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Executive summery 
Digital tourism is a report about how much people are using digital tools in their travel plan. How people are shifting their manual planning to digital tour. How much digital tourism is affecting people’s life. People are moving toward online services. They want easy and short method of doing their work. These services are now becoming more attractive and also competitive. People are satisfy with online services for their tour and that is what increasing the demand of digital services in market. In this report age range, occupation and gender effects are separately shown. Encouragements behind attraction for digital tour, facilities an benefits getting from digital tour, recommendations and suggestion toward digital tour, and also their satisfaction about digital our will be discussed. 
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1. [bookmark: _Toc22597916]Introduction 
Origin
Digital consumption today is very different from what it used to be, even a few years ago. The use of mobile devices is on the rise and the situation is no different for the tourism industry. Additionally, it might be even more deal-breaking since people use various devices to book their airplane tickets and hotel rooms. Due to that fact, there is an emerging trend of mobile-only travel agencies (MTAs). These companies offer travelers the ability to book tickets through downloadable mobile/tablet-exclusive apps. Although currently most of those services are focusing on tonight-only bookings made by travelers on the go, in the future, we can expect to see an emergence of full-service mobile travelling agencies.
Hospitality and tourism are one of the industries that is most affected by digital development. Transportation and accommodation companies are among the first ones to utilize digital marketing techniques in their practices to engage communities and make sure their customers have the best possible away-from-home experience. In order to perform well and gain competitive advantages, mainly players in the travel industry and hotels are always looking for the newest and greatest ways to reach their buyer persona and tailor their offering to their target audience. 
2. [bookmark: _Toc22597917]Background
People plan for travel whenever they get an opportunity. People thinks traveling is the best way of refreshment. Even though travelling requires a lot of steps but digital tools has shortened these steps in few. Now travelers do maximum of their travelling activities through online. Online services made travelling very much easier that travelers plan any time easily. Online services re beneficial for them as well not ever travelers re taking online services but the quantity of online service takers is large than who doesn’t take online service. In this research paper I am going to extract the proportion of online service consumers and non-consumers, Reasons for taking online service the benefits they are getting from online services their overview for digital tourism.

3. [bookmark: _Toc22597918]Literature review 
Now a day’s people are more addicted to digitalized tools. now people look for more easiest and convenient way to do things. This is the reason people are involving more into taking digital services. There are few reasons why people are interested in digital tourism. 
Use of internet:  now people are addicted to use internet. Use of internet has made their life easier. Internet doesn’t have only vast range of information it has made things on door-stop. Travelers get all information about their destination before going there. They can book their tickets, accommodation, pay their bills and so on. They can all these things in few minutes at any time anywhere with the help of internet. Since going for a tour is no longer lengthy process travelers are more interested in travelling because of digital services for tourism. 
Marketing advertisement: tourist service providers made marketing advertisements so attracted through social media that tourists get interested. Now social media is a very common part of human life. When they see these advertisements again and again, their interest to travel grow up to go for a tour. In the busy schedule of life attracted advertisement of tourist places attract them to visit there for peace and refreshment. 
Convenient: digital tools and system allows a tourist to do all main and necessary tasks from their home or anywhere. They don’t have to go to different places to do those things, they can do these at one market space. That makes things easier and convenient because it requires no physical effort. Before digital services people have to go to the counter to booking their tickets, they had to go hotels to hotels for best room booking, they had to carry cash with themselves, but now they can find these on their hand. This is one of the reason tourists make plans frequently from their busy schedule 
Time and cost saving: tourists don’t have to go door to door for their arrangements for travel. This saves a good amount of money and time. Booking online is cheap because tourists get different kinds of discounts. Online booking saves time and traveling cost for searching best deals of booking. And paying bills with cards brings huge discounts on food and shopping. This is the thing that tourists love most about digital tourism.  
Easily comparable: there are a lot of digital service providers and a lot of web sites each website gives different rate of traveling. Before booking tourist can compare the prices and choose the best or lowest price of the same service. But the same thing if a traveler do for physical counter to counter and hotel to hotel for the best price that will cost huge for the traveler by money, time, and effort. 
These things lead to a question that how much these benefits are inspiring travelers to take digital services. For this some question are going to answer 
Types of travelers are taking online services: involvement of young and corporate people is high in consumption of online service for their tour. 
Benefits they are getting: travelers get discounts if they book online. This saves their time and money both.
Satisfaction: online service providers are providing good service to capture more market share.  
4. [bookmark: _Toc22597919]Purpose statement    
Bangladesh has a lot of tourist places where people wishes to visit again and again or at least for once in their life. Bangladesh is known as beautiful country for its green nature, rivers and ocean. Not only Bangladeshis, people come from out of the country to see the natural beauty of Bangladesh. Travelers design there tour differently. Few travelers do all the activities manually and some do it digitally. Now this report has been prepared to state that how much travelers do their activities digitally.
The aim of preparing this project is to find out how much Bangladeshi travelers are involved into digital tourism rather than traditional tourism and what is their experience regarding digital tourism, their level of satisfaction, their level of buzz marketing about digital tourism experience and also, to find out the sectors of services the service providers should improve. 
People are more involved in various kind of digital tools and sectors to make things easier, so in tourism how much they are involved in digitalized tools is the objective to prepare this report. In every step of life people are taking digital help whether for finding locations for communications, shopping, watching, and booking and so on. Now without digital help we are helpless. Digital devices and platform have made us totally depended on it. We cannot even think about an hour without digitalized things. We now don’t ask to people to know about something we now ask to internet, search the results or reviews for anything. But some or few parts of our life is less involved with digital tools. Digital tourism is one of that. How far people are involved digitally in this case of life. How they are feeling by using digital tools in tourism. With this report all these queries will be answered. Digital tourism can be very beneficial, easier and low in cost. Digital tourism is like a plate full of different foods. 
5. [bookmark: _Toc22597920]Scope & limitations
Scopes
Most of the Surveyed tourists were friendly 
I have enough time to prepare this report
Limitation
Low budget
No previous data about digital tourism
6. [bookmark: _Toc22597921]Methodology
Research type
There are two types of research quantitative and qualitative. I have decided to use quantitate research. Quantitative Research is used to quantify the problem by way of generating numerical data or data that can be transformed into usable statistics. This research gives the accurate result of the research. It is used to quantify attitudes, opinions, behaviors, and other defined variables – and generalize results from a larger sample population. It is a structure and systematic way of collecting data. Quantitative Research uses measurable data to formulate facts and uncover patterns in research. Quantitative data collection methods are much more structured than Qualitative data collection methods. This is the reason for selecting quantitative research type. Quantitative data collection methods include various forms of surveys but for this research purpose I have done paper survey. 
7. [bookmark: _Toc22597922]Data collection (type)
There are two ways of collecting data one is Primary data collection and second one is secondary data collection. Here for this research I have done primary data collection. With a bunch of questions, a questionnaire has been made to complete the survey by going personally to the target audience.
Sample size: 200 tourists were survey 
Sampling technique: for this research probability sampling technique has been used. More specifically stratified sampling is been followed. Sample size is very large that’s why sample is divided into subset of age, gender and occupation and then randomly sampling is performed.  
Data collecting method: 
to collect data from tourists it was necessary to visit a tourists place. For that I have decided to choose a place where a larger population is available. Cox’s bazaar is the largest tourist place of Bangladesh. So I selected cox’s bazaar as my place to collect data. Among a large number of tourists only 200 tourists were surveyed with a questionnaire containing 9 questions. They were asked to answer those questions. Consecutive 5 days needed to complete survey on 200 tourists. 
8. [bookmark: _Toc22597923]Data analysis method 
Cross-tabulation: Cross-tabulation is the most widely used quantitative data analysis methods. It is a preferred method since it uses a basic tabular form to draw inferences between different data sets in the research study. It contains data that is mutually exclusive or have some connection with each other. 


Data presentation method
In this research paper data will be present through bar chats (graphical presentation). With the help of chart anyone can easily understand the numeric information of this research. Graphical presentation gives the clear and easiest picture to the reader. Graphical presents are the best way to present data. 
9. [bookmark: _Toc22597924]Findings
This research is to find out the digital effect on the tourism. To know the effect few questions come in mind that 
· How digital mechanisms attract tourist 
· How much they know about digital tourism 
· How much they use digital tools in traveling?
· how well they serve
· How much travelers are satisfied? 
· Is digital tourism beneficial or not?
· Did someone suggested them to take digital service for their tour 
· Would they suggest to others to take digital service for their tour? 
To know all these a questionnaire has been made to get these answers. As a sample I have selected cox’s bazaar tourist spot to conduct my survey on tourist to know the actual digital effect on tourism. From a large number of tourists of cox’s bazar total 500 samples have been selected. Then the survey conducted on them out of 500 people only 200 people which is 40% of the sample experienced the digital service for their tour and data have been collected from them. 

9.1 Gender proportion of tourists
Among the tourists who said that digital marketing encouraged them, 63% were male and 37% were female. Which means out of 200 tourists 126 tourists were male and 74 tourists were female. So, it can be clearly seen that the majority tourists were male than female who said digital marketing encouraged them.

