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[bookmark: _Toc30849376]Abstract
This paper represents the behavior of young generation in Bangladesh and finds out the factors that influence them to participate in social business. And my work is based on primary survey. (The main focus of this study is to determine the willingness of our youth to participate in social business and remains social welfare in our country.) According to the planned behavior theory, the same questionnaire was formed which was distributed among approximately 150 people of different walks of life. Following this procedure, this study has found that the factors influence the willingness to participate in social business and ensuring social welfare in Bangladesh.
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Chapter 1

[bookmark: _Toc30849378]1.1 Introduction
Before we move to the discussion of willingness to participate in social business, we have to understand what social business really means. Social business is a kind of business that’s the main target is to established social welfare rather than profit maximization which is actually the main target of other kinds of business. The purpose of social business is to solve various social problems in following the way which is financially sustainable. The goal of this business is to minimize social problems.
To achieve the goal of minimizing social problems, first of all, we have to identify those problems. And they are poverty, corruption, illiteracy illness, pollution; human rights-related issues fulfill basic needs and so on. Bangladesh is one of the densely populated countries in the world record with low education and lower-middle-class income. Our country has to face different challenges at their every step of life because of their food security, poverty issues, low participation in women in economy which has a majority in number, political unstable condition, etc.  and for these kinds of unstable conditions and problems the need for social business in our country increasing day by day. So well known social organizations like Grameen bank, BPKS, AKAS, BKAC and so on conducting their business operation which is related to social business.

[bookmark: _Toc30849379]1.2 Study background
In terms of traditional profit-maximizing business and another kind of business, the main focus is upon making money but according to social business, its main focus is to established social welfare. For developing and underdeveloped country like Bangladesh social business is badly in need because to improve the living standard of our people who are living below the poverty line at least can survive and this the great scope which is a slow but effective procedure for developing or underdeveloped country like Bangladesh to get rid of the curse of poverty. The young generation is the main focus of my paper because they have a fresh idea and a nonpolitical, liberal and no corrupted mind and can start it from the first and can continue it. People have to become self-less to do this kind of social work.

[bookmark: _Toc30849380]1.3 Problem Statement of the Study
Traditional business organizations are profit-oriented due to their profit-maximizing motive. They run business commercially and try to maximize their profit. Therefore, these businesses have very little opportunity to increase the welfare of society and deprived communities.
 On the other hand, the concept of social business has been evolved with the motive to solve any social problem or social wellbeing rather than profit maximization motive.
As the concept of social business is still emerging, the knowledge about the motives behind the engagement of social business is limited in the literature. There are very few studies that try to investigate this issue. 
Therefore, to fulfill the gap in the literature, it is very important to find out the factors that influence the people’s willingness to participate in social business.
[bookmark: _Toc30849381]1.4 Research Question
These are the questions based on which my paper will take forward. Our questions are as bellows:
Q1. What is the relationship between attitude and willingness to participate in social business?
Q2. What is the relationship between subjective norms and willingness to participate in social business?
Q3. What is the relationship between perceived behavioral control and willingness to participate in social business?

[bookmark: _Toc30849382]1.5 Research Objective
The overall objective of this study is to find out the factors that determine the willingness to participate in Social Business in Bangladesh. To fulfill this overall objective, this study will consider the following specific objectives.
· To study the relationship between attitude and willingness to participate in social business.
· To investigate the relationship between subjective norms and willingness to participate in social business.
· To examine the relationship between perceived behavioral control and willingness to participate in social business.

