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EXECUTIVE SUMMARY

To have a real life experience of job duties in any organization an internship program plays a key role. The title of my internship report is “Marketing Activities of Pacific BD Ltd.”  

This report is set up based on my three-month viable involvement with Pacific Group BD Ltd. This entry level position helped me to understand the real situation of an Organization. Pacific Group BD Ltd. is a dynamic Textures, Solidified, Land and FMCG Producer and Wholesaler Organization. Changed scope of items with guaranteed standard, quality administrations and best administrative efficiencies have made the organization a market head in the individual divisions of its task. 

Maintaining principle center around business development and development in the most forthcoming divisions, the Marketing is ceaselessly undertakings to make it the biggest aggregate in the business field of Bangladesh in spite of quick changing business pattern and precarious circumstance. Contingent upon the firm establishment and exceedingly proficient HR, the Pacific Group is as yet utilizing its business possibilities and furthermore adding improvement in neighborhood business customs and doing a huge commitment towards general advancement in nation economy. Be that as it may, in spite of interesting development and business extension, the organization's points and destinations continue as before to serve individuals with most extreme fulfillment and continue working for the more prominent welfare of the general population and the nation.
In the first chapter of my report I have given the brief introduction of Pacific Group and briefly mentioned how I prepared my report. In 2nd chapter I have broadly discussed about Pacific group and its different business units. In 3rd chapter I have mentioned my job responsibility. Into 4th chapter I did the theoretical discussion on marketing activities of Pacific Group. And finally in the last chapter I have given the recommendations and conclusion of the report.
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1.1 INTRODUCTION
This report covers the marketing activities of Pacific Group BD Ltd. Here I tried to investigate and analyze Pacific Group's marketing Mix activities, marketing orientation and Promotion activities it uses to gain competitive advantages in the market.
Pacific Group is one of the major conglomerates in Bangladesh, with nearly 5,000 workers in various business units who are working with reputation. Company is contributing directly in employment generation and in the socio economic development. With the steady growth of industries, the peaceful group has been doing business since 1990. It was founded by Md. Shafiul Azam (Mohsin).

The Pacific team comprise of a reasonable combination with technically experts, textile, industrial and civil engineers who have native and overseas experience. Innovation and continuous learning system helped them to ensure sustainable profit. They are continuously engaged in exploring the innovative development that is the Pacific Group to be at the forefront of alternative competitors in the field. The main purpose of the Pacific Group is to ensure the quality of life of the people through the proper use of skills, technology and information.
Pacific Group BD ltd. is dedicated towards distinction throughout key commodities, pioneering process and motivating staff for serving customers to height level. There is to become the leading producers, market operators, financial and corporate players in Southeast Asia. To achieve its goal, the Pacific cluster must emphasize the development of the merchandising, promotion, sales and distribution system. I learned how to implement academic knowledge in the practical field of marketing, in particular area of marketing.
1.2  Background of the study
Business environments are increasingly complex over time. To understand and influence this type of enigmatic phenomena, much energy and data are required. Business education has evolved as a science that can be used to solve the business problems. Institutional education provides knowledge about business and politics. To have a fresh experience of real business environment internship work as an integral part of BBA program. It allows us to evaluate and understand the practical application of all the terms and techniques we have studied during the academic life. I was assigned to complete my internship which includes a three-month practical work at Pacific Group BD Ltd, road-2, Gulsan-1, Dhaka. I have studied the company's marketing activities. This study is absolutely based on the evaluation of secondary documents and personal observation. The report covers the pricing policy, promotion strategy and product placement and development system of Pacific Group BD Ltd.

1.3 Rational of the study
I am a student of Marketing Department. My main objective is to observe and understand the Marketing activities of the Pacific Group BD Ltd. and to accumulate practical knowledge on the Marketing Field. This report represents the experience that I had at the time of my internship. This experience has challenged me to continually learn about myself and my interactions with others. So the rationality of my study is justified here very well. There I have identify some other rationalities of my study, these are -
· To know the Marketing Mix activities of Pacific Group BD Ltd.
· It will help to learn  how company take pricing decisions
· To describe different methods of pricing policy.
· It will also help me to learn how company use different distribution channels for selling it's product.
· To explain the concepts of promotion and promotion mix.