9.2 Encouragement of digital marketing for tourism
Advertisement works a lot for consumer attraction. And it works well when the advertisement come from a likeable source. Internet is a source which is loved by everyone and spend a good time of their life. People mostly uses internet for their relaxation from hard work, for time pass or for their entertainment. When they see the advertisement while browsing internet the get interested to see look forward of the advertisement. In extent they make plan to visit the place for their refreshment. 
Service providers create the advertisement in a way that is eye catchy. They mainly focus on the beauty of the place because if people like the place and get attracted they will see the other content of the advertisement. Secondly, they expose the travel cost. Because if they find a cheap rate to visit a beautiful place their attraction increases and try to make a plan to visit the place. And finally, the service providers provide the contact for booking. They try to make the contact procedure easy so that tourists don’t lose their attraction thinking of difficulty to contact. 
Sources of digital marketing 
There are few ways by which digital service providers for travels conduct their digital marketing. These sources are mostly used and very much convenient. The sources of digital marketing are 
Email marketing
Most of the people uses email to communicate. Specially, corporate communications are done through email. And email is the mostly used backup reference for social media. All corporate people use email or at least the people who uses social media uses email. So, the marketers send email of the advertisement and invite them to join their campaign and take digital service for tourism. But the response is low than other sources. 
Facebook marketing
Facebook is the most popular platform of people gathering. We can hardly find a person who don’t uses Facebook. So marketer’s main marketing source is Facebook. Because they get the highest reach of the advertisement to the target market. Service providers create Facebook page and promote the page with attractive advertisement to the target audience. They also make Facebook promotional video, and attractive picture posts of the advertisement. By doing this the get a huge customer’s response. This is the main platform where travelers get attracted to the advertisement. 
YouTube
YouTube is a very entertaining and informational video platform where people spent their time according to their need. Service providers make attractive video ads directly to the audience through the channeled. There is another way the advertisers publish their ads. Advertisers publish their advertisement to the other’s video as well. While playing different kinds of video viewers see the advertisement in the middle of the video and that attract the customers.
Social communication platforms 
Other social media platforms allow the advertisers to advertise their content to their platform. They allow the publishers to advertise their content in the opening of the aps or site or after a particular usage of the platform. 
Messenger advertisement
Messenger is the best and highly used communication apps. There is a space for advertisers to publish their content. While using messenger ads pop up to attract target customers. If the audience like the ad and click on it that takes them to the main website and they can see the detail information about that advertisement. It is also one of the big platforms which has huge public gathering and advertisers get huge response from the target audience.   



Mobile marketing 
All the digital marketing platforms are mainly usable through mobile. Advertisers collect target audience contact and create their ad content in written form and send it to the targeted customers. This method is a bit critical and difficult because collecting audience contact is tough.it is helpful but not as helpful as other digital marketing sources. 
Website 
The service providers create website and put all the information along with the attractive advertisement and promote to the target audience. The target audiences visit these websites and get attracted. This platform is much clearer than other platforms because the viewers can get all the information at a place. They can communicate by sending messages or commenting on the published content. They can also book their deal from the website. This is very helpful to the service providers. This the only platform where the service providers gather customers and deal with them it can also be said as a contact place of the customers and the service providers. 
Effect of the digital marketing on tourism 
Digital marketing is very popular now. It is very low cost, easy, responsive, and give a high audience reach. That’s why digital marketing is highly used marketing method. 
The first question was how digital marketing encouraged them. In response different people answered differently. But the majority people answered positively that digital marketing of digital tourism encouraged them to plan for a tour. Service provider’s advertisement created interests for the new visitors and increase interest to visit again to the old visitors. 
Age range of male tourists  
Here the proportion of male age range of who are encouraged with the range of opinion of strongly agree, agreed, neutral, disagree, strongly disagree by digital marketing is shown below.
Strongly agree: tourists who strongly agree that digital marketing encouraged them was 38 persons. This means that they get interested to make a travel plan by the digital advertisement. Digital advertisement worked well for 38 persons of the male tourists. Among them who strongly agree that they encouraged by digital marketing with the age range of 18 to 25 was 17 tourists.  Among them students are 11 tourists, job 4 tourists, business man 2 tourists. From age range of 26 to 35 was 14 tourists. Among them students are 4 tourists, job 6 tourists, business man 4 tourists. From age range of 36 to 50 was 7 tourists. Among them students are 0 tourists, job 5 tourists, business man 2 tourists. 
Agree: tourists who agree that digital marketing encouraged then was 32 persons. This means that they get interested to make a travel plan by the digital advertisement. Digital advertisement worked well for 32 male tourists. Among them who agree that they encouraged by digital marketing with the age range of 18 to 25 was 13 tourists. Among them student are 8, job 4 tourists, business man 1 tourists, from age range of 26 to 35 was 15 Among them students are 3 tourists, job 7 tourists, business man 5 tourists and from age range of 36 to 50 was 4 tourists. Among them students are 0 tourists, job 1 tourists, business man 3 tourists. 
Neutral: tourists who are neutral that digital marketing neither encouraged nor discouraged them was only 19 tourists. This means that digital marketing has no role to make them interested to make a travel plan encouraged by the digital advertisement. Digital advertisement didn’t work well or bad for 19 of the male tourists. Among them who are neutral that they encouraged by digital marketing with the age range of 18 to 25 was 5 tourists. Among them students are 3 tourists, job 0 tourists, business man 2 tourists. From the age range of 26 to 35 was 3 tourists. Among them students are 1 tourists, job 2 tourists, business man 0 tourists, and from the age range of 36 to 50 was 11 tourists. Among them students are 0 tourists, job 7 tourists, and business man 4 tourists.
Disagree: tourists who disagree that digital marketing didn’t encouraged them was 21 tourists. This means that they didn’t get interested to make a travel plan by the digital advertisement. Digital advertisement didn’t work well for 21 male tourists. Among them who disagree that they didn’t encouraged by digital marketing with the age range of 18 to 25 was 5 tourists. Among them students are 3 tourists, job 1 tourists, business man 1 tourists. From the sage range of 26 to 35 was 7 tourists. Among them student are 2 tourists, job 2 tourists, business man 3 tourists and from age range of 36 to 50 was 9 tourists. Among them students are 0 tourists, job 6 tourists, business man 3 tourists. 
Strongly disagree: tourists who strongly disagree that digital marketing encouraged then was 16 tourists. This means that they didn’t get interested to make a travel plan by the digital advertisement. Digital advertisement didn’t work at all for 16 of the male tourists. Among them who strongly disagree that they encouraged by digital marketing with the age range of 18 to 25 was 3 tourists. Among them students are 0 tourists, job 3 tourists, business man 0 tourists, from the age range of 26 to 35 was 4 tourists. Among them students are 1 tourists, job 2 tourists, business man 1 tourists. And from the age range of 36 to 50 was 9 tourists. Among them students are 0 tourists, job 5 tourists, business man 4 tourists.

Age range of female tourists 
Strongly agree: Female tourists who strongly agree that digital marketing encouraged them was 20 tourists. This means that they get interested to make a travel plan by the digital advertisement. Digital advertisement worked well for 20 female tourists. Among them who strongly agree that they encouraged by digital marketing with the age range of 18 to 25 was 7 tourists. Among them student are 5 tourists, job 2 tourists, business women 0 tourists, from age range of 26 to 35 was 9 tourists. Among them students are 2 tourists job 5 tourists, business women 2 tourists and from the age range of 36 to 50 was 4 tourists. Among them students are 0 tourists, job 3 tourists, business women 1 tourists.
Agree: Female tourists who agree that digital marketing encouraged them was 24 tourists. This means that they get interested to make a travel plan by the digital advertisement. Digital advertisement worked well for 24 female tourists. Among them who agree that they encouraged by digital marketing with the age range of 18 to 25 was 11 tourists. Among them students 8 tourists, job 3 tourists, business women 0 tourists, from age range of 26 to 35 was 8 tourists. Among them students are 3 tourists, job 3 tourists, business women 2 tourists and from age range of 36 to 50 was 5 tourists. Among them students are 0 job 3 tourists, business women 2 tourists.
Neutral: Female tourists who are neutral that digital marketing neither encouraged nor discouraged them was only 9 tourists. This means that digital marketing has no role to make them interested to make a travel plan encouraged by the digital advertisement. Digital advertisement didn’t work well or bad for 9 female tourists. Among them who are neutral that they encouraged by digital marketing with the age range of 18 to 25 was 3 tourists. Among them students 0 tourists, job 1 tourists, business women 2 tourists, from age range of 26 to 35 was 2 tourists. Among them students are 1 tourists, job 1 tourists and business woman are 0 tourists, from the age range of 36 to 50 was 4 tourists. Among them students 0 tourists, job 3 tourists, business women 1 tourists.
Disagree: Female tourists who disagree that digital marketing didn’t encouraged them was 11 tourists. This means that they didn’t get interested to make a travel plan by the digital advertisement. Digital advertisement didn’t work well for 11 female tourists. Among them who disagree that they didn’t encouraged by digital marketing with the age range of 18 to 25 was 2 tourists. Among them students are 0 tourists, job 0 tourists, business women 2 tourists, from the age range of 26 to 35 was 3 tourists Among them students are 1 tourists, job 2 tourists, business women 0 tourists. And from the age range of 36 to 50 was 6 tourists. Among them students are 0 tourists, job 4 tourists, business women 2 tourists.
Strongly disagree: Female tourists who strongly disagree that digital marketing encouraged then was 10 tourists. This means that they didn’t get interested to make a travel plan by the digital advertisement. Digital advertisement didn’t work at all for 10 female tourists. Among them who strongly disagree that they encouraged by digital marketing with the age range of 18 to 25 was 2 tourists. Among them students are 2 tourists job 0 tourists, business women 0 tourists. From the age range of 26 to 35 was 3 tourists. Among them students are 1 tourists, job 1 tourists, business women 1 tourists and from the age range of 36 to 50 was 5 tourists. Among them students are 0 tourists, job 4 tourists, business women 1 tourist.