[bookmark: _Toc30849383]1.6 Significance of the Study
[bookmark: _Toc30845973][bookmark: _Toc30846101][bookmark: _Toc30846224][bookmark: _Toc30846273][bookmark: _Toc30849255][bookmark: _Toc30849384]In order to create a proper thought, I have considered Bangladesh as my case study. After the liberation war, the different social organization has been established for improving our economic conditions, because it has been suffering from different kind of problems and sufferings. The most highlighted issue among their social problems and economic problems. So, the study is very much important to encourage the youth to participate in social business for solving the problems as soon as possible.  
[bookmark: _Toc30849385]1.7 Scope and Limitations of the Study
Although this paper was purely aimed to encourage and motivate the youth to participate or invest in the social business; however, there are still some limitations associated with this study. The reasons for the limitations are given below:
· Availability of information about social business. In the perspective of Bangladesh was very limited.
· The topic was very time consuming to receive the data.
· The topic is very much complicated to understand.
· No funds allocated to finance the study all the costs were provided by us, so there were cost constraints.
· All the participants interviewed were not very cooperative and friendly.


[bookmark: _Toc30849386]Chapter 2
[bookmark: _Toc30849387]Literature Review
· Vining (1989) found his study that prior Experience can influence social entrepreneurial intentions. Those who have more experience with social work; have more intention to participate in social business. So, it is an important factor that influences the Entrepreneurial intentions to participate in social business. 
· Reis (1999) found in his study that social business plays a major rule to increase the globalized economy and also has a major impact to increase social welfare. And it is very much significant to reduce the gap between rich and poor.
· Bornstein (2004) highlighted in his study that social Entrepreneurs are the people with new ideas to address major social problems, who are relentless in the pursuit of their vision, people who simply will not give up until they spread their ideas as for as they possibly can.
· According to Roberts and woods (2005), social entrepreneurship is the construction evaluation, and creation of opportunities for transformations social change that increases social welfare and carried out by visionary, passionately dedicated individuals. 
· Social Entrepreneurship is an emerging field that can be characterized by the literature gap, lack of consensus on the definition, lack of frameworks and search empirical data (Maris & Martin, 2006). And innovation designed to increase societal wellbeing supported by entrepreneurial organizations is to the essence of social Entrepreneurship (Nichols, 2006).
· Light (2006) highlighted in his study that an individual or group of individuals search for a big change through different ideas in what or how government, Nonprofit, and business do to solve major social problems are referred to as entrepreneur that increase overall social welfare and when overall social welfare increase, the overall economic condition of a country also increase.
· Yunus (2007) said that social business should establish to pursue a specific goal but not to achieve personal gain. A social organization should be settled up to increase the welfare of others, especially of poor people.  It creates social benefit for those whose lives it touches and who are very much needy.
· According to Al-Alak & Eletter (2010), now a day’s social Entrepreneurship is viewed as a new terminology to solve different social problems and increase the overall economic condition of the country.
· Berg (2014) highlighted in his study that the core focus of the social business or enterprise to identify a social problem and try to solve the problem. The core focus is to make social welfare not to make money. Hills argued that Self-Efficacy is a significant factor that influences entrepreneurial behavior and that’s why it influences the social entrepreneurial Intentions.


[bookmark: _Toc30849388]CHAPTER 3
[bookmark: _Toc30849389]Research Methodology
[bookmark: _Toc30849390]3.1 Introduction
A total of 100 respondents were interviewed with a structured questionnaire to conduct this study. A direct interview was conducted among the people living in Dhaka city to know the attitude of the respondents about various factors. Data was scrutinized and analyzes using SPSS 16.0. And to conduct this paper, both Descriptive and inferential statistics were used in analyzing the data. And for the selection of the sample respondents, a random sampling procedure was followed.
[bookmark: _Toc30849391]3.2 Research Framework


[bookmark: _Toc30849392]3.3 Methodology

3.3.1 Theoretical Framework
This theoretical framework represented That Social Business consists of three independent variable such as attitude, subjective norms and perceived behavior control. It shows that how, these three variables influenced people’s behavior and intentionally bounded them to behave rationally. This study will be based on the theory of planned behavior, getting source from our respected advisor (Mohammad Ali Ashraf sir).

