items are as a group. It is considered to be a measure of scale reliability. A "high" value for alpha does not imply that the measure is un-dimensional”.
[image: ]
Here the Cronbach Alpha value calculated for the construct others activities is found to be 0.6605, which is deemed to be questionable.

Individual Item Evaluations: 


Number of respondents = 50
Minimum = 1.00
Maximum =5.00
Mean Value = 3.74
Standard Deviation =0.92162 



Number of respondents = 50
Minimum = 1.00
Maximum =5.00
Mean Value = 3.9
Standard Deviation =1.03510 




Number of respondents = 50
Minimum = 1.00
Maximum =5.00
Mean Value = 4.18
Standard Deviation =0.71969 




Number of respondents = 50
Minimum = 1.00
Maximum =5.00
Mean Value = 3.9
Standard Deviation = 0.88641




Number of respondents = 50
Minimum = 1.00
Maximum =5.00
Mean Value = 3.34
Standard Deviation =1.23899 




Number of respondents = 50
Minimum = 1.00
Maximum =5.00
Mean Value = 3.56
Standard Deviation = 0.99304




Number of respondents = 50
Minimum = 1.00
Maximum =5.00
Mean Value = 3.84
Standard Deviation = 0.88893




Number of respondents = 50
Minimum = 1.00
Maximum =5.00
Mean Value = 3.7
Standard Deviation = 1.01519




Number of respondents = 50
Minimum = 1.00
Maximum =5.00
Mean Value = 4.08
Standard Deviation = 0.87691




Number of respondents = 50
Minimum = 1.00
Maximum =5.00
Mean Value = 3.86
Standard Deviation = 1.08816




Number of respondents = 50
Minimum = 1.00
Maximum =5.00
Mean Value = 3.42
Standard Deviation =1.05153 




Number of respondents = 50
Minimum = 1.00
Maximum =5.00
Mean Value = 3.86
Standard Deviation = 0.94782




Number of respondents = 50
Minimum = 1.00
Maximum =5.00
Mean Value = 4.00
Standard Deviation = 0.90351




Number of respondents = 50
Minimum = 1.00
Maximum =5.00
Mean Value = 3.68
Standard Deviation = 1.07741




Number of respondents = 50
Minimum = 1.00
Maximum =5.00
Mean Value = 3.16
Standard Deviation = 1.01740




Number of respondents = 50
Minimum = 1.00
Maximum =5.00
Mean Value = 3.64
Standard Deviation = 1.19112


















	Descriptive Statistics

	 
	N
	Minimum
	Maximum
	Mean
	Std. Deviation

	I1
	50
	1.00
	5.00
	3.7400
	.92162

	I2
	50
	1.00
	5.00
	3.9000
	1.03510

	I3
	50
	3.00
	5.00
	4.1800
	.71969

	I4
	50
	1.00
	5.00
	3.9000
	.88641

	I5
	50
	1.00
	5.00
	3.3400
	1.23899

	E1
	50
	1.00
	5.00
	3.5600
	.99304

	E2
	50
	1.00
	5.00
	3.8400
	.88893

	E3
	50
	1.00
	5.00
	3.7000
	1.01519

	S1
	50
	1.00
	5.00
	4.0800
	.87691

	S2
	50
	1.00
	5.00
	3.8600
	1.08816

	S3
	50
	1.00
	5.00
	3.4200
	1.05153

	S4
	50
	1.00
	5.00
	3.8600
	.94782

	S5
	50
	1.00
	5.00
	4.0000
	.90351

	O1
	50
	1.00
	5.00
	3.6800
	1.07741

	O2
	50
	1.00
	5.00
	3.1600
	1.01740

	O3
	50
	1.00
	5.00
	3.6400
	1.19112

	Valid N (listwise)
	50
	 
	 
	 
	 






3. [bookmark: _Toc518121256]Examine the Relationship among Construct:  

Correlations among the various constructs considered in the study are shown in the lower diagonal matrix.
	