· To recommend some suggestions regarding marketing activities.
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2.1 Overview of Pacific Group BD Ltd.:
Pacific Group BD Ltd. is the main uppermost recorded group of organizations in Bangladesh, having around five thousand representatives in various business areas, among its business concerns Pacific Integrated Industrial Park, Pacific Denims Ltd, Pacific Aviation, Pacific Cold Storage and Pacific food items are adding to the nation significant social and monetary improvement. The Pacific Group contains with a decent mix of experienced experts including material specialists, mechanical architects and structural designers with nearby and outside ability. Ceaseless preparing and advancement keep them ahead with present day specialized and the executive’s apparatuses. They are constantly occupied in investigating imaginative and noteworthy improvement which is empowering Pacific Gathering to be in front of different rivals in the Field. Our dynamic and devoted team members function with the core objective of flawlessness service to acquire the consumer satisfaction.

2.1.1 Vision of Pacific Group 

Pacific Group BD Ltd vision is to ensure quality life through using the modern technology, quality products and offering best services. Pacific Group BD Ltd. is focused on the quest for excellence through world-class items, creative procedures and enabled workers to give the most elevated amount of fulfillment to its clients. We will likely be one of the leading manufacturing, exchanging, monetary, and administration situated corporation in south east Asia.
2.1.2 Mission of Pacific Group

The Mission of Pacific Group Bd. Ltd. are as follows
· Seek to achieve a place of authority in every classification of its business. 

· Accomplish an abnormal state of profitability in the entirety of its activities through successful and productive utilization of assets, selection of suitable innovation and arrangement with our center abilities. 
· Develop its representatives through empowering and compensating advancement. 

· Creating self-awareness in workers mind. 
· Provide items and administrations of high and predictable quality, guaranteeing an incentive for cash to its clients 
· Support and help the individual improvement of the administrations of its providers and wholesalers. 
· Establish amicable association with the network and advance more noteworthy natural duty inside its authoritative reach. 
· Keeping fundamental spotlight on business extension and development in the most imminent areas, the gathering is consistently taking up ventures to make it the biggest combination in the business field of Bangladesh in spite of quick changing business pattern. 
· Relying on the firm establishment and very expert HR, the Pacific Gathering is as yet utilizing its business possibilities and furthermore adding to the improvement of the nearby corporate culture and making a noteworthy commitment to the general advancement of the nation and its economy. 
· As an overseer of the Pacific Gathering, I trust that the cheerful relations with all the esteemed customers will stay unblemished as accomplices of success.
2.2 Professional Hierarchy of Pacific Group BD Ltd. 
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2.2.1 BRIEF PROFILE OF BOARD OF DIRECTORS
1.MD. SHADEQUL ALAM (YEASIN)
Chairman, Pacific Group BD Limited
He has multi year of significant business involvement in the current space of pieces of clothing division. He got Material Designing graduation from Adword College, Dhaka grounds. Mr. Shadequl Alam (Yeasin) likewise fills in as the Director of Disney Properties Ltd. and Pacific Denim ltd. and Sustenance Restricted. He has presented creative generation the executives, motivating force framework and advertising way to deal with the organization. 

