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Abstract
This study represents the overall condition of social organizations in Bangladesh and find out the factors that affect the willingness to participate in social business. And all work has one based on primary survey. For conducting the study, experimental survey have used to collect the sample of 250 participant during the month of November and December, 2018.For conducting this paper, descriptive statistics, correlation Analysis, coefficient Analysis, ANOVA test, and path analysis have used. This study has considered that Empathy, Moral Obligation, Entrepreneurial self-efficacy and perceived social support may influence the willingness to participate in social business and this study has found that the factors influence the willingness to participate in social business.
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CHAPTER 1
Background of the Study
1.1 Introduction:	
In an easiest form, “A social business is defined whose purpose is to solve different social problems in a financially sustainable way “. Social Business can be defined as: “A Non-dividend company that is created to address and solve different social problems (Prof. Mohammad Yunus) “.So, the main purpose of a social business is to find out different social problems and solve the problems. And the problems are literacy, illness, problem of poverty, problem of corruptions, human rights, environmental destruction etc .Bangladesh is one of the most populous country in the world and it is a lower-middle income country with low literacy. Bangladesh faces different challenges such as low status of women, majority group, food security, political tension, poverty problem, human right etc. And because of those problems, the significance of social business is increasing day by day in Bangladesh and others countries. Though more than 2610 social organizations are conducting their business operation, most well-known and well operated organizations are Grameen Bank, BRAC, AKAS, BPKS etc. Thus, the main purpose of a social business is to solve social problem not to maximize profit.  
1.2 Study Background: 
General profit maximizing business organization only try to maximize profit that means traditional business organizations only try to make money. Social organization also makes money but follow some different principles that means the main focus of any social organization is to solve different social problems that create more social welfare that traditional profit maximizing organizations do as here ethical side like Morality, Honesty, Empathy etc. existing more. Social organizations are very much concern about poor people as social organization established based on some important ethical variable (like Empathy, Moral Obligation). And the organizations have greater scope to identify and solve different social problem that may create greater opportunities for poor to improve their living standard. That’s why the importance of social Organization is very high in all over the world especially in underdeveloped and developing countries. So from the significance, different social organizations have been establishing in our country since 1972.
1.3 problem statement:
Traditional profit maximizing firm established only to make money. That organizations being seen as either immoral or amoral. But when we see from profit maximizing point of view, traditional organization’s profit maximizing motive is ethical as those firms are established based on profit maximizing goal. That’s why  traditional profit maximizing organization has a very little opportunity to increase the welfare of poor  as well as the society but social organizations have little more scope as profit making is not the major goal of any social organization. Social organizations always concern about the Social welfare. And the paper tried to represent some significant answer of some significant questions about some major factors that can affect or influence the willingness to participate in social business.
1.4 Research Questions:
How Moral obligation, Empathy, Entrepreneurial Self-Efficacy, and perceived social support affect or influence the willingness to participate in social business and to answer the, this study tries to investigate the following question:
Q1. What is the impact of Empathy on the willingness to participate in social business?
Q2. What is the impact of Moral Obligation on the willingness to participate in social business?
Q3. What is the impact of Perceived social support on the willingness to participate in social business?
Q4. What is the impact of Entrepreneurial Self-efficacy on the willingness to participate in social business?
1.5 Research Objectives:
The general objective of my study is to show the overall condition of social business in Bangladesh but the specific objectives are given below: 
· To find out the influence of Empathy on the willingness to participate in social business.
· To examine the influence of Moral Obligation on the willingness to participate in social business.
· To investigate the influence of Entrepreneurial self-Efficacy on the willingness to participate in social business.
· To determine the influence of perceived social support on the willingness to participate in social business.  
1.6 Significance of the study:
In order to provide a clear understanding, I have considered Bangladesh as a case study.. In Bangladesh, different social organizations had been established after the liberation war and playing a major role to improve the overall economic condition of our country. Bangladesh has been suffering different kind of problems like Social, Economic etc. 
The importance of social organization has been increasing because of different limitations of traditional profit maximizing firms to solve several social problems. So, the study is very much important to show the variables that may affect the willingness to participate in social business.

