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Abstract
This paper is an output of the study on performance of the terracotta business sector in Bangladesh: challenges, opportunities and policy options. The main objective of the study is to assess the viability of terracotta and terracotta sector of Bangladesh, and to suggest with a long-term strategy for development of this sector. There are a number of problems in this sector such as lack of knowledge about this sector among the common people. The main problem of terracotta business is competitive product, just like the products which made by plastic, aluminum. These products is poach the market popularity instead of clay product. The lack of financial stage of potteries is another problem for the terracotta business. That is the reason of less producing terracotta product. There has need to help in the pottery area to protect this terracotta business. There have a number of areas in Bangladesh, where potteries make clay products but at this present time their financial side is not good to increase their business. There has prospective sectors for terracotta but there has requirement to help for saving that prospective sectors. Government subsidies can help the potteries to increase terracotta business. Terracotta items can be exported to foreign country for developing economy section. This will be helpful for the potteries and for the country.
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Introduction:
‘Terracotta’ is one of the centerpiece thing among the traditional items of Bangladesh. Using of terracotta was very popular and usable many years ago. Terracotta tiles companies make exportable tiles. Terracotta tiles is durable. This sector will be one of the foreign currency earning sources, if the government focus on this sector. Using of terracotta jewelries is getting popularity among the young ladies. Lacking of knowledge about terracotta sector are a number of problems among the common people. Terracotta is commercially marketed now in the Bangladesh and potteries are making different kinds of usable terracotta items for trading.

Purpose of the Research:
Terracotta is a traditionalism which is an important part for Bangladesh. In this present time terracotta is international business by exporting. To retain this traditional terracotta is responsibility to all of Bangladesh. For this, terracotta business sector is needed to increase.

Background of Research:
This research study on terracotta, which is the local and branded business in Bangladesh. Raw materials of terracotta are easy to find out. So, businessmen of terracotta can produce their business items by potteries and they can increase their business. Terracotta business sector is a significant source of foreign exchange earnings with higher value additions for Bangladesh. Exporting of terracotta items play an important part of economics in Bangladesh. So terracotta business is directly related with economy section. This sector provides large number of employment opportunity, and for this many people can get their job in terracotta business sector.Terracotta is a part of traditionalism of Bangladesh. The people of rural area are expert to make terracotta items. There has potteries in village area. The trading company of terracotta can get potteries as basic employer for improving their business day by day.

Aim:
Aim of this research, suggest how to increase performance of terracotta business for economic development by foreign export and creating new opportunities in local market.

Broad Objective:
Finding the prospective zone for increasing terracotta business in Bangladesh.

Specific Objectives: 
· To find the problems of terracotta business in Bangladesh
· To know the prospective sectors for terracotta business
· To examine the prospective sectors for terracotta business
· To provide suggestions about export opportunities for terracotta business

Literature Review
Definition of Terracotta:
Since primitive times in cultures around the world, for building construction and figurative arts terracotta has been used, which is a ceramic material. “Baked Earth” is the verbally meaning of terracotta. Terracotta is made from natural clay, which characteristic radish-brown color. Depending on the clay used, the color of terracotta varies slightly. It must be heated to 1000-2000℉ to harden terracotta. A simple greasing of glaze that can make tight the terracotta water. For extra durability or to provide color, terracotta may be glazed. Terracotta is very sturdy material and waterproof.  Palanisamy, (2015)
 System of Terracotta Items Making:
Alluvial soil with a little amount of sand and fresh water from pond form a lump of clay. To produce several items like elephant, horse, Mansa Jhar, the idols of gods and goddesses, the lump thus gets ready to be pressed in dice or put on a wheel with hands with utmost care or simply joining one part with another. Dice prevents innovative creativity, for that, the dice is less utilized in this matter but most of the time this kind of work is done with hands. To dry the objects properly need a period of minimum 7-10 days. Satpathi, (2011)

Present Condition of Potteries and Terracotta:
It is difficult to find buyers of terracotta items now a days in front of terracotta stall beside the road. Because terracotta utensils is losing its popularity due to plastic product. At now there are lots of plastic products in the market. On the other hand, fuel price and cost of raw materials have been increased. As a result potteries fall in great problem. According to potteries, they are not interested to continue their traditional business due to increase of plastic product, high price of wooden-clay and color. Now a days their sales is decreasing day by day. To protect terracotta business, we should be conscious about our historical tradition beside government subsidies. According to terracotta researcher Suresh Pandey says that if the government focus on their condition and give importance on their training program, our country will be a developed byfinancially and we can preserve our traditional history. Potteries should take different strategy to compete with plastic and ceramic.  Chowdhury, (2016)

Terracotta History of a Number of Places:
There have been explain terracotta history of a number of District of Bangladesh in this study.