2. MD. SHAFIUL AZAM MOHOSIN
Managing Director, Pacific Group Bd. Ltd.
He is the director of Pacific Denim BD Ltd. He was conceived in 1967 out of a distinguished group of B. Baria. His dad was late Abdur Rashid. Mr. Mohsin got his B.Sc. from Tejgaon School under Dhaka College. He additionally fills in as the Overseeing Chief of Pacific Co. (BD) Constrained, Disney Properties Restricted. He is youthful vivacious business pioneers. He was awarded Nowab Sir Salimulla Gold Madel Grant as the best Mechanical Enterprise for the time of 2006. He likewise accomplished Bangladesh Business Grant 2010-2011 displayed by Mr. H. T. Imam, Consultant to the Decent Executive and likewise got Business Asia Grant 2010-2011 introduced by the Fair Trade Priest Mr. Faruk Khan.
3. MD. SOHEL KHAN
Director, Pacific Denim Ltd.
Mr. Md. Sohel Khan fills in as the Executive of Pacific Denims Constrained and furthermore Overseeing Chief of Pacific Pants Accumulation Restricted and Shading Tex Global. He has 16 years of significant business involvement in the pieces of clothing area. Mr. Sohel has visited the greater part of the nations where items made of Bangladesh have a decent and worthwhile fare advertise. Mr. Sohel is youthful fiery business pioneer.
4. MD. ASHFAK AHMED KHAN
Director Independent, Pacific Denim Ltd. 
Mr. Md. Ashfak fills in as the Autonomous Chief of Pacific Denims Constrained. He got his MSS in Political Theory from Govt. Titumir College under National College. He has 16 years of important expert involvement in the pieces of clothing part.
5. M.A. KAMAL BHUIYAN 
Nominee Director, Disney properties Ltd., Pacific Denim Ltd. 
Modammad Kamal fills in as the Agent Executive of Disney properties Constrained. He additionally Director of Pacific Pants Gathering Constrained. He had completed his B.com Chittagong govt college in 1980 and M.com in 1982 . He additionally finished incompletely (CMA Transitional) proficient degree.
6. MD. ABDUL MAJED
Executive Director, Operations
Mr. Md Abdul Majed acquired his B.Sc. Praises and M.Sc. in Connected Science and Compound Building from Rajshahi College. Before joining Pacific Denims Constrained he worked with numerous organizations in senior administration position. He joined in Pacific Denim BD Ltd. in May 2006.
7. MD. ABDUL HALIM 
GM HR & ADMIN
Mr. Abdul Halim got his Business in Commerce degree from Dhaka college. He has worked in different senior management position in different renowned organization. He is working as a general manager HR and Admin in Pacific Group BD Ltd.
8. MD. SORHAB ALI 
Company Secretary

Mr. Ali completed his BBA and MBA major in Accounting and Information System from Chittagong University in the year of 1994-95. He acquired a wide scope of involvement in various fields of material segments. He acquired preparing on Interior Review. He joined Pacific Denims Restricted in November 2011.
9. ABDUL JALIL MAJUMDER 
CFO (Chief Financial Officer)

Mr. Abdul Jalil has completed his B.Com in Accounting from Chittagong Govt. College and completed his MBA in Finance from Uttara University, Dhaka. Further he also completed CA and ACCA from Khan Wahab Shafique Chartered Accountant Organization.

2.3 Business Units of Pacific Group:
Pacific group is working in different industries. It has wide range of product lines. There are basically six business units of Pacific Group these are as follows:
Product lists of Pacific group:

1. Pacific Denims BD Ltd.

2. Pacific Aviation BD Ltd.

3. Wilson Cold Storage BD Ltd.

4. Disney Properties Ltd.

5. Pacific Food Products
6. Pacific Telecom Ltd.

2.3.1 Pacific Denims Limited (PDL)

Pacific Denims Ltd. is a garment factory that produces Denims garments and fabrics worldwide. Headquartered in Pacific Integrated Industrial Park Ltd. Munshigonj, is currently the largest establishment in the jeans industry. Produces most of the fashion items of denim and clothing products. It has complete and ingenious production facilities in Bangladesh. Company has obtained reputation and respect at home and abroad as one of the leading Garments exporter companies in Bangladesh. In the clothing industry, you are printing our steps for Denims products. We are moving forward to create a story in the Bangladeshi clothing industry. Improvement has been made to create a history in the Bangladesh garments industry. He wrote his success story with clients and buyers for trust. These values ​​of trust give it value and security, that's why Pacific Denim produces 2.60,000 pieces of knitted garments a month with the assortment of newborns for adult men and women.
 2.3.1.1 Nature of the business

