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[bookmark: _Toc50545081]Executive Summary
The aim of this report is to analyze the customer perceived satisfaction with the customer complaints handling services of Grameenphoen Limited in Bangladesh. 

Grameenphone (GP) mainly came from the joint venture between the Telenor (55.8%) and Grameen Telecom Corporation (34.2 %). It was the first company to introduce different services to the customers. The services they offered are pre-paid service, established the concept of 24 hour call center and also introduced value added services like –VMS, SMS, international roaming service, WAP, EDGE etc. 

In order to know the customer satisfaction level of GP Community Information Centers (GPCICs) some questions have been asked to the targeted subscribers in rural areas. In the questionnaire some of the variables that have been used are- Gender, Age, Duration of using Grameenphone Internet in CICs, Monthly Expenditure on Internet, Frequency of visiting GPCICs, Time spent on Browsing and Downloading on GPCICs. Based on collected data, analysis has been made. Results show that Grameenphone provide faster services for downloading. Customers are satisfied with the charging rate of internet provided by GPCICs, Customers are satisfied with the value added services provided by GPCICs, Entrepreneurs of GPCICs are helpful towards the customers. Internet connection of Grameenphone CIC is satisfactory in rural areas of Bangladesh. Customers are satisfied with the behavior of service employees and monthly expenditure on internet. Customers will suggest friends, relatives or others live nearby to visit GPCICs, GPCICs provide services is enough and preferences of liking the services. 

Major Dissatisfaction about services taken from GPCICs, Grameenphone should emphasized more on. Grameenphone should make the value added services in such a way that is understandable to the Rural subscribers, they should continuously improve internet connection and Grameenphone should increase the awareness among rural people including farmers. This is because in rural areas, there are many farmers who are unaware of the services and even if they are aware they are not interested. Thus, it can be reduced if Grameenphone can go for extensive promotional campaign in rural.
Keywords: Customer Perception Satisfaction, Mobile Companies, Grameenphone, Complain Handling Service, Bangladesh
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[bookmark: _Toc50545083]Introduction
In this project my topic is “customer perceived satisfaction with the mobile companied complain handling services.” So, here I choose Grameenphone Ltd. I have done my survey over 100 people to get a good result. Also here I tried to gather information about their division part.in this project the activities part is to collect the bills from different banks all over the country, distribute the bills, to prepare the bills, maintain customer services. Through my survey and some internet information I tried to find out the customer satisfaction in my project.

[bookmark: _Toc50545084]Motivation of the study
The motivation for doing this project was primarily an interest in undertaking a challenging project in an interesting area of research. The opportunity to learn about a new area of computing not covered in lectures was appealing. GrameenPhone always try to be the market leader and they are and that’s why they always think about their profitabily and the most important thing their customer satisfaction.on this study i found the satisfaction of the subscribers abot their feedbacks, weakness, strength, threads of the easiest sollutions for Grameenphone. That’s why I choose Grameenphone as my project topic.

[bookmark: _Toc50545085]Objectives of the study
I have designed this project by three objects. this objects are very importants beacuse through this we can find what are their actual expectations and to reduce their dissatisfaction. and by this project i have found these following objectives:
• At first my main target was to find out about the satisfaction level of Grameenphone subscriber.
• As my main target, i tried to identify the specif dissatisfaction of the Grameenphoe subscriber.
• And to fulfill my project to complete my graduation.

[bookmark: _Toc50545086]Significance of the Study
In Bangladesh Grameenphone has a reputate place in this telecommunication industry. From the organizato part i have found Grameenphone is playing the leading role in this sector. to extent in his positio they always try to come with a new ideas and to make their cutomer more satisfy from evry section. they alwys try to know about the complains of their custmr so that they can solve the customer dissatisfaction side. Hence, I decided to work on this topic.



[bookmark: _Toc50545087]Limitations of the Study
The prime strategy of grameenphone is to spread their market country wide network. their customers are all over the Bangladesh spread and different income customers.. 
I have tried to collect all information regarding this but my many information almost every information based on only Dhaka division because its not possible to go through over the all district.
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1 [bookmark: _Toc50543257][bookmark: _Toc50543306][bookmark: _Toc50543355][bookmark: _Toc50543403][bookmark: _Toc50544323][bookmark: _Toc50545089]
[bookmark: _Toc50545090]Background:
Now a days in Bangladesh telecomunication section Grameenphone has leading role. Grameenphone is providing almost 34.413 milion subscribers in Bangladesh. 
Grameenphone is making a lot profit from Bangladesh business market. to make a continous market development strategy IPO which is known as Initial Public Offering in Bangladesh has been launched by Grameenphone.Grameenphone is 55.8% owned by  Telenor of Norway which is similar to same about of institutional investors. The company, 55.8% owned by Telenor of Norway, has raised the same amount from institutional investors
In 1997 Grameenphone has been spended BDT 10,700 core (1.6 billion) to build the network infrustructure. in this year the Grameenphone network coverage increase from 55% to 95% percent.
[bookmark: _Toc50545091]An overview: GP
[bookmark: _Toc50545092]Name and Location of the Company
Grameenphone is a public limited company incorporated in Bangladesh in 1996 under the Companies Act 1994 with its registered address at Celebration Point, Road 113/A, Gulshan, Dhaka, Bangladesh. In July 2010, the registered office of the company was shifted to GPHOUSE, Bashundhara, Baridhara, and Dhaka 1229. GP was initially registered as a private limited company and subsequently converted into a public limited company on 25 June 2007. During November 2009, GP listed its shares with both Dhaka and Chittagong Stock Exchanges. In 2010, Grameenphone formed a wholly owned subsidiary namely Grameenphone.
[bookmark: _Toc50545093]Historical Background of the Company
In Bangladesh the telecome market has been characterised of very low ineffeciency and totally controlled by capitalization.BTTB is not providing the enough telecommunication and its been proved for icapable in providing this. The restructuring the program in telecomunication sector to improve their lackings. 

