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Executive Summary 

For motorcycle enthusiasts, the TM Corporation's product line includes everything from riding 

gear to performance upgrades. They serve as the distributor and country agent for motorcycle 

apparel, maintenance and rider care, and performance enhancements. In addition to this, the 

corporation has its own in-house brand called "VOYAGER." The research tries to capture the 

genuine picture of the market. I've described the marketing practices used in the sector. A lot of 

data has been gathered from a range of secondary sources, including periodicals, newspapers, 

reference books, and marketing policies, to make this study more valuable. I have also 

referenced the literature evaluation that serves as the foundation for that place's theoretical 

explanation of payback. In the ‘findings’ part of the study I have tried to provide some useful 

information related to helmet industry, it will help any entrepreneur to get the insights of this 

industry.  
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Chapter One: Introduction 

1.1. Background of the Study 

Bangladesh's motorcycle helmet market is known for being extremely aggressive and relaxedly 

regulated. The market is becoming more and more competitive every day with a wide variety of 

helmet companies already operating in the sector and a few more on the way. 

In parallel, the region is becoming bigger and the marketing strategy for this helmet business is 

becoming faster and easier. The classified marketing of the helmets sector is emerging with more 

cutting-edge concepts as the need for higher providers’ increases. 

The TM Corporation began operating in 2019. They are one of Bangladesh's organizations for 

the motorcycle helmet industry that is expanding the quickest. It has developed one of the 

biggest networks among all the regions of Bangladesh during the past few years. 

1.2. Origin of the Study 

I made an effort to write my report while adhering to all the guidelines provided by Mr. 

Muhammad Rehan Masoom, Assistant Professor, School of Business & Economics, United 

International University, who oversaw my internship (UIU). I have attempted to gather as much 

data as I can on my provided topic because my report's subject is "Market analysis of Helmet 

Industry" 

1.3. Significance of the Study 

Only theoretical information becomes less significant when it cannot be used in the workplace. 

Even though I had a lot of theoretical classes during my BBA program, I lack the necessary 

practical experience to succeed in the real business world. I've gained more practical information 

as a business studies student that will help me become a successful executive in the real business 

world. Due to this, the internship program is really beneficial to BBA students who want to learn 

more about the real world. The helmet industry was one such field where I was able to learn a 

ton about the business world.  
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This paper will give academic students a better understanding of how the helmet industry 

functions in the actual world of commerce. 

1.4 Objectives of the Report 

Primary Objective 

As a final requirement for completing my BBA program at United International University, I had 

to create this report. The main goal was to gain experience in corporate life and learn how to 

align myself and my skills to match a corporate organization as well as to validate my 

experience, have it assessed, get guidance, and follow a structure (UIU). 

Secondary Objective 

The secondary purposes of this report is given below- 

 Who are the consumers of helmet, 

 What and how many types of helmet are there in the market, 

 What are the top ten helmet brands in the market, 

 What are the top brands in Bangladeshi market, 

 What are price ranges of helmets in Bangladesh, 

 Who are the distributor companies of top helmet brands in Bangladesh. 
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Chapter Two: Methodology 

2.1 Types of Data 

I used two different sorts of data in this report. That are- 

i. Primary data: I directly addressed primary data collection with the proprietor of TM 

Corporation. 

ii. Secondary data: I used the internet to help me with secondary data. 

I have outlined the helmet industries in Bangladesh and around the world in this study. 

Everywhere in this study, I have gathered primary data and divided it into sub-focuses. 

As a matter of first significance, I typed this report's introduction in Microsoft Word. I will then 

print the document and give it to my supervisor. 

2.2 Limitation 

I. Difficult to Relate- Given that I was absolutely new to this profession and had no 

knowledge of how it operates, it was difficult for me to link everything I had studied to 

real-world situations. 

II. Lack of Information- As I worked in TM Corporation as an intern I couldn't collect 

some of the detailed and confidential information related to the company and the 

industry. 
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3 Chapter Three: Organizational Background 

3.1 Introduction of the Company 

 

Premium Motorcycle Gears are produced and distributed by T.M. Corporation. From riding gear 

to performance upgrades for motorcycle enthusiasts, their product line is diverse. 