9.3 Online ticket booking: 
Online booking is a part of digital tourism. There a lot of benefits of online ticket booking. It saves money, time and energy. The important benefit is it is very easy. With the increase of internet usage and busyness digitalization also increased. Now people are more centric to the easiest convenient and time saving things. Online booking is the best solution of these problems. 
Now for this report purpose the finding was how much tourists uses online booking for traveling. When the question was asked to the tourist that much convenient is online ticket booking the answered differently.
Age range of male tourists 
As earlier said that here age range is divided into three category which is 18 to 25, 26 to 35 and 36 to 50. Here the proportion of male age range of who are encouraged and strongly agree, agreed, neutral, disagree, strongly disagree by digital marketing is shown below
[bookmark: _Hlk534237396]Strongly agree: tourists who strongly agree that digital booking is convenient for them was 40 tourists. This means that they believe that online booking is beneficial in different manner like it saves time, effort, money, having comfortable` seat. Mostly business man and employees strongly agreed that online ticket booking is convenient for them. Because usually they have less time in hand. Among them who strongly agree that digital booking was convenient for them with the age range of 18 to 25 was 20 tourists. Among them students are 14 tourists, job 4 tourists, business man 2 tourists. From the age range of 26 to 35 was 13 tourists. Among them students 8 tourists, job 2 tourists, business man 3 tourists. From the age range of 36 to 50 was 7 tourists. Among them students are 0 tourists, job 4 tourists, business man 3 tourists.
Agree: tourists who agree that digital booking is convenient for them was 30 tourists This means that they believe that online booking is beneficial in different manner like it saves time, effort, money, having comfortable seat. Also, here mostly business man and employees agreed that online ticket booking is convenient for them. Because usually they have less time in hand. Among them who agree that digital booking was convenient for them with the age range of 18 to 25 was 12 tourists. Among them students are 7 tourists, job 3 tourists, business man 2 tourists, from the age range of 26 to 35 was 10 tourists. Among them students are 4 tourists, job 5 tourists, business man 1 tourists. From the age range of 36 to 50 was 8 tourists. Among them students are 0 tourists, job 5 tourists, business man 3 tourists. 
Neutral: tourists who are neutral about digital booking that digital booking is neither convenient nor inconvenient for them was 21 tourists. This means that they are neutral that online booking is beneficial in different manner like it saves time, effort, money, having comfortable seat. Among them who are neutral that digital booking was convenient for them with the age range of 18 to 25 was 5 tourists. Among them students are 4 tourists, job 0 tourists, business man 1 tourists, from the age range of 26 to 35 was 7 tourists. Among them students are 2 tourists, job 1 tourists, business man 4 tourists, from the age range of 36 to 50 was 9 tourists. Among them students are 0 tourists, job 4 tourists, business man 5 tourists.
Disagree: tourists who disagree that digital booking is convenient for them was 19 tourists. This means that they don’t believe that online booking is beneficial in different manner like it saves time, effort, money, having comfortable seat. Because usually they have less time in hand. Among them who disagree that digital booking was convenient for them with the age range of 18 to 25 was 3 tourists. Among them students are 0 tourists, job 1 tourists, business man 2 tourists, from the age range of 26 to 35 was 7 tourists. Among them students are 3 tourists, job 0 tourists, business man 4 tourists. From the age range of 36 to 50 was 9 tourists. Among them students are 0 tourists, job 3 tourists, business man 6 tourists.
Strongly disagree: tourists who strongly disagree that digital booking is convenient for them was 16 tourists This means that they don’t  believe at all that online booking is beneficial in different manner like it saves time, effort, money, having comfortable seat. Because usually they have less time in hand. Among them who strongly disagree that digital booking was convenient for them with the age range of 18 to 25 was 3 tourists. Among them students are 2 tourists, job 0 tourists, business man 1 tourists. From the age range of 26 to 35 was 5 tourists. Among them students are 1 tourists, job 3 tourists, business man 1 tourists. From the age range of 36 to 50 was 8 tourists. Among them students are 0 tourists, job 5 tourists, business man 3 tourists. 

Age range of female tourists
Strongly agree: tourists who strongly agree that digital booking is convenient for them was 18 tourists. This means that they believe that online booking is beneficial in different manner like it saves time, effort, money, having comfortable seat. Mostly business man and employees strongly agreed that online ticket booking is convenient for them. Because usually they have less time in hand. Among them who strongly agree that digital booking was convenient for them with the age range of 18 to 25 was 9 tourists. Among them students are 5 tourists, job 3 tourists, business woman 1 tourists, from age range of 26 to 35 was 6 tourists. Among them students are 3 tourists, job 1 tourists, business women 2 tourists, from age range of 36 to 50 was 3 tourists. Among them students are 0 tourists, job 2 tourists, business women 1 tourists. 
Agree: tourists who agree that digital booking is convenient for them was 25 tourists. This means that they believe that online booking is beneficial in different manner like it saves time, effort, money, having comfortable seat. Also, here mostly business woman and employees agreed that online ticket booking is convenient for them. Because usually they have less time in hand. Among them who strongly agree that digital booking was convenient for them with the age range of 18 to 25 was 11 tourists. Among them student are 6 tourists , job 4 tourists, business women 1 tourists, from age range of 26 to 35 was 9 tourists student 4 tourists , job 3 tourists and business woman 2 tourists, from age range of 36 to 50 was 5 tourists students 0 tourists ,job 3 tourists, business women 2 tourists
Neutral: tourists who are neutral about digital booking that digital booking is neither convenient nor inconvenient for them was 10 tourists.  This means that they are neutral that online booking is beneficial in different manner like it saves time, effort, money, having comfortable seat. Among them who strongly agree that digital booking was convenient for them with the age range of 18 to 25 was 2 tourists. Among them students are 0 tourists, job 2 tourists, business woman 0 tourists, from age range of 26 to 35 was 3 tourist. Among them students are 0 tourists job 2 tourists and  business women 1 tourists, from age range of 36 to 50 was 5 tourists. Among them students are 0 tourists job 2 tourists, business woman 3 tourists.
Disagree: tourists who disagree that digital booking is convenient for them was 12 This means that they don’t believe that online booking is beneficial in different manner like it saves time, effort, money, having comfortable seat. Among them who strongly agree that digital booking was convenient for them with the age range of 18 to 25 was 3 tourists. Among them students are 2 tourists, job 0 tourists, business woman 1 tourists, from age range of 26 to 35 was 4 tourists. Among them students are 2 tourists, job 2 tourists, business woman 0 tourists, from age range of 36 to 50 was 5 tourists. Among them students are 0 tourists job 4 tourists and business woman 1 tourists.
Strongly disagree: tourists who strongly disagree that digital booking is convenient for them was 9. This means that they believe that online booking is beneficial in different manner like it saves time, effort, money, having comfortable seat. Among them who strongly agree that digital booking was convenient for them with the age range of 18 to 25 was 3 tourists, Among them students are  1 tourists, job 2 tourists and business woman 0 tourists, from age range of 26 to 35 was 2 tourists. Among them students are 0 tourists, job 2 tourists and business woman 0 tourists, from age range of 36 to 50 was 4 tourists. Among them students are 0 tourists, job 3 tourists and business woman 1 tourists.

9.4 Digital hotel booking
Hotel booking is a very crucial part of tourism. A tourist always wants to stay in comfort. Staying comfortably is very important for tourism. And tourists find best hotel service at maximum lowest price. Finding good hotel is very tough. A tourist travels a long way to reach the destination. After that long journey searching for good hotel is very tough and painful. But with the help of digital hotel booking a tourist search for best hotel at best price comparing different websites and book the best suitable hotel room for them. Which saves their painful physical effort. Visiting hotel to hotel to find the best one is also time consuming and incur cost as well. Online hotel booking is convenient and beneficial for tourist. One benefit that tourist get from online booking that is tourists get airport pick up and drop from the hotel service which they don’t from manual booking. Booking online is cost saving as well. Tourist get discount on online booking and they don’t face any difficulty with room availability.  
Age range of male tourists 
Strongly agree: most of the tourists agreed that online booking is beneficial for them in different manner. 35 tourists strongly agreed that online booking is convenient for them. Tourists who strongly agree that online hotel booking is beneficial with the age range of 18 to 25 was 12 tourists. Among them students are 8 tourists, job 2 tourists, business man 2 tourists. From the age range of 26 to 35 was 17 tourists. Among them students are 5 tourists, job 8 tourists, business man 4 tourists. From the age range of 36 to 50 was 6 tourists. Among them students are 0 tourists, job 4 tourists, business man 2 tourists. 
 Mostly age range with 18 to 25 and 26 to 35 tourists agreed the most that online booking is beneficial. Because young generation is more involve with digital tools. 
Agree: tourists agreed that online booking is beneficial for them was 45 tourists. Online booking is convenient for them they agreed. Among them who agree that online hotel booking is beneficial with the age range of 18 to 25 was 15 tourists. Among them students are 7 tourists, job 3 tourists, business man 5 tourists. From the age range of 26 to 35 was 20 tourists. Among them students are 9 tourists job 5 tourists business man 6 tourists, from the age range of 36 to 50 was 10 tourists. Among them students are 0 tourists, job 7 tourists, business man 3 tourists. Mostly age range with 18 to 25 and 26 to 35 tourists agreed the most that online booking is beneficial.  
Neutral: some of the tourists are neutral that online booking is beneficial for them in different manner.  Tourists who are neutral that online booking is convenient for them was 18 tourists. Among them who are neutral that online hotel booking is beneficial with the age range of 18 to 25 was 6 tourists. Among them students are 2 tourists ,job 1 tourists, business man 3 tourists , 26 to 35 was 4 tourists among them students are 1 tourists, job 0 tourists, business man 3 tourists , 36 to 50 was 8 tourists. Among them students are 0 tourists, job 3 tourists, business 5 tourists. 
Disagree: some of the tourists disagreed that online booking is beneficial for them in different manner. Tourists who disagree that online booking is not convenient for them was 15 tourists. Among them who disagree that online hotel booking is beneficial with the age range of 18 to 25 was 5 tourists. Among them students are 3 tourists, job 1 tourists, business man 1 tourists, 26 to 35 was 3 tourists. Among them students are 0 tourists, job 2 tourists, business man 1 tourists. 36 to 50 was 7 tourists. Among them students are 0 tourists job 5 tourists, business man 2 tourists.   
Strongly disagree: some of the tourists strongly disagreed that online booking is beneficial for them in different manner. Tourists who strongly disagree that online booking is not convenient for them was 13 tourists. Among them who strongly agree that online hotel booking is beneficial with the age range of 18 to 25 was 4 tourists. Among them students are 2 tourists, job 2 tourists, business man 0 tourists, 26 to 35 was 3 tourists. Among them students are 1 tourists, job 2 tourists, business man 0 tourists. 36 to 50 was 6 tourists.  Among them students are 0 tourists job 4 tourists, business man 2 tourists.