[bookmark: _Toc50545094]Achieving Licenses
Under CDMA technology was offered a cellular license in Bangladesh in 1993. The granting of service license to Bangladesh Telecom Authority in 1989 paved the way for mobile service in Bangladesh. In 1996, Bangladesh was preparing to auction off private cell phone licenses to four companies. So October 10 in 1996, at the request of Dr. Muhammad Yunus (Grameen Bank’s founder) completely independent of Grameen Bank, a not-for-profit private company called Grameen Telecom was formed as private limited company. Grameen Telecom, in turn, created a for-profit company called Grameenphone, found a foreign partner, and put in a bid; Grameenphone received one of the four licenses. 
[bookmark: _Toc50545095]Launching Grameenphone service:
Grameenphone was the first company to introduce GSM technology in Bangladesh when it launched its services in March 1997. Since its inception, Grameenphone remains committed to providing the best service to its customers, as well as launching innovative new products and services. The Village Phone Program started in 1997 that provided a good income-earning opportunity to more than 210,000 mostly women Village Phone operators living in rural areas. Grameenphone makes its profits by serving wealthier urban customers. 
[bookmark: _Toc50545096]Journey of Grameenphone:
After a successful launching, Grameenphone introduced it services in the second largest city of Bangladesh, Chittagong In June 1998. Cell to cell coverage in the Dhaka-Chittagong corridor also enabled Grameenphone to introduce its service in a number of other districts along the way.
In 1999, Grameenphone expanded its business and started its’ business in Khulna. A good number of other districts came under their coverage because of cell to cell coverage between Dhaka and Khulna. 
In 2000 Grameenphone started its services in Sylhet, Barisal and Rajshahi and brought all six divisional headquarters under the coverage of its network. The service in Barisal region was happening after the microwave link between Khulna and Chittagong was completed. After six years of operation, in August 2003 Grameenphone has more than one million subscribers.
In 2008, Grameenphone has been listed in Bangladesh capital market after completing the largest initial public offering (IPO) ever in the country’s history. Trading of Grameenphone shares began in both Dhaka and Chittagong Stock Exchanges on 16 November2009. 
[bookmark: _Toc50545097]Name and Characteristics of founder
Grameenphone is a joint venture company comprising of:
Telenor – It is a telecommunication company from Norway. it is a successful company. it has a sucessful cooperation with many countries like Greece, Bangladesh, Germany, malaysia, Australia and so on.
 Grameen Telecom – A sister concern of Grameen Bank. It was established by Grameen Bank to organize and assist those Grameen bank borrowers who wish to retail telephone services in the rural areas.
Marubeni Corporation – This Company owns 9.5% of GP. This is a company from Japan of leading and investment.
Gonofone Development Corporation – In GP Gonofone Development Corporation owns 4.5%. there are some New york based telecommunication Development which having investment in many companies in USA, Russia and many other parts of Europe.

[bookmark: _Toc50545098]Vision, Mission, Objectives and Strategy
Company’s Vision:
“We exist to help our customers get the full benifits of communication services in their daily lives. we are here to help” it is the vission of Grameenphone company. they always want to make everything easier for their customer.
Company’s Mission:
grameenphone main target or we called it their main mission is to make their customer satisfy through their services and make closer to their loved ones. they are giving a perfect sollution for their customers. last few years they make a great development in their company.
Company’s Objectives:
there are some objects in grameenphone there are dual purposes:
[bookmark: _Toc9752269][bookmark: _Toc9751818][bookmark: _Toc9751390][bookmark: _Toc8621256][bookmark: _Toc8620749][bookmark: _Toc9752270][bookmark: _Toc9751819][bookmark: _Toc9751391][bookmark: _Toc8621257][bookmark: _Toc8620750]· On their every investment they want an economic return.
· Telecommunication can play a vital role that’s why they contribute to the economic development of Bangladesh. 
[bookmark: _Toc50545099]Company’s strategy:
Grameenphone Limited’s strategy was to effectively become the second national operator in Bangladesh. Instead of focusing on a high-end, niche market; it pursued a low tariff strategy designed to compete directly with BTTB.
Continuous to grow subscriber base:
Grameenphone main target is always to make their users grow more and more. By increasing the availability of their products and services throughout the Bangladesh and by aiming to improve customer retention.
Focusing on high value customer:
Grameenphone strive to provide superior network coverage, connectivity, quality and reliability, as well as to continue their product and service innovations through continued investment in their network and products. They are focusing on high value customer segment which they expect will grow as Bangladesh population becomes more affluent with their value-added services, in particular Internet access and BlackBerry. They intend to increase their focus on high value business segment customers, given the high usage of voice and non-voice services by these customers.
Achieve capital and operational efficiencies to improve profit margins and cash flow generation:
Discipline is a key word for Grameenphone. they always maintain their descipline to improve their efficiency and productovity in their operations. they also try to maintain their expensses by these things like using solar power, reduce the sim tax, controlling service agreement pricing etc.
Increased Brand Awareness and reinforce brand values:
Grameenphone makes their changes time ti time to refresh their services. they refresh their brand. through various points of sales they increased their brand awarness.
Increased revenue from non-voice services:
Through their SMS, MMS, information services, games ring back tones and Black Berry services GP is providing a wide range of non voice services. They plan to continue increasing their revenue from non-voice services, developing additional services and further expanding their presence as one of the largest provider of internet access in Bangladesh.
Continue to expand their comprehensive distribution network:
They always making news changes in their services to make more profit. their new distribution model is to push sales to retailers by distributing their SIM cards, electronic recharge system. this object of their new distribution makes profits day by day. its improving the sales system. also creating a strong channel of communication between Grameenphone and their users. they obtain a perfect market data to allow them to be more and more responsive and dynamic to the ornanization.
[bookmark: _Toc50545100]Company’s Value:
Make everything Easy:
Grameenphone is sensible and they truly believes that. It’s very easy to appreciate what they created. And they always try to make their customers life easy by their work.
Be Inspiring:
Grameenphone always try to be imaginative. Grameenphone always give their best effort to make a powerful effects on thier users. their main focus was always to make their users more attention on them and they are very passionate about their country, users and their work.
 Keep Promise:
they make promises to their users and these promises are very important for them. they always make their works right. about the deliveries the promises that they make.
 Be Respectful:
Grameenphone always be friendly to their users. they maintain all local cultures. both internally and externally they are very courteous to all their interections.they are always helpfull and as i say before very friendly. 
[bookmark: _Toc50545101]Organizational Structure
Grameenphone has so many employees in their company by number we can say it’s more than 5000. there several parts of grameenphone . they always try to do different different things thats why organization makes a structural changes in their company. there are their management and organization structure: 
[bookmark: _Toc50545102]Board of Directors:
Chairman: 
· SigveBrekke
Directors:
· Nurjahan BegumHilde Tonne
· M. Shahjahan
· Per Erik Hylland
· Md. Ashraful Hasan
· Knut Borgen
· Snoree Corneliussen
· Indepandent Directors
· Dr. Jamaluddin Ahmed FCA
Management Team
	Tore Johnson, Chief Executive Officer RaihanShamsi, Deputy CEO & Chief Financial Officer
Tanveer Mohammad, Chief Technology Officer
ArnfinnGroven, Chief People Officer
Kazi Monirul Kabir, Chief Communications Officer
ArildKaale, Chief Marketing Officer
Mahmud Hossain, Chief Corporate Affairs Officer



[bookmark: _Toc50545103]Grameenphone’s Different Divisions and Department
In recent times management has brought a change in the organizational structure in view of need of time. Currently Grameenphone has 11 divisions and 5 departments to run its operations smoothly. The divisions are:
Commercial Division:
Commercial Division is the link between the customers and the company. People in this division are mainly serving the clients. They are escalating the relationship of Grameenphone with its valued customers. This division can be subdivided as following major parts-
Structure of Commercial Division
Commercial Division is a combination of former Sales, Marketing & Customer Service Division. A significant amount of employees are working in this Division. Scope of work of some important departments are described as below —
Product Management Voice
· SIM and Device Product roadmap. Manage balanced portfolio of product according to segmentation model, prepare forecast and ensure availability.
· Ensure strategic alliance with Global team and different external partners.
· Management of SIM and device configuration, testing, certification, and distribution channel.

