Ecommerce System (MIK Online Shop)

Md. Imdadul Haque Imran
Student Id: 011131144
Md. Akhlakur Rahman
Student Id: 011123064

Kowshiq Asfat
Student Id: 011123066

A project in the Department of Computer Science and Engineering presented
in partial fulfilment of the requirements for the Degree of

Bachelor of Science in Computer Science and Engineering

United International University
Dhaka, Bangladesh
January 208



Declaration

We, Md. Akhlakur Rahman, Kowshiq Asfat and Md. Imdadul Haque Inpdaclare that
this projectitled, MIK Online Shopandthe work presented in it are our own. eanfirm
that:

A This work was done wholly or mainly while randidature for a BSc degree at

United International University.

A Where any part of this thesis has previously been submitted for a degree or any
other qualification at United International University or any other institution, this
has been clearly stated.

Where | have consulted the published work of others, this is always clearly
attributed.

Where | have quoted from the work of others, the source is always given. With
the exception of such quotations, this thesis is entirely my own work.

| have acknowleded all main sources of help.

Where the thesis is based on work done by myself jointly with others, | have made
clear exactly what was done by others and what | have contributed myself.

>> > >

Md. Imdadul Haque Imrgr011131144BSCSE

Md. Akhlakur Rahman, 01112306BSCSE

Kowshiq Asfat, 01112306BSCSE



Certificate

~

| do hereby declare that the reséanorks embodiedinthigr oj ectMiknt i t |l ed i
OnlineShow i s the outcome of aMd AkhlakugRahnaah, wor k
Kowshiqg Asfat and Md. Imdadul Haque Imrander my supervision.

| further certify that the dissertation meets the requirésna@ndthe standard for the
degree oBSc in Computer Science and Engineering.

Mr. Suman Ahmmed
Assistance Professor

Department of Computer Science and Engineering
United International University



Abstract

E-Commerce site that is the buzzword bound to bring curiosity from everyone concerned
about buy or sellA person sitting on his chair in front of a computer can access all the
facilities of the Internet to buy or sell the produdtstizens are already ane of the

many online shopping sites.

Unlike traditional commerce that is carried out physically with effort of a person to go &
get products, ecommerce has made it easier for human to reduce physical work and to
save time. E-Commerce whichwas startedn ear ly 19906s has take
world of computers, but the fact that has hindered the growtitoimenerce is security.
Security is the challenge facingcemmerce today & there is still a lot of advancement
made in the field of security.

The main advantage of@mmerce over traditional commerce is the user can browse

online shops, compare prices and order merchandise sitting at home on their PC.

For increasing the use ofoemmerce in developing countries the B2Boenmerce is
implementedor improving access to global markets for firms in developing countries.
For a developing country advancement in the fieldcbmmerce is essential. The
research strategy shows the importance of ib@nemerce in developing countries for
business applations.
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Chapter1

Introduction

1.1 Problem Definition

Often,customers that buy online have never seen the product. They want to examine

things from every angle on their screen.

Shopping online is risky for consumers. Th
fit or are damaged on arrival. In our countrib®g law gives consumers the right to
returnanythingboughto nl i ne wi thin a set period. But i
people off ever buying from us in the first place.

|l tds rare that our site head didthencMosty t o a
will search, browse, filter, and explore different products. A slow site leads to a

frustrating user experience, and people may back out and look for the same products
somewhere else.

Googl ebs Pan deausedpsduasfa manpgemehérce 8tores | f wedr e st

using those old descriptions, wlkadlimgingpr obab

our organic traffic
Hence, our website provides helpful information about the product specially

for the product high regulation image, videos for the general pelipke.

website is resolved to offer detailed product information like name,
manufacture name, brand name and side effects of the product. This can help
users better understand how mechanism work, their uses, side effects, price

and potential to interact witbther medicines.


http://blog.hubspot.com/marketing/how-to-repair-ecommerce-seo-strategy-post-panda-ht#sm.00000emgdnz15a3efcyufzbttbvwi
https://en.wikipedia.org/wiki/Organic_search

1.2 Motivation

1. Worldwide, ecommerce is expected to grow by as much asZB3ercent.
2. The ability to earn as you sleep.

3. It's easy to get up and running.

4. Eighty percent of the web population has made a purcimdise.

5. You can sell more to custome&i@wn the line.

1.3Objective

This System is built for people inac@mmerce sector and related fields to understand and
utilize which product is better than any other product. The main objective of this system
is to bring current, accurate and helpful information about the product that available in

Bangladesh market.



