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Executive Summary

Packaging sector is one of the largest sectors in the whole world. Approximately 99% of the product needs packaging for various things. Protection, attraction, attention are the obvious thing for a product when the consumer buys it. The purpose of this project study is to examine the impact of successful packaging and consumer product purchase. Based on a clear understanding of packaging, advertising, labeling, innovation, and materials this study tries to find out how these variables impact on the consumer product choice. This report consists of three major parts with a different task and tried the level best to make a standard report based on this topic. On the basis of the concepts, a framework has been developed that shows the relationship between the variables. 

To examine the impact of packaging variable on consumer purchase intention of products, a survey has been done. Using a questionnaire data has been collected from one hundred respondents. Various descriptive statistics have been used to analyze the data. Results show that among the three variables namely quality of packaging, labeling, and innovation, the most important variable is innovation in packaging.

At the end of the report, findings are given. Based on the results several recommendations for packaging about what activities they need to follow to increase more customer attention on the product are also given. I hope the packaging sector will be benefited from those recommendations and the overall conclusion is given according.
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Chapter 01

1.1Introduction of the Report

This report is a project report ready as an obligation for the achievement of the BBA program of the Bachelor of Business Administration (BBA), UNITED INTERNATIONAL UNIVERSITY. The key area of the project is to provide an experience to the students and a chance for conversion of academic beginning in real life situation. Undergraduates are positioned in creativities, organizations, research institutions as well as development projects. The program concealments a period of 12 weeks of accessory and 2 to 3 weeks of report finalization work. After the achievement of four-year academic BBA program, the period of my project part was, by policy 12 weeks, starting from February 28, 2018. The requirement for the program of the completion, I need to submit a report, which includes “Successful packaging and product purchase”. Basically, the report is made based on primary data, secondary data and information about the survey. The procedure and findings of the study are mainly exhibiting my volume for some creative and original approach to solving practical problems in today’s business. The report has been prepared in partial fulfillment of the requirement for the degree of Bachelors of Business Administration (BBA) at UIU (United International University), one of the best and largest Private University in Bangladesh. The present report has been prepared on the basis of experience obtained throughout the project period.  My area of specialty is marketing and the area for this study is especially successful packaging. I developed an idea based on packaging which is influencing a consumer for their buying decision. In this report there is some important packaging elements mentioned, which is help to make a successful packaging. All the data clarified based on survey. I was trying my best to give my best effort for making this report. 

1.2Motivation of the study

This study gives me a facility to identify some ways for making a package more attractive to the customer. People when see that package in a different way they will motivated for buying this product. I tried to provide some innovative ideas which are helps to make this package more attractive rather than product. I also identified some various techniques for making product more attractive through an attractive package. In this report I have done some analysis for make an actual result rather than estimated result. 

1.3Objectives of the study

The objectives for the report are being viewed in two forms:

· General objectives
· Specific objectives 

1.3.1Broad objective:

The broad objective of this report is successful packaging influence customers for purchase any kind of product.

1.3.2Specific objective:

Specific objective is to gather information from probable sources and analyze the selected scopes sited below the following aspects:

·  To analyze the quality of packaging related with packaging elements.
·  To analyze the quality of packaging material related with price.
·  To analyze the quality of packaging related with price.
·  To analyze the labeling related with the behavior of consumer.
·  To analyze the Innovation related with buying behavior of consumer.
·  To analyze the innovation & practicality influences the buying behavior.
1.4Scope of the report

The scope of the report covers the packaging overview and structure, background, objectives, basic functions, performance , Products analysis, Sales promotion, competitor analysis, trade marketing through push and merchandising items for market research of international packaging with unique through the Sales and Marketing. And for that reason, that information was very much restrictive. I am really pleased to all the peoples of all areas for constant assistant and inspiring me during project preparing period.

1.5Limitation of the Report:

Though successful packaging is quite tuff but its possible if get actual data. Though I have given extreme effort to prepare this report, but during my report, I had to appearance some difficulties. They are as follows–

· The main problem that I found in doing this report is inaccessibility of information                           because much information is confidential.
· As we know that the project duration is only 4 months. This is a very small time for doing any kind of study, which was not enough. 