Regulatory and Corporate Affairs Division:
This division looks after the regulatory and interconnection issues. It is responsible for maintaining close relationship with BTRC, MOPT, PSTN operators and mobile operators for matters related to interconnection with fixed and mobile operators, and interconnection & Revenue Sharing Agreement. This division is also responsible for maintaining relationships with Ministries, the National Parliamentary Telecom Committee, Government agencies like the Board of Investment (BOI), the National Board of Revenue (NBR), and law-enforcing agencies.
[bookmark: _Toc50545104]Technical Division:
The Technical Division can be considered as the brain of this organization. Most of the people in the technical division are from the engineering and technological educational background. This division is divided into three departments-
1. Planning Department
2. Implement Department

[bookmark: _Toc50545105]Industry Analysis
Last many years the Telecommunication has been in creasing immensly. Customers demands are growing each and every day. Itsa growth potential subject. The number of mobile users even crossed the fixed line of subscriber.In Bangladesh the geographical lines are not more different. at this point Bangladesh is presenting a great telecommunication services. still the numbers operators are still limited. there is still some commetitive objects and thats why they need to use their competitive advantages and to sustain in their place. 
	Company
	Market Share, 2011

	GP
	44.1%

	Banglalink
	26.99%

	Robi
	18.75%

	Airtel
	6.53%

	Citycell
	2.2%

	Teletalk
	1.45%








[bookmark: _Toc50545106]Market Position:
In Bangladesh Telecome industryu is becoming very compatitive day by day. because  consumer demanding more and more by this Bangladesh is becaming one of the fastest growing industry.in telecommunication sector Bangladesh is 78.075 million in last July 2011 From latest news it has been found that geographically GP is greater than 98%.
[bookmark: _Toc50545107]Company’s comparative conditions:
In Bangladesh at this time there are six telephone operators. in this first one is Government owned telephone operator: from them fives private own companies and they are GP, Pacific Bangladesh Telecom Ltd. (Pbtl) warid Telecome Bnagladesh Ltd, Orascom Telecome Bangladesh Ltd., Axiata (Banglades) and other two ones are Bangladesh Telegraph and Telephone Board (BTTB).

[bookmark: _Toc50545108]Literature Review
[bookmark: _Toc50545109]Customer satisfaction
Customer satisfaction is a marketing term that measures how products or services supplied by a company meet or surpass a customer's expectation. Customer satisfaction is important because it provides marketers and business owners with a metric that they can use to manage and improve their businesses.
[bookmark: _Toc50545110]Factors that impact the customer satisfaction:
There are some factors that impacts the customer satisfaction and they are:
1. If you have a lousy product or service, good luck selling it. 
2. In any market, there’s usually more than one of the same products, perhaps dozens. 
3. No website? No contact information? No search engine optimization? No business, then. The age of the Internet has made finding products and services a snap. 
4. When a product or service costs more, but is worth it, its value becomes acceptable to the consumer. 
5. Ask any sensible person and they’ll tell you that given the same product or service, they would rather shop at the place that offers a clean, safe and well-organized environment. 
6. When it takes 20 minutes to get your Blooming’ Onion at Outback, or the Christmas Amazon delivery comes on Dec. 
7. A company has a commitment to tell the truth. Hiding facts, figures and excessive small print doesn’t go far when it comes to customer satisfaction. If a company doesn’t stand by its product, or hassles the customer when a refund or exchange is in order that will stick

[bookmark: _Toc50545111]Why customer complain? 
In every business customerts are the main ones. always we need to remember that if customers are satisfy then our business will go smooth. in this communications there are many reasons that make our customer dissatiffied. there are some silent customer who never complained and went silently.
1. In our business we make many promises and that’s many customers give attention to our promises and if we dont fullfull our promises it will became the reason of complaining.
2. if the representatives are not trained welly than it’s became a poor customer service.
3. All staffs are not good in every sectors that’s why poor staff has been shifted from one agent to another. and users became very irritated when you are telling your same story again and again. in some organizations operators are failed to solve users problems thats why there are complains and complains.
4. Users always be with you when you are nice to them and that’s why we need to follow our staff wheather they are talking to their customer with well behaved or not. wheather the customers are happy with the services or not. if the customers are not happy with the services then they will tell about their bad expericne to thei friends, family and co workers. and it will give a bad impact on your organization.
5. Customer services makes a biggest mistake not hearing completely to their customers and it is the worse situation for your company. and its need to follow seriously.
6. Always customer complains for a reason and that is hidden information from them. they became very upset when they came to know about any information middle of the purchasing.
7. Make your customer care more easier for your customer see wheather they are satisfy with your services or not. make sure there is no lackings of your contact information.
[bookmark: _Toc50545112]Mobile company in Bangladesh:
The telecommunication revolution In Bangladesh there are many mobile phone manufacturing companies already peeped. 
Below mentioned are the top mobile phone manufacturing companies in Bangladesh.

Symphony Mobile:
[image: https://1.bp.blogspot.com/-HGyozg0rayY/WAb6-Ursk4I/AAAAAAAAJHs/sso2O2rHQcY9vwM-3adeql00GGQ8PJIhACLcB/s1600/H175-front_img_1_087.png]
Walton Mobile:
[image: https://2.bp.blogspot.com/-0nj_Z40_yT0/WAb7NptWm2I/AAAAAAAAJHw/rx1TunsMJ1kA1uHSMVwZFJQuNQ0-7_BtACLcB/s1600/ZX2%2Blite-1-500x500.jpg]




Elite Mobile:
[image: https://4.bp.blogspot.com/-ar_w9i8r2qg/WAb7tbL0aCI/AAAAAAAAJH4/AlIY_pR-E9wjaN4slX0HIw78LcLsW2NQwCLcB/s1600/VX5-Intro-Image-1-Front.jpg]

[bookmark: _Toc50545113]Mobile operator in Bangladesh:
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[bookmark: _Toc50545114]Theoretical Framework

[bookmark: _Toc50545115]Measuring In formativeness for customer satisfaction in Grameenphone:
Grameen Phone always try to fullfill their customer requirments and updated their information. Grameenphone have some different features they are exceptional then their other challengers.Subscriber and GP user are very satisfied because before GP‟s introduction to the market, mobile phones were totally out of reach to the major part of the current market. Moreover, Grameen Phone subscribers are happy with the country wide network. In spite of this, GP users are not satisfied with service of the company. Considering the importance of customer satisfaction, this project was designed to assess the satisfaction level of GP purchasers. 

[bookmark: _Toc50545116]Measuring personalized offers in Grameenphone:
Grameenphone always try to make their customer happy through their new offers. They make their offers to fulfill the requirements of their customers.  Here are some new offers of Grameenphone:

Offer Details:
New Connections will be able to enjoy Tk 5 Preloaded amount. Preloaded amount for Village Phone will be Tk 50. some times they are free for them. 


[bookmark: _Toc50545117]Measuring security in Grameenphone:
Every customer want to make their information safe. They are always concern about their security. That’s why Grameenphone always try to be honest their customer information to make their customer feel comfortable. 
Grameenphone offers postpaid mobile service. xplore Postpaid & Xplore Legend is the name of its postpaid service. 