3.3.2 Conceptual Framework

The conceptual framework is making based on the “Theory of Planned Behavior”. It represents that Social Business Influenced by three independent variables. Among them Attitude which means personal choice, Subjective Norms which means social pressure and Perceived behavior control which means self efficacy. 
[bookmark: _Toc30849393]3.5 Hypothesis
To conduct this paper, four hypotheses have been developed to see whether the factors or independent variables affect or influence the willingness to participate in social business.
· H1. There is a positive impact of attitude on the willingness to participate in social business.
· H2. There is a positive impact of subjective norms on the willingness to participate in social business.
· H3. There is a positive impact of perceived behavioral control on the willingness to participate in social business.
[bookmark: _Toc30849394]3.6 Operational Definition
Social Business organizations mainly establish by the entrepreneurs not only for maximizing profit but also for Social Business. Their main focus is to create the overall economic welfare of a country so that economic conditions for the people of all walks of life must be developed. When the economic and social welfare of all level of people increases, the economic and social condition of the whole country also increases. But it is very difficult or 
challenging task to find out the major factors that influence the willingness to participate in social business. As social businesses solve different social and economic problems. As developing countries like Bangladesh, the importance of conducting social business in our country is very high.

[bookmark: _Toc30849395]3.7 Research Design for the study
Then Formulation of the Hypothesis