· While doing a report, in many parts of my inquiry, my performance was stuck by some lacking in experience.

· As I have done this type of report for the first time so it was difficult to organize the report in a simple manner.

1.6Significant of the study:

In this report I covered various innovative ideas. If the ideas practiced in the real world I think packaging will be successful and consumer will be motivated for buying products. Quality of packaging, labeling and innovation makes product more attractive to the consumer I found based on my research. Consumers main attraction going to the packaging then they decide the product quality and so on. According to my research I have identified packaging is the first step for purchase any product. All the information related with the product printed on the package. This information captures the consumer’s attention. 
Chapter 02

2.1Literature Review
Packaging plays a very important half in promoting combine because it differentiating most company’s product to its competitors and is additionally the thanks to communicate with its shoppers. In addition to (Ahmed, Billo&Lakhan, 2012) Packaging is that the last impressions for shoppers and that they create buying choices on the idea of product packaging that designed a perception within the shoppers mind, further it is important that packaging is functioning onerous to secured the sale, this might be within the style of whole image, whole product quality, values, and innovations.

Packaging performs different-tasks and function that clarify the merchandise & its options and additionally meet with the shoppers and additionally safeguard the merchandise. (Silayoi&Speece, 2007). For example, packaging of the merchandise tells regarding totally different information’s, usage for the merchandise and additionally it tells regarding some precautions if the merchandise has any aspect effects. The packaging typically includes totally different options like engaging colors, symbols, pictures that may engage the attractiveness for any product.

The accost of packaging as a middle for communication is increasing in different markets for FMCG product. Packaging is that the box or an instrumentality or a protection for a product. Packaging contains the names and also the complete names, complete logos, photos of the merchandise, totally different sorts of labels like ingredients, producing and expiration date, warnings, price, exploitation technique of the merchandise , name ,company area etc and the exact perform of the packaging is to simply and safely distribute the merchandise.(Neeta &Sudha ,2014).
Packaging is every of the first part of promoting, coming up with and plays a vital role in promoting. An honest and effective packaging can absorbs tons of shoppers and will reach peoples intentions on shopping for merchandise (Shruti,2014).If the merchandise have an honest quality and distinctive packaging it remain within the mind of the consumer’s for an extended amount of time and that this the shoppers needs to shop for that product at the time of finding, so it itself did the promotion for the product by its packaging.

Packaging ought to even be design to push product sales. As the packaging can influence shoppers and therefore modification their shopping for behavior unto that whole which is able to facilitate company to get profit. (Deliya&Parmar, 2012). When folks attract towards any product thus it's common that they're going to get that product will which is able to increase its revenue and company’s sales and this can done by attracting consumers unto any product at first sight and usually the first mark is the last impression that will lead to upper the existing sale performance. The packaging is that vital key issue that we are able to use to draw in our shoppers initially sight.

  Packaging seems to be in every of the vital factor in buying selections that square measure created for the purpose of sale wherever it becomes a necessary a part of the mercantilism method (Silayoi&Speece, 2004). According to (Saeed, Lodhi, Rauf, Rana, Mahmood& Ahmed, 2013) customers purchase a lot of amount of goods once seeing its label therefore it's clear that printed information influence the customers shopping for behavior however there square measure several alternative factors that influence that influence the shoppers shopping for behavior.

Behzad (2014) clarify in his analysis that colors and graphics design play vital key roles in upgrading product sales. Color is a superb supply of data to speak with the shoppers either negatively or absolutely and it's calculable that 62-90% of individual assessment and analysis relies on colors alone. (Singh, 2006).
Colors have several sights on consumer’s thinks, feelings and attitudes; so marketer must focus on the broad employed of colors as a visual device to support sensation and thoughts and grab consumer’s attention towards the product. (Labrecque,Patrick,& Milne,2013). As it is claimed that inexperienced color attracts the folks because it could be a part of nature thus it attracts folks towards itself. Like this, an organization ought to be a lot of targeted whereas selecting a packaging color which is able to impact at product for an extended term and can even have enforce on the buying attitude of the consumers.