[bookmark: _Toc50545118]Customer trust in Grameenphone:
Grameenphone always being trustworthy and honest to their customer. They never try to make illegal money through their customer.
In this factor we ask some questions that measure whether customers are happy with the service of Grameenphone or not. Grameenphone always make sure that their customer’s information’s are safe.
[bookmark: _Toc50545119]Measuring Customer satisfaction in grameenphone: 
 In sales oriented services the customers are the main key. Customer satisfactions are the main success of the grameenphone. Every customer have their own expectations and to make the customer happy need to mainly focus on their expectation. Their past buying experience is also important for their next purchase. Marketers should be very careful about the customer’s real expectation.






[bookmark: _Toc50545120]Chapter Three: Methodology, Analysis and Conclusion
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[bookmark: _Toc50545122]Introduction
In my project my topic is “ customer satisfaction of Grameenphone”. in Grameenphone i have found the high range of satisfaction level of customers. in this project i have choosen only the Users of Grameenphone.
I have done a survey with Grameenphone users and from this survey i prepared a question structure which helps me to know about the customers satisfaction level. and from this i have found my research findings. as a primary data i have also collect Grameenphone information from their websides. in analysis part i have try to dosclose all recommendations for more explanation in each part. Our sample size is 100 and it is a random sampling. But I mostly focused and collect the sample from Dhaka division. 
[bookmark: _Toc50545123]Population and sample for the present study
I have completed my survey through 100 sample. Here I have given 3 options to identify their self and the questions are about their age, gender and education.



[bookmark: _Toc50545124]Measurement:

	

Measuring Informativeness

	Strongly Disagree (1)
	Disagree (2)
	Neutral (3)
	Agree (4)
	Strongly Agree (5)

	I think that the availability of information at the Grameenphone customer care center is based on customer information requirements
	1
	2
	3
	4
	5

	The quantity of information of their information platform delivers meets my requirement.
	1
	2
	3
	4
	5

	I get the information on a continuum from their information platform and use them for my purpose.
	1
	2
	3
	4
	5

	I believe that Grameenphone keep the information updated regularly Based on the user’s requirements.
	1
	2
	3
	4
	5

	Sometime they reduce the non-pertinent documents (information) are presented or pertinent ones were presented in an order not useful to the user.
	1
	2
	3
	4
	5

	

Measuring Personalized offers 
	
	
	
	
	

	Grameenphone always offers the information that satisfies my specific needs.
	1
	2
	3
	4
	5

	I think Grameenphone offers me the information that i couldn’t find in another company.
	1
	2
	3
	4
	5

	I believe that if i leave Grameenphone than you will obtain the information as customized as you have now?
	1
	2
	3
	4
	5

	

Measuring Security 
	
	
	
	
	

	I think GP always make sure about his customers safe transmission
	1
	2
	3
	4
	5

	I agree that Grameenphone try to make their customers safe from hackers.
	1
	2
	3
	4
	5

	Purchasing services from Grameenphone will not cause financial risk. 
	1
	2
	3
	4
	5

	Grameenphone follow a very safe payment method.
	1
	2
	3
	4
	5

	

Measuring Trust
	
	
	
	
	

	I believe that as a service provider Grameenphone is trustworthy and honest.
	1
	2
	3
	4
	5

	I think Grameenphone is quite able to instill the confidence in their customers. 
	1
	2
	3
	4
	5

	Grameenphone always make the customers happy by fulfill their needs
	1
	2
	3
	4
	5

	I think Grameenphone does not behave opportunistically? (E.g. gaining money illegally).
	1
	2
	3
	4
	5

	

Measuring Customers satisfaction
	
	
	
	
	

	The performance of Grameenphone web site meets my expectation.
	1
	2
	3
	4
	5

	I believe that Grameenphone have sufficient experience in the marketing that they offers in their website.
	1
	2
	3
	4
	5

	Grameenphone always offer their products to fulfil the customers needs 
	1
	2
	3
	4
	5

	Do you think that Grameenphone do not have the necessary resources to carry out their activities successfully?
	1
	2
	3
	4
	5



[bookmark: _Toc50545125]Data Collection Procedures: 
In my questionnaire I have given scale to measure the average of the question I have asked. And the scale have 5 options they are:
· Strongly disagree
· Disagree
· Neutral
· Agree
· Strongly agree
In this survey I picked the sample from Dhaka and most are the students.



[bookmark: _Toc50545126]Data Analysis:



[bookmark: _Toc50545127] Findings: 
In my survey I have focused on 5 factors and they are:
· Measuring in formativeness
· Measuring personalized offers
· Measuring security
· Measuring trust
· Measuring customer satisfaction
The result of this surveys are: 
Measuring in formativeness: in this topic I have asked 5 questions to the survey people and the total average of measuring in formativeness based on 100 samples are 3.822.
Measuring personalized offers: in this topic I have asked 3 questions to the survey people and the total average of measuring personalized offers based on 100 samples are 3.734007.
Measuring security: in this topic I have asked 3 questions to the survey people and the total average of measuring personalized offers based on 100 samples are 3.734007.
Measuring trust: in this topic I have asked 4 questions to the survey people and the total average of measuring personalized offers based on 100 samples are 3.7425.
Measuring customer satisfaction: in this topic I have asked 4 questions to the survey people and the total average of measuring personalized offers based on 100 samples are 3.755.



	Subjects
	Results

	Average of measuring formativeness
	3.812

	Average of measuring personalized
	3.734007

	Average of measuring security
	3.7725

	Average of measuring trust
	3.7425

	Average of measuring customer satisfaction
	3.755







[bookmark: _Toc50545128]Research Implication/recommendation: 

To continue the market leadership Grameenphone should maintain the following recommendation:
· Flexibility should earn by grameenphone to reduce bills.
· In peak hours capacity of the helpline should be increased. 
· Customers should know about the all rules of grameenphone.
· Customers expectation should be fulfill by the current networks so that the load of the network should be reduce. 
· The payment should be done by the cards during the bank holidays, it will be a great help for the customers.
·  The development of network should be strong, the network never should be sell to increase its limits.


[bookmark: _Toc50545129]Conclusion:
 Grameen phone is a well-known brand to all of us. Everyone knows about its truly transparent that operates highest level of accountability on a global stage. Grameenphone always try to give main focus to their customer. Since its inception, Grameen Phone has been driven to be inspiring and leading by example, when it comes to being involved in the community. If others come up with lower price, GP might face challenged. To make a good business we all know that we need to make a strong and success development and Grameenphone maintain this one very carefully. They try to make the connectivity with everyone one customer, every subscriber, each and every one that whom they are connected.