Age range of female tourists
Strongly agree: most of the tourists strongly agreed that online booking is beneficial for them in different manner. Tourists who strongly agree that online booking is convenient for them was 25 tourists. Among them who strongly agree that online hotel booking is beneficial with the age range of 18 to 25 was 8 tourists. Among them students are 5 tourists, job 2 tourists, business women 1 tourists, 26 to 35 was 12 tourists. Among them students are 3 tourists ,job 7 tourists ,business women 2 tourists, 36 to 50 was 5 tourists. Among them students are 0 tourists job 5 tourists, business women 0 tourists. Mostly age range with 18 to 25 and 26 to 35 tourists agreed the most that online booking is beneficial. Because young generation is more involve with digital tools.
Agree: most of the tourists agreed that online booking is beneficial for them in different manner. Tourists who agree that online booking is convenient for them was 20 tourists. Among them who agree that online hotel booking is beneficial with the age range of 18 to 25 was 7 tourists. Among them students are 4 tourists ,job 3 tourists ,business women 0 tourists, 26 to 35 was 9 tourists. Among them students are 3 tourists, job 4 tourists ,business women 2 tourists, 36 to 50 was 4 tourists. Among them students are 0 tourists, job 1 tourists, business women 3 tourists.  Mostly age range with 18 to 25 and 26 to 35 tourists agreed the most that online booking is beneficial.
Neutral: some of the tourists are neutral that online booking is beneficial for them in different manner. Tourists who are neutral that online booking is convenient for them was 12 tourists. Among them who are neutral that online hotel booking is beneficial with the age range of 18 to 25 was 5 Among them students are 2 tourists ,job 2 tourists ,business women 1 tourists, 26 to 35 was 3 tourists Among them students are 1 tourists ,job 2 tourists ,business women 0 tourists, 36 to 50 was 4 tourists Among them students are 0 tourists ,job 1 tourists ,business women 3 tourists. 
Disagree: some of the tourists disagree that online booking is beneficial for them in different manner. Tourists who disagree that online booking is convenient for them was 10 tourists. Among them who disagree that online hotel booking is beneficial with the age range of 18 to 25 was 3 tourists. Among them students are 1 tourists ,job 2 tourists ,business women 0 tourists, 26 to 35 was 2 tourists among them students are 1 tourists, job 1 tourists ,business woman 0 tourists, 36 to 50 was 5 tourists Among them students are 0 tourists job 5 tourists, business women 0 tourists.  
Strongly disagree: some of the tourists strongly disagreed that online booking is beneficial for them in different manner. Tourists who strongly disagree that online booking is convenient for them was 7 tourists. Among them who strongly agree that online hotel booking is beneficial with the age range of 18 to 25 was 2 tourists. Among them students are 2 tourists, job 0 tourists, business women 0 tourists. 26 to 35 was 1 tourist. Among them students are 0 tourists job 1 tourists, business women 0 tourists, 36 to 50 was 4 tourists. Among them students are 0 tourists, job 4 tourists, business women 0 tourists.

Easier of EFT (electronic fund transfer)
[bookmark: _GoBack]The full form of EFT is electronic fund transfer. Long back people used to pay their bills and transfer money in cash but now they no longer need to hold cash for transaction. Now they do their transactions online or through electronic transfer. This made everyone’s life so easier that now almost everyone is taking the service of EFT. With the help of EFT they can withdraw money or transfer fund anytime anywhere. It also provides security and reduced the threat of losing money and theft. 
Age range of male tourists 
Strongly agree: now people made maximum transaction through online. 47 Tourists strongly agreed that EFT is easier way to pay their bills. They agreed that carrying cash with them is not convenient for them. Which means they find EFT convenient than paying cash. Tourists who strongly agree that online fund transferring is beneficial with the age range of 18 to 25 was 18 tourists. Among them students are 12 tourists, job 4 tourists, business man 2 tourists, 26 to 35 was 23 tourists. Among them students are 9 tourists ,job 11 tourists, business man 3 tourists, 36 to 50 was 6 tourists. Among them students are 0 tourists, job 4 tourists, business man 2 tourists. 
Agree: Tourists agreed that EFT is easier way to pay their bills. 39 tourists agreed that carrying cash with them is not convenient for them. Which means they find EFT convenient than paying cash. Tourists who agree that online fund transferring is beneficial with the age range of 18 to 25 was 11 tourists Among them students are 5 tourists ,job 6 tourists ,business man 0 tourists, 26 to 35 was 19 tourists. Among them students are 5 tourists, job 8 tourists, business man 6 tourists, 36 to 50 was 9 tourists. Among them students are 0 tourists, job 5 tourists, business man 4 tourists. 
Neutral: some tourists are neutral that EFT is neither easier nor difficult way to pay their bills. 15 are neutral about carrying cash with them is convenient for them. Which means they find EFT neither convenient nor inconvenient than paying cash. Tourists who are neutral that online fund transferring is beneficial with the age range of 18 to 25 was 3 tourists Among them students are 3 tourists job 0 tourists ,business man 0 tourists, 26 to 35 was 5 tourists. Among them students are 1 tourists, job 3 tourists, business man 1 tourists, 36 to 50 was 7 tourists. Among them students are 0 tourists, job 4 tourists, business man 3 tourists. 
Disagree: some tourists disagreed that EFT is easier way to pay their bills. 13 tourists disagreed that carrying cash with them is not convenient for them. Which means they find EFT inconvenient than paying cash. Tourists who disagree that online fund transferring is beneficial with the age range of 18 to 25 was 3 tourists. Among them students are 1 job 0 tourists, business man 2 tourists, 26 to 35 was 4 tourists.  Among them students are 2 job 1 tourists, business man 1 tourists , 36 to 50 was 6 tourists Among them students are 0 job 3 tourists, business man 3 tourists. 
Strongly disagree: some tourists strongly disagreed that EFT is easier way to pay their bills. 12 tourists strongly disagreed that carrying cash with them is not convenient for them. Which means they find EFT strongly inconvenient than paying cash. Tourists who strongly disagree that online fund transferring is beneficial with the age range of 18 to 25 was 2 Among them students are 0 tourists , job 2 tourists , business man 0 tourists, 26 to 35 was 3 tourists. Among them students are 0 tourists, job 1 tourists, business man 2 tourists, 36 to 50 was 7 tourists. Among them students are 0 tourists, job 2 tourists, business man 5 tourists.

Age range of female tourists  
Strongly agree: now people made maximum transaction through online. 23 tourists strongly agreed that EFT is easier way to pay their bills. They agreed that carrying cash with them is not convenient for them. Which means they find EFT convenient than paying cash. Tourists who strongly agree that online fund transferring is beneficial with the age range of 18 to 25 was 7 tourists. Among them students are 5 tourists ,job 2 tourists ,business women 0 tourists, 26 to 35 was 11 tourists. Among them students are 4 tourists ,job 7 tourists ,business women 0 tourists, 36 to 50 was 5 tourists. Among them students are 0 tourists, job 4 tourists, business women 1 tourists.   
Agree: Tourists agreed that EFT is easier way to pay their bills. 16 tourists agreed that carrying cash with them is not convenient for them. Which means they find EFT convenient than paying cash. Tourists who agree that online fund transferring is beneficial with the age range of 18 to 25 was 5 tourists. Among them students are 3 tourists, job 1 tourists, business women 1 tourists, 26 to 35 was 9 tourists. Among them students are 4 tourists, job 4 tourists, business women 1 tourists, 36 to 50 was 2 tourists. Among them students are 2 tourists, job 0 tourists, business women 0 tourist 
Neutral: some tourists are neutral that EFT is neither easier nor difficult way to pay their bills. 12 tourists are neutral about carrying cash with them is convenient for them. Which means they find EFT not convenient nor inconvenient than paying cash. Tourists who are neutral that online fund transferring is beneficial with the age range of 18 to 25 was 4 tourists. Among them students are 3 tourists, job 1 tourists, business 0 tourists, 26 to 35 was 2 tourists. Among them students are 0 tourists, job 1 tourists, business 1 tourists, 36 to 50 was 6 tourists. Among them students are 0 tourists, job 2 tourists, business 4 tourists. 
Disagree: some tourists disagreed that EFT is easier way to pay their bills. 14 tourists disagreed that carrying cash with them is not convenient for them. Which means they find EFT inconvenient than paying cash. Tourists who disagree that online fund transferring is beneficial with the age range of 18 to 25 was 3 tourists. Among them students are 3 tourists ,job 0 tourists ,business women 0 tourists, 26 to 35 was 2 tourists. Among them students are 0 tourists ,job 2 tourists ,business women 0 tourists, 36 to 50 was 9 tourists.  Among them students are 0 tourists, job 3 tourists, business women 6 tourists.
Strongly disagree: some tourists strongly disagreed that EFT is easier way to pay their bills. 9 tourists strongly disagreed that carrying cash with them is not convenient for them. Which means they find EFT strongly inconvenient than paying cash. Tourists who strongly disagree that online fund transferring is beneficial with the age range of 18 to 25 was 3 tourists. Among them students are 2 tourists ,job 1 tourists ,business women 0 tourists, 26 to 35 was 1 tourists. Among them students are 0 tourists, job 1 tourists ,business women 0 tourists, 36 to 50 was 5 tourists. Among them students are 0 tourists, job 3 tourists, business women 2 tourists. 