The packaging materials and labeling are vital factors in goods packaging; as some of the consumer’s didn’t get the merchandise thanks to weird packaging material and wrappers. The study express that patrons trust in a very product or whole declines steady once its packaging is destructed-up to fifty fifth of shoppers antipathetic the whole, and three hundred and sixty five days move towards other whole. Most of the people on today century want most stylish and creativeness so they want a good packaging material. The material and labeling are impact on the sales as if the merchandise is sensible of excellent of fine} quality however it's no efficient and well material of packaging the shoppers will seen and go towards another product that having of quality material and attention-grabbing wrapper styles. There is no vital distinction among the product concerned shoppers and uninvolved ones in case of package style preferences for the physiological state expectations that it generates.(Thomas, 2011)
  Another analysis of (Baik, 2011) describe that however a company design a max level product having delighting elements and to see a superb impact of labeling on consumers buying attitude so they will target the higher class. Because socio-economic class folks square measure those targeted market World Health Organization square measure a lot of aware concerning their self worth within the community and for this cause they need to be further normal concern while choosing some brand or product. Mostly they represent themselves as a awfully stylish cluster of the community so if the packaging of some product are going to be designed consistent with approach and demands of the folks thus it modification the behavior or getting and increase the revenue.

Producers ought to engineer the contextual changes in product to satisfy the shoppers would like and differ them with their competitors. Innovation in a very product lives some vital factors for increasing efficiency and effectiveness. (Noorani& Setty, 2007). Because everybody wish one thing new when a particular amount of your time and for that an organization invariably keep changes its ways and merchandise styles , features , colors and sometime they add a lot of flavors thereto line of merchandise to interact the shoppers towards that individual whole. Another analysis developed by (Rundh,2005) he further describe the multifaceted rate and try to supply or represent smart tips for establishing a range among promotion tool & promotion supply.

A study define by (Borin et al., 2011) performed an inquiry during which he put off the results of varied functions of environmental info on key consumer metrics evaluated environmentally benign merchandise vs those peoples who have opposite environmental impacts. These consumer understanding of product quality, value were questionable by them and also they get purposes didn’t disagree considerably among product and positive information from the environment and people with no message. They resolve that goods with opposite environmental information were throughout under merchandise with positive environmental messages.

2.2Study Variables:

· QP (Quality of Packaging)

Quality of packaging indicates that the quality of packet which different from another competitor packaging. High quality of packaging attracts more attention than low quality packaging. Marketer must focus on the customer attention for quality of packaging  
· LB (Labeling)

Labeling mainly related with the printed information written on the packaging. The information’s either broad or specific. Specific information is more helpful rather than broad information. Specific information also saves the customer time and energy. Visualization also plays an important factor in the labeling. Visualization is color, font, size, language and so on. 

· IN (Innovation)
New idea developed for successful packaging like reduce the packaging weight, Packaging binding, Packaging shape, Easier to use the packaging for some products and so on. New ideas also help marketer to get the customer more attention on the product.

2. Framework
Following figure shows the relationship among the study variable and their inter relationship. 








2.3.1Independent Variables:
Color

Brands will use colorized their packaging and merchandise labels to line sure moods and draw the attention, because it has the power to evoke completely different emotions or send messages regarding the complete. Blue, for instance, will be wont to evoke feelings of trust. On the opposite hand, brands will use bright colors like yellow and orange to assist the merchandise stand out and show that the corporate and product are fun.
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Based on this instance most of the complete used their own color for his or her specific product. Some complete used only 1 color and a few are used multi color. Visual stimuli on packaging attract customer’s attention and leads customers to create perceptions of assorted products; these perceptions considerably exercise influence on customers shopping for call. Graphics and shade are essential factors in moving customers procure call that producers and promoting specialists mustn't flip a blind eye to them in packaging. 

 consequently, it's determined that adventitious product cues, particularly packaging color is influential in shopping for call, particularly customers agency are in hurry, that is typical in today’s feverish life vogue, accept packaging color and style in creating purchase selections.