[bookmark: _Toc50545130]References
https://www.grameenphone.com/
https://www.grameenphone.com/about/corporate-information/corporate-responsibility/community-information-center
https://www.grameenphone.com/personal/services
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SN G A E MI1 MI2 MI3 MI4 MI5 AV_MI MP1 MP2 MP3 AV_MP MS1 MS2 MS3 MS4 AV_MS MT1 MT2 MT3 MT4 AV_MT MC1 MC2 MC3 MC4 AV_MC

1 1 2 2 0 5 4 4 3 3.2 4 5 4 4.333333 4 4 5 4 4.25 3 4 4 4 3.75 4 4 4 4 4

2 2 2 1 3 3 4 4 3 3.4 3 3 4 3.333333 4 4 4 4 4 5 5 5 5 5 4 4 5 5 4.5

3 2 1 1 3 3 4 4 4 3.6 4 5 5 4.666667 5 5 4 4 4.5 4 5 5 4 4.5 4 4 3 5 4

4 2 4 2 5 5 5 5 4 4.8 4 4 4 4 4 5 4 4 4.25 4 4 5 5 4.5 3 4 4 3 3.5

5 1 3 2 4 4 4 5 5 4.4 4 4 5 4.333333 5 4 4 4 4.25 4 5 5 3 4.25 4 4 4 4 4

6 1 1 1 4 4 4 4 3 3.8 4 5 5 4.666667 4 4 4 4 4 5 5 5 4 4.75 3 4 5 5 4.25

7 1 2 1 5 5 5 4 4 4.6 4 3 3 3.333333 4 4 5 5 4.5 5 5 4 4 4.5 4 4 3 4 3.75

8 1 4 3 5 5 5 3 3 4.2 4 4 3 3.666667 5 5 5 4 4.75 5 5 5 5 5 3 3 4 3 3.25

9 1 2 1 3 4 4 3 3 3.4 3 4 4 3.666667 4 3 5 5 4.25 5 5 4 4 4.5 3 3 4 3 3.25

10 1 3 1 4 4 3 5 4 4 4 5 4 4.333333 3 4 3 3 3.25 4 4 3 5 4 4 4 3 3 3.5

11 1 2 1 5 5 5 4 4 4.6 4 4 4 4 4 3 3 5 3.75 5 4 4 5 4.5 4 4 4 4 4

12 2 3 1 3 4 5 4 5 4.2 3 4 5 4 2 4 5 4 3.75 3 5 4 3 3.75 5 4 3 5 4.25

13 2 2 1 2 3 2 4 5 3.2 2 4 2 2.666667 3 4 2 5 3.5 3 2 5 3 3.25 4 2 5 3 3.5

14 1 2 2 5 5 4 3 2 3.8 4 4 3 3.666667 2 3 4 3 3 3 4 5 4 4 4 3 2 1 2.5

15 2 2 2 5 4 3 4 2 3.6 3 2 3 2.666667 4 4 3 3 3.5 4 4 4 4 4 4 2 1 1 2

16 2 1 3 5 2 1 3 5 3.2 3 5 4 4 2 4 2 4 3 3 2 3 4 3 2 4 3 4 3.25

17 1 3 1 2 4 1 3 5 3 3 2 4 3 5 2 3 5 3.75 3 2 4 5 3.5 2 4 3 5 3.5

18 2 1 1 5 4 5 4 4 4.4 3 3 2 2.666667 3 2 2 2 2.25 3 3 4 5 3.75 3 2 4 2 2.75

19 1 1 1 2 2 1 3 5 2.6 4 2 3 3 2 4 2 3 2.75 4 1 2 3 2.5 2 5 3 2 3

20 1 1 3 2 2 2 1 3 2 3 3 1 2.333333 5 5 4 2 4 4 2 5 2 3.25 1 3 4 3 2.75

21 1 1 2 2 2 1 2 1 1.6 2 3 4 3 1 5 3 3 3 2 3 3 3 2.75 1 5 4 3 3.25

22 2 2 2 2 3 2 2 2 2.2 4 5 2 3.666667 2 1 2 4 2.25 3 4 2 4 3.25 2 5 5 5 4.25

23 1 1 1 2 1 3 3 2 2.2 3 1 4 2.666667 4 4 3 5 4 2 4 3 3 3 1 4 5 2 3

24 1 3 2 3 4 3 2 5 3.4 3 5 2 3.333333 4 3 4 1 3 5 4 3 3 3.75 1 2 5 5 3.25

25 1 2 3 3 2 4 5 3 3.4 4 3 5 4 4 3 5 3 3.75 4 5 3 4 4 2 3 4 5 3.5

26 2 2 1 5 4 5 5 5 4.8 4 3 3 3.333333 3 4 4 4 3.75 3 3 3 3 3 3 4 4 4 3.75

27 1 3 3 4 5 3 4 5 4.2 2 4 3 3 4 2 4 3 3.25 2 3 1 2 2 5 4 5 5 4.75

28 1 2 1 4 4 3 2 3 3.2 4 3 4 3.666667 4 3 3 3 3.25 3 3 4 4 3.5 4 4 4 4 4

29 1 2 2 2 3 4 2 3 2.8 5 4 5 4.666667 3 2 5 2 3 3 4 4 2 3.25 2 4 2 5 3.25

30 1 2 1 1 5 3 2 4 3 2 3 1 2 2 4 1 4 2.75 1 3 1 2 1.75 4 2 4 5 3.75

31 2 1 1 1 5 1 2 3 2.4 4 3 2 3 1 5 5 2 3.25 5 4 3 5 4.25 2 5 3 5 3.75

32 2 2 2 5 5 5 5 4 4.8 4 4 4 4 4 5 5 5 4.75 5 5 4 4 4.5 4 5 5 5 4.75

33 1 1 1 1 4 2 3 5 3 5 4 3 4 5 4 2 3 3.5 4 2 2 4 3 2 4 2 4 3

34 1 2 1 5 5 5 5 5 5 5 4 5 4.666667 5 5 4 4 4.5 4 5 5 5 4.75 5 5 5 5 5

35 2 2 1 1 3 5 1 5 3 1 4 2 2.333333 5 2 5 3 3.75 2 4 5 3 3.5 2 5 3 5 3.75

36 1 1 1 1 5 2 4 3 3 2 1 5 2.666667 2 3 4 3 3 2 4 5 3 3.5 5 4 4 5 4.5

37 1 2 2 2 3 2 5 2 2.8 3 1 2 2 4 2 3 5 3.5 5 3 4 2 3.5 3 1 4 3 2.75

38 2 2 2 5 5 5 3 4 4.4 4 4 4 4 4 3 3 3 3.25 4 4 4 5 4.25 5 4 5 4 4.5

39 2 3 3 2 4 1 5 5 3.4 1 3 2 2 4 2 1 5 3 2 1 4 3 2.5 1 4 2 1 2

40 2 1 3 2 3 2 5 5 3.4 4 3 5 4 4 2 5 2 3.25 4 2 3 1 2.5 5 3 1 2 2.75

41 1 2 1 3 2 4 5 5 3.8 3 2 4 3 2 5 1 3 2.75 4 3 2 1 2.5 5 4 2 1 3

42 2 2 1 5 4 4 4 4 4.2 4 4 3 3.666667 4 4 4 4 4 4 4 4 3 3.75 3 4 4 4 3.75

43 1 2 1 5 5 4 4 4 4.4 4 4 3 3.666667 3 2 3 4 3 4 4 4 4 4 5 4 3 3 3.75

44 1 2 1 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 3 3 3 3 3 3 3 4 5 3.75