	I
	E
	S
	O

	I
	1
	
	
	

	E
	.639**
	1
	
	

	S
	.701**
	.713**
	1
	

	O
	.681**
	.660**
	.753**
	1


** Significant at 99% level of confidence 
· Entertainment: There is a strong relationship (r=0.639) between information and entertainment. This relationship is found to be statistically at 99% level of confidence.  
· Social Connection: There is a strong relationship (r=0.701) between information and social connection. This relationship is found to be statistically significant at 99% level of confidence. 
There is another strong relationship (r=0.713) between entertainment and social connection. This relationship is found to be statistically at 99% level confidence. 

· Others: At first strong relationship (r= 0.681) between information and others. This relationship is found to be statistically significant at 99% level of confidence. 

· Another strong relationship (0.660) between entertainment and others. This relationship is found to be statistically significant at 99% level of confidence. 
· At last strong relationship (r 0.753) between social connection and others. This relationship is found to be statistically significant at 99% level of confidence. 

4. [bookmark: _Toc518121257]Examine the impact of profession: 

In the examining the impact of profession on Information (Student, Service Holder, Business and other), the following hypothesis can be formulated, 
Ho: µ1= µ 2= µ 3= µ 4
H1: µ1≠µ2≠µ3≠µ4
F=0.548 
Sig=0.652
α= 0.05 
So Ho will be accepted because the value of the significance is greater than the assumed value of α= 0.05 (95% level of confidence)
The second impact of profession is entertainment; the following hypothesis can be formulated,
Ho: µ1=µ2=µ3=µ4	
H1:µ1≠µ2≠µ3≠µ4
F=0.964
Sig=.418
α= 0.05
So, Ho will be accepted because the value of the significant > σ

Third impact of profession is social; the following hypothesis can be formulated, 
Ho: µ1=µ2=µ3=µ4
H1: µ1≠µ2≠µ3≠µ4
F=0.479
Sig=0.698
α= 0.05
So, Ho will be accepted because of the significant > σ 

Profession on others, 
Ho: µ1=µ2=µ3=µ4
H1: µ1≠µ2≠µ3≠µ4
F= 1.195
Sig= 0.322
α= 0.05
So, Ho will be accepted because of the significant > σ 

5. [bookmark: _Toc518121258]Examine the impact of Education: 

In the examining the impact of Education on Information (SSC or bellow, HSC, Bachelor, Masters or equivalent) the following hypothesis can be formulated, 
Ho: µ1=µ2=µ3=µ4
H1: µ1≠µ2≠µ3≠µ4
F=0.657
Sig=0.583
α= 0.05
So, Ho will be accepted because of the significant>σ 

The second impact of education is entertainment, 
Ho: µ1=µ2=µ3=µ4
H1:µ1≠µ2≠µ3≠µ4
F= 0.441
Sig=0.725
α=0.05
So, Ho will be the accepted because the value significant> σ 



Third impact of education is social,

Ho: µ1=µ2=µ3=µ4
H1: µ1≠µ2≠µ3≠µ4
F=0.332
Sig=0.802
α= 0.05
So, Ho will be accepted because the value sig>σ

Education on others, 
Ho: µ1=µ2=µ3=µ4
H1: µ1≠µ2≠µ3≠µ4
F=0.984
Sig=0.409
α= 0.05
So, Ho will be accepted because the value sig>σ

6. [bookmark: _Toc518121259]Examine the impact on Income:  

In the examining the impact of income on Information (30000 or bellow, 30000-60000, 60000-90000, 90000-120000, above 120000) the following hypothesis can be formulated, 
Ho: µ1=µ2=µ3=µ4
H1: µ1≠µ2≠µ3≠µ4
F=1.178
Sig=0.333
α=0.05
So, Ho will be accepted because the value sig>σ 

Second impact on income is entertainment, 
Ho: µ1=µ2=µ3=µ4
H1: µ1≠µ2≠µ3≠µ4
F=1.921
Sig=0.123
α= 0.05
So, Ho will be accepted because the value sig>σ

Third impact on income is social, 
Ho: µ1=µ2=µ3=µ4
H1: µ1≠µ2≠µ3≠µ4
F= 1.437
Sig= 0.238
α= 0.05
So, Ho will BE accepted because the value sig>σ