   As a matter of reality, researchers, designers and producers mustn't ignore attention capturing attributes of packaging. It’s evident that buyer’s initial impression is predicated on the packaging, particularly the graphics and color. A watch contagious graphics and color would end in permanent impact on customers purchase alternative

Packaging Material

 Once selecting among multiple products, significantly once the buyer is a lot of concerned within the method, he can usually select the upper valued item as a result of the upper price indicates max quality. A similar is true for packaging material. Prime quality packaging and labels can influence the buyer to get a lot of usually than inferiority packaging and labels.

   Packaging these days is taken into account because the best means that to safeguard the standard of the product that are packed within, and it helps to represent the merchandise fantastically before of the consumers and purchasers furthermore. This reality helped the packaging business to amass a serious proportion of a market. With an in depth usage of the packaging product, it becomes necessary for the manufactures to confirm the standard of the packaging product mistreatment prime quality machines and standardized take a look at procedures.

Major parts of packaging components:

Plastic 

It is the chiefly common wrapping material and at a similar time one in every of the bulk troublesome to prepare of. The issue common to any or all plastics is that they're lightweight robust low-cost to manufacturing. It’s for these causes that they're used most as an alternate to hardboard glass packaging components. Virtually 10% of our dust consists of various forms of plastic. They’re a tangle in landfills when they're large, they adjust degrade slowly. Separated the remainder for the waste they all should be update for the nice of everybody.
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Metal

In the packaging foods (canned foods). For drinks, like soft drinks beers, metal is usually used. Tin plate may be solid, significant steel lined with tin to guard it against rust. It’s wont to package jar foods. It will be separated by magnets ought to be recycled altogether cases. Aluminum is engaging, lightweight robust at a similar time, however needs plenty of raw materials energy to form it. For this reason, it should be recycled. The bulk of cans of sentimental drinks, lids, tin foil, etc. are created metal.
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Brick carton

A light, robust air-tight packaging materials ideal for transporting storage. Its advanced composition makes it troublesome to recycle. It’s changing into the most packaging material used for basic foodstuffs. Complex packaging material created of many layers of plastic, paper metal. It’s conjointly troublesome to recycle. It’s used chiefly to stay drinks like milk, juice, etc.
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Cardboard

Appropriate for packaging materials wrapping, preferred to "white cork". Its use might persuade be supernumerary once used for product that are already prepackaged sufficiently. Altogether cases, this packaging material is simple to recycle. It’s employed in the shape of boxes, sheets corrugated board.
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Glass

An ideal material for foods, particularly liquids. It’s last, robust simple to recycle. It’s the normal vessel within the home (jars, glasses, jugs, etc.). Its weight form might involve some difficulties for transport storage.

 it's vital that, those materials are remodeling into a final packaging product, therefore producer should be make sure that all the materials are prime quality with moderate value and conjointly concern regarding the merchandise main product destruction.
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Innovation

The way of innovative designed wrapper or instrumentation will have an oversized impact on or not or not a product is detected on store board shelves. Packaging options embody environmental friendly packaging; section-controlled packaging, tamper-proofing, kids-proofing, easy-use, or packaging that's simply unbreakable.

As we have a tendency to all grasp, right packaging is crucial for a product to achieve success, because it is that the very first thing that's detected by a client. So, innovation ought to be a priority once it involves product packaging, as consumers’ desires and desires are forever dynamic.

Innovation in packaging offers you a chance to charm to people’s feelings and emotions that result in a lot of impulsive shopping for selections, furthermore as creates complete loyalty for existing customers. There’s a typical perception that packaging isn't therefore vital for on-line purchases, this is often not a case. Successful businesses recognize the worth of loyal customers, and realize that constant innovation is certainly how to attach with them on a larger level.

There will be more packaging innovation sessions, for instance “Understanding the innovation method to make a successful style for the best user experience” by A. Grabulov, Director Innovation Lead at Philips, Oral Hygiene. He is examining however the innovation method will encourage your packaging to disrupt on the shelf. Another nice presentation “Creating innovative packaging that appeals to customers mistreatment existing provider base” delivered by G. Debate, Packaging Development Manager at GSK are distinguishing a way to place the most effective style ideas to confirm there's associate innovation focus.
Examples of Innovative Packaging: 
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Printed data / Labeling

The labels are important, since they carry vital data like promoting electronic messaging furthermore as components or materials want to build the merchandise. The labels conjointly establish complete affinity and enhance name recognition.