The main exercises of the Organization move into Fabrication of dyeing, weaving and finishing of 100% denim Textures oriented to export and equivalent trade. The organization provides a solitary object "denim textures" of different determinations, syntheses, nuances and characteristics. Denim was usually blue with indigo to make Levis, despite the fact that "jean" once meant an alternative, lighter weave of cotton. United States of America has been using Denim since mid-nineteenth century. 
2.3.1.2 Company summary and strategies

Pacific Denim BD Ltd. is the leading fabric manufacturer in Bangladesh. The Business Organization started its commercial activity in 2003. Walk We have been Fundamental Operations of the Organization in Production moved, Coloring and weaving and completion of 100% denim Export-oriented and Trade of the equivalent. The Organization provides a solitary Object 'Denim Fabrics' of different determinations, Summaries, Shades and Characteristics. Pacific Ltd. Offers Jeans Through Its Consecutive Articles L/C toward items of Apparel Manufacturers and Exporters. That raw textures of materials Denim Eat Parrot Items. Pacific Denims has Devices and Innovations current restrictions guarantee quality Items. Quality is the main concern during the course of our procedure. We try to deliver products with modest Powers from modest expenses to get the upper hand on our rivals. In the same way, we will give you stocks for our tweaking base in order to obtain the objective that the piece can be extreme. So development is reliable there.
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MANUFACTURING PROCESS

On obtaining the requests from its purchasers, Pacific Denims Restricted makes the things and provides them to the clients' goal in line with their stipulations. Since the fare of the organization is taken into account fare, it provides the things to the neighborhood goals.
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2.3.1.4 Financial Highlights of PDL (2018)
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2.3.2 Pacific Aviation Ltd.

If you want to join an urgent meeting in Bangladesh Pacific Aviation BD Ltd. can help you to reach their in short time. Company has a modern monetary unit, the heavier-than-air helicopter in our network that helps us reach its destination over time. Their main hub of business was founded in Dhaka, Gulshan-1. They offer their clients with an exclusive collection of offers, united with the support of excellence standards permitted by Pacific Aviation. They have a powerful aviation network throughout Bangladesh. So they can simply contact us with your wishes. We are launching an air transport service that will hopefully travel through Bangladesh and reach the desired destination.
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2.3.3 Wilson cold store

The food and beverage industry depends largely on the experience and services of third-party logistics service providers and cold storage operators. The supply chain has really emerged as an element of differentiation for many in our sector. For the seventh consecutive year, Food Logistics is proud to present an admirable list of companies that have a glorious performance in their field. Its diversified resources, services and capabilities is a long-term approach to endure the stress of the current food and beverage industry.

[image: image12]
2.3.4 Disney Properties Ltd

Disney properties are an incredible distribution of the most specific and specific progresses of the nation, a great reputation in the window of the Earth and lucky connections that give our customers elite access to a definitive space in extravagant and wonderful lofts. It also offers commercial spaces in the major areas of Dhaka city. Disney properties use the highest quality materials and complete elements to ensure customer solidity and satisfaction. The Disney properties are located in the main area of ​​Gulshan, Bashundhara, Mohamadpur, the center of Badda, Uttara of the city of Dhaka. We add the luxury and the eye-catching structure with the customer's request. We are also trying to solve the small family needs.
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2.3.5 Pacific Food Products 

We import and distribute major branded food items in Bangladesh. We import variety of products, such as juices, baked goods, biscuits, cold drinks, sweets, chocolates, soft drinks, snacks etc. The corporation has implemented a principle of its own supervision method. The company complies with HACCP and is certified with HALAL, which guarantees that only the best quality products reach the consumer list worldwide. We import all types of branded foods from our supply chain and distribute them throughout Bangladesh. We tend to produce completely different food products with different categories, namely juices, beverages, drinking water, baked goods, effervescent drinks, snacks, culinary products, sweets, biscuits. Our complete products measure the Oreo biscuit, the Nescafe, the Gain, the Irish spring, the corn flakes, the best foods, the Thai-branded foods, the Australian-branded foods.
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2.3.7 Pacific Telecom Company BD Ltd.