Then conduct Literature Review


Then Identifying variable and Measurement Tools


Then Data collection


Then Data surveying

Then Data Analysis


ANOVA test &
Coefficient Analysis
Correlation Analysis

Descriptive Statistics


Then path Analysis


Then Data interpretation and Analysis


Finally, Findings and Discussions


[bookmark: _Toc30849396]3.8 Attitude
In psychology, planned behavior theory is a theory that cheats linkup between people’s beliefs ad their behavior. The theory states that attitude, subjective norms and perceived behavior control can develop an individual’s intention like how they respond or behave. 
Attitude means a set of emotions, behavior, and belief towards a particular object. It can be influenced by experience or upbringing. It can be changed while it converted sufferings.
Attitude, behavior and their relationship are a controversial topic their relationship is not. So clear and it’s not the same for every situation. In some issues, altitudes are a good predictor of behavior and in some others, they fail to explain each other. So, it can be said that attitude either has positive or have a negative vibe upon how people behave in a certain change anywhere. 
Reid and Dillon (2016), the relationship between attitude and behavior Reid in 2019 summarizing.
Azen (2008) explains in his paper about attitude. He asserts attitude can be primarily translated by desires or preferences and effects of fears then developed by intentions to act.
Other investigates about attitude did lam and Hsu (2004), March Woodside and Mohsin (2005), they found that individual behavior is influenced by experience depends upon particular preferences reached during the previous life. 
Suhayati (2012), Anker Feely, Kim (2010), Kaiser and Schultz (2009), have found by their investigation that, attitude and behavior have some informal or casual relationship among themselves. 
Some researchers investigated that, though the relationship among them is a controversial issue but use correct measures and proper design can be explained.
[bookmark: _Toc30849397]3.9 Subjective Norm
Subjective norm refers to the social pressure upon to perform or not perform the behavior. It is a component of the Theory of planned behavior model. It required the pressure of our society and out near and dear ones which means before taking any description of how our behavior influenced by their complements or their taunt. Subjective norm is a string variable that almost, most of the time influence our behavior either positively or negatively. It’s an invisible pressure that we always face to make any decision. According to my research model in which I am trying to find out the willingness of people to participate in Social Business influenced by subjective norm a lot. Because in society people always have to face social pressure doing any kind of decision to take.
About Subjective Norms, the different researcher found different findings
Amitage and Conner, 2001 found that subject Norm is a kind of normative belief it means when a person performs any behavior how other fellow citizens associated with that Ajzen and Fishben (2000), found through their research social pressure group and indicate family members and friends among them.
According to Lee, 2005 Subjective Norms has a higher influence on the intention of an individual to participate.
Von Linden (2001), any given behavior if the subjective norm is positive, that individual is more likely to perform that behavior.
According to the findings 0f different researchers (Phillips 2009, Gavaza 2010, Moon 2011, Payton 2011, Jefferson 2012), Subjective Norms influence the intention of performing a behavior. 
According to Tanner and Wolfing Kast (2003, 2014), primary household shoppers redefined as “the people who make purchasing decisions and regulate what the other members of the household eat.
Indriat Rochmah, Noorlailie Soewarno, Isnalita (2018), tried to found the influence of Subjective Norm and PBC intent to use Electronic parking.
According to different papers and their findings, it can be said that Subjective Norms can control human behavior to perform or accepting new things.
[bookmark: _Toc30849398]3.10 Perceived behavioral control
[bookmark: _Toc30845988][bookmark: _Toc30846116][bookmark: _Toc30846239][bookmark: _Toc30846288][bookmark: _Toc30849270][bookmark: _Toc30849399]PBC refers to people’s perception of their ability to perform a certain behavior. According to the theory of planned behavior, it is a component of influencing someone’s decision to perform a given behavior.
[bookmark: _Toc30845989][bookmark: _Toc30846117][bookmark: _Toc30846240][bookmark: _Toc30846289][bookmark: _Toc30849271][bookmark: _Toc30849400]According to the theory of reasoned action (TRA) (Ajzen and Fishben, 1980) which turned in the form of TPR by Ajzen (1991) included an additional construct of PBC to the theory. They found that TRAs inability to deal with the behavior upon which individuals have incomplete violation control (George, 2014) (Ajzen, 2008) said that PBC is the self-assessment of both ability or skill and the prospect or condition to exclude behavior. PBC also incorporates beliefs about available to unavailable resources such as skills, time and opportunity needed to perform the activity. 
[bookmark: _Toc30845990][bookmark: _Toc30846118][bookmark: _Toc30846241][bookmark: _Toc30846290][bookmark: _Toc30849272][bookmark: _Toc30849401](Casper,2007) found through one of his papers that positive attitudes, social approval, self-efficacy, and diaconal autonomy come together to strengthen the intention and so the enhances of performing a behavior.
[bookmark: _Toc30849402]3.11 Research Design
My research is designed in the basics of exploratory research. So that there are fewer chances of error because the sample size is very limited here. As exploratory research is more flexible and versatile in nature, my paper has the same. It can be conducted by an individual or research easily. My main purpose of this paper is to give more insights for developing an approach to the problem.
 3.11.1 Sampling & Data Collecting Method
· Random sampling procedure will be followed in collecting primary data. 
· The questioner will be developed the research formula or method in earlier sustain paper. 
· Data will be analyzed following multiple regression analysis. 
· We will also include descriptive Statistics, ANOVA and Correlation Statistics.
In terms of my paper, my aim is to create a relationship between the social networking system’s facilities and young entrepreneurship. I am following simple random system collecting of variable in which every single variable gets a single chance to be selected for once. 
Research Sampling: I have to collect my data from young generations of university going students. My sample size is 100. I keep my sample size small because of some avoidable circumstances. 
3.11.2 Source of Data
To obtain the required information I am used two types of data sources:
1. Primary Data Sources: I am collecting my primary data through a questionnaire survey system.
2. Secondary Data Sources:
· Online articles upon Social Business.
· Commercial website of Social Business.
· Previous thesis papers upon Social Business.
3.11.3 Questionnaire
(A) My questionnaire is prepared on a set of 28 statements. Every statement includes seven types of opinion, which is like: 
· Strongly Agree
· Agree
· Somewhat Agree
· Neutral
· Somewhat Disagree
· Disagree
· Strongly Disagree
(B) My survey was done by distributing the questionnaire among the young generation residing in Dhaka city.