CHAPTER 2

Requirement Analysis

2.1Background Studies

We conduct benchmark studies across a wide range of products, typically under the
auspices of product information and Usability. Our benchmark products for this project
are described below,

2.1.1Bagdoom.com

Bagdoom.conprovidesaccurate and independentarmation on more than 24,000
products, ovethe-country and natural products.

Key Features:

This site has many useful features and information. Some of the key features are as
follows -

o Productfull Information

o Over View
oSide Effects
olnteracitons

o Natural Product
oRating
o News

o0 Search
Limitations:

Though this site has too many information about products, we find some flows and
limitations those are as follows,

0 Do not have specific search options.
0 Products filter is not possible.
oCandét generate report for specific products

0 Do not have professionals rating system for any products.



2.1.2Rokomari.com

Rokomari.conis the leading online global destination for users@ffeting the latest
product news and expeayerspectives.

Key Features:

This site has many useful features and information. Some of the key features are as
follows -

o Product information

o Over view

o SideEffects

o Interactions

o Natural Product

0 Search

Limitations:

Though this site ha®o many information about products but we find some flows and

limitations those are as follows,

oDondét have face book | ogin
0 Products filter is not possible.

0 Do not have professionals rating system for any products.



2.1.3Daraz.com.bd

Daraz.com.bdis the most usable online shop in Bangladesh. It brings information about
products.

Key Features:

This site has many useful features and information. Some of the key features are as
follows -

0 Product Information

o Brand Name

o Properties

o Form

o Manufacturer

o Price

0 Search

Limitations:

Though this site has information about products, we find some flows and limitations
those are as follows,

o Do not have specific search options for product class, Indications brand name of

companies.

oProducts filter is not possible with manufacture name.
o Do not have any kinds of rating system.

o Candét generate report.
o Do not have any social media loiptimn.

o Do not have video of a products.



2.1.4 MIK OS (MIK Online Shop)

MIK OS (MIK Online Shop) is the Ecommerce system in Bangladesh. It is the most

comprehensive, advanced andtoggate information source on available and recent

products tht serve the User all over the Country.

Key Features:

This site has many useful features and information. Some of the key features are as

follows -
1 All product information

o Brand name

0 Manufacturer Name
O Add poducts

O Interactions

O Pack price

(1 Favorite products
[J Productsmformation
[J Search

1 Facebook login

[1 Google maps

[J Videos

Limitations:

Though this site has too many information about products, we find some flows and

limitations those are as follows,

1 Rating was not real time.
1 Do not have any kinds of rating.

MCandt generate report for

speci fic

produc



2.2 Functional Requirements

We studied some benchmark products (Section: 2.1) and identify some very interesting
and useful feature which can be vamportant for user. We also find some flaws and
limitation which can be fixable. So finally, we met our project features which contains
some important features from our benchmark studies and try to overcome the limitations
of them. Our projects key featuraie described below,

2.2.1 Key Features

[1Search

[1Brand rame
[IManufacture ame
(lIndication

1 Products mformation

- User can find product for particular brand name for particular manufacture name with

full information about this product form, manufacturer and price information.
[JManufacture by Class name

- All products and their classification can be found in hEezh product can be classified

into one or more product classes.

[1Mail sent

-l n general Admin candét memorize al/l product

can create problem for Admin. Using this service automatically sent a main after buying a

product.



[Jproduct detailsnformation
[1Side effects

Cinformation form
(Interaction
[JPrecautions and avnings
[JProduct mage

1 Price

[JProduct ating
[1Professional rating
[User rating
[1Manifold

OdManufacturecompanyo6s i nformation

Obrand Information

2.2.2 Development Model
Using waterfall Model with feedback so that every stage of the development process is up
to date with minimum error. [Figure 2.1] In this figure we are showing our system

development model which is waterfall model with feedback.