Income on Others, 
Ho: µ1=µ2=µ3=µ4
H1: µ1≠µ2≠µ3≠µ4
F=3.026
Sig= 0.027
α= 0.05
So, Ho will not be accepted because the value sig<σ





7. [bookmark: _Toc518121260]Examine the Major Contracts:  

· Information: 
Mean = 3.81
SD (S) = 0.64
Now the following confidence interval can be constructed here assuming 95% level of confidence, 
C.I=  D                                           
    = 3.81  0.18
    = (3.63 ↔ 3.99) 
               D= Z* σ
                  = 1.96* (S ÷)
                  = 1.96* (0.64÷) 
                  =   0.18
· Entertainment: Mean  = 3.7
                                 SD (S)= 0.72

Now the following confidence interval can be constructed here assuming 95% level of confidence, 
C.I=   D 
     = 3.70.2
     = 3.9↔ 3.5

D= Z* σ
   =1.96* (S÷ )
   =1.96*(0.72÷)
   =0.2 
· Social: Mean  = 3.84
                 SD(S) = 0.73

Now the following confidence interval can be constructed here assuming 95% level of confidence,
C.I=  ± D
     = 3.84 ± 0.20
     =4.04↔3.64

D= Z* σ
   =1.96*(S÷) 
   =1.96*(0.73÷)
   =0.20

· Others: Mean = 3.5 
                   SD(S)= 0.85

Now the following confidence interval can be constructed here assuming 95% level of confidence, 
C.I= ±D 
     = 3.5±0.24 
     = 3.74↔3.26

D= Z* σ
   = 1.96*(S ÷ ) 
   = 1.96*( 0.85÷)
    = 0.24 

[bookmark: _Toc518121261]Conclusion 

In the whole of the world around 70 percent of the internet users are active on social networking sites. Customers spend minimum 1 hour a day on the various popular sites. We have to assume that relational associations have transformed into a sort of reality in which people pass on, convey, and plainly trust. We moreover should realize that over 60% of those customers get to relational associations by methods for mobile phones, with strong markers that this percent will just addition later on years.  
The main target of the social media is how people can easily fulfillment their sufficient needs. In the world there are lots of social sites, but among of these sites which is popular to every customers, and that types of site customers are mainly busy to spend their leisure times. In Bangladesh every class of people or customers are busy in Facebook. Around 70 to 80% people are busy in that site. The Facebook is much more helpful because customers can easily communicate with their known people. Now a days people can create business where they don't need any marketplace cost, and there has no limitation of the marketplace. So it is the good option to create a business. This is only benefit of the one social sites, others sites has also a benefit things which is Morales same as like Facebook. In YouTube customers can create a motivational video, which is helpful to every class of people. In Bangladesh video uploaded in YouTube is also can the medium of earning money. On YouTube peoples target is not only earning money, they can also famous to every persons. In Pinterest people can create content, blogs which is also helpful to the customers. In this report we had create a survey questionnaire where we find out the customers responses in the social sites, and the result of this survey is positive. People are using the social media for the 3 sectors. They using social media for collect the information, for entertainment, for social connections. 
  "In conclusion, social media is, and will continue to be, harmful, unless something is done about it. The power it has over people is dangerous and often goes unnoticed. People should care because if not addressed, or taken care, of social media could cause national and international problems. Social media stunts interpersonal growth and increases narcissism in many internet users. Even if the user is not psychologically affected by social media, they are still in danger. Nobody is immune to the harmful side effects social media including identity theft, stalkers, or hackers. Social networking allows hoaxes and false information to cause widespread chaos. “The dark side of social media is that, within seconds, anything can be blown out of proportion and taken out of context. And it is very difficult not to get swept up in it all. If there are no regulations or limitations on social media, the repercussions will accumulate. People need to change the destructive patterns of social media use before it destroys society. The fast, easy access to information that is supposed to be beneficial to society is actually detrimental to society". (SOCIAL MEDIA'S IMPACT ON AMERICA)
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