Rangpur:
In the absence of adequate capital, Pirganj artists potter are facing financial problem. Although clay bank, utensils and so on are popular because of low cost, potteries cannot make those items according to customer demand due to lack of fund. About 2 thousands pottery families live in Pirganj. These potteries make main elements of sanitary latrine beside utensils and they sell those in the market at lower cost to protect their traditional business. Due to lower cost, this clay sanitary goods gain popularity in a number of years. Potteries have started to make this sanitary goods to save their life and to protect paternal profession. The cost of a sanitary closet is 8/10 thousand, which is made by the combination of cement, sand and concrete. Thither, by using pottery materials it is possible to make high-quality sanitary latrine, which price is 3/4 thousand. At present, the potteries of Pirganj are not good by financially. Many potteries have already changed their paternal profession for being extreme financial distress.  Rahman, (2016)
Faridpur:
Now, terracotta art of Faridpur is destructing. Almost 45 years of independence, a lot of things has been changed of the country, but there has no change in terracotta art. Pottery families of Faridpur have no modern machines and equipment for lacking of financial required. Many people are involving in another profession from their forefather pottery profession. A number of Hindu family was involved in pottery art in a number of subdivisions of Faridpur. They are known as ‘Kumar’ or ‘Pal’ in the area. The potteries complained that nobody inquire about them, no one wants to know about their information of weal and woe.At present, they cannot take soil from the river because of fill up the river. Therefore, they buy clay from another village in exchange of money, to bring that clay they are to cost for van.At one time, the use of this terracotta art was appreciation to all.  Rashid, (2017)
Shariatpur:
Traditional pottery of Kartikpur subdivisions of Shariatpur district is extinction. Gradually this heritage is losing due to many problem. Once, many people involved in this potterytradition, but new generation are not seen to come in this profession. About 15-18 hours in a day, they work hard to earn their livelihood. In this age of science, traditional heritage cannot compete with aluminum and plastic product. However, the community of progenitor holds this career in spite of lots of problem.The pottery Subrata Paul of Kartikpur said that this profession is facing great problem to sustain in this digital age. Now, the government has introduced the potteries a disaster loan.  Akand, (2017).

Methodology
Problem Statement:
In our country, the position of terracotta business in Bangladesh is not satisfactory. Due to lack of export opportunities, lack of government subsidies, lack of training, poor condition of potteries and so on make this industry unprofitable. But there is a huge prospect for this industry in our country such as clay ornaments, clay utensils, showpiece made by clay. The limitations and prospects of terracotta business in Bangladesh are stated as a problem in this study.

Data Collection Method:
In this research, there has been used of qualitative method for doing this research. Primary and secondary data have been used in this research study.In this research structured questionnaire has been followed.
Data Analysis Method: All data of this research are qualitative data and qualitative data have been analyzed in this research report. 

Result and Discussion

Explanation of the Questionnaire:
In the study of this research, the survey questionnaire has done with 12 questions. Pattern of these 12 questions are multiple choice question. This questionnaire has served among 20 people. These 20 people are lecturer, student, businessmen and who are doing job.
Survey Questionnaire Analysis:
According to this research, the decision has been taken from those people by analyzing the survey questionnaire.
1. Are the traditional items needed in Bangladesh?
	Chart
	Discussion and Result

	
	Traditional items are more widely accepted by people as it nurturers the culture.



2. Do you think that, the terracotta art is going moribund day by day?
	Chart
	Discussion and Result

	
	The response indicates that the terracotta art is not going moribund and is used by people as they want to stay close to their roots. 





3. Does the terracotta business sector need to increase for saving the terracotta items?
	Chart
	Discussion and Result

	
	From the outcome of this question it is clear that most of all want to increase terracotta business sector for saving the terracotta items. In a number of places terracotta is losing its splendor, and this is known by analysis the research.




4. Do we need more potteries for making terracotta items?
	Chart
	Discussion and Result

	
	Many persons have responded that more potteries are needed to make terracotta items, because many potteries is leaving their profession and joining another profession.



5. Should we decrease the price of raw materials for terracotta?
	Chart
	Discussion and Result

	
	Most of all have respond that it should be decrease the price of raw materials for terracotta, because of high price of raw materials and low benefit of terracotta many potteries is leaving their profession. For this reason, it should be decreased the price of raw materials. 













6. Should we support the potteries for making more terracotta items?
	Chart
	Discussion and Result

	
	Many potteries are losing their interest to make terracotta items because of less profit and less business area. Most of all have respond that it should be needed to support the potteries for making more terracotta items.



7. Should we inspire the potteries for retaining the tradition by making terracotta?
	Chart
	Discussion and Result

	
	Most of all have respond that it should be needed to inspire the potteries for retaining the tradition by making terracotta. Terracotta art is the tradition of Bangladesh, so, it is needed to retain the tradition by make terracotta.




8. Is terracotta business level can be improved in international business side by exporting?
	Chart
	Discussion and Result

	
	Most of all have respond that it can be improved terracotta business in international business side by exporting terracotta items. It is the positive side for the terracotta business to improve its sector and it can also improve the international business by exporting terracotta items.





































































9. Can export of terracotta business increase our economy section?
	Chart
	Discussion and Result

	
	Exporting of terracotta items can growth our economy section. Most of all have respond that it can increase our economy section by exporting of terracotta business.