They serve as the nation's distributor and representative for the following motorcycle helmet 

manufacturers- 

i. Caberg Helmets, Italy 

ii. Nexx Helmets, Portugal 

iii. GSB Helmets, China 

iv. Daddy Helmets, Thailand 

v. NHK Helmets, Indonesia 

They serve as the nation's distributor and representative for the following brand(s) for clothing- 

i. Macna, The Netherlands 

ii. Forma Performance Boots, Italy 

They serve as the nation's representative for the following brand(s) for maintenance and rider 

care- 

i. Muc Off, United Kingdom 

ii. Pinlock, The Nethelands 
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They serve as the nation's distributor and representative for the following brand(s) for 

performance upgrades- 

i. Scorpion Exhaust System, United Kingdom 

They launched its own brand, "VOYAGER," in 2020, eschewing foreign names in order to offer 

high-quality rider and motorcycle care items, and currently offer the following product(s) for 

riders- 

i. Windbreaker [Smart/Flow/Dry/Night Eye] 

ii. Antifog Lens [Clear/Photochromic] 

iii. Waterproof Bag Cover 

iv. Bandana/Musk 

v. Helmet & Visor Cleaner 

vi. Riding Bags [Thai Bag/Shoulder Bag 

vii. Voyager Chain Lube 

viii. Voyager Fizzy Helmet & Padding cleaner 

They want to give riders the best motorbike products possible. The majority of their brands 

already stands for and maintain their position among the leading global players in this sector. 

Their committed dealer network is always accessible to their customers around-the-clock in the 

place or locations listed below- 

1. Motomate Bangladesh, Khailgaon 

2. Rider's DNA, Tejgaon 

3. Biker Bhai, Vatara/Natun Bazar 

4. Moto Spark, Banasree 

5. Moto X, Bongshal/Dhanmondi 

6. Bikers Tunnel, Mirpur 60ft 

7. Rubel Auto, Mirpur 10 

8. Autoplex BD, Mirpur 10 

9. Helmetwala, Uttara 

10. Ayat Enterprise, Chittagong 

11. North Bengal Auto, Rangpur 

12. Moto World, Sylhet 
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4 Chapter Four: Internship Duties & Responsibilities 

4.1 Roles & Status 

At TM Corporation, I worked as a marketing department intern. I remained working there for 

three months while directly reporting to the proprietor. As a marketing department intern, my 

responsibility was to build the marketing team and analyse and track competitors' market 

activity. 

4.2 Duties & Responsibilities 

I finished my internship with TM Corporation's marketing division. I participated in a variety of 

marketing and customer service-related tasks throughout my internship. I participated in 

numerous seminars and meetings, and my senior officers advised me on every aspect of my 

work. I performed a variety of tasks while employed with TM Corporation, some of which are 

described below: 

 Market Briefing- My initial objective was to become familiar with all of the products 

made and distributed by by TM Corporation and to evaluate their features, weight, costs, 

etc. I was given a briefing and a file with all the product information that I needed to 

remember. 

 Data Entry- I was required to enter all information pertaining to sales and personnel 

under each distributor that works for TM Corporation. I had to enter their addresses, 

delivery store names, and phone numbers. 

 Supervising- I supervised the whole product line of the company. 

 Organizing- I was responsible to organize the warehouse storage. 

The marketing division of the business develops original strategies to advertise and alter the 

public's view of TM Corporation in order to increase consumer interest in the products. The TM 

Corporation division strives to build positive relationships with both internal and external 

contacts and maintains great communication skills. I gained a lot of knowledge from working in 

this area, and they have stoked my motivation and want to do more work there. 
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4.3 Learnings from Internship Program 

4.3.1 Corporate Culture 

The values and behaviour that direct how management and employees at a corporation 

interact and conduct business outside of the company are referred to as corporate culture. 

The right dress code, working hours, office layout, chain of command, respect for 

hierarchy, representation of work ethics, handling of clients, and employee perks are all 

things I've learnt about here. These are things that practically all corporate businesses 

have in common, and I think they'll be useful to me for the rest of my working life. 

4.3.2 Brand Communication 

A range of techniques are employed to engage with customers, including advertising, 

social media, and reviews. Every time a prospective customer or client interacts with one 

of the company's brands, brand communication occurs and the business is represented. 

Content marketing is highly valued by the TM Corporation marketing team, and 

throughout my time here, I developed management skills for brand communications that 

strategically support the brand image. 

4.3.3 Google Analytics 

A web analytics service provided by Google called Google Analytics tracks and reports 

website traffic. I discovered how to browse, organize, filter, and create reports using the 

Google analytics tools. When evaluating the effectiveness of a company's digital 

marketing, this information is crucial. Additionally, it may be used to learn more about 

how customers behave, and the comments they provide can help websites get even better. 