FROXECT

PLANNING ]

REQUIRBMENT |

GATHERING ’ ]
4
CESIGH j

4 .
CEVE.DPHENT Lw

IMFLENBENT ATION

Figure 2.1: Waterfall model with Feedback



2.3Non-Functional Requirements
We identify some Noff-unctional requirements that can help with wonderful-user
experience. Our Nefunctional requirements are as follows

0 Register

o Login

o Using lbocal account

0 Using ®cial site account
0 Search

o Performance smooth and fast
o Products ideo
o0 Google nap

0 Responsive website



2.4Benchmark systems VS Our Proposed System
In this figure [Figure 2.2] we are comparingQ@ur oposed systemds main

benchmark products,

Y ; 1 D.IJI
daraz.com-bd @ ¢ % mg m g;;tpﬂs‘-’d
ein

Registration/Login yes yes yes yes yes yes Yes
Supports Bangla No No Yes No yes No Yes
and English
Customer Support Yes Yes Yes Yes Yes No yes
Search Bar Yes Yes Yes Yes Yes Yes yes
| Shopping Cart Yes Yes Yes Yes Yes Ves Yes
Online Payment Yes No Yes No No No Yes
Cash On delivery Yes Yes Yes Yes Yes Yes Yes
Review Yes Yes Yes Yes Yes No Yes
Short Audio Video No No No No No No Yes
Product Yes Yes No Yes No No No
Comparison
Award Service Yes Yes No Yes No No Yes
User Friendly Yes Yes No Yes No No Yes

Figure 2.2: Benchmark system vs Our proposed system

10



CHAPTER 3

System Design, Development and Testing
Stack Holders/Actors:

x  Admin

X

Can Manage others roles

X

Ensures High QualitiProducts

X

Ensures Instant Customer Service

x Manages High Security Transactions
x Operators

x Develop Website Design

x Upload books

x Handle user

x Responds & Deletes Comment

x  Give permissions to advertisers to give ads
x Customers

x  Buy/Download books

x Can Visit
x Visitors

x  Visit Only

11



The Hierarchy List

Customer Operator

I_‘

Registered

Registered Visitor
customer

Comparisons of Roles of different Stack Holders

I N e e

Manage Admin

Roles

Editthe Pageand  Yes Yes

Add Apps

Respond & Delete  Yeg Yes

comments

L}

Permits the Yes Yes

Advertisers to add

Ads

Handle Customers  Yas Yes

Buy Books Yes Yes Yes
Visits Yes Yes Yes Yes

12



3.1Use Case

A use case is a bridge between requirements and systems design and aids in the
understanding of functional requirements. A use case utilipessana element, which
can be created using the use case all modules. Here we are showing and describe our
system use case module by module. All use case module are as follows,

Whole System in Use Case Diagram

3.1.1 Website main Modules

[Figure 3.1] In his use case we are showing our system main modules. This use case
caries a brief idea about our system. Basically, in this system has five main modules.
Those modules are Login or register module, Online Order module, Payment Module,
Online viewing moduland Update Database Module.

Login/Register
Online viewing
CUSTOMER
Update —
Database

Figure 3.1: Use Case of Main Modules

/ Order Online i
_‘_'_'_._,.:—"'_'-'_FF

13



3.1.2 Login Module

In this module we are focus in our login system and its different functionality. [Figure
3.2] In this use case we are showing our system login module. Login niak@enainly

four types of functionality, those are Local account, Facebook account, Google account
and Twitter account.

Local Account

al[Facebook Account

.

|

Google Account Admin

Twitter Account

Figure 3.2: Use Case of Login Module

Use Case 1: Online Order

x  Primary Actor. CUSTOMER
x Stake Holder and Interest:

CUSTOMER(registered user): Want to Order products and needs confirmation
message
OPERATOR: Confirm the order and give confirmation message

x PreCondition: Customer logged in.

x PostCondition: Verify the Order and Update the Database

14



x SuccessSaenario:

x AlternativeScenario:

Select desire products
Conform order

Payment the Order money by Cdrdyment or
Mobile-Payment or select Payment on delivery
option

Cancel Order if want
System will handle it

Update database

If System crashes recover tegstem with prior state.
x Issues: Any how ordered book should arrive customer hand.

Use Case 2: Online viewing

x  Primary Actor: CUSTOMER

x Stake Holder and Interest:

CUSTOMER: Want to view available online pro
x  PreCondition: Need to logithe System

x PostCondition: Update the Database

x SuccessScenario:

x AlternativeScenario:

p w0 D RE

Select desire online product to read
View book
give feedback

Update database

1. If View failed, give error massage to user and system
2.1f System crashes recover thestem with prior state

15



Use Case 3: Update Database

x  Primary Actor. ADMIN
x Stake Holder and Interest:

OPERATOR: Want to upload products information and update database
ADMIN: Give permission and create role and maintain product beratk
x PreCondition: Need to login the System

x PostCondition: Update the Database
X SuccessScenario:
1. Operator and Admin login the System.