1.7 Scope and Limitation of the study:
This study has prepared on social business and that is based on Bangladesh perspective which may differ from developed world perspective. Reader will have a brief idea about social business and the variables that may influence the willingness to participate in social business.
Every study has some certain limitations and my study also has some limitations. Thus, the limitations are given below:
· It’s very time consuming.
· People do not understand this topic very easily.
· All the participants interviewed were not very cooperative.
· Information about social business on Website in not available.

  








CHAPTER 2
Literature Review
2.1 Introduction:
The major purpose of my Research is to investigate the affect or influence of some significant variable (Empathy, Moral Obligation, Entrepreneurial Self-Efficacy, and perceived Social support) on the willingness to participate in social business. Thus, literature Review about social business and the variables of my study are given below:
2.2 Literature Review:
According to Roberts and woods (2005, p.40), social entrepreneurship is the construction evaluation, and creation of opportunities for transformations social change that increase social welfare and carried out by visionary, passionately dedicated individuals. 
Bornstein (2004, p.1) highlighted in his study that social Entrepreneurs are the people with new ideas to address major social problems, who are relentless in the pursuit of their vision, people who simply will not give up until they spread their ideas as for as they possibly can.
Social Entrepreneurship is an emerging field that can be characterized with literature gap, lack of consensus on definition, lack of frameworks and search empirical data (Maris & Martin, 2006). And innovation designed to increase societal wellbeing supported by entrepreneurial organizations is to essence of social Entrepreneurship (Nichols, 2006).
Light (2006) highlighted in his study that an individual or group of individuals search for a big change through different ideas in what or how government, Nonprofit, and business do to solve major social problems are referred to as entrepreneur that increase overall social welfare and when overall social welfare increase, the overall economic condition of a country also increase.
Reis (1999) found in his study that social business play a major rule to increase globalized economy and also has a major impact to increase social welfare. And it is very much significant to reduce the gap between rich and poor.
Yunus (2007) said that social business should establish to pursue specific goal but not to achieve personal gain. Social organization should be settled up to increase the welfare of others especially of poor people.  It creates social benefit for those whose lives it touches and whose are very much needy.
Berg (2014) highlighted in his study that the core focus of the social business or enterprise to identify a social problem and try to solve the problem. The core focus is to make social welfare not to make money.
Hills argued that Self-Efficacy is a significant factor that influence the entrepreneurial behavior and that’s why it influences the social entrepreneurial Intentions.
Vining (1989) found his study that prior Experience can influence the social entrepreneurial intentions. Those have more experience about social work, have more intention to participate in social business. So it is an important factor that influences the Entrepreneurial intentions to participate in social business. 
According to Al-Alak & Eletter (2010), now a day’s social Entrepreneurship is viewed as a new terminology to solve different social problem and increase the overall economic condition of country.




CHAPTER 3
Research Methodology
3.1 Introduction:
A total of 250 respondents were interviewed with a structured questionnaire to conduct this study. Direct interview was conducted among the people living in Dhaka city to know the attitude of the respondents about various factors. Data was scrutinized and analyzes using SPSS 16.0. And to conduct this paper, both Descriptive and inferential statistics were used in analyzing the data. And for selection the sample respondents, random sampling procedure was followed.
3.2 Research Framework:


In my paper, there are four independent variables are exist such as Empathy, Moral obligation, Social Entrepreneurial Self-efficacy, and perceived Social support and the only one dependent variable is willingness to participate in social business.
 3.3 Hypothesis (H) Development:
To conduct this paper, four hypotheses have been developed to see whether the factors or independent variables affect or influence the willingness to participate in social business.
· [bookmark: _Hlk534112699]H1: Empathy influences the willingness to participate in social business.
·  H2: Moral Obligation influences the willingness to participate in social business.
· H3: Social Entrepreneurial Self-Efficacy influences the willingness to participate in social business.
· H4: perceived Social Support influences the willingness to participate in social business.