Marketers should use labeling to their product to bring recognition. This type of labeling tries a viewer to differ the merchandise from the remainder within the rack of the market. There are many used of the labeling for the product within the market. Labeling is employed for packaging the merchandise. In promoting, a merchandiser may also use a gummed label indigestible product to impart data of the ingredients of the food things. This helps to unfold awareness between the shoppers regarding the item they're overwhelming and labeling conjointly helps to say ingredients.

Category of of labeling in promoting

There are varied forms of labeling in promoting. Allow us to check out:

Branded goods Labels

Products got to be completed to assist with unification and play a major role in company brand building programs. Branded goods Labels got to be firmly warranted to the merchandise surface in a very method that's best suited to it product.

There are 2 forms of branded label:

1. Removable

2. Non-removable
With fixed labels, the bonding should be permanent and therefore the label should be troublesome to get rid of and proof against variety of things.

Removable product labels, on the opposite hand, got to adhere to the merchandise solely till they have to be removed.

Eco or data Labels

Details Labels or Eco-Labels are used on client product like foodstuff and fast-paced goods. They’re wont to impart data to the buyer regarding the merchandise. Usually these sorts are created out of eco-friendly element so they are doing not interfere with the product they're related to.

Other Product Label sorts

There are varieties of various label sorts that are in most usage round the world that are regular mass created by expert printing services.
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2.3.2Dependent Variable:
Consumers purchasing Behavior

The consumer’s shopping for behavior is that the sum of the behavior, preferences and selections relating to the buying of any goods or service.

Chapter 03
3.1Population & sample for the present Study
The population for the sample is collected from various locations. UIU campus, Friends, Family, some retail stores and few customers I collected data. The sample size is 100. The respondents were classified based on their occupation, age and gender.

3.2Measurement

All questionnaire measured by 1 to 5 rater scale which is Strongly disagree, Disagree, Neutral, Agree, strongly agree for the survey. 

3.3Data collection Procedures

There are two types of data collection method primary & secondary. Primary used to looking new results which are mostly the Questionnaires. Secondary data are journals, books, newspaper, etc for the survey. In order to gathers data to find out the role of packaging on consumers purchasing behavior. I was collected the data based on three variables. I used primary data collection technique which I used questionnaire for finding out the real impact of goods packaging on consumers purchasing behavior. 

3.4Data Analysis
	Variables
	Sample size
	minimum
	maximum
	sum
	mean

	QP
	100
	1.5
	5
	347.75
	3.48

	LB
	100
	1.67
	5
	394
	3.94

	IN
	100
	1
	5
	422.5
	4.22


3.5Findings:

Here: QP= Quality of packaging

     LB= Labeling

     IN= Innovation

In the above table variables, sample size minimum value, maximum value, total outcome, and mean value also given. The respondents of each variable are 100. All the value shows the central tendency of minimum, maximum and mean shows the dispersion. The mean value of QP is 3.48 where minimum value is 1.5 and maximum value is 5. The result indicates that consumers more focus on quality of packaging because of attraction, product safety, packaging attractiveness and so on. So marketer need to develop the quality of packaging materials as per consumer expectation. 

 Secondly, the mean value of labeling is 3.94 where minimum value is 1.67 and maximum value is 5. The result represents that labeling also important because labeling helps consumers to identify the product information. How I use the product also written on the packaging. There must be printed information given on the packaging specifically. Consumers more concern about a product when they buy it. Consumer main focus on the packaging is the product expiry date and manufacturing date. So that labeling must be given on the product. So marketer must carefully write the product details with manufacturing and expiry date on the packaging.

 Finally, Innovation the mean value is 4.22, minimum value is 1 and maximum value is 5. The mean value represents that consumers little concern on innovation. Consumers want extra value such as protection, easy open, child proofing, easy carry, non-breakability and recyclability. Most of the consumers less focus on that thing rather than others thing. But marketer must concern about the innovation because of gaining brand image in the competition with differentiate their packaging with others packaging in the market.

3.6 Discussion
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Based on this chart we have found that the average value of QP less than the average value of LB & IN. The highest value also IN & lowest value QP. This data collected from 100 surveys.