10.  Should government help potteries by financially for making more terracotta items?
	Chart
	Discussion and Result

	
	The price of raw materials of terracotta is higher, so that, potteries cannot buy all the time raw materials. If government helps them financially, they can make more terracotta items easily. Most of all have respond that government should help potteries by financially. 



11.  Is there any possibility to improve the terracotta business to gain a higher position in future?
	Chart
	Discussion and Result

	
	Most of personsfrom all have respond that it can bepossible or not possible to gain a higher position in future to improve terracotta. More than that persons have respond that it can be possible to improve the terracotta business to gain a higher position in future. So, from thequestion it comes outthatimproving terracotta business to gain a higher position in future is possible.


12. Do you use/purchase any terracotta item?		
	Chart
	Discussion and Result

	
	Most of all have respond that they use several types of terracotta items and this is positive side for the terracotta business to increase its area.



Suggestions and Conclusion
Suggestions:
On the basis of this research the researcher found a number of problems in the terracotta business. To increasing this business and for holding the potteries who make this clay product it is responsible for the business sector and for the country, because this is the tradition of Bangladesh. So, the researcher concern that nobody wants to lost their tradition. To protect the terracotta business everybody should buy and use this product. After doing survey questionnaire the researcher find out that most of the people using terracotta items and this is a positive side for the terracotta business. They also ensure that government need to help the potteries by financially. By help of government exporting of terracotta business can possible to increase.
Conclusion:
Traditionalism is the asset for a country. As like as terracotta is the traditionalism asset for Bangladesh. At now, for lacking of caring this tradition is going lost and also its business side is going damage. The irregularity of interest on terracotta items, lost the popularity and also lost the tradition. Decreasing terracotta business, terracotta items lost proper market policy and domestic product of terracotta is reducing day by day. Similarly, financing part of government are decreasing. In the Bangladesh, there have prospective sectors for doing terracotta business and making terracotta product. For increasing this business, government have to help the potteries by financially. To increasing this business sector people have to increase the uses of terracotta items. Exporting of terracotta tiles and others items can improve the economy section of Bangladesh.
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Appendix
Details of Questionnaires:	
Total Number of Participations: 20, Gender: Male and Female, Age Limit: 23-45, Designations: Lecturer, student and who are doing job in other profession, Date: October 16, 2017
Questionnaire
I am Tamanna Afroz Tiva from IUBAT- International University of Business Agriculture and Technology. I am doing a research for “1st Inter University Undergraduate Research Symposium 2017” which is organized by United International University. In this research my supervisor is Laila Habib. My research topic of this subject is ’’ Increasing Terracotta Business Sector in Bangladesh’’. I want to do survey questionnaire on the basis of this research topic. I want to ask you some questions and I will be thankful to you if you give your valuable time.
Name:                                                                                 Age:	
Gender:
· Male   
· Female
Nationality:                                       Living Area:                                                     Occupation:
Family Income (BDT):  1. 20000 – 40000   2.  40000 – 50000
                                         3.  50000 – 60000 4. Above 60000	

1. Are the traditional items need in Bangladesh?
· Yes 
· No
1. Do you think that, the terracotta is going moribund day by day?
· Yes 
· No          
1. Does the terracotta business sector need to increase for save the terracotta items?
· Yes 
· No
1. Do we need more potteries for making terracotta items?
· Yes
·  No
1. Should we decrease the price of raw materials for terracotta?
· Yes 
· No
1. Should we support the potteries for making more terracotta items?
· Yes 
· No
1. Should we inspire the potteries for retaining the tradition by make terracotta?
· Yes 
· No
1. Is terracotta business level can be improve in international business side by export?
· Yes 
· No
1. Is the export of terracotta business can increase our economy section?
· Yes
·  No
1. Can government help potteries by financially for making more terracotta items?
· Yes
·  No
1. Is there any possibility to improve the terracotta business to gain a higher position in future?
· Strongly agree
· Agree
· Average
· Disagree
· Strongly disagree
1. Do you use/purchase any terracotta item?
· Yes 
· No

-Thank You-
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Price of Raw Materials
Price of Raw Materials	Yes	No	17	3	Support the Potteries
Support the Potteries	Yes	No	18	2	Inspire the Potteries
Inspire the Potteries	Yes	No	19	1	Possibility of Improving Terracotta Business Level
Possibility of Improving Terracotta Business Level	Yes	No	18	2	Increase the Economy Section
Increase the Economy Section	Yes	No	17	3	Government Should Help Potteries 
Government Should Help Potteries 	Yes	No	19	1	To Gain A Higher Position in Future, There Has Possibility to Improve The Terracotta Business
To Gain A Higher Position in Future, There Has Possibility to Improve The Terracotta Business	Strongly agree 	Agree	Average	Disagree	Strongly disagree	6	6	7	1	0	Amount of use/purchase of terracotta item
Amount of use/purchase of terracotta item	
Yes	No	18	2	Traditional  Item
Traditional Item	Yes	No	19	0	
Moriband of Terracotta
Moriband amount of terracotta	
Yes	No	20	0	Increasing Business Sector
Increasing Business Sector	Yes	No	19	1	Need More Potteries
Need More Potteries	
Yes	No	15	5	