4.3.4 Audio Visual Marketing 

Electronic media with both a sound and a visual component is known as audiovisual and 

is typically utilized for business communications. The majority of the corporate AVs and 

campaign AVs produced here at TM Corporation were house-made. In comparison to the 

services provided by digital marketing agencies, this allowed them better control over the 
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quality and consistency of brand management. This will help me much more later on 

when managing a brand. 

4.3.5 Excel Dashboard 

A one-page graphic display called an Excel dashboard helps managers and business 

leaders track important KPIs or indicators and make choices in light of them. It provides 

charts, tables, and views that are data-supported. Since a dashboard makes it easier to 

assess performance, monitor results, and allocate resources, every department needs one. 

Here, I learned how to combine sales and digital analytics data to build a personalized 

Excel dashboard. 

4.3.6 Focus Group Discussion 

People are gathered for a focus group conversation to discuss a certain topic of interest. 

The marketing team of TM Corporation meets once a week and has a focus group 

discussion during which the line manager serve as the moderator and go over the items 

on the agenda. It aided team members in brainstorming and developing workable 

solutions, increasing efficiency and strengthening overall teamwork. I now have a greater 

knowledge of the function and significance of focus groups. 
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5 Chapter Five: Historical Background of the Helmet Industry 

Motorcycle & Motorcycle helmet didn’t born together. According to various motorcycle history 

articles, motorcycle was first created in 1867 by Sylvester Howard Roper. In 1914, Eric Gardner, 

a British Physicist, start observing that the number of patient injured by motorcycle accident is 

increasing that was the moment he got the idea of creating a shield to cover those riders’ head. 

That’s how the physicist developed helmet. The physicist didn’t stop there, he managed to make 

it compulsory & legally required to ware helmet for the riders at the Isle of Man’s TT races in 

1914. But, those helmets were very basic and in preliminary stage. Those helmets were made of 

leather and those also gave the protection to the riders against the cold. But the use of the helmet 

did not become popular outside of those races moreover it wasn’t even obligatory of its use in all 

countries. In 1935, with the death of the renowned army officer T. E. Lawrence everything 

started to get change. This officer was a national hero for the British. He died by a motorcycle 

accident having severe injuries on his whole body. This incident brought light to the risk of 

riding a motorcycle without being properly geared up. 

The doctor who investigated Lawrence’s body was Hugh Cairns. The doctor started a study 

about the death of Lawrence, because he realized that the brain lesions were directly correlated 

with those accidents where no protective helmet was worn. 
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This is how in 1941 waring helmet became mandatory for the motorcycle riders of the British 

Army, for example, that army who’s works as messengers or directing traffic. It can be said that 

the British Army was the first official organization that made protection of the head of 

motorcyclist mandatory during the Second World War.It should be mentioned here that, the first 

helmet was made of just rubber & cork. It didn’t have anything similar with nowadays helmet. 

But in 1953, a researcher of the United States Air Force named Charles F. Lombard introduced 

the first helmet which had modern structure. The helmet had hard and inflexible shell on the 

outside and soft padding on the inside. 
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6 Chapter Six: Findings 

6.1 Market Scenario 

The helmet industry can be divided by- 

 Material Type. Like as Fibre glass, carbon fibre, plastics etc. 

 End User.  Like commuters, racers. 

 Geography. For example, North America, Europe, Asia Pacific and so on. 

 Distribution Channel. For example, Offline channels like motorcycle showrooms, Helmet 

Manufacturer showrooms etc.; and online channels.  

The helmet industry can be separated into two major segments using a variety of criteria: the 

premium market segment and local helmet manufacturing businesses. 

In 2020, there was a $7.25 billion USD market for high-end motorcycle helmets. From 2021 to 

2028, the market is projected to increase from 7.92 billion to 20.09 billion USD. However, the 

motorcycle sector was impacted along with all other industries in 2020 when the Covid-19 

pandemic struck the entire planet. 

Due to COVID-19, the premium helmet market suffered in 2020. The industry experienced a 

decline in sales because premium helmets had greater manufacturing and procurement prices 

than locally made helmets. Besides that, the pandemic also had an impact on consumers' 

spending capacity. Additionally, because premium helmet businesses target a certain market 

segment, they can better serve their customers.  

However, it is a truth that when the economy began to improve, the pace at which premium 

motorcycle helmets were being sold also began to rise. I've included a few elements that are 

crucial to this rising selling rate in the section below. Those elements are- 

 Consumers are getting more sincere about their safety while riding bikes, 

 Companies are following aggressive marketing policy. 