Smart Android phone is very popular now a day in Bangladesh. Nexus USA is going to launch the new Nexus touch phone in Bangladesh through  Pacific Telecom Ltd. Nexus USA have their own R&D wherever we have a tendency to developed our products in USA and original design manufacturer facility in china. Pacific Group BD Ltd. is going to work in mobile industry. It is going to offer Nexus Mobile phone in Bangladesh. Though mobile phone industry is very competitive market they will face huge competition. Samsung, Nokia, Symphony, Walton and kingstar are already in the industry.
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2.4 Industry overview of Pacific Group BD Ltd.
Pacific Group is working in different industries with its six different business units. Pacific Group BD Ltd. has diversified its product through unrelated diversification. Company has different portfolio investment. It is very new in the food industry. Company does not produce any food. It imports its entire food item from abroad. In food and beverage industry in Bangladesh Pacific Food BD Ltd it is just an infant. It is applying entry level strategy especially market penetration. 

Pacific Group BD Ltd. has second largest investment in real estate Industry. It is doing its business by the name of Disney Properties Ltd. It is doing business in Dhaka. It is building and selling apartments for personal and commercial use. In Bangladesh it has many competitors like Building Technologies and Ideas, Biswas Builders, Creative Technologies and Ideas and many more companies.

Pacific Group BD is also working in Cold Storage industry. It is a profitable business. They store all the raw commodities at cheaper rate. In this industry they have few competitors.

Pacific Group BD Ltd. is going to work in mobile industry. Smart Android phone is very popular now a day in Bangladesh. It is going to offer Nexus Mobile phone in Bangladesh. Though mobile phone industry is very competitive market they will face huge competition. Samsung, Nokia, Symphony, Walton and kingstar are already in the industry. So for making profit in this industry it will be a hard job the company. But if company can apply unique strategy they will also be able to make profit in this industry.

Then Pacific Denim Ltd. is the largest business units among all. I have discussed all the business units in brief. Now I will show the industry overview of Pacific Denim in details. Pacific Denim belongs to the Garment Industry. In Bangladesh there are more e than 4500 small and large garments and Apparel Company. Pacific Denim Ltd. is one of them. It produces fabrics for jeans pant. Worldwide Pacific Denim fabrics are very popular. The wide consumption of Denim by fashion enthusiasts globally has created a brand new chance for Bangladesh. it's become a significant sourcing hub for stylish denim product for international retailers for its competitive pricing. 

The trade in Bangladesh presently has twenty-five denim manufacturing factories with total investment of over USD 834 million. The monthly productions of denim stand at thirty million yards per month whereas the demand of nearly sixty million yards. Moreover, world marketplace for Denim is forecast to achieve USD sixty-four.1 billion by 2020. The demand of Denim products in USA and EU markets is rising continuously and it has rose 20% in the previous year. The entire Denim production of the whole world is approximate 7.66 billion yards and among this total seventieth fabric is made in Asia. 

Bangladesh has a great prospect to satisfy the growing demand of denim material to International market, the local mills are finance massively on progressive foreign machineries particularly on the weaving side and setting up giant plants within the country. There’s vast demand supply gap for the merchandise of the company within the denim fabric market (Local and International market). Being one amongst the prime quality denim fabric producers within the country (having 3.50% of total market share) is capable of exploiting the opportunities although there are varieties of competitors in the denim fabric market. 