2. Operator want to upload productéarmation and

edit, if any product information need to edit.

3. Admin give permission and maintain product

benchmark.

4. Update database.

x AlternativeScenario:

If System crashes recover the system with prior state.

x |ssues: maintain benahark.

16



3.2 Entity Relationship Diagram (ERD)
In this [Figure 3.7] figure we are showing our system entity relationship diagram. This

diagram represents our system basic database entity and its relation between them. With

this ERD anyone can easily understand loanwsystem works in database label.

visimor  [—1 @

Total $ Product
Price '
Product
Dezcripti
Updates 1 Cart ons
can

Descripti
on

Product

Canfirm
Order

Delivery

Figure 3.7: Entity Relationship Diagram (ERD)

17



3.3 Activity Diagram

I n this figure [Figure 3.8] we are showing o
represents all of the activity in ogystem which can be possible by users.

Login Page

Customer
Operator Admin
B Visi Upload  Respond Handle Gives Submit ¢ .L .L .L .L .L .L .L
uyf Isit Edelete & Delete Custome permissi  Website Add Free Assign ~ Ensure  Upload Handle  Gives Approv
Download products Comman  rs ons to Designs Opern  Operst  rolesto  High B Custom  permiss &
Products ds advertis tors ors operato  Quality delete  ers ionsto  Websit

ers rs Product  product adverti e
‘ ‘ ‘ H H SEIS Designs

Logout g

Figure 3.8: Activity Diagram

3.4 Data Flow Diagram
A Data Flow Diagram (DFD) maps out the flow of information for any process or system.
In our system we are define our DFD into 3 level, so can every singtess can

understandable. Our data flow diagrams are as follows,

18



3.4.1 Level 0 Diagram

In this figure [Figure 3.5] we are described our level 0 diagram with all main processes.

L
Store Data
1.0
k Confirmat Confirmation Retrieve data L 1
Confirmation w| Signlp Or Login SYSTEM
ADMIN
Login —_— Login
Confirmation OPERATOR
€ Add Products (-—[—[ T
] 20
= - ] Add Products -
L & Store Data
£ 2 Books
: | Books Y
@ R ST S " J D2
Confirmatio Bocis
search products 30 Search Products Retrieve data
) Books VISITOR
Confirmation Confirmation
Add Curt
CUSTOMER ddtotu {40 N
= [E]
Add 1o Curl Store Data o
r::llfl.' mation
-/
Pay for purchase 50 o3
Store Data ORDER
Pocimge DETALLS
Confirmation

Figure 3.5: Level 0 DFD

3.4.2 Level 1 Diagram

In this figure[Figure 3.6] we are described our level 1 diagram have two main processes
with a database entity.

/21N

add product

Add product

Confirmation

Update product

Operator <

¥

D2 product

Store Data

Confirmation

Delete product

Confirmation

remove
product

Figure 3.6: Level 1 DFD

19



3.4.3Level 1 Diagranfor the process ADDING TO CART

Customer

product

AOd mew
product to
cart

Delete

Confirmation

Figure 3.7: Level 1 DFD

Y

product from

Give order

3.4.4Level 3 Diagramfor the process Give Order

Customer

Order for ltem

Ask for Bill and Unique Code

Admin

ST 431

Store Data

Store Data

D3 Cart

/ 432 \“:

! kY
/ Prepare the Total
amount and Unigue

Confirmation

Figure 3.8: Level 2 DFD

-.\.. Code /
N
\\_

_ —

20

I Order Detail



3.4.5Context Diagram

ADMIN
Website Manage Operators And
Management Website Activity
Handle Customer "\ | .
and Website Y ! Retrieve
~— Activity _ purchase and "
- Product
OPERATOR Info ion Er—
™
“~__ Website = _.
Management Purchase
~ Products
Registration Product
| Information
1 M
N

} VISITOR

Figure 3.9: Context Diagram

21



3.4.6 Class Diagram

x  The class diagram is the main building bloclobfectoriented modeling.

x It is used both for general conceptual modebhg

the systematic of the application, and for detailed modeling translating the models

into programming code.