 Companies are offering various advanced features in their helmets. 
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6.2 Consumers of Helmet 

A type of head protection is provided by wearing a helmet. To protect the human brain more 

specifically, a helmet works in conjunction with the skull. Sometimes people wear helmets that 

are purely ceremonial or symbolic, such as a policeman's helmet in the UK. Combat helmets are 

used by soldiers, and they are frequently made of Kevlar or other breathable synthetic fibers. 

Helmets are used for various purposes. This is why helmet industry has vast number of consumer 

with different-different needs. In below here I have segmented the consumer base of different 

kinds of helmets- 

 Hard Hat/Protective Helmet- Worker’s brain injury risk is constant in many industrial 

job situations, such as mining, power, construction, and forestry. The most dangerous 

dangers are bodily injuries, which can happen as a result of colliding with stationary 

objects at work or being struck by falling things. It is not always possible to completely 

minimize such dangers using only the proper organizational measures or group protective 

equipment because of the nature of these work activities. Therefore, wearing safety 

helmets is the only method to guarantee the security of the workforce. The kind of helmet 

needed will depend on the precise nature of the physical threats found during the 

activity's risk assessment. 

 

Depending on the user’s need & demand there are various types of hard hat/protective or 

industrial safety helmets. Such as- 

 Welding helmet- The eyes, face, and neck are protected from flash burn, sparks, 

infrared and ultraviolet radiation, and severe heat by wearing a welding helmet 

when doing specific types of welding. Willson Products originally offered the 

present welding helmet in 1937. The majority of welding helmets have a window 

through which the welder can see to perform that is covered with a lens shade 
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filter. The window of the majority of helmets can be constructed from tinted 

plastic, tinted glass, or a variable-density filter created from a pair of polarized 

lenses. For various welding operations, different lens shades are required. For 

low-intensity procedures like metal and tungsten inert gas welding, a lighter lens 

shade will be preferred. 

 Miner’s Cap- The classic miner's outfit includes a miner's headgear. It is made of 

a white substance and was used to shield miners during their descent into the earth 

during the middle Ages. Later, the miner's hat took its place; from there, the 

leather cap or helmet and today's mining helmets were created. 

 Sports Helmet- Helmets are worn during sports and leisure activities too. Such as- 

 Skateboard Helmets- Due to the nature of the skateboard, someone who engages 

in trick skating is more exposed to several types of falls. Skateboard helmets are 

designed to protect the user from dangers coming from all sides because of this. 

Skateboarding may have fewer collisions than other sports, but when they do 

occur, they may be more violent. 

Skateboard helmets are designed to have a bit more flex as well, which increases 

their durability and ability to absorb blows from various velocity at any angle. 

 Cricket Helmet- When cricket helmets were first launched, they encountered a lot 

of criticism. However, they have gradually gained acceptance and were seen as an 

essential component of playing the game both safely and competitively. These are 

constructed from strong materials such as titanium, carbon fiber, and ABS plastic. 

High-density foam is used to make the inner linings, which helps lessen the shock 

of being struck by the cricket ball. 

The metal frame mask on these helmets is distinctive. Additionally, it 

incorporates a chin bar that aids in keeping the helmet in place. 

 Football Helmet- Regarding the technologies built inside them, football helmets 

are on a different level. Football players need all the protection they can get 

because it's a full-contact sport. These helmets are made to help players improve 

their performance in addition to keeping them safe. 

Despite having a lightweight design, they are well-equipped to withstand 

powerful impacts. To provide additional protection in the event of a collision with 
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other players, the face mask is made of steel. The interior linings of the helmet 

include shock absorbers despite having a robust shell, thus enhancing the 

protection it provides the players. 

The jaw pad, often known as the chin cup, and the chin strap, are crucial 

components of a football helmet. This prevents the helmet from shifting and 

offers protection. 

 Baseball Helmet- The most popular sorts of helmets that people search for are 

batting helmets. In the event of a wild pitch, hitters use these to shield their heads. 

Baseballs can travel at great speeds that could seriously harm the receiver. 

There are three types of batting helmets: one with one ear flap, one with two ear 

flaps, and one with a face mask. Adults and batters with greater experience 

typically use one-ear flaps. Youth and amateur sports typically come with double 

earflap helmets. 

Women or those who want additional facial protection are typically given batting 

helmets with face masks. Over the past few years, other types have also emerged. 

Catchers can wear helmets as well. Given that they are in the way of the baseball's 

rapid ball, these are made to increase wearer safety. The distinction is that it 

concentrates all of the protection on the face and offers little support for the rear 

of the head. 

 Hockey Helmets- Hockey is one of the top sports on the list when it comes to 

thrilling sports. Players require a lot of protection on their bodies because this 

team sport is known for its strong and passionate performances. 