Bangladesh garment sector has become one amongst its most vital economic pillars, with clothing product accounting for nearly 83.49% of its exports and nearly major portion of its GDP. This thriving sector has contributed hugely to the country’s development, making jobs and generating foreign financial gain, attracting FDI, triggering infrastructure projects and providing a number of different connected business opportunities. As a result, the country’s per-capita income has shot up from US$ 280 in 1990 to US$ 1,751in 2018. Garment sector in Bangladesh, which comprises knit and woven matters along with specialized textile items, is a major exporting sector. Presently, Pacific Denim Produces approximately 4.0040 billion yards of denim fabrics and Bangladesh is the second largest denim made fabrics exporters after China. The business is amazingly prospective. 
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3. Job Responsibilities
An Internship is a time of work experience offered by an association for a constrained timeframe. It is normally embraced by understudies and graduates hoping to increase significant abilities and involvement in a specific field. The duty of an intern changes with the working profile and the firm. Students can function as an assistant in marketing, finance, medical, programming and numerous different fields relying upon their instruction during their semester breaks. My major is Marketing, so I have done my internship under marketing department of Pacific Group BD Ltd.
3.1 My Job Responsibilities
During my three months working period I have performed the following responsibilities

· I have performed the basic tasks assigned to me in the office.

· I have tried to understand the policies and fundamentals of the firm.

· I have always tried to learn new things in my internship period.

· To gain the experience in the field of sales I have met with the clients. 

· I have learned a few things about product management and the concepts of product advertising.
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4.1 MARKETING ACTIVITIES OF PACIFIC GROUP
Any action that a corporation or business commences to generate brand awareness is recognized as a marketing activity. Participating in the promotion of activities in a routine is important to ensure the expansion and success of any company. Brassington and Pettitt (2006: 12-19) trust that a corporation dedicated on its advertising and assembly deeds with an empathetic of consumer wants and pleasure is market-oriented. The major plus point of a market-oriented corporation is that it could have a greater value for the consumer and there would be consistency in terms of greater performance inside the company. The Pacific group focuses on its consumers and seeks to understand their physical and emotional needs. Company required a wide variation of that consumed by the verities of consumer groups. The Pacific group tries to understand the economic, geographical and social factors that influence consumer demand and tries to consider the standard and comfort of the product.

4.2 MARKETING MIX COMPONENTS OF PACIFIC GROUP
Four basic marketing mix activities (Product Development, Pricing, Placing and Promotion) of Pacific group are discussed below-
4.2.1 Product development

A product is any things that a company can offer to the market to gain attention, acquisition, use or consumption capable of satisfying the needs of its customers (Kotler and Armstrong, 2001). This is the combination of wide range of products manufactured by an organization. The mixing activities of Pacific Group products span six sectors. In these sectors a) Pacific Denims Ltd. b) Pacific Aviation Ltd. c) Wilson Cold Storage Ltd. d) Disney Properties Ltd. e) Pacific Food Products f) Pacific Telecom Ltd., Pacific Group has more than hundreds of products. Through marketing activities, they regularly modify and improve their product categories. Pacific Group emphasizes the analysis of the product portfolio to manage a set of existing products in order to maximize its strengths and also look for new products and markets for future growth.

The development of the last product is important for the maintenance of any organization because it is fundamental for its growth. To improve a popular manufactured goods, a company must realize its consumers, the marketplaces and their opponents. The Pacific group follows the product development strategy to look for new prospects. A progress technique is to interchange the recent product with an innovative version. The Pacific group also follows the market development strategy by diversifying its activities around the world. Market development comprises stimulating the latest uses of the existing product to new customers or endorsing the present product (and its current uses) to new market segments.

4.2.2. Price
The price of a product describes the value that we are willing to receive from the product by means of money or other exchangeable items. The price is that the employee who receives the income, therefore, is thought because it is strange in the combination of marketing. It is considered jointly as a very important market tool that is visible to each client and competitor (Baker, 1985). The price of a product depends on the variety of things, technological changes, the impact of suppliers, competitive pressure and, therefore, the growing sensitivity of customers. The price also depends directly on the demand for the goods. If the voltage increases, the value will also increase and vice versa.

4.2.2.1 Pacific Group pricing strategy
"Corporations sometimes do not set a single price, however, they develop a price structure that reflects changes in demand and geographic prices, the needs of the market segment, terms of purchase, order levels, frequency of delivery, guarantees, contracts and various factors "(Kotler, Keller, Brady, Goodman and Hansen: 2009). The Pacific group follows a) based on cost b) based on competition c) based on demand and d) on methods of determining prices based on objectives.