3.4 Operational Definition:
Entrepreneurs mainly establish social business organization not for maximizing profit. Their prime goal is to create   overall economic welfare of a country so that economic condition of all level of people must developed. When the economic and social welfare of all level of people increase, the economic and social condition of whole country also increase. But it is very difficult or challenging task to find out the major factors that influence the willingness to participate in social business. As social business solve different social and economic problem, the importance of social business in our country is very high.
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3.6 Data collection: 
There are two types of data such as primary data and secondary data are used to conduct any study that is depend on the research purpose .Both primary and secondary source were used to prepare this study. Based on secondary data, the literature review was conducted and the independent variables were selected based on secondary data.
· Primary data: These are the data which are collected from some primary sources i.e., a source of origin where the data generate. These are collected for the first time by an investigator or an agency for any statistical analysis. According to Horace Secrist, “Data which are gathered originally for a certain purpose are known as primary data.” 
In this study, primary data were collected through questionnaires. I gathered information from the questionnaires that I distributed to the participants.
· Secondary data: These are the data which are collected from some secondary source i.e. the source of reservation storage where the data is collected by one person and used by other agency. These are collected as primary data and used by other as secondary data. According to Blair, “The data which are used in an investigation, but which have been gathered originally by someone else for some other purpose are known as secondary data.” 
Thus, through different journal, books, internet and different articles, the secondary data were collected.




3.7 Sampling procedure:
Two type of sampling can be used to conduct a study. Let’s see
· Probability Sampling: In this case, each member has a fixed, known opportunity to belong to the sample,
· Non-probability: In this case: there is no specific probability of an individual to be a part of the sample.
For my survey, I gave 250 questioners to 250 participants and were asked to fill and then again return back to me. 
3.8 Techniques of data Analysis:
Both quantitative and qualitative data collection and analysis method were used to conduct my study and achieve the research aim. A qualitative focus group was carried out to prepare questioners. And based on the information of questioners, I analyzed the data and found my desired findings.
Five techniques were used to analyze the data and these are as follows:
· [bookmark: _Hlk534544517]Descriptive Statistics
· Correlation Analysis
· ANOVA F-value 
· Coefficient Analysis 
· Path Analysis



CHAPTER 4
Study Findings 
4.1 Introduction:
After completing the research survey, I prepared the data for conducting this study. In the questionnaire, there was some general information regarding the participants for example, participant’s income, gender, education level of the participants, participants marital status, and some other factors that may influence the willingness to participate in social business. Every question contains different level of Agreement and contains different statement. Here 7=strongly agree, 6 = Agree, 5 = Somewhat agree, 4 = Neutral, 3 = Somewhat Disagree, 2 = Disagree, 1 = Strongly Disagree. 
 
4.2 Background of the Respondents:
· Majority of the participants are students.
· Majority of the participants are in the age range between 18 to 50 years.
· Majority of the participants belong in Islamic society.
· Most of the participants are studying at University level.
· Most of the participants have an income range of 0 to 80000.
· Majority of the participants are male.
· Majority of the participants are single but few are married.



4.3 Descriptive statistics:
In generally, it represents the number of observations count (N), Mean and standard Deviation. Here the Independent variables are Empathy (the ability to understand and share the feelings of another), Moral Obligation (A duty which one owes, and which he ought to perform, but which he is not legally bound to fulfill), Self-Efficacy (individual belief in his or her capability to execute behaviors necessary to successfully start a social entrepreneurial organization  ), social support that means perceived social support (it a social support the an entrepreneur can get from friend ,family, society ,different organization or government to start a social business)   and the only dependent variable is willingness to participate in social business that is come from Social Entrepreneurial Intentions(willingness of individuals to perform social Entrepreneurial behavior, to be self-employed, or to be established new social organization). 
 
	Descriptive Statistics


	
	N
	Minimum
	Maximum
	Mean
	Std. Deviation

	Emp
	249
	1.00
	7.00
	5.0080
	1.38182

	Obl
	250
	1.00
	7.00
	5.5210
	1.29480

	Eff
	250
	1.00
	7.00
	5.2347
	1.21974

	Sup
	250
	1.00
	7.00
	4.5227
	1.39856

	Intent
	250
	1.00
	7.33
	4.4160
	1.08879

	Valid N (list wise)
	249
	
	
	
	