PAYMENT

Order ID
Amount

Customer ID
Bank Account

Pay()

SisTJ

|
ADMIN

ID
Operator List

Operator Role
Approved Websites

Weh Design Approvali)
Update Cartf)

Add/ Free Operator()
Handle Customers)

Read &
Download

Customer ID
Product ID

USER
| User id —! ORDER
Name Order D
Email Order List
Phone Order Quantity
d Order Price
Passwo Customer ID
Address Delivery Address
Login() Delivery Date
Price Calculation|)
Check Delivery
Status()
|
CUSTOMER
D
Password
Shopping List
QOPERATOR BANK Ratings
ID Order ID Order
Password Update Cart{)
Web Design Submit{) Amount Order()
B SIEN SUnmi *
Updte Cghﬂ[] Customer ID :::;[{;h ecki)
Handle Customers|) Transactinn[:l Download()

22

Figure 3.10: Class Diagram

Online Read

Product
name
Rating

Read()




3.4.7 Sequence Diagram
A UML sequence diagrams are usedhow how objects interact in a given

situation.

A Animportant characteristic of a sequence diagram is that time passes from top to

bottom: the interaction starts near the top of the diagram and ends at the bottom

Symbols:
Actor: M%m
Call Message: 1: message :

2:
Return Message: U< __________ U

Figure 3.11: Sequence Diagram

23



Symbols: - |

. . [ .
Time Constraint: DD— {constraint}

LifeLine :

Life Line :

—O

Life Line LifeLine

|
<<boundary>>: |
|
I

Figure 3.12: Sequence Diagram

Sequence diagram for Online Shop Service order

customer
g
/l\ :Products :Operator :Bank

searchProduct() | I I

getProductdetails() | | |

l getConfirmation()

confirmProductpurchase() - - - - ——
| Confirmationmessage()

receiveOrderdetails() I

| confirmPayment() |
| | |

Figure 3.13: Sequence Diagram

24



Sequence diagram for Online Shop Service update database

operator
9
| . : )
A :Admin :Products
getConfirmation()
receiveConfirmation()
updateDatabase()

Figure 3.14: Sequence Diagram

3.4.8 State Diagram
In this figure [Figure 3.15] we are describedState Diagram for Placing an Order

?

Opening A new
Cart

J, Item Added
Adding Item

Initiative to Add |

/M Updating Cart
Initiative to Re
Cart Checking Total
Removing Item //—’ Updated Price
tem Removed Price Checked

N

anceliing | Finalize Order

N

S

Figure 3.15: State Diagram

25



In this figure [Figure 3.16] we are describedState Diagram for Delivering\Shipment

? Customer Places Order

N Order
Customer Fails to pay in time [ Entered
L

k ’ [ Cancelled ]
Pays .

[ Overdue [Amws= Shipped
| Collection Failed

l Customer Pays

[ Uncollected ]—)[ Paid

I-’
L)

Figure 3.16: State Diagram Shipment

3.5Implementation Environment

In our system environment we are selecting Laravel framework as a development
platform. This framework helps the developers build applications that adhere to the MVC
pattern. This framework has added functionality like Html Helpers, validators that work
unobtrusively, attribute based model validation, pluggable components and dependency
injection, which in turn improved testability and much more.

We are also use Entity Framework (EF) in our project. EF is an Object Relational
Mapping (ORM) framework thatnables developers to work with relational database. It
enabling developers to deal with data as objects and properties. Using the EF, developers
issue queries using LINQ, then retrieve and manipulate data as strongly typed objects
using C#.

3.5.1 Framework

[1 Laravel

[ Entity Framework 6
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3.5.2 Language
(1 Php (Back end)

[1 HTML, CSS, Bootstrap (FrofiEnd)

[1Java Script, jQuery, AJAX

3.5.3 Database

1 MySQL

[1 We Followed Code First Approach to integrate database in our project.

3.5.4 Tools
[J NetBeans

3.5.5 Version Control System

0 GIT

3.5.6 Cloud Hosting

1 Mywindowshosting.com (Hosting)
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3.6 System Module User Interfaces

[ Figure 3.17] This is our systemO6s home pa
options withsearch options. User can also find popular products information in our site.
User can easily interact with our system.

attractive and easier to understand.

MK 0.5lop Mt OOOE

HOME ELECTRONICS MEN'SWEAR WOMEN'SWEAR CONTACT .

Figure 3.17: Home Page
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Admin perspective:

[Figure 3.18, 3.19.20] This is our admins category page. Initially an admin can add the
category with description, name and publication status. An admin can publish or
unpublish the category for upcoming new category if he need to publish kasibn

done that.Any of our admin can easily edit or delete the category if he wants.