[bookmark: _Toc30849403]Chapter 4
[bookmark: _Toc30849404] Findings of the study
[bookmark: _Toc30849405]4.1 Introduction
In the study at first, the research survey done by an online data collecting process and a total of 100 questionnaires. The main target were men and women from age 20 to 27 who belong to different cast and status and regarding the factors that have an impact upon a willingness to participate in Social Business. All the survey process was done among approximately taking 2 months. In the questionnaires, each and every question contains seven number range indicates a different level of options and where 1=Strongly Agree, 2=Agree, 3= Somewhat Agree, 4= Neutral, 5 = Somewhat Disagree, 6= Disagree and 7= Strongly Disagree.
The survey output analysis was done using the help of factor analysis and multiple regression analysis. All the tables along with the explanation are mentioning in the sections. The analysis was done using SPSS 16 software. Due to the shortage of and resources, we had limited data to analyze. The results resulted in a negative point in some of my variables. The finding in this study is independent of other's study and research under individual’s participation in Social Business-related cases. Hence my study is solely based on primary and secondary data collecting method and the outputs are only based on the findings on the study only. 
[bookmark: _Toc30849406]4.2 Descriptive Statistic
	Descriptive Statistics

	
	N
	Minimum
	Maximum
	Mean
	Std. Deviation

	AT
	100
	7.00
	49.00
	35.8400
	7.85438

	SN
	100
	9.00
	55.00
	33.4000
	9.07322

	PBC
	100
	11.00
	46.00
	33.9400
	6.66942

	RP
	100
	10.00
	32.00
	22.5200
	4.01884

	Valid N (listwise)
	100
	
	
	
	



CORRELATIONS
  /VARIABLES=AT SN PBC RP
  /PRINT=TWOTAIL NOSIG
  /MISSING=PAIRWISE.

According to the table N represents the sample size of all variables. For all the dependent and independent variables, the sample size is 100 and is more than its minimum value which is 1.00 and its maximum value which are 7 and 5. It indicates that, sampling method is weak enough to measure the factor that is affecting Social Business. 
[bookmark: _Toc30849407]4.3 Correlation Analysis

	Correlations

	
	
	AT
	SN
	PBC
	RP

	AT
	Pearson Correlation
	1
	
	
	

	
	Sig. (2-tailed)
	
	
	
	

	
	N
	100
	
	
	

	SN
	Pearson Correlation
	.201*
	1
	
	

	
	Sig. (2-tailed)
	.045
	
	
	

	
	N
	100
	100
	
	

	PBC
	Pearson Correlation
	.685**
	.225*
	1
	

	
	Sig. (2-tailed)
	.000
	.024
	
	

	
	N
	100
	100
	100
	

	RP
	Pearson Correlation
	.334**
	-.010
	.376**
	1

	
	Sig. (2-tailed)
	.001
	.918
	.000
	

	
	N
	100
	100
	100
	100

	*. Correlation is significant at the 0.05 level (2-tailed).
	

	**. Correlation is significant at the 0.01 level (2-tailed).
	



REGRESSION
  /MISSING LISTWISE
  /STATISTICS COEFF OUTS R ANOVA
  /CRITERIA=PIN (.05) POUT (.10)
  /NOORIGIN
  /DEPENDENT RP
  /METHOD=ENTER AT SN PBC.

[bookmark: _Toc30845998][bookmark: _Toc30846126][bookmark: _Toc30846298]The correlation analysis indicates the level of significance between variables. Here, (*) represents the 5% significance level and (**) represents (1%) significance. So according to the model attitude is positively related to Subjective Norms. At (1%) level of significance, it means if attitude influences willingness to participate in Social Business positively subjective norms also influence it positively. And here, Perceive Behavior Control positively correlates with Attitudes at (5%) significance level. PBC is also positively correlating with subjective norms but here the significance level is (1%). On the other hand, a Bounded rational plan (BRP) is a negative correlates with the social norms. In other side bounded rational is 

positively correlated with perceived behavior control at (5%) significance level. 
[bookmark: _Toc30845999][bookmark: _Toc30846127][bookmark: _Toc30846299][bookmark: _Toc30849282][bookmark: _Toc30849408]So, according to the correlation model, almost all variables are positively and statically significant.  