1. Price based on cost: Cost based pricing is a pricing techniques where price of a product is calculated adding profit margin with the cost of that product. If a particular product values, the company 08 taka and the company want a profit of twenty-five percent, the value of the product will be set at tk 08 + (8x25 / 100) = 10 taka. While in calculating the value of this method, all the costs (equally fixed variables) incurred in the production of the goods are taken into consideration.

2. Prices based on competition: in the case of products in which the market is extremely competitive and there is a negligible difference in the quality of competing brands, the price generally adapts more to the value of competing brands. It is known as "youth prices" and could be a very convenient technique because marketers don't have to worry about demand and costs and influence change based on changes made by business leaders.
3. Price based on demand: Occasionally, costs are determined by product demand. With this technique, without paying much attention to the cost and costs of competition, the Pacific group tries to determine the demand for the goods. If the demand is high, the company tries to take advantage and set a high value. If demand is low, the company sets the low costs for your product. Occasionally they resort to total costs and charge different costs to different teams of buyers who depend on the values ​​received and the ability to pay.

4. Objective-based prices: This technique is applicable to the introduction of recent (innovative) goods. At the beginning stage of the product life cycle company take this pricing strategy to penetrate the market and capture the big portion of the market share. Setting low price company try to calculate the pulse of the market, that is to get a high profit by taking advantage of a herd of customers that give further importance to their status or difference and are willing to pay even a better price for this. Sometime organization sets a very high price during the introduction of its product and stimulates it only for those clients who will pay for it. Pacific Aviation and Pacific Real States follow these pricing methods to attract the new customer.
4.2.3 Placing or Distribution

Pacific Group has designed a solid distribution channel worldwide. Follow totally different distribution channels for different sectors. It mainly refers to the vital links that connect producers and producers with consumers’ or end users. It includes both the producer and the user and also the intermediaries or agents involved in the method of transferring the title of the products. Stanton also described it as "A distribution channel is made up of all the people and companies involved in transferring the title to a product because the product passes from the producer to the final consumer or to the commercial user".

Pacific group channels of distribution are as follows:

1. The zero-stage distribution channel is used in Pacific Denim Ltd. and in the Pacific Aviation. The stage zero distribution channel exists whenever the manufacturer makes a direct sale to the buyer. Straight communication with the purchaser can be done through face to face interaction, telemarketing and mass generated mail

2. A one-phase distribution channel is used for Pacific Disney Properties Ltd. Wilson's cold storage. During this case, there is an intermediary, that is the distributor. The manufacturer sells its product to retailers who subsequently sell it to customers.

3. A two-stage distribution channel is used for the Pacific Food products. Only two mediators take part in this channel, specifically retailer and wholesaler. Frequently, this technique used to the product wherever the markets spread over a huge arena and the single purchase value is small, therefore, the purchase frequency is high.

4. Three-stage placement system is a process where the number of distributors are huge and discrete all over the country, manufacturers usually use the services of commercial agents. Pacific Telecommunication is about to use this channel when it will launch in BD.
4.2.4 PROMOTION

Promotion is the last but powerful element in the marketing mix. The producer must take effective measures to comply with the consumer on the market after making a decision concerning the nature of the products, their price and their distribution. The current age is consumer-oriented markets and, therefore, it is the producer's responsibility to know what the buyers require. The Pacific Group's promotional activities are aimed at satisfying the customer.

(a) Inform potential buyers about the existence of a product and its capabilities to meet their needs.

(b) Remind users of the past and present to consume more.

(c) Persuade potential buyers to buy.

Pacific Group uses the promotion as one of the main sources to reach its customers so that they know the different products introduced in the market and the value of the products presented.

4.2.4.1 Pacific Group Promotional Mix Activities
1. Personal Selling: 
Personal selling is direct selling technique. Wherever uninterrupted dealings happen with one or other future buyers for the purpose of discussions, answering questions and attaining orders. It is mainly used when the market consists of few customers and the products are customized. Pacific Group highly use the Personal selling techniques for all the products it produces.  Mainly in real-state and Food Company follow this technique. 
2 Direct Marketing: 
Direct Marketing includes direct correspondence with chose target clients on a balanced premise to get a quick reaction and develop enduring client connections. For example by using mail, fax, telephone, e-mail and the internet. Pacific Group always maintains a good relationship with its value customer. 