Let’s see the interpretation of the Descriptive Statistics table:
The willingness to participate in social business comes from social Entrepreneurial Intention (Intent) that means the Dependent variable has a mean value 4.4160 that indicates “Neutral”, and a maximum value of 7.33 represents “Strongly Agree”, and a minimum value of 1.00 represents “Strongly disagree”. And 1.08879 is the standard deviation value, observation count (N) is 249.
And the Empathy (Emp) shows that average influence of Empathy on the willingness to participate in social business is 5.0088 that represents “somewhat agree”, and a maximum value of 7 represents “Strongly Agree”, and a minimum value of 1.00 represents “Strongly disagree”. And here 1.38182 is the standard deviation value and observation count (N) is 249.
And the moral Obligation( Obl) shows that average influence of Moral Obligation on the willingness to participate in social business is 5.5210 that represents “ Agree”, and a maximum value of 7 represents “Strongly Agree”, and a minimum value of 1.00 represents “Strongly disagree”. And here 1.29480 is the standard deviation value and observation count (N) is 250.
And the Self-efficacy (Eff) shows that average influence of Self-efficacy on the willingness to participate in social business is 5.2347 that represents “somewhat agree”, and a maximum value of 7 represents “Strongly Agree”, and a minimum value of 1.67 represents “Disagree”. And here 1.21974 is the standard deviation value and observation count (N) is 250.
And the perceived social support (Sup) shows that average influence of perceived social support on the willingness to participate in social business is 4.5227 that represents “somewhat agree”, and a maximum value of 7 represents “Strongly Agree”, and a minimum value of 1.00 represents “Strongly disagree”. And here 1.39856 is the standard deviation value and observation count (N) is 250.
Short Note: In the interpretation, the standard deviation means that the quantity expressing by how much the members of a group differ from the mean value for the group.
4.4 correlations Analysis:
Correlation Analysis is a way of statistical measure used to study the strength of relationship between two, numerically measured, continuous variables. When the R value is positive, it represents a positive association between variables and when the R value is negative, it represents a negative association between variables. And the value of R always lies between -1 and +1.
Let’s see the interpretations of the correlations analysis output to see whether relationship is existing or not between the variables: 
The relationship between Empathy (Emp) and Moral Obligation (obl) shows a positively moderate association because we can see that the R value is .564. And the correlation is also significant at 0.01 level based on a 2-tailed test.
The relationship between Empathy (Emp) and Self-efficacy (Eff) shows a positively weak association because we can see that the R value is .371. And the correlation is also significant at 0.01 level based on 2-tailed test.
Relationship between Empathy (Emp) and perceived social support (Sup) shows a positively weak association because we can see that the R value is .054 but we can also see that the correlation is not significant at any level based on a 2-tailed test.
Relationship between Empathy (Emp) and Entrepreneurial Intentions (Int) shows a positively weak association because we can see that the R value is .175. And the correlation is also significant at 0.01 level based on a 2-tailed test.




· ** Indicates correlation is significant at the 0.01 level based on a 2-tailed test.

	


Correlations



	
	
	Empathy
	Moral Obligation
	Self-Efficacy
	Social Support
	Intentions

	Empathy
	1
	
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	

	Moral obligation
	.564**
	1
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	

	Self-Efficacy 
	.371**
	.535**
	1
	
	

	
	
	
	
	
	

	
	
	
	
	
	

	Social Support
	.054
	.230**
	.434**
	1
	

	
	
	
	
	
	

	
	
	
	
	
	

	Intentions
	.175**
	.166**
	.400**
	.351**
	1

	
	
	
	
	
	

	
	
	
	
	
	

	


Relationship between Empathy (Emp) and Moral Obligation (Obl) shows a positively Moderate association because we can see that the R value is .535. And the correlation is also significant at 0.01 level based on a 2-tailed test.
Relationship between Moral obligation (Obl) and perceived social support (Sub) shows a positively weak association because we can see that the R value is .230. And the correlation is also significant at 0.01 level based on a 2-tailed test.
Relationship between Moral Obligation (Obl) and social Entrepreneurial Intentions (Int) shows a positively weak association because we can see that the R value is .166. And the correlation is also significant at 0.01 level based on a 2-tailed test.
Relationship between Social Entrepreneurial self-efficacy (Eff) and perceived social support (Sub) shows a positively weak association because we can see that the R value is .434. And the correlation is also significant at 0.01 level based on a 2-tailed test. 
Relationship between social Entrepreneurial Self-efficacy (Eff) and social Entrepreneurial Intentions (Int) shows a weak association because we can see that the R value is .400. And the correlation is also significant at 0.01 level based on 2-tailed test.
Relationship between perceived social support (Sup) and Entrepreneurial Intentions (Int) shows a positively weak association because we can see that the R value .351. And the correlation is significant is also significant at 0.01 levels based on 2-tailed test.
So from the interpretation we can see that most of association is significant at 0.01 levels and most of the association is positively weak association.