45 2 2 1 4 4 3 3 3 3.4 5 5 5 5 4 3 3 3 3.25 3 3 4 4 3.5 4 4 4 4 4

46 2 2 1 5 5 5 5 4 4.8 4 5 5 4.666667 4 4 4 5 4.25 5 5 4 4 4.5 4 4 4 4 4

47 2 2 2 5 5 3 4 4 4.2 3 3 4 3.333333 5 5 5 4 4.75 4 4 5 5 4.5 4 4 4 5 4.25

48 1 2 2 5 5 4 4 5 4.6 5 4 5 4.666667 4 4 4 5 4.25 5 5 4 4 4.5 4 2 2 3 2.75

49 2 1 1 4 4 5 5 5 4.6 4 4 4 4 3 4 4 4 3.75 3 3 4 4 3.5 4 4 3 4 3.75

50 1 2 1 5 4 5 5 5 4.8 4 3 4 3.666667 4 4 4 4 4 4 3 4 4 3.75 3 3 3 4 3.25

51 2 2 2 5 5 5 5 4 4.8 4 4 5 4.333333 5 4 5 4 4.5 4 4 4 4 4 4 4 5 5 4.5

52 1 2 1 5 5 5 4 4 4.6 5 5 4 4.666667 4 4 5 5 4.5 5 4 4 4 4.25 5 4 4 4 4.25

53 2 2 1 4 5 5 5 5 4.8 5 4 4 4.333333 5 5 5 5 5 4 4 4 4 4 4 5 5 5 4.75

54 2 2 2 4 4 4 5 5 4.4 4 4 4 4 5 5 5 4 4.75 4 4 4 4 4 4 4 4 4 4

55 1 2 2 5 5 4 4 4 4.4 4 5 4 4.333333 4 4 4 4 4 5 5 5 5 5 5 5 5 5 5

56 2 2 2 4 4 4 4 5 4.2 5 4 4 4.333333 4 5 5 4 4.5 4 5 5 5 4.75 4 4 4 4 4

57 1 2 2 5 5 5 5 5 5 4 5 4 4.333333 4 4 4 5 4.25 5 4 4 4 4.25 5 5 5 5 5

58 2 2 2 5 4 5 5 5 4.8 4 4 4 4 4 4 3 3 3.5 4 4 3 3 3.5 3 4 4 3 3.5

59 1 2 2 5 4 3 3 3 3.6 4 4 3 3.666667 3 3 4 4 3.5 4 3 3 3 3.25 4 4 3 4 3.75

60 2 2 1 5 4 4 4 4 4.2 5 5 4 4.666667 3 3 3 3 3 4 4 4 3 3.75 4 4 4 4 4

61 1 2 2 5 5 4 3 4 4.2 3 4 4 3.666667 3 3 4 4 3.5 4 3 3 3 3.25 4 4 4 5 4.25

62 1 2 1 4 4 5 5 4 4.4 4 4 4 4 4 4 4 5 4.25 5 5 5 5 5 5 4 4 4 4.25

63 2 2 2 5 4 4 4 3 4 3 4 3 3.333333 4 4 4 4 4 4 3 4 4 3.75 3 4 4 4 3.75

64 2 2 2 5 5 4 4 3 4.2 3 3 4 3.333333 4 5 5 5 4.75 4 4 4 4 4 4 4 3 3 3.5

65 2 2 2 4 5 5 4 5 4.6 5 5 5 5 4 4 4 5 4.25 5 5 5 5 5 4 4 4 4 4

66 2 2 2 5 4 3 3 3 3.6 3 4 4 3.666667 4 4 4 3 3.75 4 3 4 3 3.5 4 4 5 5 4.5

67 2 2 2 4 4 4 5 5 4.4 4 4 4 4 4 4 4 4 4 4 4 3 4 3.75 5 5 4 3 4.25

68 2 2 2 5 4 5 4 4 4.4 4 4 4 4 5 5 5 5 5 5 4 5 4 4.5 5 5 4 4 4.5

69 2 2 2 5 5 4 5 5 4.8 3 3 3 3 4 3 4 3 3.5 3 4 4 4 3.75 5 5 5 1 4

70 2 2 2 5 5 5 5 4 4.8 4 5 4 4.333333 4 5 4 4 4.25 5 5 4 4 4.5 4 4 3 1 3

71 2 2 2 4 4 5 5 5 4.6 4 4 4 4 5 4 5 5 4.75 5 4 4 4 4.25 3 3 3 1 2.5

72 2 2 1 5 5 4 4 5 4.6 4 5 4 4.333333 4 4 4 4 4 4 3 4 3 3.5 4 3 3 1 2.75

73 2 2 2 3 5 5 5 3 4.2 3 4 5 4 4 5 5 5 4.75 4 4 4 4 4 4 4 3 1 3

74 2 2 1 4 5 5 4 5 4.6 4 4 4 4 5 5 4 4 4.5 4 4 4 5 4.25 5 4 3 1 3.25

75 2 2 2 5 5 4 5 5 4.8 4 4 4 4 5 5 4 4 4.5 4 3 3 3 3.25 4 4 4 1 3.25

76 2 1 1 3 3 4 4 4 3.6 3 4 5 4 5 5 3 4 4.25 2 4 3 2 2.75 4 4 3 4 3.75

77 2 3 2 4 5 3 4 3 3.8 4 3 4 3.666667 3 3 2 2 2.5 3 3 1 3 2.5 2 3 2 2 2.25

78 2 4 3 3 4 2 3 2 2.8 4 5 4 4.333333 3 4 5 5 4.25 3 4 3 5 3.75 3 5 3 5 4

79 2 1 2 2 3 5 2 5 3.4 4 2 4 3.333333 3 4 3 1 2.75 2 3 2 2 2.25 3 4 5 2 3.5

80 2 2 3 2 4 3 3 5 3.4 3 4 2 3 4 5 5 5 4.75 4 3 4 3 3.5 3 4 5 3 3.75

81 1 1 1 2 2 3 4 3 2.8 5 5 5 5 4 5 3 4 4 5 4 3 4 4 3 5 4 3 3.75

82 2 2 1 3 4 5 2 4 3.6 1 4 3 2.666667 4 3 2 3 3 4 3 5 5 4.25 3 5 4 3 3.75

83 1 1 1 5 5 5 4 4 4.6 4 4 5 4.333333 3 4 5 4 4 4 3 4 2 3.25 3 4 3 5 3.75

84 2 1 1 4 4 4 3 4 3.8 3 4 4 3.666667 5 4 4 4 4.25 3 4 4 4 3.75 4 3 4 4 3.75

85 1 3 3 5 4 3 4 5 4.2 4 5 3 4 4 5 3 4 4 3 4 3 3 3.25 4 5 4 3 4

86 1 1 1 2 3 4 2 5 3.2 2 3 2 2.333333 4 3 4 2 3.25 2 3 2 4 2.75 5 5 4 5 4.75

87 1 1 1 4 1 5 3 2 3 3 5 3 3.666667 4 3 2 2 2.75 4 3 5 5 4.25 3 4 3 5 3.75

88 2 2 2 3 2 4 5 3 3.4 2 3 5 3.333333 3 2 4 5 3.5 5 4 3 4 4 5 5 3 4 4.25

89 1 4 3 4 3 2 2 4 3 4 4 5 4.333333 5 4 4 3 4 3 4 5 4 4 4 3 5 5 4.25

90 2 2 1 3 4 3 2 5 3.4 5 3 4 4 3 4 3 4 3.5 3 4 3 3 3.25 5 5 5 5 5

91 2 2 1 3 4 3 4 3 3.4 5 5 4 4.666667 4 5 5 3 4.25 4 3 4 5 4 3 4 3 5 3.75

92 1 1 1 3 3 4 4 5 3.8 4 5 4 4.333333 4 3 4 5 4 4 5 3 4 4 5 3 4 5 4.25

93 1 2 1 4 3 5 3 4 3.8 3 4 3 3.333333 5 5 5 3 4.5 4 4 3 3 3.5 3 4 5 5 4.25

94 2 2 2 4 3 4 3 4 3.6 5 5 3 4.333333 5 3 4 2 3.5 4 3 3 5 3.75 3 5 2 4 3.5

95 2 2 1 3 2 4 3 5 3.4 3 4 2 3 4 3 5 3 3.75 2 5 4 3 3.5 2 4 5 4 3.75