The purpose of a hockey helmet is to shield the player from objects such as pucks, 

sticks, skates, boards, other players, and the ice. Due to the fact that there are so 

many potential accident-causing elements, the helmet was designed with usability 

in mind. 

To protect the face, it typically has a visor or a face shield. The helmet has a 

sturdy outer shell and additional shock-absorbing inner linings. Finally, the chin 

bar keeps the helmet in place regardless of the force of the hit. 
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 Combat Helmet- A form of helmet or piece of personal armor, called a combat helmet or 

battle helmet is made primarily to protect the head during combat. Different types of 

combat helmets are- 

 Riot Police Helmet- A riot protection helmet is a particular kind of helmet made 

for use by law enforcement and the military to shield the wearer's head, face, and 

eyes from projectiles such as bricks and weapons that may be used during riot 

control. Modern riot police helmets frequently have reinforcements made of 

materials that will shield the wearer from hazardous substances like acids or 

industrial chemicals. When tear gas is being used, the riot defense helmets are 

often designed to accommodate a gas mask easily. 

 Flight Helmet- A flight helmet is an unique kind of helmet that is typically worn 

by military aircrew.  

An aviation helmet can offer: 

 Impact protection to lessen the chance of head damage (for example, 

during a parachute landing) and wind blast protection (for instance, in the 

event of ejection). 

 Visor to protect the eyes from light sources including the sun, flashes, and 

laser beams. 

 Noise-cancelling headphones, a microphone. 

 Helmet tracking system, attachment for night vision goggles, or a helmet 

mounted display (so the aircraft knows where the pilot is looking). 

 Transportation- For having safety while riding bike, bicycle or doing car racing rider 

need to wear helmet in order to avoid any type of head injury. Few types of helmet for 

transportation are- 

 Cycling Helmets- In the world of cycling, weight reduction and aerodynamics are 

key considerations when selecting equipment. Cycling helmets having both 

features have been made by manufacturers for this reason. 

The positioning of the air vents of a bicycle helmet is crucial for maximizing head 

protection in the event of a collision. The fact that these are only intended to 

withstand one crash is one sacrifice they had to make. If they have had such a 

terrible incident, they must be replaced right away. 
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 Motorcycle Helmet- The polystyrene foam inner shell of a motorcycle helmet 

absorbs impact shock, and the outside shell is made of protective plastic. There 

are many varieties, including helmets with and without chin coverage. Additional 

comforts offered by certain helmets include ventilation, face shields, sun visors, 

ear protection, and intercom. 

6.3 Types of Motorcycle Helmet in the Market 

There are basically six types of helmets in the motorcycle helmet industry. That are- 

i. Full Face Helmet 

A full face helmet usually covers the whole head till neck, with a rear that covers the base of the 

rider’s skull. There is a protective section in front of the chine. This type of helmets have an open 

cut-out in a band across the eyes and nose, and  it consist a clear or tinted transparent plastic face 

shield, called visor. This visor can generally be swivels up and down to allow the rider to have 

access to the face. Many full face helmets come up with vents to enhance the airflow for the 

rider. The significant attractiveness of this type of helmets is their safety. Despite having such 

facilities some wearers doesn’t like this type of helmet due to- 

 The increased heat, sense of isolation, 

 Lack of wind, and 

 Reduced hearing of such helmets. 

Full-face helmets sometimes exclude the face shield, but enlarge the visor and chin portions in 

order to increase ventilation, as riding off-road is a very difficult activity. 

Many studies have shown that full face helmets give the motorcycle rider the maximum 

protection because 35% of all crashes showed major impact on the chin-bar area. 
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Full Face Helmet 

Pros & Cons of this Helmet- 

 Pros 

 Gives the maximum safety while riding on the road. 

 Lesser potential weak spots as there is no hinges. 

 

 Cons 

 Riders/wearer may feel excess heat, especially in hotter regions. 

 Some riders may feel isolated or disconnected from traffic. 

 Hearing capability is lower. 

 

ii. Off-Road / Motocross Helmet 

The motocross or off-road helmet has extended chin and visor portions, a chin bar, and partially 

open face to give the rider extra safety while wearing goggles and to allow the uninterrupted 

flow of air during the physical effort of this type of riding. The visor allows the riders to dip their 

head and ensure further protection from flying wastes during off-road riding. It also ensures the 

obvious objective of guarding the wearer's eyes from the sun. 