9.5 Discount on digital booking 
Booking online is very common now a days. Most of the travelers want that their room will be ready as they reach. After a long journey no traveler would love to search for a suitable room to stay. And unavailability of room also might happen. To avoid this risk and comfort maximum tourists prefer to book online. Because of large competition hotel managements provide discounts on online booking to the tourists.  
Age range of male tourists 
Strongly agree: tourist strongly agree that they get different types of discounts on digital booking. They strongly agreed that digital booking is beneficial in cost saving. 27 tourists strongly agree that digital booking is beneficial with age range of 18 to 25 was 8 tourists. Among them students are 6 tourists, job 2 tourists, business man 0 tourists, 26 to 35 was 13 tourists. Among them students are 4 tourists, job 7 tourists, business man 2 tourists, 36 to 50 was 6 tourists. Among them students are 0 tourists, job 4 tourists, business man 2 tourists. 
Agree: tourist agree that they get different types of discounts on digital booking. They agreed that digital booking is beneficial in cost saving. 37 tourists agree that digital booking is beneficial with age range of 18 to 25 was 19 tourists. Among them students are 12 tourists, job 4 tourists, business man 3 tourists, 26 to 35 was 11 tourists. Among them students are 3 tourists, job 7 tourists, business man 1 tourists, 36 to 50 was 7 tourists. Among them students are 0 tourists, job 5 tourists, business man 2 tourists. 
Neutral: tourist who are neutral that they get any types of discounts on digital booking. 19 tourists are neutral that digital booking is beneficial in cost saving. Tourists who are neutral that digital booking is beneficial with age range of 18 to 25 was 9 tourists. Among them students are 3 tourists, job 5 tourists, business man 1 tourists, 26 to 35 was 4 tourists. Among them students are 1 tourists job 3 tourists, business man 0 tourist, 36 to 50 was 6 tourists. Among them students are 0 tourists, job 3 tourists, business man 3 tourists. 
Disagree: some tourist disagree that they get different types of discounts on digital booking. They disagreed that digital booking is beneficial in cost saving. 23 tourists who disagree that digital booking is beneficial with age range of 18 to 25 was 7 tourists. Among them students are 4 tourists, job 2 tourists, business man 1 tourists, 26 to 35 was 6 tourists. Among them students are 1 tourists, job 3 tourists, business man 2 tourists, 36 to 50 was 10 tourists. Among them students are 0 tourists,   job 7 tourists, business man 3 tourists. 
Strongly disagree: tourist strongly disagree that they get any types of discounts on digital booking. They strongly disagreed that digital booking is beneficial in cost saving. 20 tourists who strongly disagree that digital booking is beneficial with age range of 18 to 25 was 5 tourists. Among them students are 4 tourists job 1 tourists, business man 0 tourists, 26 to 35 was 7 tourists students are 2 tourists, job 4 tourists, business man 1 tourists, 36 to 50 was 8 tourists. Among them students are 0 tourists, job 5 tourists, business man 3 tourists. 


Age range of female tourists 
Strongly agree: tourist strongly agree that they get different types of discounts on digital booking. They strongly agreed that digital booking is beneficial in cost saving. 18 tourists who strongly agree that digital booking is beneficial with age range of 18 to 25 was 9 tourists. Among them students are 6 tourists, job 3 tourists, business women 0 tourist, 26 to 35 was 6 tourists. Among them students are 2 tourists job 4 tourists ,business women 0 tourists, 36 to 50 was 3 tourists. Among them students are 0 tourists, job 3 tourists, business women 0 tourists. 
Agree: tourist agree that they get different types of discounts on digital booking. They agreed that digital booking is beneficial in cost saving. 25 tourists who agree that digital booking is beneficial with age range of 18 to 25 was 8 tourists. Among them students are 4 tourists, job 3 tourists, business women 1 tourists, 26 to 35 was 12 tourists. Among them students are 3 tourists, job 7 tourists, business women 2 tourists, 36 to 50 was 5 tourists. Among them students are student 0 tourists, job 4 tourists, business women 1 tourists. 
Neutral: tourist who are neutral that they get any types of discounts on digital booking. They are neutral that digital booking is beneficial in cost saving. 14 tourists who are neutral that digital booking is beneficial with age range of 18 to 25 was 6 tourists.  Among them students are 4 tourists job 2 tourists ,business women 0 tourists, 26 to 35 was 3 tourists. . Among them students are 0 tourists, job 2 tourists, business women 1 tourists, 36 to 50 was 5 tourists. . Among them students are 0 tourists, job 4 tourists, business women 1 tourists. 
Disagree: some tourist disagree that they get different types of discounts on digital booking. They disagreed that digital booking is beneficial in cost saving. 10 tourists who disagree that digital booking is beneficial with age range of 18 to 25 was 4 tourists. . Among them students are 3 tourists , job 1 tourists ,business women 0 tourists, 26 to 35 was 2 tourists. . Among them students are 1 tourists, job 1 tourists, business women 0 tourist, 36 to 50 was 4 tourists. . Among them students are 0 tourists, job 2 tourists, business women 2 tourists. 
Strongly disagree: tourist strongly disagree that they get any types of discounts on digital booking. They strongly disagreed that digital booking is beneficial in cost saving. 7 tourists who strongly disagree that digital booking is beneficial with age range of 18 to 25 was 2 tourists. Among them students are 2 tourists ,job 0 tourists , business women 0 tourists, 26 to 35 was 1 tourists. . Among them students are 0 tourists , job 1 tourists , business women 0 tourists, 36 to 50 was 4 tourists. . Among them students are 0 tourists, job 4 tourists, business women 0 tourists. 


Others suggestion to take digital suggestion
Before going somewhere most of the time the travelers ask others suggestion whoever have already visited that place. And when someone trusted suggest something people must try to follow the suggestion with the trust that their suggestion will make the journey easier and joyful. We are just going to see that how much people have suggestions to take digital services. 
Age range of male tourists
Strongly agree: 20 tourists strongly agreed their relatives, friends, colleague or their belonging people suggests them to take digital service to make their tour more convenient and easier.  That means their belonging people are satisfied and believe that digital service is good or tourism. Their suggestion shows they are convince about digital tourism. Tourist who strongly agree that someone suggested to take digital services for their tour with the age the 18 to 25 range of was 5 tourists. Among them students are 3 tourists, job 2 tourists, business man 0 tourists, 26 to 35 was 9 tourists. Among them students are 3 tourists, job 4 tourists, business man 2 tourists, 36 to 50 was 6 tourists. Among them students are 0 tourists, job 5 tourists, business man 1 tourists. 
Agree: 24 tourists agree that they were suggested to take digital service to make their tour good. They agree that someone suggested them to take digital service for tour. Tourist who agree that someone suggested to take digital services for their tour with the age the 18 to 25 range of was 7 tourists. Among them students are 4 tourists job 2 tourists, business man 1 tourists, 26 to 35 was 12 tourists. Among them students are 4 tourists, job 6 tourists, business man 2 tourists, 36 to 50 was 5 tourists. Among them students are 0 tourists job 3 tourists, business man 2 tourists.
Neutral: 38 tourist said that they are neutral. Tourist who strongly agree that someone suggested to take digital services for their tour with the age the 18 to 25 range of was 12 tourists. Among them students are 5 tourists, job 4 tourists, business man 3 tourists, 26 to 35 was 10 tourists. Among them students are 2 tourists, job 5 tourists, business man 3 tourists, 36 to 50 was 16 tourists. Among them students are 0 tourists, job 10 tourists, business man 6 tourists. 
Disagree: 18 tourists disagree that no one suggested them to take digital service. Tourist who disagree that no one suggested them to take digital services for their tour with the age the 18 to 25 range of was 6 tourists. Among them students are 2 tourists job 4 tourists, business man 0 tourists, 26 to 35 was 5 tourists. Among them students are 2 tourists, job 3 tourists, business man 0 tourists, 36 to 50 was 7 tourists.  Among them students are 0 tourists, job 5 tourists, business man 2 tourists.
Strongly disagree: 26 tourists strongly disagree that no one suggested them to take digital service. Tourist who disagree that no one suggested them to take digital services for their tour with the age the 18 to 25 range of was 9 tourists. Among them students are 4 tourists, job 3 tourists, business man 2 tourists, 26 to 35 was 7 tourists. Among them students are 2 tourists, job 4 tourists, business man 1 tourists, 36 to 50 was 10 tourists. Among them students are 0 tourists, job 7 tourists, business man 3 tourists.
 