96 2 1 1 2 3 1 5 3 2.8 3 4 1 2.666667 2 3 4 1 2.5 2 3 5 4 3.5 5 5 4 3 4.25

97 2 2 1 4 3 4 3 5 3.8 5 5 4 4.666667 3 4 4 3 3.5 4 5 5 5 4.75 4 4 3 4 3.75

98 1 1 1 2 4 3 5 3 3.4 5 4 3 4 4 5 3 4 4 4 3 4 3 3.5 2 3 4 5 3.5

99 2 2 2 3 4 2 4 3 3.2 2 4 5 3.666667 1 4 3 2 2.5 2 4 3 2 2.75 5 4 5 4 4.5

100 2 2 2 4 3 4 5 5 4.2 4 5 3 4 4 3 5 3 3.75 5 4 4 4 4.25 5 5 5 5 5

3.812 3.734007 3.7725 3.7425 3.755
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		27		1		3		3		4		5		3		4		5		4.2		2		4		3		3		4		2		4		3		3.25		2		3		1		2		2		5		4		5		5		4.75

		28		1		2		1		4		4		3		2		3		3.2		4		3		4		3.6666666667		4		3		3		3		3.25		3		3		4		4		3.5		4		4		4		4		4

		29		1		2		2		2		3		4		2		3		2.8		5		4		5		4.6666666667		3		2		5		2		3		3		4		4		2		3.25		2		4		2		5		3.25

		30		1		2		1		1		5		3		2		4		3		2		3		1		2		2		4		1		4		2.75		1		3		1		2		1.75		4		2		4		5		3.75

		31		2		1		1		1		5		1		2		3		2.4		4		3		2		3		1		5		5		2		3.25		5		4		3		5		4.25		2		5		3		5		3.75

		32		2		2		2		5		5		5		5		4		4.8		4		4		4		4		4		5		5		5		4.75		5		5		4		4		4.5		4		5		5		5		4.75

		33		1		1		1		1		4		2		3		5		3		5		4		3		4		5		4		2		3		3.5		4		2		2		4		3		2		4		2		4		3

		34		1		2		1		5		5		5		5		5		5		5		4		5		4.6666666667		5		5		4		4		4.5		4		5		5		5		4.75		5		5		5		5		5

		35		2		2		1		1		3		5		1		5		3		1		4		2		2.3333333333		5		2		5		3		3.75		2		4		5		3		3.5		2		5		3		5		3.75

		36		1		1		1		1		5		2		4		3		3		2		1		5		2.6666666667		2		3		4		3		3		2		4		5		3		3.5		5		4		4		5		4.5

		37		1		2		2		2		3		2		5		2		2.8		3		1		2		2		4		2		3		5		3.5		5		3		4		2		3.5		3		1		4		3		2.75

		38		2		2		2		5		5		5		3		4		4.4		4		4		4		4		4		3		3		3		3.25		4		4		4		5		4.25		5		4		5		4		4.5

		39		2		3		3		2		4		1		5		5		3.4		1		3		2		2		4		2		1		5		3		2		1		4		3		2.5		1		4		2		1		2

		40		2		1		3		2		3		2		5		5		3.4		4		3		5		4		4		2		5		2		3.25		4		2		3		1		2.5		5		3		1		2		2.75

		41		1		2		1		3		2		4		5		5		3.8		3		2		4		3		2		5		1		3		2.75		4		3		2		1		2.5		5		4		2		1		3

		42		2		2		1		5		4		4		4		4		4.2		4		4		3		3.6666666667		4		4		4		4		4		4		4		4		3		3.75		3		4		4		4		3.75

		43		1		2		1		5		5		4		4		4		4.4		4		4		3		3.6666666667		3		2		3		4		3		4		4		4		4		4		5		4		3		3		3.75

		44		1		2		1		4		4		4		4		4		4		4		4		4		4		4		4		4		4		4		3		3		3		3		3		3		3		4		5		3.75

		45		2		2		1		4		4		3		3		3		3.4		5		5		5		5		4		3		3		3		3.25		3		3		4		4		3.5		4		4		4		4		4

		46		2		2		1		5		5		5		5		4		4.8		4		5		5		4.6666666667		4		4		4		5		4.25		5		5		4		4		4.5		4		4		4		4		4

		47		2		2		2		5		5		3		4		4		4.2		3		3		4		3.3333333333		5		5		5		4		4.75		4		4		5		5		4.5		4		4		4		5		4.25

		48		1		2		2		5		5		4		4		5		4.6		5		4		5		4.6666666667		4		4		4		5		4.25		5		5		4		4		4.5		4		2		2		3		2.75

		49		2		1		1		4		4		5		5		5		4.6		4		4		4		4		3		4		4		4		3.75		3		3		4		4		3.5		4		4		3		4		3.75

		50		1		2		1		5		4		5		5		5		4.8		4		3		4		3.6666666667		4		4		4		4		4		4		3		4		4		3.75		3		3		3		4		3.25

		51		2		2		2		5		5		5		5		4		4.8		4		4		5		4.3333333333		5		4		5		4		4.5		4		4		4		4		4		4		4		5		5		4.5

		52		1		2		1		5		5		5		4		4		4.6		5		5		4		4.6666666667		4		4		5		5		4.5		5		4		4		4		4.25		5		4		4		4		4.25

		53		2		2		1		4		5		5		5		5		4.8		5		4		4		4.3333333333		5		5		5		5		5		4		4		4		4		4		4		5		5		5		4.75

		54		2		2		2		4		4		4		5		5		4.4		4		4		4		4		5		5		5		4		4.75		4		4		4		4		4		4		4		4		4		4

		55		1		2		2		5		5		4		4		4		4.4		4		5		4		4.3333333333		4		4		4		4		4		5		5		5		5		5		5		5		5		5		5

		56		2		2		2		4		4		4		4		5		4.2		5		4		4		4.3333333333		4		5		5		4		4.5		4		5		5		5		4.75		4		4		4		4		4

		57		1		2		2		5		5		5		5		5		5		4		5		4		4.3333333333		4		4		4		5		4.25		5		4		4		4		4.25		5		5		5		5		5

		58		2		2		2		5		4		5		5		5		4.8		4		4		4		4		4		4		3		3		3.5		4		4		3		3		3.5		3		4		4		3		3.5