Short Note: Significant refers a way of mathematically proving that a relationship actually exists or not. In generally significant means “Important”, but in statistics significant means “probably true”. So significant meaning is different in different place.




 4.5 ANOVA Test (Table):
The ANOVA table represents that whether the result of the model is significant or not. It also shows the degree of freedom, Mean Square, F rations (F), the level of sum squired and the significant. 
	ANOVA


	Model
	Sum of Squares
	df
	Mean Square
	F
	Sig.

	1
	Regression
	60.557
	4
	15.139
	15.953
	.000a

	
	Residual
	231.551
	244
	.949
	
	

	
	Total
	292.108
	248
	
	
	

	
 a. Predictors: (Constant), Sup, Emp, Eff, Obl
	
	
	

	b. Dependent Variable: Intent
	
	
	
	



Now we can see from the table that the outcome of the study is statistically significant as the significant value is 0.000 (i.e. P =0.000), that is below 0.05. 






 4.6 Coefficient Analysis:
Coefficients of determination of all variables and constant value are represented by the coefficient analysis table. And it also shows that weather the variables are statistically significant or not. So output interpretation is given below:
	Coefficients


	Model
	Unstandardized Coefficients
	Standardized Coefficients
	t
	Sig.

	
	B
	Std. Error
	Beta
	
	

	1
	(Constant)
	2.259
	.336
	
	6.719
	.000

	
	Emp
	.093
	.055
	.118
	1.689
	.093

	
	Obl
	-.111
	.064
	-.133
	-1.740
	.083

	
	Eff
	.286
	.065
	.321
	4.366
	.000

	
	Sup
	.180
	.050
	.232
	3.642
	.000

	a. Dependent Variable: Intent
	
	
	
	



The Empathy (Emp, b=.093) is not significant (P=.093) though coefficient shows positive value which indicates that more Empathy leads to a more intentions to participate in social business.
The Moral Obligations (Obl, b=-.111) is not significant (P=.083) and coefficient shows negative value which indicates that people have no moral Obligations. And lower level of moral obligation is responsible for lower level of participations in social business.
The Self- Efficacy (Eff, b=.286) is significant (P=.000) and which indicates that more Self=Efficacy leads to more intentions to participate in social business.
The perceived social support (Sup, b=.180) is significant (P=.000) and indicates that more support leads to more intentions to participate in social business. And those support an Entrepreneur can get from different source like family, friends, society, government etc.
4.7 paths Analysis:
[image: ]Path analysis a method of testing effect relationship and it is method for tracing the most significant citation chains in a citation network.
Figure: Path Analysis
Now from the figure, we can see that the effect of Moral obligation (oblig) on Social Entrepreneurial Intentions is not significant and that is shown by a negative value of -.14 that means people have no Moral obligation. And the lack of Moral Obligation leads to lower intentions to participate in social business Otherwise; the entire variables have significant effect on social Entrepreneurial Intentions (Willingness to participate in social business). Self-efficacy seems the most impactful measure among the all variables. Here question number Nineteen (Q19) is not significant that is indicated by a negative value of -.04. Thus without Q19,all questions are looking significant either more or less.So,I can say that my Hypothesis are true.










CHAPTER 5
Conclusion and Recommendations 
The most important sector of my study was to show the major factors that influence the willingness to participate in social business. It has become clear through my research that Empathy, Moral Obligations, Social Entrepreneurial Self-Efficacy, and perceived social support influence the Entrepreneurial Intentions to participate in social business. And correlations analysis suggests that relationships between variables are exist. So, More Entrepreneurial Intentions leads to more willingness to participate in social business.
Social organizations are very much important to solve different kinds of social problems like poverty, corruptions, pollutions etc. And because of Social business poor people can get an opportunity to solve their poverty problems and improve their living standard. Thus, from the importance, different social organizations are establishing all over the world especially in underdeveloped and developing countries and the Yunus first started any social business organization in Bangladesh after the liberation war in 1972.  
At the end I can say that, the findings from the paper leave a scope for further research and this study will be very much helpful to know about the social business and the factors that actually affect or influence the willingness to participate in social business. And it will be very much helpful to go beyond the traditional business.  
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