Age range of female tourists 
Strongly agree: 14 number of tourists strongly agreed their relatives, friends, colleagues or their belonging people suggests them to take digital service to make their tour more convenient and easier.  That means their belonging people are satisfied and believe that digital service is good or tourism. Their suggestion shows they are convince about digital tourism. Tourist who strongly agree that someone suggested to take digital services for their tour with the age the 18 to 25 range of was 4 tourists. Among them students are 3 tourists, job 1 tourists, business woman 0 tourists, 26 to 35 was 8 tourists. Among them students are 2 tourists, job 6 tourists, business woman 0 tourists, 36 to 50 was 2 tourist. Among them students are 0 tourists, job 1 tourists, business man 1 tourists.
Agree: 17 tourists agree that they were suggested to take digital service to make their tour good. They agree that someone suggested them to take digital service for tour. Tourist who agree that someone suggested to take digital services for their tour with the age the 18 to 25 range of was 6 tourists. Among them students are 3 tourists, job 3 tourists, business woman 0 tourists, 26 to 35 was 7 tourists. Among them students are 1 tourists, job 4 tourists, business woman 2 tourists, 36 to 50 was 4 tourists. Among them students are 0 tourists, job 3 tourists, business woman 1 tourists.
Neutral: 22 tourist said that they are neutral. Tourist who strongly agree that someone suggested to take digital services for their tour with the age the 18 to 25 range of was 7 tourists. Among them students are 4 tourists ,job 3 tourists ,business women 0 tourists, 26 to 35 was 4 tourists. Among them students are 1 tourists job 2 tourists, business women 1 tourists, 36 to 50 was 11 tourists. Among them students are 0 tourists, job 7 tourists, business woman 4 tourists.
Disagree: 12 tourists disagree that no one suggested them to take digital service. Tourist who disagree that no one suggested them to take digital services for their tour with the age the 18 to 25 range of was 4 tourists. Among them students are 4 tourists, job 0 tourists, business woman 0 tourists, 26 to 35 was 3 tourists. Among them students are 1 tourists, job 2 tourists, business woman 0 tourists, 36 to 50 was 5 tourists. Among them students are 0 tourists, job 4 tourists, business woman 1 tourists.
Strongly disagree: 9 tourists disagree that no one suggested them to take digital service. Tourist who strongly disagree that no one suggested them to take digital services for their tour with the age the 18 to 25 range of was 4 tourists. Among them students are 4 tourists, job 0 tourists, business woman 0 26 to 35 was 2 tourists. Among them students are 0 tourists, job 0 tourists, business woman 2 tourists, 36 to 50 was 3 tourists. Among them students are 0 tourists, job 1 tourists, business woman 2 tourists.

9.6 Suggestion to others about digital service 
People often refer others to experience the goodness which they experienced with themselves. A person suggests others only when the experience is good. They feel delight to share and suggest something good with others which turns out as a help as well. And always a traveler becomes a story taller after their journey. That is when they suggest to take the same good services to others if they go to the same place. 
Age range of male tourists 
Strongly agree: tourists who strongly agree that they will suggest others to take digital service to make digital tour was they are satisfied with digital service that could be the only reason to suggest other to take digital service for tour. 60 tourists strongly agreed, among the tourist who strongly agree that they will suggest other people to take digital service with the age range of 18 to 25 was 28 tourists. Among them students are 19 tourists, job 5 tourists, business man 4 tourists, 26 to 35 was 22 tourists. Among them students are 7 tourists, job 10 tourists, business man 5 tourists. 36 to 50 was 10 tourists. Among them students are 0 tourists, job 5 tourists, business man 5 tourists
Agree:  35 tourists agree that they will suggest others to take digital service to make digital tour. They are satisfied with digital service that could be the only reason to suggest other to take digital service for tour. Tourists strongly agreed, among the tourist who agree that they will suggest other people to take digital service with the age range of 18 to 25 was 15tourists. Among them students are 7 tourists, job 5 tourists business man 3 tourists, 26 to 35 was 12 tourists. Among them students are 3 tourists, job 7 tourists, business man 2 tourists, 36 to 50 was 8 tourists. Among them students are 0 tourists, job 5 tourists, business man 3 tourists. 
Neutral: 15 tourists are neutral that they will suggest others to take digital service to make digital tour. They are neutral with digital service that could be the only reason to being neutral to suggest other to take digital service for tour. Tourists strongly agreed, among the tourist who are neutral that their belonging people suggested them to take digital service with the age range of 18 to 25 was 8 tourists Among them students are 6 tourists, job 2 tourists, business man 0 tourists, 26 to 35 was 2 tourists Among them students are 2 tourists, job 0 tourists, business man 0 tourists, 36 to 50 was 5 tourists Among them students are 0 tourists, job 4 tourists, business man 1 tourists.
Disagree: 10 tourists disagree that they will suggest others to take digital service to make digital tour. They are satisfied with digital service that could be the only reason not to suggest other to take digital service for tour. tourists strongly agreed, among the tourist who disagree that they will suggest other people to take digital service with the age range of 18 to 25 was 5 tourists. Among them students are 1 tourists job 2 tourists, business 2 tourists, 26 to 35 was 1 tourists. Among them students are 1 job 0 tourists, business man 0 tourists, 36 to 50 was 4 tourists. Among them students are 0 tourists, job 2 tourists, business man 2 tourists. 
Strongly disagree: 6 tourists strongly disagree that they will suggest others to take digital service to make digital tour. They are strongly dissatisfied with digital service that could be the only reason not to suggest other to take digital service for tour. tourists strongly agreed, among the tourist who disagree that they will suggest other people to take digital service with the age range of 18 to 25 was 2 tourists. Among them students are 1 tourists, job 0 tourists, business man 1 tourists, 26 to 35 was 1 tourists. Among them students are 0 tourists, job 1 tourists, business man 0 tourists, 36 to 50 was 3 tourists. Among them students are 0 tourists, job 2 tourists, business man 1 tourists. 

Age range of female tourists 
Strongly agree: 35 tourists strongly agree that they will suggest others to take digital service to make digital tour. They are satisfied with digital service that could be the only reason to suggest other to take digital service for tour. tourists strongly agreed, among the tourist who strongly agree that they will suggest other people to take digital service with the age range of 18 to 25 was 18 tourists . Among them students are 15 tourists, job 2 tourists, business woman 1 tourists, 26 to 35 was 12 tourists. Among them students are 6 tourists, job 7 tourists, business woman 0 tourists, 36 to 50 was 5 tourists. Among them students are 0 tourists, job 4 tourists, business woman 1 tourists.  
Agree:  20 tourists agree that they will suggest others to take digital service to make digital tour. They are satisfied with digital service that could be the only reason to suggest other to take digital service for tour. tourists strongly agreed, among the tourist who agree that they will suggest other people to take digital service with the age range of 18 to 25 was 7 among them students are 4 tourists, job 2 tourists, business woman 1 tourists, 26 to 35 was 9 tourists, among them students are 1 tourists, job 5 tourists, business women 3 tourists, 36 to 50 was 4 tourists. Among them students are 0 tourists, job 3 tourists, business woman 1 tourists. 
Neutral: 9 tourists are neutral that they will suggest others to take digital service to make digital tour. They are neutral with digital service that could be the only reason to being neutral to suggest other to take digital service for tour. Tourists strongly agreed, among the tourist who are neutral that their belonging people suggested them to take digital service with the age range of 18 to 25 was 3 tourists. Among them students are 2 tourists, job 1 tourists , business  woman 0 tourists, 26 to 35 was 2 students are 0 tourists, job 2 tourists , business women 0 tourists,  36 to 50 was 4 tourists. Among them students are 0 tourists, job 2 tourists, business women 2 tourists.
Disagree: 6 tourists disagree that they will suggest others to take digital service to make digital tour. They are satisfied with digital service that could be the only reason not to suggest other to take digital service for tour. tourists strongly agreed, among the tourist who disagree that they will suggest other people to take digital service with the age range of 18 to 25 was 0, 26 to 35 was 2, among them students are 1 tourists, job 1 tourists, business women 0 tourists, 36 to 50 was 4 among them students are 0 tourists, job 1 tourists, business women 3 tourists. 
Strongly disagree: 4 tourists strongly disagree that they will suggest others to take digital service to make digital tour. They are strongly dissatisfied with digital service that could be the only reason not to suggest other to take digital service for tour. tourists strongly agreed, among the tourist who strongly disagree that they will suggest other people to take digital service with the age range of 18 to 25 was 1 tourists. Among them students are 1 tourists, job 0 tourists, business woman 0 tourists, 26 to 35 was 1 tourists. Among them students are 0 tourists, job 1 tourists, business woman 0 tourists, 36 to 50 was 2 tourists. Among them students are 0 tourists, job 1 tourists, business woman 1 tourists.