		59		1		2		2		5		4		3		3		3		3.6		4		4		3		3.6666666667		3		3		4		4		3.5		4		3		3		3		3.25		4		4		3		4		3.75

		60		2		2		1		5		4		4		4		4		4.2		5		5		4		4.6666666667		3		3		3		3		3		4		4		4		3		3.75		4		4		4		4		4

		61		1		2		2		5		5		4		3		4		4.2		3		4		4		3.6666666667		3		3		4		4		3.5		4		3		3		3		3.25		4		4		4		5		4.25

		62		1		2		1		4		4		5		5		4		4.4		4		4		4		4		4		4		4		5		4.25		5		5		5		5		5		5		4		4		4		4.25

		63		2		2		2		5		4		4		4		3		4		3		4		3		3.3333333333		4		4		4		4		4		4		3		4		4		3.75		3		4		4		4		3.75

		64		2		2		2		5		5		4		4		3		4.2		3		3		4		3.3333333333		4		5		5		5		4.75		4		4		4		4		4		4		4		3		3		3.5

		65		2		2		2		4		5		5		4		5		4.6		5		5		5		5		4		4		4		5		4.25		5		5		5		5		5		4		4		4		4		4

		66		2		2		2		5		4		3		3		3		3.6		3		4		4		3.6666666667		4		4		4		3		3.75		4		3		4		3		3.5		4		4		5		5		4.5

		67		2		2		2		4		4		4		5		5		4.4		4		4		4		4		4		4		4		4		4		4		4		3		4		3.75		5		5		4		3		4.25

		68		2		2		2		5		4		5		4		4		4.4		4		4		4		4		5		5		5		5		5		5		4		5		4		4.5		5		5		4		4		4.5

		69		2		2		2		5		5		4		5		5		4.8		3		3		3		3		4		3		4		3		3.5		3		4		4		4		3.75		5		5		5		1		4

		70		2		2		2		5		5		5		5		4		4.8		4		5		4		4.3333333333		4		5		4		4		4.25		5		5		4		4		4.5		4		4		3		1		3

		71		2		2		2		4		4		5		5		5		4.6		4		4		4		4		5		4		5		5		4.75		5		4		4		4		4.25		3		3		3		1		2.5

		72		2		2		1		5		5		4		4		5		4.6		4		5		4		4.3333333333		4		4		4		4		4		4		3		4		3		3.5		4		3		3		1		2.75

		73		2		2		2		3		5		5		5		3		4.2		3		4		5		4		4		5		5		5		4.75		4		4		4		4		4		4		4		3		1		3

		74		2		2		1		4		5		5		4		5		4.6		4		4		4		4		5		5		4		4		4.5		4		4		4		5		4.25		5		4		3		1		3.25

		75		2		2		2		5		5		4		5		5		4.8		4		4		4		4		5		5		4		4		4.5		4		3		3		3		3.25		4		4		4		1		3.25

		76		2		1		1		3		3		4		4		4		3.6		3		4		5		4		5		5		3		4		4.25		2		4		3		2		2.75		4		4		3		4		3.75

		77		2		3		2		4		5		3		4		3		3.8		4		3		4		3.6666666667		3		3		2		2		2.5		3		3		1		3		2.5		2		3		2		2		2.25

		78		2		4		3		3		4		2		3		2		2.8		4		5		4		4.3333333333		3		4		5		5		4.25		3		4		3		5		3.75		3		5		3		5		4

		79		2		1		2		2		3		5		2		5		3.4		4		2		4		3.3333333333		3		4		3		1		2.75		2		3		2		2		2.25		3		4		5		2		3.5

		80		2		2		3		2		4		3		3		5		3.4		3		4		2		3		4		5		5		5		4.75		4		3		4		3		3.5		3		4		5		3		3.75

		81		1		1		1		2		2		3		4		3		2.8		5		5		5		5		4		5		3		4		4		5		4		3		4		4		3		5		4		3		3.75

		82		2		2		1		3		4		5		2		4		3.6		1		4		3		2.6666666667		4		3		2		3		3		4		3		5		5		4.25		3		5		4		3		3.75

		83		1		1		1		5		5		5		4		4		4.6		4		4		5		4.3333333333		3		4		5		4		4		4		3		4		2		3.25		3		4		3		5		3.75

		84		2		1		1		4		4		4		3		4		3.8		3		4		4		3.6666666667		5		4		4		4		4.25		3		4		4		4		3.75		4		3		4		4		3.75

		85		1		3		3		5		4		3		4		5		4.2		4		5		3		4		4		5		3		4		4		3		4		3		3		3.25		4		5		4		3		4

		86		1		1		1		2		3		4		2		5		3.2		2		3		2		2.3333333333		4		3		4		2		3.25		2		3		2		4		2.75		5		5		4		5		4.75

		87		1		1		1		4		1		5		3		2		3		3		5		3		3.6666666667		4		3		2		2		2.75		4		3		5		5		4.25		3		4		3		5		3.75

		88		2		2		2		3		2		4		5		3		3.4		2		3		5		3.3333333333		3		2		4		5		3.5		5		4		3		4		4		5		5		3		4		4.25

		89		1		4		3		4		3		2		2		4		3		4		4		5		4.3333333333		5		4		4		3		4		3		4		5		4		4		4		3		5		5		4.25

		90		2		2		1		3		4		3		2		5		3.4		5		3		4		4		3		4		3		4		3.5		3		4		3		3		3.25		5		5		5		5		5

		91		2		2		1		3		4		3		4		3		3.4		5		5		4		4.6666666667		4		5		5		3		4.25		4		3		4		5		4		3		4		3		5		3.75

		92		1		1		1		3		3		4		4		5		3.8		4		5		4		4.3333333333		4		3		4		5		4		4		5		3		4		4		5		3		4		5		4.25

		93		1		2		1		4		3		5		3		4		3.8		3		4		3		3.3333333333		5		5		5		3		4.5		4		4		3		3		3.5		3		4		5		5		4.25

		94		2		2		2		4		3		4		3		4		3.6		5		5		3		4.3333333333		5		3		4		2		3.5		4		3		3		5		3.75		3		5		2		4		3.5

		95		2		2		1		3		2		4		3		5		3.4		3		4		2		3		4		3		5		3		3.75		2		5		4		3		3.5		2		4		5		4		3.75

		96		2		1		1		2		3		1		5		3		2.8		3		4		1		2.6666666667		2		3		4		1		2.5		2		3		5		4		3.5		5		5		4		3		4.25

		97		2		2		1		4		3		4		3		5		3.8		5		5		4		4.6666666667		3		4		4		3		3.5		4		5		5		5		4.75		4		4		3		4		3.75

		98		1		1		1		2		4		3		5		3		3.4		5		4		3		4		4		5		3		4		4		4		3		4		3		3.5		2		3		4		5		3.5

		99		2		2		2		3		4		2		4		3		3.2		2		4		5		3.6666666667		1		4		3		2		2.5		2		4		3		2		2.75		5		4		5		4		4.5

		100		2		2		2		4		3		4		5		5		4.2		4		5		3		4		4		3		5		3		3.75		5		4		4		4		4.25		5		5		5		5		5
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