3. Advertising: 
Advertising is a paid form communication which is done through a commercial medium. Pacific Group mainly uses online advertising. Very few advertisements are made through paid presentations and marketing services, newspapers, magazines, outdoor posters, banners, direct mail, radio, television and others.
4. Sales Promotions: 
Sales promotion epitomizes non-media campaigns such as sample shows, exhibitions, fairs and contests. Free samples, discount coupons, additional value offers, buy one get one free, the package and privilege points are different methods used in the sales promotion. Pacific Group BD ltd. also uses sales promotion as one of its marketing tools by participating in various national and international fairs, sampling screens, exhibitions and exhibitions.

5. Publicity: 
Publicity is a promotional tool in which the organization does not pay for communication about its products and benefits (Stanton and Futrell 1987: 419). This happens through a non-personal news article displayed in the media (TV, radio and magazines) or delivered by a person in an interview or in a speech. Publicity is done mainly over and with community relations actions. Pacific Group (Pacific Denime Jeans) is a well-known brand on the market and its fame describes its advertising. Publicity for Pacific Group also takes place during the launch of all new products and when the annual sales reports are published.
6. Public Relation: 
There is a separate department in the Pacific Group that addresses all of the company's problems or concerns with any other organization or individual. Their public relations activities are evident by the way they try to communicate with government organizations and clients about the different problems they face. Through public relations, Pacific Group tries to attract the attention of all interested clients and organizations.

4.3 Findings of the report:
On the basis of my three months practical working experience in Pacific Group BD Ltd. I have found the following findings-
1. Pacific Group BD Ltd. has very few dynamic and modern sales and marketing work force.

2. For online order placing, quotations and disbursement of order they are not using any modern technologies.
3. 24 hours customer service facilities are not active.   

4. Their website is not rich and attractive.
5. Company's performance appraisal and promotion system is defective.
6. Overall promotional and advertisement policy is very backdated.
7.  Their promotional strategy is very poor to increase sales.  

8.  Company’s decision making process is non-participatory and centralizes.
9. At present, Pacific Group is not providing any types of training and workshops facilities for the employees to manage customers and to increase sales & services

10. Pacific Group BD Ltd. has no personal selling and root level marketing team.
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5.1 Recommendations
On the basis of the findings and study some recommendations are given below:
1. Pacific Group should acquire efficient and skilled professionals to serve future customers.
2. To face the upcoming future challenges Pacific Group must make their online marketing more dynamic.
3. Company need to activate 24 hours’ customer service (hotline) facilities immediately.

4. They should make their website more attractive and informative.
5. Standard compensation and rewards package must be design for employees and sales team.
6. Their overall marketing policy should be more organized and modern.
7. Pacific Group should make their promotional strategy more strong to increase their sales. 
8. Decision making process should be more decentralized and participatory.
9. Training and other career development facilities should be organized on a regular interval.
10. To solve the customer’s problems quickly sales & marketing department must be reformed with skilled & sincere manpower.
5.3 CONCLUSION
Finally, I am happy to complete my report. At the end I can say that Pacific group maintains an outstanding working environment. They are always dynamic to implement new rules and actions for expansion. Though marketing activities work as a bridge that brings customers and producers closer by reducing market gap. A good strategy can ensure profitability through fulfilling the needs of customers. The marketing experts of pacific group who are constantly monitoring the environment and its changes can properly respond by adapting the 4 Ps marketing mix strategy for attaining competitive advantage for the organization. Marketing manager should meet the demand from different markets and also match the competition in the market by delivering satisfactory services to the customer.  Marketing Department of Pacific Group BD Ltd. is investing in research and development for spreading its business through new innovation and creativity. Through this process company will be able to discover the intact potential markets and business in future.
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