3.6.1QP (quality of packaging): Quality of packaging these days is taken into account because the best means that to safeguard the standard of the product that are packed within, and it helps to represent the merchandise fantastically before of the consumers and purchasers furthermore. This reality helped the packaging business to amass a serious proportion of a market. With an in-depth usage of the packaging product, it becomes necessary for the manufactures to confirm the standard of the packaging product mistreatment prime quality machines and standardized take a look at procedures.  

3.6.1.1Causes & effects of QP: There are many reasons to affect on the quality of packaging. Some major reasons and effects also explain here.

a. Design of wrapper has important impacts on the buying decision of consumers- Attractive design of the wrapper also plays an important part to attract consumers. Most of the companies use creative design & wants to gain customer concentration on their wrapper. This survey data indicates that companies need to creative design for attract consumers. Poor design of the wrapper may not affect customer concentration. The survey result represents moderately held, so in the future its need to improve the quality of the wrapper day by day.
b. Packaging color has an impact on the consumers buying behavior- Color plays a vital role when consumer making decision & also attract consumer for buying the product. Different color has different meaning and helps consumers to draw their attention on buying decision. The survey result indicates that colors play an important role on quality of packaging because color represents the brand identity and uniqueness from another brand. 
c. Quality of packaging components has significant impact on the buying behavior of consumers-

Quality of packaging materials indicates mainly product safety like product physical damage. There are several types of materials like plastic containers, polymers, wood, foyer paper, etc used for packaging material. The study shows that people wants more safety of product because there are some products are kept in house a long time. In this case if the packaging material is safer then the product will keep well for a long time. So packaging materials also has a significant impact on buying behavior of consumer when they purchase any product

d.   Quality of Packaging is related with the price of the product-

Quality of packaging related with expensive products for example expensive products designed with higher quality like I-phone packets they designed it very simple way. Some packagings are more expensive and some are less expensive. Higher quality of a design indicates the product is more attractive. Sometimes higher quality of a design differentiates their product with their similar competitor. This differentiation increases the quality and price. And also, its helps customers to identify the brands in customer mind rather than other brands.

3.6.2 Labeling: Printed information also considered as a labeling in this labeling criterion. People want to buy a product with product description for knowing the product details. According to the survey I observed some factors related with the labeling described here

3.6.1.1 Causes & effects of LB:
A. LB facilitates the buying behavior of consumers: On the body of the packaging the detail information must be specific and narrow. Specific information helps to get consumers more adaptable with this product. Based on the survey result most of the consumers want very detail information about the product on the packet body. The clear and specific information can promote a product in the competitive market. Two-sided information must be given on some specific packaging. So various specific information facilitates the buying behavior of consumers.
B. LB has significant importance on the buying behavior of consumers: Based on the survey result most of the outcomes are 5 out of 1-5 rater scale. Printed information of any kind’s product is very important, because the information helps consumer why the product actually made? The uses of this product, the price of the product, the ingredients of the product, the manufacturing date, the expiry date and many more things written on the packaging. So that various types of information are important on the buying behavior of consumer.
C. Language Used on the Packaging helps on buying process: Language also an important factor in packaging because it reflects the consumer understandability of the product when they will buy it from various location. Different geographic nation used different language. English is the most common language in the world. So most of the customer gets the details with English. Based on my survey language play an important role in packaging. On the packaging simple word must be use for understanding the product details. Any word which understands too hard may reduce the consumer buying decision. Carefully articulate words on the packaging are necessary for understanding the product details.
3.6.3Innovation: Innovation mainly concern with new types of packaging which attract consumers. Some innovative ideas like easy to open the packaging, easy to carry, looking different, and so on. The details also discussed here.
3.6.3.1Causes & effects of IN:

A. Brand image has a significant impact on buying behavior: Most of the consumers are hardcore loyal with a brand & others are loyal with particular brands. Innovative packaging design influence customer to be loyal with the brand. Because the design is different from others brand. Innovative design reduces the customer time which is called time cost. Innovative design also increases product brand image due to it seems to be different from others brand. My survey result reflects that consumer wants more attractive packaging design which is looks good for various product. My suggestion is that Innovative packaging also increases the brand image and product attractiveness. 
B. Innovation and practicality influence the buying behavior: New idea developed in real life is called innovation and practicality. For packaging new types of design influence the consumer buying decision. Based on the survey result half of respondent wants innovative design and another respondent do not prefer. New types of design may increase cost. Because most of the consumer may not adapt with newly designed packaging. So, marketer must be thinking about the consumer concentration how they react new designed packaging.
3.7Recommendations and Conclusion
3.7.1Recommendations
After findings from the research it is strongly recommended to the entire marketer must be focus on the good and attractive packaging when launch any product in the market. It is highly recommended that marketer do not think that packaging is the minor factor in the success of any product. Marketer should keep in mind that packaging is the first most tools for attracting the consumers and built a strong perception in the consumer minds so it should highly focused. As my overall observation suggested that, at first marketer focuses on the consumer attention and then get some opinion from them based on research. Then marketer must focuses on the important packaging elements. All the elements based on research must be fulfilling according to the consumer expectation.

3.7.2Conclusion

Packaging is a tool where it is most important in the marketing of any product. There is no product can’t be marketed without packaging. It helps marketer to communicate with the audience. Packaging has various elements which influence on the consumer and changing the consumer buying decision. In order to process the importance of various elements for consumer choice to find the impact of packaging and its elements on their purchase decision for the consumer. For various reason the elements are such as color, material, labeling, innovation, and packaging techniques. Based on the result I have been tested empirically this survey model, packaging elements, which have a vast influence on the consumers testes, choice and preferences from all the products. It is clear that the elements of packaging are most important factors for consumer buying decision. The quality of packaging has the positive relation with the consumer’s attraction towards the packaging protectiveness when they buy the product. People want few creations which attract consumers and change their perception about the brand. The marketer must give more and more attention on the elements and variables for successful packaging.
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QUEST FOR EXCELLENCE




SURVEY QUESTIONNAIRE 

Successful packaging and product purchase

Dear Respondent:

I am a student of BBA program at the United International University doing project on “Successful packaging and product purchase” as a partial requirement for the fulfillment of the BBA degree. For preparing my project report on effect of successful packaging, I am collecting data from the respected executives.
This is not a test. There is no correct or wrong answer to any question. Don’t worry or puzzle on individual question. Response quickly and record your immediate thoughts. The information you provide will be treated as strictly confidential. All analyses will be conducted on an aggregate level with no reference to individual responses. 

If you have any questions please contact my supervisor Dr. Kawsar Ahmmed (E-mail: kawsar@bus.uiu.ac.bd, Phone: +8801915078285).

Sincerely yours,

Md Rashadul Alam
111131431 

Marketing Major

School of Business and Economics

United International University

1. Gender  

	· Male
	· Female
	· Other


2. Age

	· 15-20
	· 21-25
	· 26-30
	· 31-35
	· 36-40


3. Occupation

	· Student
	· Businessman
	· Service holder


	Quality Of Packaging (QP)
	Strongly Disagree (1)
	Disagree (2)
	Neutral (3)
	Agree (4)
	Strongly Agree (5)

	QP1
	Design of wrapper has significant impact on the buying behavior of consumers. 
	1
	2
	3
	4
	5

	QP2
	Packaging color has an impact on the consumers buying behavior. 
	1
	2
	3
	4
	5

	QP3
	Quality of packaging material has significant impact on the buying behavior of consumers. 
	1
	2
	3
	4
	5

	QP4
	The quality of packaging is related with the price of the product.
	1
	2
	3
	4
	5

	Labeling (LB)



	LB1
	Printed information facilitates the buying behavior of consumers.
	1
	2
	3
	4
	5

	LB2
	Labeling has significant importance on the buying behavior of consumers. 
	1
	2
	3
	4
	5

	LB3
	The language used on the package influences consumer behavior during the buying process 
	1
	2
	3
	4
	5

	Innovation (IN)

	IN1
	Brand image has a significant impact on buying behavior of consumers 
	1
	2
	3
	4
	5

	IN2
	Innovation and practicality influences the buying behavior. 
	1
	2
	3
	4
	5


Thank you for the kind cooperation!!!
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