[bookmark: _Toc30849409]4.4 Coefficients

	Coefficientsa

	Model
	Unstandardized 
Coefficients
	Standardized Coefficients
	t
	Sig.

	
	B
	Std. Error
	Beta
	
	

	1
	(Constant)
	15.268
	2.232
	
	6.841
	.000

	
	AT
	.079
	.066
	.153
	1.195
	.235

	
	SN
	-.048
	.043
	-.108
	-1.122
	.265

	
	PBC
	.178
	.078
	.295
	2.284
	.025

	a. Dependent Variable: RP
	
	
	
	



The coefficients table represents the result of the analysis. It indicates that attitude is positively influence to participate in Social Business entrepreneurship. It also demonstrates perceived behavior control is also positively influence to participate in Social Business because now-a-days people can frequently use mobile phone and have an account is social media. So that they have access upon using social media and starting Social Business. 
On the other hand, Social norm has a negative influence upon using Social Business because our society can’t accept it yet to do business in social media or through social media by women. Finally, it can be said that though Social Business: The Attitude (AT, B=.079) is not significant (P=.079) though coefficient shows positive value which indicates that more Attitude leads to a more intention to participate in social business.
The Social Norms (SN, b=-.048) is not significant (P=-.048) and coefficient shows negative value which indicates that means society does not appreciate Social Business.
The Perceive Behavior Control (PBC b=.178) is significant (P=.178) and which indicates that more PBC leads to more intentions to participate in social business and entrepreneur has easy access upon Social Business.
[bookmark: _Toc30849410]4.5 Model Summary

	Model Summary

	Model
	R
	R Square
	Adjusted R Square
	Std. Error of the Estimate

	1
	.404a
	.163
	.137
	3.73332

	a. Predictors: (Constant), PBC, SN, AT
	



The analysis is based on ordinary least square (OLS) method. The coefficient of determination (r2). Shows the overall goodness of fit the study (r2) is .163 it means 16% is estimate that F never be 0. According of Durbin Watson found at where 2.195 if the value is around it are considered as a good value which means this value identify that the data is acceptable.

[bookmark: _Toc30849411]4.6 ANOVA

	ANOVAb

	Model
	Sum of Squares
	df
	Mean Square
	F
	Sig.

	1
	Regression
	260.944
	3
	86.981
	6.241
	.001a

	
	Residual
	1338.016
	96
	13.938
	
	

	
	Total
	1598.960
	99
	
	
	

	a. Predictors: (Constant), PBC, SN, AT
	
	
	

	b. Dependent Variable: RP
	
	
	
	



According to the ANOVA table it represents some of squares for residual is 1338.016with 96 as a degrees of freedom. In the mode F values indicates that there is 0% probability of R2 to be zero.


[bookmark: _Toc30849412]Chapter 5
[bookmark: _Toc30849413]Conclusion and Recommendations 

The main focus of my study was to identify the major factors that influence the willingness to participate in social business. It has become clear through my research that attitude, social norm, Perceived behavioral control & their Entrepreneurial Intentions to participate in social business. And correlations analysis suggests that relationships between variables exist. So, More Entrepreneurial Intentions leads to more willingness to participate in social business.
Social organizations are very much important to solve different kinds of social problems like poverty, corruption, pollutions, etc. And because of Social business poor people can get an opportunity to solve their poverty problems and improve their living standards. Thus, from the importance, different social organizations are establishing all over the world especially in underdeveloped and developing countries and the Yunus first started any social business organization in Bangladesh after the liberation war in 1972.  
At the end, I can say that the findings from the paper leave scope for further research and this study will be very much helpful to know about the social business and the factors that actually affect or influence the willingness to participate in social business. And it will be very much helpful to go beyond the traditional business.  
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