Easiness of digital tour
No argument lEFT to stat that digital tools have made our life easier. Because of digital tools a lot of traveling arrangements has become one minute task. This tools made a journey comfortable effortless and easier. Major arrangements are now manage through digital tools. What can be easier than just to pack bags and go out for the tour and rest of the arrangements can be done through digital tools. Because of digital services a traveler can plan for a tour anytime anywhere. 
Age range of male tourists 
Strongly agree: 35 male tourists strongly agree that digital tour is much easier. Their tour arrangements are now in within few clicks.  Tour is now relaxing in actual meaning because of less effort in arrangement. A tourist can make a tour plan and make arrangements within few minutes from anywhere. Among the tourists who strongly agree that digital tour is easier with the age range of 18 to 25 was 13 tourists. Among them students are 8 tourists, job 2 tourists, business man 3 tourists, 26 to 35 was 15 tourists. Among them students are 5 tourists, job 8 tourists, business man 2 tourists, 36 to 50 was 7 tourists. Among them students are 0 tourists, job 5 tourists, business man 2 tourists.   
Agree: 26 tourists agree that digital tour is much easier. They agree that they can travel more easily with digital services than before. Among the tourists who agree that digital tour is easier with the age range of 18 to 25 was 9 tourists. Among them students are 6 tourists, job 2 tourists, business man 1 tourists, 26 to 35 was 11 tourists. Among them students are 3 tourists, job 7 tourists , business 1 man , 36 to 50 was 6 tourists. Among them students are 0 tourists, job 4 tourists, business man 2 tourists.
Neutral: 17 tourists neutral that digital tour is easier. They are neutral that they can travel more easily with digital services than before. Among the tourists who are neutral that digital tour is easier with the age range of 18 to 25 was 7 tourists.  Among them students are 4 tourists, job 2 business man 1 tourists, 26 to 35 was 4 tourists. Among them students are 0 tourists, job 3 tourists, business man 1 tourists, 36 to 50 was 6 tourists. Among them students are 0 tourists, job 3 tourists, business man 3 tourists. 
Disagree: 25 tourists disagree that digital tour is easier. They disagree that they can travel more easily with digital services than before. Among the tourists who disagree that digital tour is easier with the age range of 18 to 25 was 12 tourists. Among them students are 7 tourists, job 3 tourists , business women 2 tourists, 26 to 35 was 5 tourists. Among them students are 2 tourists, job 3 tourists, business man 0 tourists, 36 to 50 was 8 tourists. Among them students are 0 tourists, job tourists, and 5 business man 3 tourists.
Strongly disagree: 23 tourists strongly disagree that digital tour is easier. They strongly disagree that they can travel more easily with digital services than before. Among the tourists who strongly disagree that digital tour is easier with the age range of 18 to 25 was 8 tourists. Among them students are 6 tourists, job 2 tourists, business man 0 tourists, 26 to 35 was 4 tourists. Among them students are 0 tourists, job 2 tourists, business man 2 tourists, 36 to 50 was 11 tourists.  Among them students are 0 tourists, job 7 tourists, business man 4 tourists 

Age range of female tourists 
Strongly agree: 23 female tourists strongly agree that digital tour is much easier. Their tour arrangements are now in within few clicks.  Tour is now relaxing in actual meaning because of less effort in arrangement. A tourist can make a tour plan and make arrangements within few minutes from anywhere. Among the tourists who strongly agree that digital tour is easier with the age range of 18 to 25 was 5 tourists. Among them students are 4 tourists, job 1 tourists, business woman 0 tourists, 26 to 35 was 11 tourists. Among them students are 6 tourists, job 3 tourists, business woman 2 tourists, 36 to 50 was 7 tourists. Among them students are 0 tourists, job 4 tourists, business woman 3 tourists.
Agree: 15 tourists agree that digital tour is much easier. They agree that they can travel more easily with digital services than before. Among the tourists who agree that digital tour is easier with the age range of 18 to 25 was 5 tourists. Among them students are 4 job 0 tourists, business woman 1 tourists, 26 to 35 was 3 tourists. Among them students are 0 tourist, job 2 tourists, business woman 1, 36 to 50 was 7 tourists. Among them students are 0 tourists job 6 tourists, business woman 1 tourists.
Neutral: 11 tourists neutral that digital tour is easier. They are neutral that they can travel more easily with digital services than before. Among the tourists who are neutral that digital tour is easier with the age range of 18 to 25 was 5 among them students are 4 tourists, job 1 business man 0 tourists, 26 to 35 was 2 among them students are 1 tourists, job 1 business 0 tourists, 36 to 50 was 4 among them students are 0 tourists, job 3 tourists, business woman 1 tourists.
Disagree: 13 tourists disagree that digital tour is easier. They disagree that they can travel more easily with digital services than before. Among the tourists who disagree that digital tour is easier with the age range of 18 to 25 was 4 tourists. Among them students are 1 tourists, job 2 tourists, business woman 1 tourists, 26 to 35 was 3 tourists. Among them students are 0 tourists, job 2 tourists, business woman 1 tourists, 36 to 50 was 6 tourists. Among them students are 0 tourists, job 4 tourists, business women 2 tourists. 
Strongly disagree: 12 tourists strongly disagree that digital tour is easier. They strongly disagree that they can travel more easily with digital services than before. Among the tourists who strongly disagree that digital tour is easier with the age range of 18 to 25 was 3 tourists. Among them students are 3 tourists, job 0 tourists , business women 0 tourists, 26 to 35 was 5 tourists. Among them students are 1 tourists, job 3 tourists, business women 1 tourists, 36 to 50 was 4 tourists. Among them students are 0 tourists, job 2 tourists, business women 2 tourists.

9.7 Satisfaction on digital tour
After taking a service a consumer always measure their satisfaction level that how much their service paid them against their payment. A satisfied customer always spread positive word of mouth. A satisfy customer become a loyal and long term customer and also suggest others to take the same services. Yet digital services for tourism is not fully common among people. Here I find out how much a tourists are satisfied with digital services for their tour. 
Age range of male tourists 
Strongly agree: 24 tourists strongly agree that they are strongly satisfied with digital tour. They strongly agree that digital tour is very good which satisfied them very much. Among the tourists who strongly agree that they are satisfied with digital tour with the age range of 18 to 25 was 11 tourists. Among them students are 9 tourists, job 2 tourists, business man 0 tourists, 26 to 35 was 8 tourists. Among them students are 3 tourists, job 3 tourists, business man 2 tourists, 36 to 50 was 5 tourists. Among them students are 0 tourists, job 2 tourists, business man 3 tourists.
Agree: 36 tourists agree that they are satisfied with digital tour. They agree that digital tour is very good which satisfied them. Among the tourists who agree that they are satisfied with digital tour with the age range of 18 to 25 was 18 tourists. Among them students are 16 tourists, job 1 business 1 tourists, 26 to 35 was 11 tourists. Among them students are 4 tourists, job 6 business man 1 tourists, 36 to 50 was 7 tourists. Among them students are 0 tourists, job 3 business man 4 tourists. 
Neutral: 32 tourists are neutral that they are satisfied with digital tour. They are neutral that digital tour neither satisfied them nor dissatisfied them. Among the tourists who are neutral that they are satisfied with digital tour with the age range of 18 to 25 was 9 tourists. Among them students are 5 tourists, job 2 tourists, business man 2 tourists, 26 to 35 was 7 tourists. Among them students are 2 tourists, job 4 tourists, business man 1 tourists, 36 to 50 was 16 tourists. Among them students are 0 tourists, job 11 tourists, and business man 5 tourists.
Disagree: 20 tourists disagree that they are satisfied with digital tour. They disagree that digital tour is not good which didn’t satisfy them. Among the tourists who disagree that they are satisfied with digital tour with the age range of 18 to 25 was 5 tourists. Among them students are 4 tourists, job 0 tourists, business man 1 tourists, 26 to 35 was 4 tourists. Among them students are 0 tourists, job 1 tourists, business man 3 tourists, 36 to 50 was 11 tourists. Among them students are 0 tourists, job 7 tourists, business man 4 tourists.
Strongly disagree: 14 tourists strongly disagree that they are satisfied with digital tour. They strongly disagree that digital tour is not good which didn’t satisfy them at all. Among the tourists who strongly disagree that they are satisfied with digital tour with the age range of 18 to 25 was 2 tourists. Among them students are 1 tourists, job 0 tourists, business man 1 tourists, 26 to 35 was 4 tourists. Among them students are 1 tourists, job 2 tourists, business man 1 tourists, 36 to 50 was 8 tourists. Among them students are 0 tourists, job 3 tourists, business man 5 tourists.

Age range of female tourists  
Strongly agree: 20 tourists strongly agree that they are strongly satisfied with digital tour. They strongly agree that digital tour is very good which satisfied them very much. Among the tourists who strongly agree that they are satisfied with digital tour with the age range of 18 to 25 was 10 tourists. Among them students are 7 tourists, job 2 tourists, business women 1 tourists, 26 to 35 was 7 tourists. Among them students are 1 tourists, job 4 tourists , business women 2 tourists, 36 to 50 was 3 tourists. Among them students are 0 tourists, job 2 tourists, business women 1 tourists.
Agree: 18 tourists agree that they are satisfied with digital tour. They agree that digital tour is very good which satisfied them. Among the tourists who agree that they are satisfied with digital tour with the age range of 18 to 25 was 8 tourists. Among them students are 5 tourists, job 1 tourists , business women  2 tourists, 26 to 35 was 6 tourists. Among them students are 2 tourists, job 4 tourists, business woman 0, 36 to 50 was 4 tourists. Among them students are 0 tourists, job 1 tourists, business woman 3 tourists.
Neutral: 15 tourists are neutral that they are satisfied with digital tour. They are neutral that digital tour neither satisfied them nor dissatisfied them. Among the tourists who are neutral that they are satisfied with digital tour with the age range of 18 to 25 was 5 tourists. Among them students are 3 tourists, job 0 tourists , business women 2 tourists, 26 to 35 was 3 tourists. Among them students are 0 tourists, job 2 tourists, business women 1 tourists, 36 to 50 was 7 tourists. Among them students are 0 tourists, job 4 tourists, business women 3 tourists.
Disagree: 12 tourists disagree that they are satisfied with digital tour. They disagree that digital tour is not good which didn’t satisfy them. Among the tourists who disagree that they are satisfied with digital tour with the age range of 18 to 25 was 4 tourists. Among them students are 2 tourists, job 1 tourists, business women 1 tourists, 26 to 35 was 2 tourists. Among them students are 0 tourists, job 0 tourists , business women 2 tourists, 36 to 50 was 6 tourists. Among them students are 0 tourists, job 3 tourists, business women 3 tourists.
Strongly disagree: 9 tourists strongly disagree that they are satisfied with digital tour. They strongly disagree that digital tour is not good which didn’t satisfy them at all. Among the tourists who strongly disagree that they are satisfied with digital tour with the age range of 18 to 25 was 3 tourists. Among them students are 2 tourists, job 1 tourists , business women 0 tourists, 26 to 35 was 2 tourists. Among them students are 0 tourists, job 1 tourists, business women 1 tourists, 36 to 50 was 4 tourists. Among them students are 0 tourists, job 2 tourists, business women 2 tourists. 