Originally, off-road helmets did not contain a chin bar, with riders using helmets very much alike 

to modern open face street helmets, and using a face mask to keep off the dirt and flying wastes 
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from their nose and mouth. Nowadays modern off-road helmets contain a (typically angular, 

rather than being round) chin bar to ensure facial protection in order to give protection from 

flying wastes. When riders wear this type of helmet properly with goggles, they get the same 

safety features as full face helmets. 

 

Off-Road/Motocross Helmet 

Pros & Cons of this Helmet 

i. Pros 

 Exceptional security while riding in off-road. 

 Rider can breathe easily. 

ii. Cons 

 Doesn’t include any visor. 

iii. Doesn’t give protection against the cold. 
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Open Face or 3/4 Helmet 

The helmets which are open face, or "three-quarters", are used to cover the ears, cheeks, and 

backside of the head, but have absences the lower chin bar like the full face helmet. Many from 

this type of helmet include snap-on visors that can be used by the rider/wearer to reduce sunlight 

glare. An open face helmet offers the same rear safety as a full face helmet, but lesser safety to 

the rider’s face, even from non-crash incidents. 

Bugs, dust, flying wastes, or even wind to the face and eyes can cause rider irritation or injury. 

As a matter of fact, it is very common for riders to wear wrap-around sunglasses or goggles to 

provide themselves eye protection while wearing these types of helmets. On the other hand, 

many open face helmets consists, or can be equipped with, a face shield, which is more fruitful in 

stopping flying insects or wastes from entering in the helmet. 

 

Open face or 3/4 helmet 

Pros & Cons of this Helmet 

 Pros 

 Let’s rider feel the breeze on their face. 

 Cons 

 Doesn’t give any protection to rider’s face, not even the minimum protection. 
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iii. Modular or "flip-up" Helmet 

The modular or "flip-up" helmet is basically the combination of full face and open face helmets 

for street use, also sometimes it’s called "convertible" or "flip-face". When it fully set up and 

closed, they look like full face helmets including a chin bar for absorbing any type of face 

impacts. In some cases its chin bar may be spin upwards by a special crankshaft to allow access 

to the rider’s face. As a result the rider can eat, drink or have a conversation in case of any type 

of situation without unfastening the chinstrap and taking of the helmet, making them most 

accepted among motor officers. It is also desired by the people who use eyeglasses as it lets them 

to fit a helmet without removing their glasses. 

Some of the modular helmets are designed in such a way that they are to be worn only in the 

closed position for riding, as the adjustable chin bar is designed as a convenience feature, useful 

especially while not actively riding. The curved shape of an open chin bar and face safety portion 

can cause increased air resistance during riding, as air won’t be able to flow around an open 

modular helmet in the same way as it would in three-quarters helmet. Some modular helmets 

have dual certification as full face and open face helmet.  

As of 2008, there have not been much scientific studies of modular helmets to evaluate how 

much supportive the pivoting or removable chin bars are. Many observation and unofficial tests 

refers that notably greater safety exists beyond that for an open face helmet, and may be more 

than enough to pass the tests of full-face helmet standardized but the scope of protection is not 

fully accepted by all standardized bodies. 

The chin bar testing is not very much essential in DOT standardized testing. A flip-up helmet 

recently got a certification by The Snell Memorial Foundation for the first time.  
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Modular or "flip-up" 

Pros & Cons of this Helmet 

 Pros 

 Appropriate for those riders who rides on and off roads regularly. 

 To many riders, these types of helmets are relaxing. 

 Cons 

 Doesn’t give as much protection as full face does. 

 

iv. Half helmet 

The half helmet, also named as a "Shorty" in the United States and in United Kingdom known as 

"Pudding Basin" or TT helmet. This type of helmet is popular among Rockers and road racers of 

the 1960s in the British Isles. It has basically the same front design as an open face helmet but 

without a lowered back-end in the shape of a bowl. 

As this type of helmet has open face, it is very common to use other gears such as googles to 

increase this helmet's eye protection. Because of their insufficiency compared to other styles of 

helmet, some Motorcycle Safety Foundations forbid the use of these half helmets now. 
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Half Helmets 

Pros & Cons of this Helmet 

 Pros 

 Street Credibility 

 Cons 

 Doesn’t give minimum protection to face and rare. 

  

v. Adventure/Dual Sport Helmet 

Adventure/Dual Sport helmets are designed in such a way that they can be used both on and off-

road riding in mind. In the last decade manufacturer company noticed a major boom in adventure 

riding, as a result the companies started to give more concentration on manufacturing helmets in 

this category.  