Category Name MEN'S WEAR
Category File Edit View Format
Description
Formats B 7 EE = E = =

Discover the latest trends in men's fashion and style |

P s SPAN POWERED BY TINYMCE

Publication Status Select Publication Status v

Save Category Info

Figure 3.18: Category Page

Category Infuccessfully

Category Name

Category | Flle~ Edit~ View~ Format
Description

Fomats~ B ] £E E E E € 2

This domain s not registered with TinyMCE Cloud. Start a free frial to discover our premium cloud services and pro support. X

Figure 3.19: Category Page
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Category
ID  Name Category Description Publication  Action

1 Electronics <p=hghhghgh</p> Published

2 MENS <p=<span style="color: #545454; font-family: arial, sans-serif, font-size: small;"=Discover the latest trends in men's Published
WEAR fashion and style.</span=</p=

3 WOMEN'S  <p<span siyle="color: #545454; font-family: arial, sans-serif; font-size: small,">Discover the latest trends in Women's ~ Published
WEAR fashion and style</spans</p=

Figure 3.20: Category edit/delete Page

[Figure 3.21, 3.22] This is our admins manufacture and add products page. Secondly the
admin can add the manufacture name, description and publication status. Finally, he can
add the product with name, company name, manufacture name, mhdrtalescripon,

long description, image, quantity and publication status.

# Dashboard
Wl Category Info ¢ Manufacturer Name Laksba Brand
il Manufacturer Info { Manufacturer File v Edit~ View~ Format
Descripon
Add Manufacturer 4 Fomats~ B J EE = E € =
Manage Manufacturer Laksba Brand. Managing Director at Md.Saidul Islam (Antu). Location: Bangladesh; Industry: International Trade and Development. Current
Laksba. Education. Laksba. 82 connactions. ViewLaksba Brand's full profile. If's free! Your colleagues, classmates, and 500 million other
Ll Proguct Info ¢ professionals are on Linkedin
lalManage Order y
= Tables
[# Forms P » SPAN POWERED BY TINYMCE )
# Ul Eiements ‘ Publication Status ~ Pudlished v
ik Mulii-Leve! Dropdown ¢
Save Manufacturer Info

& sample Pages ¢

Figure 3.21: Manufacture Page
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Figure 3.22: Add product page
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User perspective:
[ Figure 3.23] This is our systembds User
user aranot register then he/she need to register first.

Yo cansignin here fyou are nofthenplesse register

You may Login from hee You may Regiterfrom fere
EmailAddress  akacui@enal.com First Name
Password | "y ‘ Last Name
g Email Addes
Pacawnrd

Figure 3.23: login Page
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[Figure 3.24,3.25] This is User login cart page. User can easily find a product and save it
to his cat and want to see the information details in future or buy. Befedkin the
user and can add more product or add product quantity easily or the user can check out.

480

PRODUCT LONG DESCRIPTION

Figure 3.24: Cart Page

HOME ELECTRONICS MEN'SWEAR WOMEN'S WEAR CONTACT -

MY SHOPPING BAG

ﬂ Laksba Black Cotton Long Sleeve T-Shirt for Men - Tk480 Tk 280

Figure 3.25: Cart Page
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In [Figure 3.26,3.27] If the user is not register previously the user need to register first to
buy the product. After successfully register the user can see a welcome message.

You have to login to complete your valuable oder.IF you are not registered than please register first

Email Address

You may Login from here You may Register from here
First Name Alkhlak
Last Name Rahman

Password

Emeil Address | akhlacuiuggmai.com

Password | teeeees
Phone 01911215482
MNumber
Address Dhanmandi 19

Figure 3.26: Check out login

Dear Akhlak Rahman, You have to give us product shipping information to complete your valuable order. If your billing & shipping information are same then

Full Name

Email Address

Phone Number

Address

just press on save shipping info button.

Shipping from here

Akhlak Rahman
akhlakuiu@gmail.com
01911215482

Dhanmandi 19

Save Shipping Info

Figure 3.27: Check out shipping
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In [Figure 3.28,3.29] If the payment page. A user can pay the amount of money using
cash ordelivery, PayPal or Bikas. After purchasing a product, he will get notified mail.

HOME ELECTRONICS MEN'SWEAR WOMEN'S WEAR CONTACT -

Dear Akhlak Rahman, You have to give us product payment information to complete your valuable order.

Payment from here

Figure 3.28: Payment page

Figure 3.29: Payment message
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