10. [bookmark: _Toc22597925]Suggestion and recommendation
Even though digital tourism’s demand is increasing there are a lot people who are not aware of digital tourism. Service providers should include them into their target market. They should expand their market.   Not everyone is satisfied with digital marketing. In this report it is clearly mentioned that there is a portion of people who are not satisfied with digital tourist. Tourists who disagree and strongly disagree that they are satisfied with digital tourism are the tourists who are dissatisfied with digital tourism. Service providers should concentrate on those problems for which tourists are being dissatisfied and they must solve those problems.  Along with all these service providers should focus on future improvement. They need to research that how they can better serve to their customers. They should continuously research and invent new way of better performance. 
11. [bookmark: _Toc22597926]Conclusion

Completing this report it is clear that digital tourism is now common among people and its demand is increasing. Every age ranged tourists participated in our survey. They are involved in different occupation. And their point of views are also different based on their profession. Some people are embracing digital tourism very positively they have good thoughts they are getting benefits. Some are neutral that they have no opinion about digital tourism. They are taking few of digital services and they are neutral about rest of the digital services or they might not benefited enough according to their expectation. Some tourists are not satisfied with digital tourism. Satisfied tourists will bring some good vibes and new more customers. They will do positive publicity as well. Dissatisfied tourists will spread bad word of mouth. Along with all these things digital tourism will go far and it will emerge. Digital tourism has a booming market ahead.
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[bookmark: _Toc22597928]Questionnaire on role of digital marketing in tourism
        age:        18-25          26-35         36-50                          gender:                                       occupation:     
1. You think digital advertising encourage you a lot?
              (ডিজিটাল বিজ্ঞাপন কি আপনাকে ভ্রমণের জন্য উৎসাহিত করেছে?)

                            strongly agree               agree                 nutral                      disagree                  strongly disagree
                                                                               
2.  you think digital ticket booking (online) is convenient for your travel? 
     (আপনি আপনার ভ্রমণ করার জন্য ডিজিটাল টিকেট বুকিং (অনলাইন) কি সুবিধাজনক মনে করেন?

                            strongly agree               agree                 nutral                      disagree                  strongly disagree
          
3.  you think digital hotel booking (online) is beneficial for your staying?
      (আপনি কি আপনার থাকার জন্য ডিজিটাল হোটেল বুকিং (অনলাইন) লাভমূলক মনে করেন?
                            strongly agree               agree                 nutral                      disagree                  strongly disagree

4. Did you think use of EFT is easier for paying your bill?
      (আপনি আপনার বিল পরিশোধ করার জন্য EFT ব্যবহার করা সহজ মনে করেন ?)

                            strongly agree             agree                 nutral                      disagree                  strongly disagree                                                                                

5. Did you get any discount on your digital booking? 
     (আপনি কি আপনার ডিজিটাল বুকিং এ কোন ডিসকাউন্ট পেয়েছেন?)
                            strongly agree               agree                 nutral                      disagree                  strongly disagree

6. Did someone suggest you to take digital service for your tour?
      (কেউ কি আপনাকে আপনার ভ্রমণের জন্য ডিজিটাল সেবা নিতে পরামর্শ দিয়েছে?)

                            strongly agree               agree                 nutral                      disagree                  strongly disagree

7. Would you suggest anyone to take digital service for their tour
       (আপনি কি কাউকে ভ্রমণের জন্য ডিজিটাল সেবা নিতে উৎসাহিত করবেন?)

                            strongly agree               agree                 nutral                      disagree                  strongly disagree
                                                                                                                    
8. Do you think digital tour made your travel easier?
       (আপনার কি মনে হয় ডিজিটাল ভ্রমণ আপনার ভ্রমণকে সহজ করে দিয়েছে?)

                            strongly agree               agree                 nutral                      disagree                  strongly disagree
                                                                                                                                                                            


9. Are you satisfy with digital services?  
      (আপনি কি ডিজিটাল সেবাতে সন্তুষ্ট?)

                            strongly agree               agree                 nutral                      disagree                  strongly disagree

B1


chart of sample 
proportion of sample size	
digital service consumers	non digital service consumers	300	200	




tourists	male	female	126	74	


age 18-25	strongly agree	agree	neutral	disagree	strongly disagre	17	13	5	5	3	age 26-35	strongly agree	agree	neutral	disagree	strongly disagre	14	15	3	7	4	age 36-50	strongly agree	agree	neutral	disagree	strongly disagre	7	4	11	9	9	




Series 1	strongly agree	agree	neutral	disagree	strongly disagree	7	11	3	2	2	Series 2	strongly agree	agree	neutral	disagree	strongly disagree	9	8	2	3	3	Series 3	strongly agree	agree	neutral	disagree	strongly disagree	4	5	4	6	5	




age 18-25	strongly agree	agree	neutral	disagree	astrongly disagree	20	12	5	3	3	age 26-35	strongly agree	agree	neutral	disagree	astrongly disagree	13	10	7	7	5	age 36-50	strongly agree	agree	neutral	disagree	astrongly disagree	7	8	9	9	8	




age 18-25	strongly agree	agree	neutral	disagree	strongly disagree	9	11	2	3	3	age 26-35	strongly agree	agree	neutral	disagree	strongly disagree	6	9	3	4	2	age 36-50	strongly agree	agree	neutral	disagree	strongly disagree	3	5	3	5	4	




age 18-25	strongly agree	agree	neutral	disagree	strongly disagree	12	15	6	5	4	age 26-35	strongly agree	agree	neutral	disagree	strongly disagree	17	20	4	3	3	age 36-50	strongly agree	agree	neutral	disagree	strongly disagree	6	10	8	7	6	




age 18-25	strongly agree	agree	neutral	disagree	strongly disagree	8	7	5	3	2	age 26-35	strongly agree	agree	neutral	disagree	strongly disagree	12	9	3	2	1	age 36-50	strongly agree	agree	neutral	disagree	strongly disagree	5	4	4	5	4	




age 18-25	strongly agree	agree	neutral	disagree	strongly disagree	18	11	3	3	2	age 26-35	strongly agree	agree	neutral	disagree	strongly disagree	23	19	5	4	3	age 36-50	strongly agree	agree	neutral	disagree	strongly disagree	6	9	7	6	7	




age 18-25	strongly agree	agree	neutral	disagree	strongly disagree	7	5	4	3	3	age 26-35	strongly agree	agree	neutral	disagree	strongly disagree	11	9	2	2	1	age 36-50	strongly agree	agree	neutral	disagree	strongly disagree	5	2	6	9	5	




age 18-25	strongly agree	agree	neutral	disagree	strongly disagree	8	19	9	7	5	age 25-35	strongly agree	agree	neutral	disagree	strongly disagree	13	11	4	6	7	age 36-50	strongly agree	agree	neutral	disagree	strongly disagree	6	7	6	10	8	




age 18-25	strongly agree	agree 	neutral	disagree	strongly disagree	9	8	6	4	2	age 25-36	strongly agree	agree 	neutral	disagree	strongly disagree	6	12	3	2	1	age 36-50	strongly agree	agree 	neutral	disagree	strongly disagree	3	5	5	4	4	




age 18-25	strongly agree	agree	neutral	disagree	strongly disagree	5	7	12	6	9	age 26-35	strongly agree	agree	neutral	disagree	strongly disagree	9	12	10	5	7	age 36-50	strongly agree	agree	neutral	disagree	strongly disagree	6	5	16	7	10	




age 18-25	strongly agree	agree	nutral	disagree	strongly disagree	4	6	7	4	4	age 26-35	strongly agree	agree	nutral	disagree	strongly disagree	8	7	4	3	2	Series 3	strongly agree	agree	nutral	disagree	strongly disagree	2	4	11	5	3	




age 18-25	strongly agree	agree	neutral	disagree	strongly disagree	28	15	8	5	2	age 6-35	strongly agree	agree	neutral	disagree	strongly disagree	22	12	2	1	1	age 36-50	strongly agree	agree	neutral	disagree	strongly disagree	10	8	5	4	3	




age 18-25	strongly agree	agree	neutral	disagree	strongly disagree	18	7	3	0	1	age 26-35	strongly agree	agree	neutral	disagree	strongly disagree	12	9	2	2	1	age 36-50	strongly agree	agree	neutral	disagree	strongly disagree	5	4	4	4	2	




age 18-25	strongly agree	agree	neutral	disagree	strongly disagree	13	9	7	12	8	age 26-35	strongly agree	agree	neutral	disagree	strongly disagree	15	11	4	5	4	age 36-50	strongly agree	agree	neutral	disagree	strongly disagree	7	6	6	8	11	




age 18-25 	Strongly agree	agree	neutral	disagree	Strongly disagree	5	5	5	4	3	age 26-35	Strongly agree	agree	neutral	disagree	Strongly disagree	11	3	2	3	5	age 36-50	Strongly agree	agree	neutral	disagree	Strongly disagree	7	7	4	6	4	




age 18-25	Strongly disagree	agree	neutral	disagree	Strongly disagree	11	18	9	5	2	age 26-35	Strongly disagree	agree	neutral	disagree	Strongly disagree	8	11	7	4	4	age 36-50	Strongly disagree	agree	neutral	disagree	Strongly disagree	5	7	16	11	8	




age 18-25	Strongly agree	agree	neutral	disagree	Strongly disagree	10	8	5	4	3	age 26-35	Strongly agree	agree	neutral	disagree	Strongly disagree	7	6	3	2	2	age 36-50	Strongly agree	agree	neutral	disagree	Strongly disagree	3	4	7	6	4	
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