Some common features, like- 

 Wider face opening for better broader or outermost vision, 

 Sufficient space for wearing goggles, 

These types of helmets are equally appropriate for on the road or on a trail. 

Some models of helmet containing high quality end have a kind of goggle/visor hybrid that 

actually works really well. Many company offer helmets with multiple configurations, 

removable cold weather features and are suitable for any kind of conditions. 
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Adventure/Dual Sport 

Pros & Cons of this Helmet 

 Pros 

 Gives the complete protection and is highly adaptable. 

 This type of helmet is best for several purpose as it has multiple configuration. 

 Cons 

 As this helmets have multiple configurations, it is more costly compared to any 

other type of helmets. 

 

6.4 Top Ten Helmet Brands in the World  

A helmet is an essential piece of safety equipment when operating a two-wheeler. While there 

are many top helmet brand alternatives available on the market, it's important to pick one that 

meets customer's needs and guarantees safety. Here is a list of some of the world's top helmet 

manufacturers- 

1. Caberg- In the 1970s, Caberg, an Italian maker of helmets, was founded in Bergamo. 

Their primary selling point is that they produce high-quality helmets at reasonable costs. 

It might not be the best helmet out of all of them, but it offers some versatility as a 
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backup. 

 

2. MT- The most popular helmet brand in Spain is MT Helmets, and it is expanding 

globally. One of the most well-known and well-liked helmet brands in Europe is this one. 

Bikers from all around the world have already come to trust this Spanish helmet 

company. ECE 22.05, DOT certification, the greatest level of safety currently in use, is 

given to MT helmets. The MT is continually changing to keep up with the most recent 

developments in helmet design and the wide variety of both colors and designs.  

 

3. AGV- Gino Amisano founded the Italian motorcycle helmet business AGV in 1946, and 

it has been in business ever since. The two most well-known riders that have worn AGV 

helmets are former MotoGP champions Giacomo Agostini and Valentino Rossi. 

Throughout their entire history, they have worn these helmets. Valentino Rossi was 

appointed honorary president of the AGV organization in 2008. The cost of an AGV 

helmet can be extremely low or quite expensive depending on the product.  

 

4. Bell Helmets- Bell Motors is the firm that makes Bell Helmets. Nine bell helmets were 

tested, and eight of them passed the SHARP test with a score of 5/5. Bell's helmets are 

plush, cozy, well-made, and lightweight. They retain a good level of noise and have anti-

fog visor technology. All of the helmets made by BELL feature some cutting-edge 

innovations in terms of ventilation, noise level, lightweight material shells, sophisticated 

aerodynamics design, and other areas. 

 

5. HJC Helmet- Since its founding in 1971, HJC Helmets has grown to become the leading 

helmet manufacturer in North America. In the nations where they do business, HJC's 

products are well-liked. The consumers will find these helmets to be quite comfortable, 

stylish, and most importantly, very reasonably priced. 

 

 

6. Shoei- Since 1959, Shoei has been inventing, receiving recognition, and offering some of 

the best helmets in the market to riders all over the world. The first helmet to incorporate 
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carbon fiber, kevlar, and dual liners for ventilation, strength, and versatility was made by 

the Japanese manufacturer Shoei. High standards for comfort, ventilation, and shell 

construction are used in Shoei helmet construction. 

 

7. Shark- The French firm Shark, which makes helmets, was established in 1986. They are 

renowned for their technology and design. They provide helmets that can accommodate a 

bike rider's needs in every ways. The fact that the helmets are available in all sixes and 

are fashionable indicates that they are produced using technology. 

 

 

8. Nolan- In 1973, Nolan Helmets was established in Italy. The Nolan Group, one of the top 

producers of motorcycle helmets, now produces and distributes the Italian-made Nolan, 

X-Lite, and Grex helmet brands. Nolan is more well recognized for its unique helmet 

designs and shapes. The first two features that draw customers’ attention to Nolan 

helmets are their shape and design. 

 

9. X-Lite- The premium Italian group of brands that manufactures X-lite, Nolan, and Grex 

helmets has a section called X-Lite. From raw materials to completed goods, X-lite 

helmets are created entirely in Italy, just like Nolan helmets, except instead of Lexan poly 

carbonate shells, X-lite helmets employ "multi-axial hybrid fabrics" (carbon fiber and 

aramid fiber). The concept of X-lite is to focus on producing the most secure and cozy 

helmets. 

 

 

10. Grex- Grex is a trademark of the Nolan group, an Italian business that makes some of the 

best motorcycle helmets in all of Europe. Grex was first offered in the Nolan Group in 

1993. For its super build quality, affordable pricing, and optimum safety, it quickly 

became a market leader. 
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6.5 Top 6 Helmet Brands in the Market (Bangladesh) 

The helmet is one of the most basic necessities for the safety and protection of all motorcyclists. 

"No helmet, no respect" is a saying that is widely used in Bangladesh's biker community. In the 

Bangladeshi market, there are numerous brands of helmets, including many well-known ones. 

I've included the top helmet brands in Bangladesh down below. 

i. Caberg- In the helmet sector, Caberg is a reputable and trustworthy brand. Despite being 

newcomer to Bangladesh, they have been traveling since 1974. Near the north of Italy, in 

Bergamo, Caberg was established. However, it was able to quickly develop a sizable 

market for its helmets. They operate in more than 57 nations around the world. In the 

SHARP Rating, certain helmets have ratings of 4 and 5. They were recently listed as the 

sixth safest helmet brand in the world. 

 

ii. MT Helmets- The top helmet brand in the world, MT, has its roots in Spain. They are 

renowned for their superior quality, and MT is the very first helmet manufacturer. In 

Bangladesh, there are a wide variety of high-quality MT helmet types to choose from. 

Bangladesh now has access to MT's KRE Snake Carbon, KRE Snake Carbon 2.0, KRE, 

KRE SV, Rapid Pro Carbon, Rapid, Blade 2 SV, Thunder 3 SV, Revenge, Targo, and 

Snake Carbon Gabri 2018. In their helmet, MT has added more safety and features. 

 

iii. KYT Helmet- One of the top Indonesian helmet manufacturers, KYT, will be present at 

the 2018 MotoGP. In Bangladesh, there are numerous KYT types to choose from. 

Bangladesh has the KYT Falcon 2, NX Race, KR-1, and NF-R. Riders/wearer can have 

the maximum safety and comfort while raiding with this helmet. Additionally, they have 

their helmet certified by Snell, DOT, or ECE. 

iv. Bilmola- Thailand's top helmet manufacturer is named Bemola. A well-known and 

reputable helmet manufacturer is Bilmola. They wear a variety of headgear. Additionally 

well-known are Bilmola's graphics and stunning designs. Bicycle, Off-road, Open Face, 

Full Face, and Modular helmets are available. In Bangladesh, full face helmets come in 

the Rapid, Zilla ST, Bullet, Eclipse, and Gravity models. 
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v. SMK- A well-known manufacturer of helmets, Studds just debuted their new brand, 

SMK. In South Asia, SMK is renowned for both its quality and toughness. Additionally, 

SMK is approved by ECE 22.05, the European equivalent of DOT and SNELL. In 

Bangladesh, SMK helmets come in a variety of styles. Additional full-face and off-road 

helmets are available. 

6.6 Price Range of Helmets in Bangladesh 

NO. Helmet Brands Price Range (BDT) 

1 Caberg 10,000.00 - 30,000.00 

2 AGV 5,000.00 - 1,90,000.00 

3 MT 5,000.00 - 25,000.00 

4 HJC 6,000.00 - 90,000.00 

5 Bilmola 7,500.00 - 15,000.00 

6 X-Lite 5,000.00 - 50,000.00 

7 LS2 7,000.00 - 15,000.00 

8 Nolan 10,000.00 - 45,000.00 

9 Nexx 20,000.00 – 1,00,000.00 

10 Shark 20,000.00 - 35,000.00 
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6.7 Distributors of Top Helmet Brands in Bangladesh 

NO. Helmet Brands Distributroe 

1 Caberg T.M. Corporation 

2 AGV Runner Automobiles 

3 MT Raida International 

4 HJC Vulcan lifestyle 

5 Bilmola GearX Bangladesh 

6 X-Lite ACI Motors 

7 LS2 Aziz Autos 

8 Nolan ACI Motors 

9 Nexx T.M. Corporation 

10 Shark Rancon Motors 
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7 Chapter Seven: Conclusion 

In the past two to three years, Bangladesh has grown to be a significant market for motorcycle 

helmets. At this time, there is a 20 lakh helmet annual demand. Additionally, the need for 

helmets is growing by 20% annually. 

Currently, more than 50 importers are bringing in helmets from at least 15 different brands that 

are made in nations such as China, India, Indonesia, and Thailand. 

The majority of helmet imports come from China. More than 18% of the remaining items are 

imported from India, while 2% come from Thailand and Indonesia. 

In conclusion, as it can be seen that the market for helmet industry is growing very fast, it can be 

a great opportunity for young investor or entrepreneur to invest in this industry. 
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